






APR 11 2? 


EWELERS’ 
IRCU LAR 



































59th Year WEDNESDAY, APRIL 6, 1927 Vol. 94. No. 10 











Hand Wrought Trophy of 18 Karat Gold by George J. Hunt, Recently Exhibited at the 
Tricennial Exhibition of the Society of Arts & Crafts at the 
Boston Museum of Fine Arts 
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Exhibit at Boston Museum of Fine Arts 


Exquisite Pieces of Silver and Jewelry Formed Part of Display Marking the Founding of the 
Society of Arts and Crafts of Boston 


ANY exquisite pieces of silver and 
jewelry have been displayed at the Bos- 
ton Museum of Fine Arts as part of the ex- 
hibition marking the 30th anniversary of the 
founding of the Society of Arts and Crafts 
of Boston. The pieces are the contributions 
of many noted craftsmen and have won the 
admiration of thou- 
sands of connois- 
seurs who have visit- 
ed the display since 
its opening, March 1. 
Revival and devel- 
opment of the deco- 
rative arts in Amer- 
ica have been the 
prime aim of the 
society since its in- 
ception. The exhi- 
bition at the museum 
shows that the 
organization has 
gone a long way 
toward the accom- 
plishment of its 
worthy goal. 

The society has 
also made healthy 
strides in achieving 
another of its ob- 
jects—to develop 
craftsmen of highest 
standard and to 
place their work be- 
fore the buying pub- 
lic. Its ideal has not 
been to foster a 
large number of in- 
different and medio- 
cre workers, but to 
build up a body of 
craftsmen capable of 
expressing beauty in 
its manifold forms 
in the lesser medi- 
ums of gold, silver, 
wood, iron, pottery, 
textiles, etc. It has 
not sought to revive 
past styles or meth- 
ods, but rather to 
revive the spirit of 
former times, to 


AND SHOWN AT THE BOSTON 





touch the craftsman again with the fire of 
enthusiasm for and devotion to his work, to 
awaken once more his desire to express him- 
self sincerely, availing himself of such facili- 
ties as this age has placed at his disposal. 
That the exhibiting members of the so- 
c‘ety have accomplished this objective is at 


HAND-WROUGHT JEWELRY, DESIGNED AND EXECUTED BY MEMBERS OF THE JEWELERS’ GUILD 





MUSEUM OF FINE ARTS 


once apparent to one who saw the exhibition. 
In fact this society has been no small factor 
in the steady increase in the number of per- 
sons who value well-executed, individual 
work, a fact greatly appreciated by those 
jewelers who maintain large departments 
devoted to jewelry, silverware, porcelain, 
china, glass and 
other valuable arti- 
cles possessing the 
highest mark of 
craftsmanship. 

Twenty-five years 
ago few skilled sil- 
versmiths were to be 
found in this coun- 
try. In this exhibi- 
tion more than 30 
were represented, and 
their work ranged 
from the simple milk 
jug or bowl to elab- 
orate ecclesiastical 
pieces, frequently 
studded with enamels 
or jewels. 

Miss _ Katherine 
Pratt, of Dedham, 
has been one of the 
first to depart from 
the Colonial models 
so much followed by 
American silver- 
smiths since the re- 
vival of the craft a 
quarter of a century 
ago. The bowl ex- 
hibited shows an 
ornamental base and 
a charming motif 
around the lip. The 
shape is also more 
in the spirit of mod- 
ern silver as made 
by leading European 
silversmiths. 

Carl F. Leinonen 
and his son, K. Ed- 
win, are represented 
by one piece each, 
but the sincerity of 
feeling expressed 
through their work 
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and the very fine craftsmanship place these 
small examples among the conspicuous pieces 
shown. One is a small fluted gravy bowl, 
the other a fruit bowl. 

F. J. R. Gyllenberg and A. H. Swanson 
both showed splendid reproductions of old 
pieces, together with a fluted vase. Laurin 
H. Martin, a pioneer in the revival of metal- 
work in this country and an instructor in the 
Boston Museum school, had a notable bonbon 
dish, with flower motif for a knob, and the 
top ornamented with an enamel design 
worked out in soft opalescent colors with 
accents of rich blues. 

Arthur J. Stone, dean of American silver- 
smiths, sent a large collection of his work, 
all of which are characterized by fine quality 
of workmanship, classic proportions, and 
soft, satin-like finish. In his flat silver are 
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of old English designs, shown below. It has a 
cover and is topped by a richly chased knob. 

In the display of hand-wrought jewelry, 
one of the largest and most attractive fea- 
tures of the exhibition, is a large double- 
jeweled cross and chain, designed and made 
by Edward E. Oakes. This is one of the 
most elaborate pieces of work ever made by 
him. It is about two and a half inches high 
and is set with the finest Siberian amethysts 
and blue-green tourmalines, with pearls and 
diamonds ornamenting the angles of the 
cross. Two parts of this cross are hinged 
and open like a locket, showing an interior 
perfectly finished, with a small place for a 
muniature. 

The stones in the front and back of the 
cross and chain are the same, but are placed 
in reverse order, so that when the cross is 
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SILVER CUP AND COVER, DESIGNED AND MADE 


BOSTON MUSEUM 


displayed old Colonial designs, several pieces 
with scroll ends, pierced handles with grape 
patterns, and several pieces with chased pat- 
terns ornamenting the head. 

Miss Elizabeth Copeland’s richly wrought 
silver boxes, studded with great stones of 
opaque enamels, are vigorous examples of 
craftsmanship, and have much beauty in their , 
sincerity of feeling and fine combinations of 
colors. The enamels are usually held by 
heavy cloissons and are grouped to make at- 
tractive designs. In addition to five or six 
jewel boxes, Miss Copeland also exhibited 
a ciborium of compote shape with a top. 
Miss Rebecca Cauman also has made use of 
enamels in silver boxes as panels on silver 
book-ends, and to top the knobs of orna- 
mental covers. on jam jars. Work by 
George C, Geblein included a large guild cup 

é- - - 


BY. GEORGE C. GEBELEIN, SHOWN AT THE 
OF FINE ARTS 


suspended the light plays through the stones, 
resulting in a charming mingling of the green 
and amethyst. More than $1,700 worth of 
jewels, several hundred dollars in gold and 
many hours of hand labor have been put 
into the construction of this rare piece of 
work. Mr. Oakes is one of the foremost 
jewelers today, and with other members of 
the Jewelers’ Guild of the Boston society 
has done much to place American hand- 
wrought jewelry on a par, and sometimes 
above, that of European countries. 

Special mention should also be made of the 
work of Gertrude Peet, who makes delicately 
foliated pendants, pins and brooches; the 
work of Miss Margaret Rodgers, whose de- 
signs for rings have great originality and 
beauty; Mrs. Emma G, Hunt, who special- 
izes in -wire-bead necklaces; Frank Gardner 
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Hale, who is an enameler, as well as a 
jeweler. Mr. Hale is showing three Limoges 
enamel panels. 

The work of Mr. Oakes is outstanding. 
He has on exhibition rings, pendants, crosses, 
bracelets, brooches, more than a dozen pieces, 
all of vigorous types of design and fine work- 
manship. Miss Gertrude Twichell used 
cloisson enamels in her cross, silver ring and 
brooch. Altogether, 23 jewelers are repre- 
sented, some living in places as widely sepa- 





JEWELED CROSS, BY EDWARD E. OAKES 


rated as New Orleans, Philadelphia and 
Cleveland. 

It was a lovely cup from ancient times, 
now one of the treasured possessions of the 
Boston Museum of Fine Arts, that inspired 
the gold cup made by George J. Hunt, of 
Boston, This cup is in no way a copy or 
adaptation of the early cup, but is a design 
of his own and is of exquisite proportions 
and appealing in its simple ornamentation 
applied in rare good taste. The bowl is 
hammered out of one piece of metal, the 
stem and foot made in sections and soldered 
together, a task much more difficult than the 
corresponding process in silver. There is a 
simple design around the base, an ornamented 
knob on the stem and the decorative motif 
is repeated around the lip. Five hundred 
pennyweight of 18k. gold was used in con- 
struction and the completed cup weighs 451 
pennyweight. More than 125 hours were 
spent in its construction. It is shown on 
the front cover of this issue. 

While the exhibition was being held at the 
Museum, the Women’s Educational and In- 
dustrial Union presented at Horticul- 
tural Hall arts of olden times and modern 
crafts. This was part of the Union’s 50th an- 
niversary, and several of its members who 
also belong to the Arts and Crafts Society 
showed actual processes of manufactur- 
ing such arts and crafts. 

One of the most interesting craftsmen 
there is Mrs. Hazel Blake French, maker of 
Sandwich Glass jewelry. She says there is 
nothing more awful yet more fascinating 
than a ruin, be it a castle or a paint factory, 
abandoned and empty. 

When she was a little girl she used to ex- 


plore fearfully and alone the cavernoygs ruins 
“sof the “old glass factory” at Sandwich. In 
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the tumbledown factory she picked over the 
pieces of glass that gleamed brilliant blue 
and red and opalescent in the underground 
twilight, and took them home to add to her 
collection. 

When she was old enough, she went to the 
Boston Art Museum and in her studies of 
jewelry making and design, she almost for- 
got her childhood hobby. But one day she 
went over her old collection of brilliant 
glass, and it occurred to her that cut and 
set, these bits of color would have the 
brilliance of jewels. That was an inspira- 
tion which influenced her life. She planned 
and experimented, and planned some more. 
Finally “Sandwich glass jewelry” was 
achieved. Rings, pendants, necklaces, brace- 
lets set in silver and wrought into designs 
that suggest the Cape, its seaweed, seagulls, 
fishes, rope, bayberries, pines and even imi- 
tation whales, were used to hold these, ex- 
quisite bits of color. ‘ 

Because she is the wife of a professional 
man and the mother of three children, she 
does much of her work at home. She is a 
craftsman of craftsmen, and has not only 
planned and executed the most original and 
artistic combinations of Sandwich glass and 
settings but has worked with brass, copper, 
leather, wood, painting and basketry. She is 
a member of the Boston Arts and Crafts 
Society, and her work is on exhibition. 

Miss Ethel Rogers Browne, director of the 
hand-work shop of the Union, is again di- 
rector of the exhibition. She is being as- 
sisted by Miss Agnes C. Grant, of Brook- 
line. 

The show this year has grown nearly four 
times as large as the first one put on at 
Perkins Hall. Main interest, perhaps, was 
centered in the five persons brought here 
from the southern mountains to show the 
crafts that have been handed down to them 
from generation to generation. 








A Diamond Exchange Established 
in Milan 
E read in a recent issue of Deutsche 
Goldschmiede-Zettung as follows: 
“The united Milanese diamond dealers, 
with over a hundred jewelers among their 
members, have opened a diamond exchange 
on the Piazza Paolo Ferrari which will be 
guarded most stringently in the usual man- 
ner, so that no thieves can creep in under 
assumed names, and thus to avoid the pur- 
loining from the heaped up stones, which 
are so many in the diamond exchange. The 
new exchange has risen from a small dia- 
mond market that had been established in a 
coffee house in Via Cantu. Every after- 
noon the dealers in the costly stones as- 
sembled there. But, as it was not possible 
to connect with a private place having 
safety arrangements, which belong to a dia- 
mond exchange, thefts arose from time to 
time which, under present arrangements, 
now become impossible.” 


_ Richard Meyer, who has conducted 
jewelry stores at 569 Broadway, and 40 
John St., Kingston, N.Y., has purchased 
the stock of C. Robinson & Co. at 30 John 
St and has leased the store for five years 
effective April 1. Mr. Meyer will close his 
Broadway store and the small store at 40 
John St., and combine the two with the 
Robinson store at 30 John St. 
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Curious Anecdotes of Rings 


THE recent campaign to introduce the 

custom, prevalent in some parts of Eu- 
rope, the wearing of men’s engagement 
rings, to local practice, brings to mind an 
anecdote bearing on the subject and also 
sundry other instances of rings as symbols 
and mementoes. At the marriage of Na- 
polean with the Austrian Archduchess, 
upon receiving the benediction ring, he 
asked, “Why did not the Empress Josephine 
give me a ring?” The reply was, “Because, 
Sire, it is the custom in France that only 
the bridegroom gives the ring.” “Ah!” said 
Napolean, “that is good,” and whispered 
in a bystanders’ ear, “but do you know why 
the women receive the ring? It is the cus- 
tom founded on Roman law, which ordained 
that all slaves should wear rings, and as 
the women are our slaves they ought to wear 
this badge of servitude.” 

Queen Margaret of Denmark was a great 
matchmaker, and gave the high-born Kirsten 
Thott in marriage to her favorite, Jeppe 
Muus, son of a rich burgher. The indig- 
nant bride, who was betrothed to another, 
presented her husband with a gold ring, in 
which was encrusted a copper nail, with this 
inscription, “Flourish copper nail, thou liest 
in gold.” Queen Margaret counted not on 
the vengeance of the bride’s betrothed, Hol- 
ger Munk, the lord of Boller, who, to the 
rage of the queen, picked a quarrel with 
the bridegroom, killed him, and married the 
widow the next day. A singular “memento” 
ring was worn by Carl Hoffman, for many 
years editor of the Vienna Tageblatt. Down 
to his last hour he wore upon the forefinger 
of his right hand an iron ring, which 30 
years before he had made for him out of 
the link of the chain he had borne as a 
political prisoner during two years of weary 
incarceration. 

Rings were given in former times as 
prizes in tournaments, athletic sports, shoot- 
ing with the bow, etc. One of the most 
singular rewards of this kind was for “grin- 
ning” matches. Addison, in the Spectator 
(No. 173) quotes an advertisement from the 
Post Boy of prizes to be given for horse 
and ass races on Coleshill Heath, Warwick- 
shire, and “a gold ring to be grinned for by 
men.” 

Rings for “hopping” matches were given 
in the 16th century, as we learn from John 
Heywoode. In his “Proverbs” (1566), he 
says: 

“Where wooers hoppe in and out, long 

time may bring 
Him that hoppeth best, at last to have 
the ring.” 


And again in his “Four P.’s,” one of the 
characters in the play is directed to “hoppe 
upon one foot” and another says, 

“Here were a hopper to hop for a ring.” 

In connection with wedding rings may be 
mentioned the following curious notice in 
one of the marriage registers of the church 
of St. James, Bury St., Edmund: “1832, 
Nov. 5, Christopher Newsam, Charity 
Morrell; Charity Morrell being entirely 
without arms, the ring was placed upon the 
fourth toe of the left foot, and she wrote 
her name in the register with her right 
foot.” 

The value of a ring as a messenger of 
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grace was exemplified in the stormy days of 
Queen Mary of Scotland. Two burgesses 
had been condemned to death, but were re- 
prieved at the foot of the gallows by her 
majesty. The messenger was sent in great 
haste by the Earl of Bothwell, “and pre- 
sented the Queen’s ring to the’ provost’s in- 
spection for the safety of their lives.” This 
was considered a sufficient indication of the 
royal clemency, and the “revival,” observes 
Knox, in his “History of the Reformation 
in Scotland,” “of an ancient custom prac- 
ticed by Scottish monarchs before the date 
of the earliest sign-manual on record, when 
everything in church and state were repre- 
sented in types and symbols.” 








The History of an Epergne 





| a recent issue of Deutsche Goldschmiede- 
Zeitung we read the following under the 
above caption: 

“In the Munich Army Museum has been 
set up, as property of the officers’ association, 
an immense silver epergne, a wonderful 
showpiece, which might have the value of 
about 30,000 marks. The centerpiece has an 
interesting history. It was a gift from Czar 
Nicholas of Russia in memory of the 50- 
year-old regimental property of the House 
of Romanov to the Chevauxleger-Regiment 
(light-cavalry regiment) of Nuremberg, but, 
in the confusion of the Revolutionary War, 
it was lost. The showpiece was sold to 
America. For the managing committee of 
the above-mentioned regiment received, one 
day, from acquaintances in America, an il- 
lustrated paper containing a picture and de- 
scription of the splendid vessel. They suc- 
ceeded in discovering a certain Mr. Metz, in 
New York, who was well known as president 
of a German color works established in 
America. The managing committee of the 
above-mentioned regimental association now 
asked Mr. Metz if he would not sell back 
the epergne to the Bavarian officer corps. In 
answer, Mr. Metz, a German-American, sent 
the Czar’s present back in high-minded way 
with the addition that it gave him pleasure 
to be able to return the regiment’s property. 
The regimental association has now placed 
the epergne, as its property, as an exhibit in 
the Army Museum. It is a so-called Bra- 
tyka, a work of the well-known Russian 
artist, Prince Troubetzkoi, and represents a 
ship that is captured by Cossacks and being 
drawn by their horses on to the land; thus 
an episode of the old Russian army his- 


tory.” 
The paragraph is signed “Dr. Georg 
Brundl.” Our editorial memory, however, 


tells us that our worthy citizen, “Mr. Metz,” 
was born in the U. S. A. 








C. K. Howan’s jewelry store on S. Main 
St., Salisbury, N. C., suffered fire loss last 
week of several thousand dollars. The fire 
started on a workbench in a small compart- 
ment set off at the rear of the building. 
Considerable jewelry and watches were on 
the workbench, and these were datnaged al- 
most to the extent of total loss. Smoke did 
much damage to silverware by discoloring it. 
Mr. Howan carried several thousand dollars 
insurance, and his loss is partly covered. 
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Paris International Commercial Fair 





Suggestions to Jewelers Who Expect to Attend the Exhibit to be 
Held May 14 to 29 


Paris, March 22.—Americans traveling in 
Europe and more especially jewelers, may 
take the opportunity of visiting the Paris 
International Commercial Fair, held from 
May 14 to 29, and will want to know how 
to get to the spot. The City Fathers in 
Paris have had the wisdom to retain great 
open spaces, on the banks of the Seine, 
which are filled with gardens, picture gal- 
leries, exhibitions, etc., these spaces being 
the centre of the City of Paris, which is 
still clearly defined by the fortifications. The 
fortifications consist of a high wall, against 
which earth is banked, making a gradual 
slope, to a ditch below. This earth was 
intended to stop cannon shot. With modern 
artillery these fortifications are useless and 
they are gradually being abolished, houses 
being put up in the wide spaces thus ren- 
dered available. 

At present, however, only people living 
within the fortified enceinte have the right 
to put “Paris” on their letter address, those 
living outside being in the department of 
the Seine. During the war, special per- 
mission had to be asked to live within the 
“fortified stronghold of Paris.”” The various 
gates of Paris still exist, and it is close to 
the Porte de Versailles, or in the best part 
of Paris, the west-end, that the Commercial 
Fair is held, annually, since the Great War. 
A large open space with permanent exhibi- 
tion halls, is reserved for the purpose of 
the show. It would take an ordinary 
walker a good half hour to go from one 
end of the Fair to the other, and back, by 
the chief thoroughfares, if it were empty. 
Crowded as it always is, progress is very 
slow, but this estimate gives some idea of 
the size. 

Carrying out the middle-age idea of each 
trade occupying its Owre street, or streets, 
the Paris Fair is divided into quarters. 
There are the engineering, machinery, food- 
stuffs, luxury trades and wearing apparel 
sections. These sections are again cut into 
streets, at the sides of which are small 
wooden booths, copied on ancient models. 
There is a wooden pavement, running along 
the sides of the streets, while the shops 
have overhanging roofs in case of rain, or 
to shelter visitors from the hot sunshine, 
for the Fair is held out-of-doors, in the 
open air. 

Big lettering shows the name of the 
street. There is a street composed of stalls 
with fine jewelry, very often the blinds are 
kept down to prevent strollers seeing the 
new models, only buyers being admitted. 
Owing to the risk of leaving jewelry, of an 
expensive kind, in the wooden stalls, of a 
night and during the lunch hour, most of 
the really good, fine stuff is usually shown 
in one of the great halls, that have proper 
guards day and night to prevent robberies. 
In this case, however, the general public 
sees very little of the exhibits, and other 
jewelers prefer to show their wares to the 
fullest and throw their show window cur- 
tains wide open, probably taking certain 
precautions against loss, as for instance, 


substituting glass for diamonds and paste 
pearls for fine gems in their models. Some- 
times a poster acquaints the public with 
the fact that a diamond necklace is merely 
a model, in base materials, this poster also 
serving as a warning to thieves that any 
operations may result in disappointment. 
This precaution serves a double purpose, as 
it lends protection to any real gems, 
snatch thieves not thinking it worth while 
risking capture to obtain imitation jewels. 

‘Dealers in semi-precious stones, that are 
so popular just now, pursue a very liberal 
policy in the matter of exhibiting their 
wares. They are displayed with as much 
ostentation as possible, and everything is 
done to attract people into the street of 
semi-precious jewelry, whether they are re- 
garded as possible buyers or not. The 
same applies to the “Gablonz” ware, all 
that category of beadwork, imitation pearls, 
of all the colors of the rainbow, the very 
popular metal belts, etc., etc. These goods 
play such a large part in the modern 
toilette, that it is worth while coming to 
Paris on purpose to see the newest 
combinations. 

Several streets are devoted to silverware, 
both in precious metal and plate. Naturally 
the exhibitors prefer to send plated ware 
to a Fair of this kind, where extra sur- 
veillance means extra expense. As the de- 
mand for silverware of all kinds is increas- 
ing by leaps and bounds, more space will 
probably be occupied by these streets at the 
coming Fair. : 

Handbags and leather work generally is 
one of the most important Paris industries. 
With the fashion of placing initials or 
monograms, in silver on these bags and of 
using metal work mounts, frequently be- 
jeweled, the handbag, card case and cigar- 
ette case all fall more and more into the 
domain of the silversmith and jeweler. Last 
year great progress in the matter of dying 
leathers was shown at the Paris Fair. This 
year some surprises in the treatment of ser- 
pent skins of various kinds may be expected. 
Serpent and lizard skins are being used for 
new models of all kinds, for hats, belts, 
the trimming of gowns and a hundred other 
things. 

Communications in Paris, inside the for- 
tifications, are easy and cheap. No visitor 
need hesitate to take a cab within these 
fortifications as fares run very low, but 
when he ventures outside, it is a- different 
matter. He should consult the hotel porter 
in the latter case, before venturing, as cab- 
men can demand return fares to the city 
gates and this runs into real expense. 

There is the metropolitan, a system of 
tubes, running from the centre of Paris to 
the fortifications, in more or less straight 
lines. The electric railway, evidently con- 
structed for the benefit of foreigners, is 
fool-proof. The names of the stations are 
written up above the passage leading to 
the trains, while maps are posted in con- 
spicuous places. The metro is the quickest 
means of transit, provided no changing is 
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necessary, otherwise an autobus going direct 
is preferable. The river boats, running up 
and down the Seine, are a very pleasant 
means of transit and very cheap. Paris 
is crowded at the time of the commercial 
fair, but there is plenty of accommodation 
down the river, in the various Summer re- 
sorts, such as Sevres or Versailles, which 
are at their best in the month of May. 
Foreigners having no grasp whatever of 


‘the French language, and even those who 


are more proficient, would do well to write 
“Foire De Paris” or any other destination 
on a bit of note-paper, blocking out the let- 
ters, and show it to people when enquiring 
their way. The alternative is to pronounce 
the name very slowly and distinctly, time 
and again, not troubling the issue by any 
intermingling of “pleases” and “thanks,” in 
which case the Frenchman usually tumbles 
to facts. He is proverbially polite and 
helpful, but unable to allow for foreign ac- 
cents. There is a small entrance fee to the 
Paris fair. The catalog is also charged for. 








Advertising Campaign 





Lincoln, Neb., Jewelers’ Club to Use News- 
papers, Billboards and Radio 


Omauwa, Neb., April 1—The Jewelers’ 
Club at Lincoln, Neb., the second largest city 
in the State, has just decided to launch an 
advertising campaign similar to that carried 
on by the Omaha & Council Bluffs Jewelers’ 
Guild during the past year. The Lincoln 
jewelers will carry on their campaign, for 
three months. Walter Gardner of the firm 
of Fred Gardner & Son, was authorized to 
contract for advertising space, and to take 
full charge of the campaign. 

This co-operative campaign in Lincoln calls 
for the raising of a joint advertising fund 
among the jewelers of Lincoln, a city of 
55,000 population, with a lot of progressive 
retail jewelers and one wholesale jewelry 
house. The tentative plan is to make a cam- 
paign through the daily newspapers of which 
there are two in Lincoln, through a system 
of billboards such as the Omaha and Council 
Bluffs jewelers used during their Fall and 
holiday campaign, and perhaps other media, 
including broadcasting from radio stations 
of educational lectures on diamonds, precious 
stones, platinum, etc. An effort will be made 
to tie the whole campaign up with the big 
campaign of national advertising being car- 
ried on by the National Jewelers’ Publicity 
Association. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending April 2, 1927 

The U. S. Assay Office reports: 
Gold bars exchanged for gold coin.... $966,915.11 


Gold bars paid depositors............ 32,645.82 
TEOMME “c.0n.c Wacsiticame conse aendeere $999,560.93 


Of this the gold bars exchanged for gold 
coins are reported-as follows: 


Date Exchanges 
March 1 Oe eae ie age Sie a aernaene $549,522.21 
‘ DMs a.c ake di Wace ealedadaaleaeute 107,100.80 

i SOs ackcc cee wapeaaaseme POPU 

bie Nia dia b-did adn CE a Pe uae 91,162.30 
UO Bas: 6 3.s o cwicinasie danete mare ee 122,448.27 
Bal aisha aiate Hie etic are somaicaln ead 15,297.69 

ROOD Ua csaislcvewe seaceny eeanneees $966,915.11 
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ANSEN & COMPANY, INC. 


CUTTERS AND IMPORTERS OF FANCY 
SHAPED DIAMONDS EXCLUSIVELY 


527 Fifth Avenue 
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The News from England 





Newspaper Talk About Alluvial Diamond Production Has No 
Effect on Rough Diamond Market—Sale of Russian Imperial 
State Jewels—English Press Comments on Closing of New York 
House of Dreicer & Co.—Diamonds and Sapphires Popular with 
-Royalty—Small Cigarette Cases and Holders in Vogue 


Lonpon, March 28.—Some. prominence 
continues to be given here bythe daily press 
to the activities of the alluvial diamond dig- 
gers of the Transvaal, in some quarters it 
even being contended -that the market has 
been affected as a result of increased allu- 
vial production. The trade is not worried 
at all with regard to these reports except 
that their repetition, often exaggerated, be- 
comes tiresome eventually. The rough 
market is no more affected by the rumors of 
substantial alluvial finds -tthan- it ~vas. when 
huge quantities of Russian goods were 
thrown on to it a couple of years back. 
In connection with the so-called alluvial 
menace Backes & Strauss, the diamond 
merchants, Holborn Viaduct, told Tue 
JEWELERS’ CIRCULAR correspondent last week 
that this talk is ridiculous. 

The firm said: 

“The rough market in particular con- 
tinues to show great strength and is in no 
way affected by the rumors of enormous 
alluvial discoveries. The reports circulat- 
ing in the daily press as to the extent of 
such finds are very much exaggerated and 
apt to be misleading. That large quantities 
of such rough have been found is no doubt 
correct, but the quality is on the whole 
very poor, and consists to a large extent of 
bort and such goods as are not suitable 
for cutting into gems. To talk, therefore, 
of the new fields being a menace to the 
stability of the diamond trade is ridiculous. 
One has only to look back a couple of 
years, when the market was swamped with 
diamonds coming from Russian sources and 
which were all easily absorbed, to under- 
stand that even a few million pounds extra 
a year of alluvial diamonds will not have 
any untoward influence on the market. 
Business still continues rather quiet, and 
manufacturers and retailers are only laying 
in the strictly necessary to keep stocks as- 
sorted. Even with the absence of much 
speculative buying, however, the demand for 
brilliants for .actual consumption continues 
fairly steady.” 

x * * 


Although no exceptional prices were ob- 
tained the Russian Imperial State jewels 
auctioned at Christie’s last week by the syn- 
dicate that acquired them some time ago 
were sold within four hours, the pick of 
the collection going to France. Hatton 
Garden dealers were among the bidders. 
The jewels realized around $402,000, the 
famous egg-shaped diamond being knocked 
down at nearly $59,000, and the nuptial 
crown of diamonds at $30,500. There were 
124 lots, and the public curiosity was such 
that when the doors were opened nearly 
1000 people made a rush to get into the 
sale room in which the gem dealers already 
had seats at the big horseshoe table. The 
great room was thronged with fashionably 


.There was a 


dressed women. Very few pearls were in 
the collection, but . diamonds. were very 
much in evidence. : The lots undoubtedly 
made one of the finest jewel displays seen 
at -Christie’s in years. All the small :pieces 
were disposed of in the first hour and in 
few instances was more than $1,500 offered. 
So far as the trade was concerned there 
was no show of sentiment, bids being made 
strictly in accordance with market values. 
good show of sapphires, 
amethysts -and garnets. © Each-lot. was intro- 
duced by its number and the bidding was 


in pounds sterling. H. S. Harris, the well- 


known Hatton Garden gem dealer, com- 
peted for the egg-shaped diamond worn by 
many empresses, but M. Founés, the dealer 
of the Rue St. Honoré, Paris, became its 
new owner. M. Founés bought most of the 
best pieces. He spent altogether. around 
$200,000, acquiring the nuptial crown and 
other famous pieces. In connection with 
the sale the Daily Mail says that one sensed 
the anger of the onlookers at the thought 
that the Soviet should use London as a 
market for its confiscated property. 
* * * 

A big share interest in a Transvaal 
platinum concern now is_ being offered 
speculators here, stockholders in the “John- 
nies” group of which Solly B. Joel is per- 
manent chairman, having been notified of 
the opportunity of subscribing. The report 
of the $20,000,000 Johannesburg Consoli- 
dated Investment Co. last Fall contained the 
information that the directors had purchased 
a controlling interest in Potgeiterust Plati- 
nums, Ltd., which has an authorized capi- 
tal of some $7,500,000 in 6,000,000 shares. 
As chairman, Mr. Joel obtained the option 
on 1,000,000 $1.25 shares at $2.25 a share, 
these now being offered to stockholders of 
the “Johnnies” at the same price at the rate 
of one share to every four “Johnnies” held. 
The prospects of this platinum holding are 
reported to be excellent.. 

x * * 

A Swansea jeweler named Bullock has 
just received by -mail a six cent stamp with 
six cents interest postmarked Nottingham. 
The covering letter states that when at 
Swansea five years ago the writer submitted 
to temptation and took a silver three-penny 
piece from the jeweler’s shop. The stamps 
enclosed covered the value of the silver 
piece, with five years’ interest. 

Se 

The closing down of the New York house 
of Dreicer & Co. after 60 years of busi- 
ness is commented on at some length in the 
Press this side. The cessation of business, 
it says, recalls the successful fight made by 
the jewelry firm to overcome public preju- 
dice against colored gems, very little. value 
being attached to colored stones at the time 
of the American Civil War. Jacob Dreicer 





SS oe 


57 


and his son became known eventually as 
the best judges of precious stones on that 
side of the Atlantic, the sen being credited 
with knowing on sight every pearl of im- 
portance in the United States. 

So 


Since the royal families of Europe are 
more or less correctly presumed to set the 
fashions in gems among their people the 
individual. taste of the queens and princesses 
and duchesses are of interest to jewelers. 
While European gem dealers-say that sap- 
phires are replacing diamonds in favor as 
a court gem the latter remain first favorite 
with such personages as Princess Astrid of 
3elgium, Queen Mary of England and the 
heads of the Norwegian and Swedish house- 
holds. Queen Marie of Rumania prefers 
sapphires to any other gem. This gem also 
is a favorite of Princess Mary (Lord Las- 
celles wife) and most of her wedding gifts 
included sapphire jewelry. The Duchess of 
York chose sapphires for her bethrothal 
ring. The sapphire is considered to be the 
symbol of the guardian virtues of the home. 

* * * 

Among prices obtained at Christie’s dur- 
ing the sale of the Russian Imperial State 
jewels last week was $1,740 for two dia- 
mond tassels, $1,800 for a pearl and diamond 
flawer spray, $17,000 for a pair of diamond 
bracelets, $12,500 for two diamond pendants 
and $12,750 for a set of diamond buttons. 

‘2% 


Henry Jones, diamond merchant and gold 
and silver refiner of Long Acre, W.C., 
who died recently, has left a fortune of 
nearly $2,000,000. He has made bequests 
to members of his clerical staff, his com- 
missionaire, gamekeepers and chauffeur. Mr. 
Jones was a well known figure in the trade. 

x * * 

While workmen were engaged in the base- 
ment a raid was made on the jewelry store 
of H. T. Poland, Great Portland St., last 
week, a side window being smashed and 
a tray of watches being grabbed. The 
thieves made their getaway, but the watches 
were a cheap line valued at $5 each. Right 
alongside was some rather valuable jewelry 
but the thieves were in too great a hurry 
to include it in their coup. 

x *k * 


A man was before the Mariborough St. 
magistrate last week charged with break- 
ing into the Old Bond St. jewelry shop of 
Holmes & Co. and stealing two diamond 
rings valued at $6,300. Although the ac- 
cused denied any knowledge of the affair 
four people identified him as the one who 
smashed the window. He was remanded in 
custody. 

x * Ok 

The vogue of the tiny cigarette that 
allows of a few puffs between dances has 
brought into being petite cigarette cases 
and holders to accommodate the small 
smoke. The rosewood cigarette case is 
popular. It has an inset silhouette of ivory. 
A row of tiny dancing figures provides an 
appropriate motif. Some of the newest 
cases have a small classical figure set in 
the center of them. 








The jewelry business of Charles Johnson 
has~ been moved to-new quarters, at Red 
Wing, Minn. 
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Results Are What Count. 


Successful customers in every 





section of the country prove 
the values and consistent sound- 


ness of our merchandising. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 2 Tulp Straat 












































April 6, 1927 


THE JEWELERS’ CIRCULAR 


European Diamond Markets 





Conditions in the Diamond Centers of London, Paris, Antwerp 
and Amsterdam as Reported by Correspondents 
of The Jewelers’ Circular 


AmsTERDAM. March 22.—Business condi- 
tions in this market have remained quiet 
during the past month and there have been 
fewer representatives of well known Ameri- 
can firms here than usual. The same re- 
port of conditions in the Antwerp market 
have reached the trade here, it having been 
suggested there that cutting plants be 
operated on a three-day basis in order to 
curtail the over-supply until conditions im- 
prove. However, prices for cut goods re- 
main high and it has been learned from 
London that the Diamond Syndicate has not 
been showing any goods during the month, 
and as a matter of fact, has been minimiz- 
ing the number of “sights” since the first 
of the year, awaiting an improvement in 
conditions in the various markets. This is 
considered here as a wise business policy 
and tends to strengthen the market condi- 
tions and to avoid fluctuations in price. So 
far as employment of workers is concerned, 
it may be stated that the number of un- 
employed is not as great as may be sur- 
mised. Out of 6,000 workmen affiliated 
with the Diamond Workers’ Union, only 
abcut 1,109 are unemployed at the present 
time. Although this may at first glance 
seem rather serious, yet conditions at 
present are not considered at all discourag- 
ing. As already stated, not many rough 
diamonds were imported into this market 
during the course of the month and it was 
only at the beginning of the month that a 
Wesselton shipment was shown and quickly 
purchased by those who made application 
to the Syndicate. Business in the industrial 
branch of the industry is slightly better as 
compared with conditions last month and 
prices at the present time are very steady. 





Lonpon, March 19.—Reports from this 
market and from provincial centers show 
a decline in the volume of business during 
the past month as compared with earlier 
in the year. Manufacturing jewelers and 
retailers both report that conditions are 
quiet at the present time. Some of the 
dealers ascribe this condition to a decline in 
the purchasing power on the part of the 
public and to the fact that dealers are not 
disposed to invest much capital in diamonds 
just now owing to the small margin of 
profit to be obtained. The chief event of 
the month in this market was the sale held 
at Christie’s sales rooms of the Russian 
State jewels which consisted of 124 lots. 
The chief lot went to a Paris dealer and 
included a fine oval diamond which brought 
£11,000. It will be remembered that on a 
Previous occasion the Russian jewels were 
sold to dealers in Amsterdam and Antwerp 
and that this lot contained a number of 
yellow stones in large sizes. Although 
these sales usually interfere with the normal 
course of conditions in this market, it may 
be said that the sales here in no way in- 
fluenced the price of diamonds nor has it 
had any effect on business in the Hatton 
Garden market.-- It is- generally expected 


that trade conditions will improve during 
the next few months. , 

Paris, March 19.—Although retail trades- 
men report an improvement in business con- 
ditions, as jewelers are doing considerable 
business during the Riviera season, yet 


“wholesale jewelers are not boasting about 


trade at the present time. This market 
was visited during the course of the last 
few weeks by a few American diamond 
merchants with a view to picking up bar- 
gains. They were making low offers for 
goods, which cutters and dealers found it 
impossible to accept. This resulted in very 
few transactions. Although the strike 
among the diamond workers in Paris has 
come to an end, in the Jura district the 
dispute has not been settled as yet. It is 
especially in that center of the industry that 
the workers are not paid the highest wages 
and where many of the diamond cutters of 
Amsterdam have to fight against the com- 
petition. It has been learned from a well 
authorized source that small diamonds were 
sent to the Jura district from some London 
houses to be cut, this being particularly true 
with the 16-facet stones. The colored stone 
trade is reported to have been better dur- 
ing the past month. This is particularly 
true of emeralds and sapphires. There was 
not much activity in the pearl trade, cheap 
pearls being purchased more freely. 








Jewelry Exports 





Shipments of Precious Metals, Jewelry, 
and Plated Ware to Foreign Countries 


During February 

WasuHinotTon, D. C., March 25.—Exports 
of precious metals, jewelry and plated ware 
in February had an aggregate value of 
$596,004, more than doubling the January 
value, which was $290,279, and exceeding 
the February, 1926 figure by $238,370. Ex- 
ports of platinum last month showed an in- 
crease in value of an even 100 per cent from 
the first month of the year,.and amounted to 
1,549 troy ounces, valued at $141,263, as 
compared to January imports of 680 ounces, 
valued at $70,734. Exports were larger in 
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quantity but slightly smaller in value than in 
the corresponding month of last year when 
shipments amounted to 1,392 ounces, with a 
value of $159,275. Exports of platinum 
manufactures (except jewelry) were small 
last month, amounting to 60 ounces, valued 
at $3,960, as compared to 163 ounces, valued 
at $14,710 in the preceding month and 347 
ounces, valued at $10,696, in February, 1926. 

Exports of jewelry in February gained 
approximately 50 per cent. over January, 
reaching a value of $111,037, as compared to 
$73,874 in the preceding month. Last 
month’s exports doubled February, 1926, 
business, which had a value of $55,660. Ex- 
ports of silver plated table ware declined to 
$15,854 from $20,480 in January and also 
were somewhat smaller in value than in the 
corresponding month of last year. Exports 
of gold plated articles had an aggregate 
value in February of $37,851,.a decline from 
January of $8,140 and an increase over 
February, 1926, of $10,903. 

Exports of miscellaneous gold manufac- 
tures, for which only a total value is given, 


‘constituted the most important item in 


February exports, reaching a value of 
$260,768 as compared to $38,791 in the pre- 
ceding month and $60,969 in the correspond- 
ing month of last year. Exports of mis- 
cellaneous silver manufactures during last 
month remained small, with a value of 
$17,638, as compared to $13,422 in January 
and $18,979 in February last year. 

Exports of precious metals, jewelry and 
plated ware during the first two months of 
1927 were larger by a narrow margin than 
in the corresponding period of last year, 
having an aggregate value of $886,283 as 
compared to $873,461. A decrease of 50 per 
cent. in the value of platinum exports was 
more than offset by a gain in jewelry exports 
of approximately 80 per cent. and doubled 
exports of gold manufactures. Exports of 
platinum in January-February reached a 
value of $211,997 as compared to $435,032 
in the corresponding period of last year, 
while exports of jewelry had a total value 
of $184,911, against $106,970, and exports 
of gold manufactures, $299,559, as compared 
to $138,663. 

Exports of precious metals, jewelry and 
plated ware in February and in the first two 
months of this year, as compared to the 
corresponding periods of last year, are pre- 
sented in detail below. 








A. Bartley & Son, one of the oldest 
jewelry firms at Norfolk, Va., will open 
another store at 154 Granby St., in addition 
to the store now operated at 237 Church St. 








EXPORTS OF PRECIOUS METALS, JEWELRY AND PLATED WARE. 
FEBRUARY, 1927, WITH COMPARISONS. 


Article and Unit of Quantity 
Precious Metals, Jewelry and Plated Ware, total.... 
Platinum— 
Ingots, Sheets, Wire, Alloys and Scrap, 
MPM, Ca iaeb ke ocbe een neinn es oc desineedte 
Manufactures, except jewelry, troy oz. 
aa ees wird © tin bids Case sels nea ome Caveule 
Gold and Silverware, except Cutlery and Jewelry— 
Silver Plated— 
NI 2105s si Sip aletirsnne arkicletie cdtede hence 
Other Asticies. .ocisics couse Wicaen ere 
oD a a a er a 
Gen Deamuracturet. IN, BS) eo ik. c vicniansecs 
Sitwer Sanwiactures, N. FE.) Se. inc ci eccces 











Two Months Two Months 


Ended Ended 

Feb., 1927 Feb., 1926 Feb., 1927 Feb., 1926 
Value Value Value Value 
$596,004 $357,634 $886,283 $873,461 
141,253 159,275 211,997 435,032 
3,960 10,696 18,670 28,794 
111,037 55,660 184,911 106,970 
15,854 16,189 36,334 35,083 
7,633 8,918 - 19,910 18,317 
37,851 26,948 83,842 65,864 
260,768 60,969 299,559 : 138,663 
17,638 18,979 31,060 44,738 
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MITTEN COUTURE EEUU LLLL LOR PAUUAEUAUUINY AY UUUUULAGUUUSTU EN CUA TO AOU EN APOE UV UUe HUNT VLE AHA ecg 


EDINA EMERALD 


MNT TUOTTUMPUEE ETUC CH CIRCA LRRLCULCUL CR OP RLOCUR ULL Co ELLA 


MMMM UCT ULL LULU LGLOOR UCL LL CLecE LCE ACLU LA LEAR 
aa Tke nearest Abproack to thy Genure Emerald ever Produced 
// i 








COLOR 


| “MEDINA” EMERALDS are as pure In 
color and as scintillant as the genuine 
stone. For this reason manufacturers 
use them in fine platinum work. 





Because of their hardness breakage 1s 
reduced to a minimum. Hence 
“MEDINA” EMERALDS are especially 
adaptable for white gold setting. 


These qualities, together with their ex- 
actness in cutting, should commend the 
“MEDINA” EMERALD to you. All sizes 
and shapes are carried in stock for 
prompt delivery. 












We are in a position to quote extremely 
low prices on large quantity orders of 
“MEDINA” EMERALDS. 





‘‘Medina” Emeralds are Imported Exclusively by 


: COOPER & BRASE 
22 West 48th Street, N. Y. 


Telephone: Bryant 3335 






PARIS OFFICE: 15 FAUBOURG MONTMARTRE 







Importers — Cutters and Setters of Precious and Semt-Precious Stones. 
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Gem Imports Increasing 





Large Shipments of Rough Diamonds and Pearls Bring 
February Statistics Ahead of Those of January 


WasuinctTon, D. C., March 25.—Largely 
increased imports of rough diamonds and 
pearls brought up imports of precious stones 
in February to a total considerably exceed- 
ing the January figure. Imports of precious 
stones, pearls and imitations last month 
reached an aggregate value of $5,515,827, as 
compared to $5,153,867 in the first month of 
the year, an increase of $361,960. Imports 
of gems, however, are still running behind a 
year ago. The value of last month’s imports 
was $2,389,351 lower than the. February, 
1926, imports valued at $7,905,178. 

Imports of rough diamonds in February 
amounted to $583,414, as compared to 
January imports of $315,737. Imports of cut 
diamonds decreased $3,506,884 from January 
when imports amounted to $3,987,975. On a 
quantity basis February imports of rough 
diamonds amounted to about 75 per cent. and 
cut diamonds to approximately 50 per cent. 
of the imports in the corresponding month 
of last year. 

Imports from all countries declined last 
month with the exception of Great Britain. 
Imports from that country amounted to 
1,892 carats, valued at $150,954, as compared 
to the January imports of 1,264 carats, 
valued at $125,950. 

Imports of pearls in February more than 
doubled January purchases, reaching a value 
of $496,448, as compared to $183,553 in the 
preceding month. Although large, last 
month’s imports were smaller than in 
February, 1926, when they had a value of 
$550,993. Imports from France last month 
totaled $163,884, as compared to $61,777 in 
January ; and imports from the United King- 
dom reached a value of $321,510 as com- 
pared to $92,437. The imports from both 
countries last month showed comparatively 
small decreases from imports in the corre- 
sponding month of last year. 

In other precious stones, both rough and 
cut, imports showed a material increase last 
month while imports of imitation precious 
February imports of 
precious stones, rough and uncut, exclusive 
of diamonds, were valued at $33,639 as com- 
pared to $17,655 in the preceding month and 
$46,210 in February last year. The imports 
of precious and semi-precious stones, cut but 
not set, exclusive of diamonds, reached a 
value of $564,866, as compared to $311,930 in 
the month before and $479,747 in the corre- 
sponding month of last year. 

Exports of precious stones, including 
pearls, which are small at best, dropped to 
a negligible figure last month, totaling only 
$3,074 as compared to $12,716 in the pre- 
ceding month and $3,500 in February, 1926. 
- For the first two months of 1927 imports 
of precious stones, pearls and imitations had 
an aggregate value of $10,669,694, against 
$16,321,181 in the corresponding period of 
last year. The decline is spread over dia- 
monds, pearls and imitation precious stones. 
Other precious and semi-precious stones ex- 
hibited a tendency to gain, having an aggre- 
gate value for January and February of 





$876,796 as compared to $775,762 for January 
and February of.last year. 

The imports and exports of precious 
stones, pearls and imitations in February, 
and in the first two months of this pear, as 
compared to the corresponding periods of 
last year are shown in detail in the subjoined 
table. 
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equally appropriate and _ illustrative of 
Rhode Island. 
As each delegate registered he was handed 


a heavy manilla envelope held by an :illumi- 


‘nated poster sticker which read: “New Eng- 


land-made goods. Business is good!” En- 
closed in the envelope were souvenirs made 
and contributed’ by B. A. Ballou & Co., Inc., 
George F. Berkander, Theodore W. Foster 
& Bros. Co., William C. Greene Co., Ostby 
& Barton Co., Silverman Bros. and Uncas 
Mfg. Co., each article being from the 
regular goods of the concern. co a 

Printed on the envelope was a welcome 
greeting to the New England Credit Gran- 





IMPORTS AND EXPORTS PRECIOUS STONES AND PEARLS AND IMITATIONS. 
FEBRUARY, 1927, WITH COMPARTSONS. 


Two Months Two Months 
Ended Ended 
Feb., 1927 Feb., 1926 Feb., 1927 Feb., 1926 
Article and Unit of Quantity Value Value Value Value 
Imports 
Precious Stones and Pearls and Imitations. $5,515,827 $7,905,178 $10,669,694 $16,321,181 
Diamonds— 
omen. Uient; Caratw occ ccccceeskes 583,414 1,177,143 899,151 2,875,345 
Cae Wat Not Set. Carate: sxc oc vi cinaiss 3,506,884 5,281,822 7,494,859 10,957,795 . 
Imported from— 
MMII (aos cocesealonanvneecewnawe 1,320,390 1,999,248 2,776,080 4,486,893 
PN Sos ob 9 sls 2d aoa Sas ee 145,554 127,235 302,035 205 5627 
fo ee ere 1,883,314 3,059,097 4,105,148 5,707,091 
bop a 150,954 85,188 276,904 536,025 
Other Countries eC occcccccccccecsoes 6,672 11,054 34,682 22,159 
Glaziers’, Engravers’ and Miners’ 
A: a ar 170,618 144,197 288,297 366,370 
Pearls, not Strung or Set ............. 496,448 550,993 680,001 820,950 
Imported from— 
IN tin ac us. <a ea Sse, 2eecuewed 153,884 201,175 225,661 319,533 
A OER 5.5 on 6b 60 dcescecades 321,510 343,669 413,947 468,848 
PEE cai iciciekacectnssas  s035ewen - wKeveeene po. ees 
EE COI oi os ook Keck ewes 11,054 6,149 28,324 32,569 
Imitation Precious Stones .............. 159,958 225,066 380,296 472,138 
Other Precious Stones, Rough Uncut... 33,639 46,210 51,294 52,821 
Other Precious and Semi-Precious, Stones, 
Cea it is 668s Sin cesc Kees 564,866 479,747 876,796 775,762 
Exports 
Precious Stones, Including Pearls ........ 3,074 3,500 15,790 4,900 








Providence Jewelers Take Part in 
Conference of New England 
Credit Men’s Association 


Proviwence, R. I., March 30.—Jewelers of 
this city were much in evidence at the 11th 
annual conference of the New England 
Credit Men’s Association recently held at 
the Providence-Biltmore Hotel, and a num- 
ber of the firms were represented at the 
various sessions. The 300 or more delegates 
to the convention were the guests of the 
Rhode Island Association of Credit Men, of 
which Harry iA. W. Hayward of the Brown 
& Sharpe Mfg. Co. is president; John T. 
Cambia, of the Shepard Co. is second vice- 
president; Ralph L. Griffith, of R. L. Grif- 
fith & Son Co. is secretary; Howard S. 
Hopkins, of Belcher & Loomis Co. a mem- 
ber of the executive committee, and Theo- 
dore A. Droz, Ernst H. Lohmann Co.; 
George H. Kerr, Providence Paper Co. and 
A. A. Wainwright, Gorham Mfg. Co., mem- 
bers of the board of directors. 

Edgar M. Docherty, William C. Greene 
Co., was chairman of the general local com- 
mittee in charge of the conference and Wil- 
liam G. Lind, T. W. Lind Co., was chair- 
man of the committee on badges. Through 
the personal efforts of these two represen- 
tatives the jewelry industry was placed 
“upon the map” in no uncertain terms and 
won many commendatory expressions. Mr. 
Lind designed a special badge that was both 
unique and appropriate, and so arranged that 
it can be utilized upon all occasions and be 


SS ree 


tors, with the names of the seven contribut- 
ing concerns and a paragraph regarding the 
Providence jewelry trade. 








Chicago Adjustment Committee of 
the National Jewelers Board 
of Trade 


Cuicaco, March 30.—Taylor Strawn, 
honorary vice-president for the Chicago dis- 
trict of the National Jewelers Board of 
Trade, announces that the following have 
been appointed members of the Chicago Ad- 
justment Committee: S. C. Lund, chairman, 
A. C. Becken Co.; Frank E. Dean, Asso- 
ciated Silver Co.; Albert L. Ellbogen, Stein 
& Ellbogen Co.; Otto R. Hirt, Juergens & 
Andersen Co.; Joseph J. Kucera, Norris, 
Alister-Ball-Bridges Co.; Roy J. Latas, 
Sproehnle, Inc.; John G. Leiner, Benj. 
Allen & Co., Inc.; Henry Paulson, Henry 
Paulson & Co.; John C. Petersen, Inter- 
national Silver Co.; Harry E. Radix, 
Thomas J. Dee & Co.; J. T. Stewart, C. H. 
Knights-Thearle Co.; J. C. Swartchild, 
Swartchild & Co.; Claus Swanson, J. R. 
‘Wood & Son; B. F. Teichman, R. Wallace 
& Sons Mfg. Co.; P. T. White, Otto Young 
& Co., and R. C. Wolf, C. & E. Marshall 
Co. 


J. M. Braude is named as counsel. 








E. J. Van Roy, Green Bay, Wis., will 
move his jewelry shop from the Clinic build- 
-ing on E, Walnut to 108 E. Walnut. 
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- Offers Worthless Bonds 





Stranger Swindles Two Jewelers Out of 
Diamond Rings at Easton, Pa., and 
Phillipsburg, N. J. 

Easton, Pa., March 30.—Two jewelers, 
one in Easton and the other in Phillipsburg, 
were flim-flammed out of.diamond rings to 
the total value of close to $1,000 by a 
stranger who operated in these two cities 
during the past week. One of the. victims 
is Stephen Ackerman, 156 S. Main St., 
Phillipsburg, N. J.,.and the other is Wil- 
liam E. Leacock, 153 S. 3rd St., Easton, Pa. 


That others were not caught in the same . 


trap is due to the alertness on the part of 
clerks who refused to fall for the fellow’s 
game. 

The stranger, who claimed he was in the 
real estate business, gave his name as F. L. 
King, of the King Realty Co., operated with 
the aid of several bonds of the Philadelphia 
& Reading and New England railroads, each 
of $1,000 denomination, and which the police 
are inclined to believe are worthless. 

On Wednesday last the man walked into 
the establishment of Frank Lehecka and in- 
quired if he could establish a temporary 
office there for several days, to receive his 
mail and telephone calls, until he could es- 
tablish himself in the new First National 
bank building next week. Lehecka granted 
the request and during his absence answered 
several calls, one said to be from‘a Wilson 
borough jeweler and the other from a_Phil- 
lipsburg bank. 

On Thursday afternoon the man dropped 
into Leacock’s jewelry store and asked to 
look at diamond rings. He was shown one 
valued at $550. He left and said he would 
return. Several hours later he was back 
and again asked to look at the ring, which 
was of platinum, with square top, with four 
smaller stones around each side. 

On the cccasion of his second visit, he 
asked permission to take the ring out to 
show it to his wife, which, of course, was 
refused.. Then, hesitating for some time, he 
finally remarked that ‘he had a bond to the 
value of $1,000 which he offered and would 
gladly leave as security until he returned. 
The offer was accepted; Leacock has the 
bond, the stranger the ring, and that was 
the last seen of him. 

At the Ackerman store, in Phillipsburg, 
the fellow is said to have applied the same 
taftics and to have gotten away with a ring 
valued at more than $400, after he had put 
up another bond as security. ‘It is also said 
that in each case several ‘coupons were 
clipped from the bonds to create the impres- 
sion they were legitimate, negotiable docu- 
ments. 

The ring the man got at Easton was a 
lady’s size 6%4 platinum setting, embossed 
half way around. It was set with a 97 point 
diamond, with three smaller diamonds on 
each side of the stone. 

As far as the police can learn, the Phila- 
delphia & Reading Railway never issued 
the bonds; that they were printed for the 
purpose of raising money to purchase the 
New England railroad, but that the deal 
never went through. How the stranger 
come in possession of them the police have 
not learned. 

The man is described as 45 years old, 5 
feet 10 inches tall,.and weighing about 170 
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pounds. He has a ruddy complexion, 
smooth shaven face, prominent nose and 
irregular teeth. His hair is black, mixed 
with gray, and at times he wears shell 
rimmed glasses. 








Credit Conference 





Jewelry Group to Meet at Credit Men’s 
Convention in Louisville, Ky., 
June 6-10 

LovuIsviL_e, Ky., April 1—A conference of 
the Jewelry Trade Group, numbering about 
20 credit department managers of jewelry 
manufacturers and wholesalers, will be one 
of 30 trade group gatherings which will fea- 
ture the 32nd annual convention of the Na- 
tional Association of Credit Men at Louis- 
ville, Ky., from June 6 to 10, it was an- 
nounced recently by ‘Dr, Frank A. Fall, man- 
ager of the education and-research- depart- 
ment of the association. 

The Jewelry Group, under the chairman- 
ship of E. C. Brunst, of the Gruen Watch 
Co., Cincinnati, and the other industry groups 
will meet Tuesday afternoon, June 7, accord- 
ing to Dr. Fall, who with E. B. Moran, of 
Chicago, manager of the trade group depart- 
ment of the association is in charge of ar- 
rangements for the sessions. 

“With the growth of interest in the trade 
group movemént; the trade group sessions, 
which were fitst. held in 1924, have become 
an increasingly important part of the annual 
convention program,” Dr. Fall said. 

“Production and sales executives as well 
as credit department heads in many lines of 
industry are finding that close co-operation 
in credit matters within their own industry 
and with other concerns in allied lines of 
business is cutting down losses to a consid- 
erable extent. 

“The purposes of the trade groups under 
the supervision of the National Association 
of Credit Men are to reduce credit losses, to 
better credit technique and to improve the 
organization of credit departments in the 
various industries. 

“Losses are reduced by the interchange of 
information which will prevent the pyramid- 
ing of credits and by working together to 
bring about the elimination of trade abuses 
which detract from: profits. 

‘Among the functions of the trade group 
are the co-operative handling of embarrassed 
or insolvent estates, the concentration of 
claims in case of difficulty, the consolidation 
of ledger experience, and the standardization 
of terms and discounts. 

“Another important phase of trade group 
work is the exchange of information con- 
cerning both credit and sales conditions, thus 
giving each member important data on which 
to base his business activity in all sections of 
the country.” 








Mrs. Frank Hobb, wife of Frank D. 
Hobb, prominent Dyersburg, Tenn., retired 
jeweler, died recently at her home from 
injuries sustained when struck by an auto- 
mobile. Mrs. Hobb was knocked to the 
street in front of her home in an unavoid- 
able accident and was rendered unconscious 
by a fracture of the skull. She was rushed 
to the hospital but succumbed to the in- 


jury. 
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Another Elk Tooth Swindler 


Jewelers Who Advanced Money to. “Unfor- 
tunate Tourist” Find Teeth Given as 
Collateral to Be Imitations 


Members of the trade, particularly in the 
south and west, are warned to be wary in 
dealing with a man who: borrows money, 
giving what he pretends to be genuine elks’ 
teeth as collateral. The game is not a new 
one, but it is deemed necessary to send out 
a warning to jewelers at this time. 

This man recently passed through a town 
in Virginia, where he visited members of a 
prominent jewelry firm, telling them his au- 
tomobile had broken, down and he did not 

i i 
have money enough to have it repaired. He 
explained that he had a quantity of genuine 
elks’ teeth with him that were very valuable, 
but he could not realize on them until he 
could get to the east. He offered the jewel- 
ers 15 of these teeth for $35, enough to get 
his car repaired and go on to Philadelphia. 

The jewelers, after advancing the money, 
became suspicious and sent the teeth to a 
prominent manufacturer for examination, 
only to get word back that they were imita- 





tions and worth about 25 cents each. 








Jewels Worth 350,000 Francs Stolen 
from a Dealer at Cannes, France 
CANNES, French Riviera, March 25.— 

The record of particularly audacious thefts, 

committed in broad daylight, in densely fre- 

quented thoroughfares appears to swell 
every day. At Cannes, in the Rue d’An- 
tibes, a jeweler left his shop for some min- 
utes and as is often done on the Riviera— 
an essentially quiet, peaceful part of 

France—just turned the key in the door 

and made as much haste as possible to re- 

turn on account of possible customers. Dur- 

ing the few minutes that he was gone, a 

thief entered the shop, apparently with a 

skeleton key, for when the jeweler returned 

a jewel case containing 350,000 franes 

worth of .gems had disappeared,..and 7,000 

francs worth of banknotes. 

A neighbor saw a young man enter the 
shop, about this time, but believing him to 
be a customer paid no attention to him, but 
was, however, able to describe him to the 
police. The empty jewel case was found in 
the Grand-Jas cemetery. 4 
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New York Firm Charged with Mis 
‘of Terms “Ivory” and 
“Eb ony” 


WasuincTton, D. C.; March 30.—The 
Federal Trade Commission made public to- 
day a complaint against David Jacoby and 
Morris. Gottsegen, doing business as the 
Mills Silver Works and Mills Sales Co., of 
New York city. The respondents are 
charged with misrepresenting themselves as 
manufacturers and also the materials of 
which their merchandise is made. 

The complaint cites specifically the alleged 
representation of certain combs and clocks 
as made in part of ivory, when in truth and 
in fact such articles contain no ivory. The 
commission’s complaint also takes exception 
to the description of shaving brushes as fit- 
ted with “ebony” handles. 
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Seventy Years Ago 





Samuel A. Baldwin, Retired Veteran Jewelry 
’ Manufacturer and Traveler, Recounts 
Some of His Experiences 


ProvipeNce, R. I., March 30.—“Seventy 
years have brought about many changes in 
traveling conditions and methods,” said 
Samuel A. Baldwin, a retired veteran 
jewelry manufacturer and salesman recently 
during an interesting interview with the 
local correspondent of THe Jeweters’ Crr- 
CULAR. 

“Why, I can remember when a ‘sleeper’ 
consisted merely of a board stretched be- 
tween two seats, and a blanket, and no one 
thought of undressing,” he added facetiously. 

Seated in the “Amen” corner at the Provi- 
dence Central Club, where he spends several 
hours daily, Mr. Baldwin takes great delight 
in reminiscing upon the travel methods and 
experiences of his early days. When seen 
by THE JEWELERS’ CIRCULAR correspondent, 
among others present in the club lounge was 
former Mayor Henry Fletcher, for many 
years a member of the manufacturing 
jewelry concern of Fletcher, Burrows Co. 

Mr. Baldwin will attain his 89th birthday 
on June 26, 1927, and until his retirement 
some 10 years ago, had traveled many thou- 
sand miles, mostly through the western sec- 
tions, as a jewelry. manufacturer and sales- 
man. He points out, however, that Kansas 
and Nebraska were the “Far West” of his 
younger days. Since he gave up business 
activities he has traveled extensively, going 
to California and South America several 
times. 

“When I began to travel,” said the 
“Major,” as he is familiarly addressed, “not 
only did the trains run much slower than 
they do now, but there was considerable time 
lost in making connections, frequently an 
entire day being lost through this cause. It 
was often necessary to use both train and 
steamboat, and even then one frequently had 
to avail himself of stage coach and other 
conveyances in order to reach his destination, 

“I was born in Manchester, N. H., June 
26, 1838, and after attending the public 
schools there, I began an apprenticeship with 
a watchmaker with whom I remained until 
I was nearly 19 years old. I then went to 
Boston and began work as a jeweler, being 
for some time with the firm of Ripley, How- 
land Co., as a journeyman bench-hand. 
While there, I cast by first vote for Presi- 
dent, after taking part in the campaign 
parades as a Lincoln ‘railsplitter.’ 


“I had not been in Boston long when I 
was given an opening in the firm’s sales 
forces. I traveled about New England for 
a short time and then adopted Horace. Gree- 
ley’s famous advice ‘to go west.’ 

“My first trip west was from Boston in 
1857—that was the hard Winter, caused by 
the financial difficulties—and it took 14 hours 
from Boston to Albany and between 36 and 
40 hours from there to Chicago by way of 
the Lake Shore road. I not only made 
sales, but also delivered goods as I went 
along, the firm replenishing my stock as I 
sent in my orders to the home office. Even- 
tually, I reached Racine, Wis., where I 
opened a watch repairing and retail jewelry 
store. Hotels were a dollar a day, including 
toonr and board. But we had lots of trouble 
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over ‘State’ money, which would be good 
only in the State where it was issued. Some- 
times we got stuck good and proper. 

“In 1861 I returned from the west aed 
coming to Providence accepted a position with 
the old-time manufacturing jewelry concern 
of Sackett, Davis Co., the predecessors of 
the firm of Theodore W. Foster & Bros. 
Co. of today. With that firm and others that 
I represented later, I traveled pretty much 
all over the western country. These included 
such concerns as Sylvanus M. Lewis & Son, 
with whom I stayed about 10 years; Walter 
E. White & Co., Baldwin, Ford & Co. and 
finally with the Fessenden Co., as a partner 
of the late Silas Manchester. While I was 
in several accidents, first and last, I was 
fortunate in never receiving any serious in- 
jury. . 


“But I have been stopped by almost every ~ 


obstacle you can imagine, including even, 
grasshoppers. I have seen clouds of grass- 
hoppers that would darken the skies for 
hours. The tracks would be covered with 
them, and after they were killed in any num- 
bers the wheels would slip and slide and 
finally, stop. Then the trainmen and often 
the passengers, would have to fall to and 
shovel the rails clear before we could pro- 
ceed. 

“T have also been stalled by heavy snow- 
falls or drifts, where we would be held up 
for many hours at a time. On_ several 
such occasions I have seen them tear up the 
ties to use for fuel, for in those days the 
cars were heated by those old-fashioned big 
round coal stoves that stood in the corner 
of the cars. 

“Yes,” he soliloquized reminiscently, “the 
traveling men nowadays don’t know much 
about the hardships and tribulations of the 
older ‘knights of the road,’” at which his 
friend Fletcher silently nodded assent. 








Market Prices for Silver Bars 
The following are the quotations for silver 
bars in London and New York as reported 
for the past week. 


Selling Price 
London U.S. Gov’t New York 

Date Official Assay Bars" Official 
March 29,.... 25% 58 55% 

ba St a 2675 585% 56% 

sp Oies< ss 25% 58% 55% 
, | i ae 2648 58% 56% 

SS 2s 26% 58% 56% 

~ Race weve 26 ¥5 58% 56% 








The Elgin Clock Co., Elgin, Ill., has let 
contracts for construction of a factory wing 
to the east of the present structure, repre- 
senting an investment of $150,000 and 
launching an expansion program which will 
nearly double the present plant capacity. 
Building got under way last week. The 
addition is to be rushed to completion in 
two months and day and night shifts are 
to be used. Features of the addition will 
include a rest room for girl employes, elec- 
tric elevators in both the old and new wings, 
a baseball and athletic field and landscaping 
of a big area for use of the employes dur- 
ing the Summertime. John McArdle has 
joined the company as assistant to the Presi- 
dent, going to Elgin from the Chrysler Mo- 
tor Corporation, Detroit, where he was 
employed six years. 
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Diamond Set Wedding Rings 
Now in Vogue 





JD FAMOND studded wedding rings are 

rapidly growing in popularity. About 
one out of every five wedding rings sold in 
these glad and glittering days is set all 
around with diamonds. 

The reason for the bediamonded circlet is 
man’s sentiment and desire to expend all 
that he can on the ring that binds him defi- 
nitely to the “only girl in the world.” 

Man always balked at the fact that he 
could not “spread himself” on the price of 
the wedding ring. It is one of the reasons 
for the vogue of the platinum hoop, with its 
carvings of orange blossoms, lovers’ knots, 
and such. It costs in the neighborhood of 
$50, and was quite a sop to the feelings of 
the prospective benedict for a time. But al- 
ways there were certain men, and their num- 
ber increases all the time, who wanted to 
pay more, until now there are diamond-set 
wedding rings ranging all the way from $65 
to $500 and up. 

Stones number three to 11- in the average 
wedding ring and as many as 25 in the ring 
that is a continuous hoop. Usually an odd 
number of stones are set in the ring because 
there is said to be luck in odd numbers and 
also. because it balances better. 

The diamonds cannot be of poor quality 
either. They must be well cut, of perfect 
shape and finest color. The best are set in 
platinum, of course, because platinum makes 
the narrowest ring, and women like very 
narrow wedding bands nowadays. White 
gold is a next choice, the yellow being out 
of the running with the modern girl. 

One reason wedding rings were so broad 
and heavy in the old days was because of 


man’s desire to spend a lot of money on the - 


wedding hoop. He had no desire to weight 
his bride down with a golden band in the 
pride of possession or for any ulterior mo- 
tive. But the price of a wedding ring 25 
years ago at the most was $20 for the 18- 
karat gold band then in vogue, and it was 
not enough by any manner of means for the 
average ardent bridegroom. 

Most men, according to a jewelry author- 
ity, who has seen bridegrooms come and go 
for -the past 40° years, are very sentimental 
about the wedding ring. It is vastly more 
important to them-than the engagement ring. 
Every last one of them, this man declares, 
is dead set against having the wedding ring 
he slipped on his wife’s finger on the day 
of their marriage altered in any respect. 

Women, on the contrary, do not mind. 
They want their rings, the wedding one in- 
cluded, up to date. For that reason there is 
a brisk business done all the time in modern- 
izing them, to the sorrow and chagrin of the 
husbands. They always rebel at the pro- 
posal, but to little avail in most instances. 

Engagement rings have advanced to the 
point where they cost five to ten times as 
much as they did 40 years ago. The mod- 
ern engagement ring usually contains a 
single stone in an openwork setting of plat- 
inum with smaller diamonds set about the 


shank of the ring. Diamonds are still su-— 


preme, but when a color is chosen, it is 
usually the sapphire, this stone ranking next 
to the diamond in popularity with present 
day women. 
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Officers and Trustees Re-elected 





Members of the Maiden Lane Historical Society Hold Annual 
Meeting and Decide to Postpone Luncheon Until 
Later in the Year 


The annual meeting of the Maiden Lane 
Historical Society is about the only time 
the members get together outside of the 
annual luncheon and usually this is a gala 
gathering, which is scheduled to take place 
on the last Thursday in March. Therefore, 
the meeting’ this year was held on the very 
last day of the month. As usual the members 
assembled at the rooms of the Jewelers 24 


Karat Club, 15 Maiden Lane, and though’ 


the attendance was not large, the interest 
in the proceedings was exceedingly great. 





JOSEPH. D, LITTLE, SECRETARY 


* , 
re 
John W. Sherwood, the president, presided 
and routine business..took:up a good part 
of the session, after Secretary Little had 
read the minutes of the previous meeting. 
This and other reports made by the secre- 
tary called attention to the fact that during 
the year the organization had lost one of 
its oldest members and _ vice-presidents, 
George. M. Hard, and that Dr. George 'F. 
Kunz had been elected to the office which 
he held. The resignation of four members 
were read by the secretary and these were 
accepted. 


Treasurer Wormser’s report showed the 
finances of the organization to be in a 
very healthy condition with a substantial 
balance on hand. It also bore out the fact 
that during the year nine members had 
died and 13 were delinquent. Three mem- 
bers were proposed and elected making the 
net membership in good standing in the 
organization today, 250. 

The procedure was changed slightly to give 
the historian, Albert Ulmann, an opportunity 
to address the members before leaving. He 
called attention to the work that had been 
done on tablets in the past and the work 
being done today. He said that further in- 
vestigation would have to be done before he 
could recommend any particular tablet at 


the present time though the organization 
had one or two in view, and he urged that 
the annual luncheon of the club which 
usually takes place around this time be 





JOHN W. SHERWOOD, RE-ELECTED PRESIDENT 


} deferred until later in the year when it would 


be possible for them to make this corre- 
spond with the unveiling of a tablet or the 
‘accomplishment of some 
orgahization. This seemed to be the general 
sense of the meeting and it was finally 





ALBERT ULMANN, HISTORIAN 


voted to do so, the members voting to have 
the officers and trustees later determine the 
time of the annual luncheon. 

The question was .also raised as to the 
organization establishing a jewelry trade 





work. of the ~ 
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museum for the preservation of souvenirs 
of the jewelry industry of former years 
to be kept for the benefit of future genera- 
tions and this subject is also to be con- 
sidered by the officers and trustees. 

When it came to the election, President 
Sherwood’s name was immediately put in 
nomination for re-election and he was chosen 
by acclamation while the other officers were 
also -elected| unanimously, the secretary 
casting one vote. They are: vice-presidents: 
Henry Abbott, George E. Fahys, George 
F. Kunz, Harry C. Larter, L. J. Mulford 
and Leopold Stern; secretary, Joseph -D. 
Little; treasurer, Leo Wormser j shistorign, 
Albert Ulmann. j 

The trustees re-elected arek': A. »L. 
Brown, P. J. Coffey, I. W. Cokefair, Charles 
R. Jung, G. H. Niemeyer, August Oppen- 
heimer, Lee Reichman, Wm. I. Rosenfeld, 





LEO WORMSER, TREASURER 


M. D. Rothschild, Frank T; Sloan, W. H. 
Tarlton and.T. Edgar Willson. 








Death of Richard C. Wilde 

PHILADELPHIA, -Pa:;~April-4.—Riehard—€. 
Wilde, who has been well known in the 
jewelry and hardware trade for many years, 
died on March 30. 

Mr. Wilde had traveled in Pennsylvania 
quite extensively and at different times rep- 
resented the Hartford Sterling Co., A. Hum- 
bert & Son and several other lines. At one 
time he was a local ‘agent for the Meriden 
Cutlery Co. Of recent years he has been 
associated with the Supplee Biddle Hard- 
ware Co., of Philadelphia, and was active up 
until the time of his death. 

He is survived by a widow and several 
children. 








A recent Sunday editign of the Atlanta 
Constitution, Atlanta, Ga.,. carried a full- 
page advertisement calling attention to the 
40th anniversary of the Maier & Berkele Co. 
Photographs showed exterior and interior 
views of the store at 31 Whitehall St. in 
the heart of Atlanta’s shopping district, and 
also of H. A. Maier, president; J. T. Flem- 
ing, secretary and treasurer; T. B, Little- 
page, sales manager, and others. 
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Empire State Convention 





Plans Well Under Way for Annual 
Gathering at Buffalo, April 25, 26 and 27 


BurraLo, N. Y., April 2.—With the an- 
nouncement today by Charles T. Evans, 
chairman of. the speakers’ committee, of 
those who will make the principal addresses, 
only a few details remain to complete the 
program for the 18th annual convention of 
the New York State Retail Jewelers’ Asso- 
ciation, which will be’ held in the Hotel 
Statler in this city on April 25, 26 and 27. 
Copy for the souvenir program is expected 
to be in the printer’s hands this week. 

The convention will be opened Monday 
morning with the invocation by the Rev. 
Dr. John N. Boynton, pastor of Grace Epis- 
copal Church of Buffalo. Then will follow 
an address of welcome by His Honor, Mayor 
Frank X. Schwab, and a response thereto 
by William D. McNeill of Utica, member of 
the executive committee of the State asso- 
ciation. 

President Emil J. Scheer of Rochester 
will then deliver his annual report, which 
will be in the nature of a valedictory ad- 
dress, as he has already announced his in- 
tention of retiring from the presidency after 
three years of service. 

The remainder of the Monday morning 
session will be taken up with reports from 
the various cities, with the probability that 
adjournment will be taken for luncheon be- 
fore they will have been completed. At the 
conclusion of the cities’ reports, communi- 
cations and announcements of committees 
will be read. 

The principal speaker at the afternoon 
session will be Dr. B. F. Battin, of the 
American Surety Co., New York city, and 
his subject will be “The Two Billion Dollar 
Crime Wave.” 

“Accuracy, a Jewel in the Diadem of 
Good Will,” will be the topic of S. T. 
Leaming of the Buffalo Better Business 
Bureau, featuring Tuesday morning’s busi- 
ness session. 

Walter H. Johnson, vice-president of the 
Marine Trust Co. of Buffalo, will speak 
before the afternoon session on “The Mer- 
chant and His Bank.” 

The final event on Tuesday afternoon’s 
program will be an illustrated talk on the 
manufacture of silverware, given through 
the courtesy of the Gorham Co. This film 
was taken only recently, and it will have its 
first showing in Buffalo. 

The final day’s session, starting Wednes- 
day morning, will be entirely of a routine 
character, embracing reports of standing 
committees and election of officers. 

The speakers mentioned above are only 
those outside the jewelry trade. The pro- 
gram will be augmented by addresses on the 
Jewelers’ National Publicity Campaign, the 
Harvard Bureau of Business Research, the 
Horological Institute and other familiar 
topics, by leaders in jewelry circles. The 
program will be interspersed by interesting 
trade discussions of a timely nature, afford- 
ing ample opportunity for discussion from 
the floor of the convention and the conse- 
quent exchange of ideas which have proven 
of inestimable value to keen-sighted jewel- 
ers. P 

The entertainment features, already brief- 


‘in one of the Statler ballrooms. 
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ly outlined, include a theater party at “Shea’s 
Buffalo,” one of the finest of the kind in the 
country, on Monday evening, while the an- 
nual banquet will take place Tuesday night 
The dinner 
will be devoid of lengthy speeches, and the 
oratory will be in a lighter vein, with an 
appeal to the women as well as the men. 

A special entertainment has been arranged 
for the ladies on Monday afternoon. They 
will be taken on a sight-seeing trip of the 
city, with a stop-over at the new Buffalo 
Consistory for afternoon tea. At that time 
the ceremony of lighting the auditorium, ac- 
companied by a soloist, will be enacted. The 
lighting of the Consistory is one of the mir- 
acles of the day, an electrical achievement 
out of the ordinary. The darkened theater 
suddenly becomes cold green and blue, like 
the slow light of early dawn. Then warmer 
and more crimson comes the glow, until the 
sun itself peeps over the horizon. The sun 
fades out and twinkling stars appear in a 
cold night sky and the Milky Way traces 
itself a silvery path. Three thousand lights 
are used to produce this most remarkable 
effect. 

Applications for reservations are already 
being made at the Hotel Statler, indicating 
one of the best attended State conventions 
on record. Those who intend coming to 
Buffalo are advised to reserve their rooms 
well in advance if they wish to stay at the 
convention hotel. 

President Scheer, who returned home 
from New York last week, reports that the 
Greater City will send a large delegation, 
representing the city proper, the Bronx and 
Brooklyn, while Westchester county, the 
Capital district, the Mohawk valley and 
Rochester will likewise be well represented. 

_ The exposition, which will be held in con- 
nection with the convention this year, is ex- 
pected to prove a magnet to many of the 
jewelers in smaller towns, who are afforded 
an opportunity to make their convention 
trip a buying one as well. Booths and show 
rooms have virtually all been taken and the 
jewelers will have a rare opportunity to see 
a varied assortment of merchandise, includ- 
ing gift wares, under one roof. 








Conditions in the Cheap Jewelry In- 
dustry of Czechoslovakia 


WasHIncTon, D. C., April 1—The glass 
jewelry industry of Czechoslovakia, pri- 
marily an export industry, is holding its 
foreign markets successfully. These goods 
have been favored both in North and South 
America, and orders have been very satis- 
factory, particularly for earrings and‘ pend- 
ants from the Spanish and Portuguese 
speaking countries, reports Commercial At- 
taché Elbert Baldwin, at Prague, to the De- 
partment of Commerce. 

The trade in wax pearls on the European 
markets has been lost to French and Japa- 
nese producers, with whom the Gablonz 
people are unable to compete in quality and 
price. Other glass pearls have suffered in 
the fashion for “flitter” (tinsel), but glass 
beads and rhinestones for women’s dresses 
have remained in good demand, although at 
somewhat lower prices. 

Prices declined during last year, particu- 
larly in bangles and buckles. Efforts to 
check this trend by formation of a cartel 
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proved fruitless, because of overproduction 
in the latter part of the year. 








Term “French Ivory” Banned 
Federal Trade Commission Rules Word 
“Ivory” May Be Used Only to Describe 
Products Made from Tusks 


Wasuincron, D. C., April 1.—The use of 
the term “French Ivory” in connection with 
articles not manufactured from dentine ob- 
tained from the tusks of animals, known to 
the trade and purchasing public as ivory, is 
held by the Federal Trade Commission to be 
an unfair trade practice in a stipulation made 
public today under which the respondents 
agree to cease and desist from using the 
word “Ivory” in any manner in advertising 
or describing their merchandise. 

Under the Commission’s rules the identity 
of respondents is not revealed in cases set- 
tled by stipulation, but announcement of the 
Commission’s findings in such cases serves 
to illustrate practices which the Commission 
regards as unlawful. 








Robbers Get $12,000 Worth of Loot 
in Pittsburgh 


PittspurGH, Pa., April 2—Two bold rob- 
beries were perpetrated here this week, the 
total loss as given to the police being ap- 
proximately $12,000. 

The first robbery took place at the store 
of D. S. Mallinger & Co., 1243 Penn Ave., 
where merchandise valued at $2,000 was ob- 
tained, while the second theft occurred when 
three masked men, who were armed, entered 
the home of Louis Goldstein, a jewelry sales- 
man of 3266 Dawson St., at 5:30 o’clock in 
the morning and commanded him to open 
the safe on the first floor. The robbers then 
escaped with diamonds and jewelry valued 
at $10,000. 

Goldstein, the police report says, was 
awakened by the robbers, who commanded 
him to accompany them to the first floor. 
Both Goldstein and his wife were threatened 
with death if they made any outcry or did 
not do what they were told. 

Goldstein obeyed their demands and 
opened the safe, while two robbers stood by 
and covered him with their revolvers. It 
is stated that the stolen loot consisted of 
men’s and women’s watches, men’s diamond 
scarf pins, studded cuff links, and other 
jewelry -valued at. $4,500. A tray of dia- 
mond rings, valued at $5,000 by Mr. Gold- 
stein was also taken. A ring also, valued at 
$350, was taken from Mr. ‘Goldstein’s finger. 
Unset diamonds also valued at $200 were 
stolen from his clothing. 

The robbery of the Mallinger store took 
place during the early part of the night, and 
when, it is stated, more than 100 policemen 
stood for two hours on Pike St., between 
11th and 12th Sts., in answer to a riot call. 








Leaving an estate valued at approxi- 
mately $16,800, Henry Adlestein, a former 
retired jeweler of Harrisburg, Pa., directed 
that it be held in trust for his wife, Liza 
Adlestein, and on her death the principal 
will be given to five daughters and three 
sons. 
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Hold Monthly Meeting 





Members of Cleveland Twenty-four Karat 
Club Hear Address on Industrial Ex- 
position and Discuss Future Plans 


CrevELAND, O., April 5.—The regular 
monthly meeting of the Cleveland 24-Karat 
Club was held at the Statler Hotel, Parlor 
4. on Friday evening. The attendance was 
very good despite the fact that there were a 
number of counter attractions that evening. 
H. Bruce McCague presided and dinner was 
served at 6.30 o'clock. 

Immediately following the dinner 
President McCague introduced the speaker 


of the evening, Spearman _ Lewis, 
associate director of the Cleveland 
Industrial Exposition, who gave a very 


interesting talk on the program of 
the exposition and what has already been 
accomplished concerning it. It will be the 
largest exposition ever staged in the. United 
States and the biggest thing of its kind 
outside of centennials. It will open Aug. 6 
and close Aug. 28. There will be one 
thousand booths and among the many attrac- 
tions there will be Sousa’s Band for two 
weeks. In order to stimulate interest in the 
sale of tickets a number of prizes are to be 
given and among these the five girls selling 
the largest number of tickets will be given 
a trip around the world. The exposition 
will be an entirely Ohio affair and reserva- 
tions for space have been received from all 
over the State. The Cleveland Chamber of 
Commerce and all the leading business men 
are thoroughly behind the project. It is con- 
servatively estimated that one million people 
will visit the exposition from Ohio and ad- 
joining States. 

Mr. Lewis answered a number of questions 
regarding the cost of space and other details 
of the exposition at the close of his talk 
and then President McCague threw the 


’ meeting open for discussion concerning it. 


As a result of this discussion the majority 
of members expressed themselves as being 
very favorably inclined to take space at the 
exposition. According to tentative plans a 
man will be there each day performing some 
kind of jewelry work such as a skilled en- 
graver, silver worker, etc. Probably a plan 
will be worked out whereby a medal will 
be stamped out and sold at small cost to 
visitors as a memento of the exposition. The 
display will be arranged so that it will drive 
home to the public the message to buy 
jewelry at jewelry stores. 

President McCague called the attention of 
members to an article appearing in THE 
JEWELERS’ CircuLar, March 23, regarding 
the Portland, Ore., jewelers co-operating to 
get business. 

The matter of members and the trade 
tying up with the National Advertising in 
the Saturday Evening Post and the Literary 
Digest by having windows featuring engage- 
ment rings and men’s bethrothal rings was 
discussed and undoubtedly many will carry 
out the suggestion. 

The May meeting of the club is to be 
quite a big affair. There will not only be 
a big dinner but it is planned to have the 
moving picture of the Gorham Co. shown 
to members. 

A committee consisting of E. George Eroe, 
chairman; Frank Russert, W. Van Horne, 
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Walter Myers and F. G. Story was ap- 
pointed to arrange details for a public show- 
ing of the film and to report to the executive 
board at the earliest possible moment. 








Death of Henry F. Ward, Well- 
Known Watchmaker of West 
Philadelphia 


PHILADELPHIA, Pa., April 4—Another 
veteran Philadelphia retailer has passed on 
in the person of Henry F. Ward, for 40 
years a figure in the trade both here and in 
southern New Jersey. Mr. Ward, who was 
59 years old, succumbed to a heart trouble 
with which he had been afflicted for several 
years and which had confined him to his 
home for several months. He had been in 
business at 5544 Chestnut St., in the West 
Philadelphia section, for 20 years, and was 
the best known jeweler in that part of the 
city, having been associated with its rapid 
growth and development in that time. 

Mr. Ward before coming to Philadelphia 
had conducted a store in Camden, and pre- 
vious to that in Laurel Springs. In his 
early days in the business he made many sell- 
ing trips through the southern part of New 
Jersey with a horse and wagon and never 
was molested. 

Mr. Ward was known not only among 
jewelers of this section, but by watchmakers, 
as he was considered one of the best men in 
that line in the State, many in the trade 
bringing him jobs to do that had puzzled 
them. 

Deceased is survived by his widow, who 
with his son, J. D. Ward, will carry on the 
business. 








Death of Robert W. Coats 


Detroit, Mich., March 30.—Robert W. 
Coats, 66 years old, well known in the retail 
jewelry business, died at his home here Sun- 
day. He was born in Clinton, Ont. 

Coming to Detroit in 1889, he shortly after 
became a citizen of the United States. In 
1902 he and his brother, C. A, Coats, opened 
a retail jewelry store, which they conducted 
under the name of Coats Bros., at 27 E. 
Grand River Ave., in the downtown district. 

Robert Coats bought out his brother in 
1915 and carried on the business himself un- 
til 1922, when he retired. 








Three Bandits Hold Up and Rob 
Detroit Jeweler 


Detroit, Mich., March 30.—Three bandits 
raided the retail jewelry store of Cyril Meier 
at 5965 Fourteenth Ave., at 11:30 a.M. Mon- 
day, forced occupants of the place to line-up 
against the wall and proceeded leisurely to 
go through the stock, picking out what they 
thought was most costly. They left with 
merchandise valued at about $5,000, made up 
of diamonds, watches and miscellaneous arti- 
cles. 

Mr. Meier, two customers and two clerks 
were in the store at the time the robbers en- 
tered. One of the customers was relieved 
of $16 and the other of $12. Just before 
leaving, the thugs thought of the cash reg- 
ister, from which they obtained $75. The 
three then rushed for an automobile parked 
in front of the store and soon escaped. 
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Fifty Years of Service 





Herbert N. Libby Passes Half Century Mark 
in the Material Branch of the 
Industry 


Boston, Mass., April 2.—Fifty years of 
service in the material branch of the trade 
has just been completed by Herbert N. 
Libby, a pioneer in this phase of the business. 








H. N. LIBBY, VETERAN JEWELER 


Many congratulations have been received by 
him with the hope that he will continue for 
many years in his chosen field. 

When Mr. Libby first entered his work 
he was employed by Harwood Bros. At 
that time, he says, the material department 
was in its infancy. It was almost possible 
to. put the material department of most 
jewelers in one box, so little space did it 
occupy. Nothing was more immaterial, in 
most cases, than the material department, 
Mr. Libby says. But he got the idea of 
putting material in bottles and ever since 
that distant day he has been follcwing this 
plan. Nowadays, of course, the material de- 
partments in many stores in Boston and else- 
where occupy whole offices and sometimes 
confine themselves exclusively to material. 

After Mr. Libby had been with Harwood 
Bros. until 1888, he entered the service of 
Charles May, with whom he remained until 
1912, Then he became associated with 
Harkins, Kirby & Murphy until 1923, when 
J. M. Kirby withdrew from that company 
and set up in business for himself under the 
name of the J. M. Kirby Co., Jewelers’ build- 
ing, Mr. Libby aligning himself with the new 
concern. There he remains as manager of 
the material department. 

Mr. Libby, however, does not believe in all 
work. He has found time to develop one of 
his favorite games—tennis—at which he has 
become expert. 

Though mentioned last, not the least factor 
in his success Mr. Libby attributes to his 
wife, who throughout all the years he has 
been in business has always been a source of 
inspiration and encouragement to him. He 
was born in East Somerville, 1862, and 
started on his career at the age of 15, after 
the usual education in the local schools. 
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Jewelry Display at Home Show 





Combined Exhibit Under Auspices of Milwaukee District 
Jewelers’ Club Proves a Great Success 


MitwavKkEE, Wis., April 2.—The jewelers’ 
exhibit at the Fifth Annual Home Show 
held here in the Milwaukee auditorium was 
a success from every standpoint, according 
to opinions expressed by both retail and 
wholesale jewelers. The exhibit not only 
attracted a great deal of attention but re- 
sulted in real interest in the “finer” and bet- 
ter jewelry displayed. 

The Milwaukee District Jewelers’ Club 
spent over $800 for space at the Home 
Show. This money was raised by subscrip- 


with the expression of today. This is not 
a machine age, as many say, for the machine 
but reproduces the works of the artist.” 

A. C. Hentschel, president of the Milwau- 
kee District Jewelers’ Club, expressed him- 
self as being well pleased with the co- 
operation of the Milwaukee trade. “This 
plan of getting together and doing things 
co-operatively is a good one,” said Mr. 
Hentschel, “and the jewelry trade, I hope, 
will do it more and more. We are begin- 
ning to realize the value of ‘hanging to- 




















JEWELRY DISPLAY OF MILWAUKEE DISTRICT JEWELERS’ CLUB AT FIFTH ANNUAL HOME SHOW 


tion and the jewelers donated liberally. One 
hundred dollars’ worth of silverware was 
donated by the Milwaukee wholesalers and 
an $85 chime clock by the Seth Thomas 
Clock Co. 

H. E. Nock, plant superintendent of the 
Towle Mfg. Co., silversmiths of Newbury- 
port, Mass., discussed “The Important Part 
Solid Silver Plays in the Home.” Mr. Nock 
is also a designer of a number of patterns 
now on the market, and is rated a master 
craftsman in the trade to which he has 
devoted his life. 

“The average person is more careful with 
carpets, drapes and glassware than with the 
solid silver that goes into his home,” Mr. 
Nock told visitors at the home show. “Sil- 
ver is the crowning development in the 
home. It is due to silver that we eat in a 
civilized manner and not with our hands.” 

Mr. Nock told a little about the designing 
of silver. “The designer of silver is well 
grounded in tradition and studies through 
the highways and byways before he gets 
ideas and becomes an artist, he said. “The 
silversmith combines the ideas of years ago 


gether.’ Our club has certainly backed this 
project to the limit, and I believe that it 
will result in profit for all.” 








Owes $47,945; Few Assets 


Schedules of Boris Rankin, Philadelphia 
Bankrupt, Show Bulk of Creditors 
in New York 


PHILADELPHIA, Pa., April 1—New York 
wholesale jewelers and diamond dealers were 
hard hit by the failure of Boris Rankin, 
who for several months before he was peti- 
tioned into bankruptcy, had an office in the 
LeGar building at 8th and Sansom Sts., 
where he conducted a wholesale jewelry 
business. Prior to that he was a watch- 
maker. For a reason which attorneys for 
several of the New York creditors would 
like to have explained, Rankin bought prac- 
tically all his stock in New York, his Phila- 
delphia creditors numbering less than a dozen 
and their claims being small. 

The liabilities are listed in the schedule 
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just filed as $47,945 with assets of $1,229, 
from which, however, $400 is exempted, 
leaving net assets of $829. 

Rankin has offered a composition of 20 per 
cent; 10 per cent to be in cash and the 
balance in secured notes but no action has 
been taken on this offer. In the meantime 
he has opened an office in another building 
on Sansom St. and is doing business. 
Attorneys for a number of the New York 
creditors are conducting an investigation into 
the discrepancy between the liabilities and 
the assets but are not yet ready to make a 
statement. 

There are only a few Philadelphia credi- 
tors and with two exceptions none of their 
claims are more than $100 while over 50 
New York firms have claims ranging from 
$100 to over $4,500. 








Testimonial Dinner and Dance 





Officers of Brooklyn Retail Jewelers’ Asso- 
ciation Honored by Members of 
that Organization 


In appreciation of their efforts in making 
the annual banquet of the Brooklyn Re- 
tail Jewelers’ Association held March 20, 
a success, members of the organization ten- 
dered a testimonial dinner and dance last 
Sunday evening to Saniuel Feldman, presi- 
dent; Phineas Peters, supervising chairman, 
and Mortimer Stavenhagen, recording sec- 
retary. The affair was restricted to mem- 
bers and their wives only and was held in 
the Castillean Gallery of the Hotel St. 
George, Brooklyn, N. Y., where 150 were in 
attendance. 

During the evening, several addresses 
were made and a number of gifts distri- 
buted: Louis Amols, who acted as chair- 
man of the reception committee at the ban- 
quet, was toastmaster at the affair held last 
Sunday night. He not only took charge of 
the affair but also made the presentation. 

President Feldman delivered a brief ad- 
dress in which he thanked the members 
for their attendance at the meetings and 
their enthusiasm in the association and as- 
sured them that if it were not for their in- 
terest, he could accomplish nothing. He 
stressed the importance of attendance at the 
monthly meetings and told them that their 
presence at these business sessions is neces- 
sary. Mr. Feldman was presented by the 
members with a beautiful sterling silver tea 
service. 

Phineas Peters who acted as supervising 
chairman of the banquet, assured the mem- 
bers that while he was a member of the 
organization, he would do all he possibly 
could for the benefit of his fellow members. 
On behalf of the association, he was given 
a set of flatware. 

Mortimer Stavenhagen, recording secre- 
tary, was presented with a silver fruit bowl. 
I. Malvin, chairman of the souvenir com- 
mittee, who aided to the success of the ban- 
quet, was presented with a silver water 
pitcher. The presentation speech was made 
by President Feldman. While the presi- 
dents of many of the retail jewelers’ 
organizations in greater New York were in- 
vited to attend, A. Landau, head of the 
Bronx Retail Jewelers’ Association, was 
the only one of the invited guests present. 
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Jewelry Crafts Association Meets 


Representatives From All Branches of the Industry Attend Annual Gathering to Hear Discus- 
sion on “Trade Terms,” “Consignments,” “Returns” and Other Topics—Officers Re-elected 


The first step in an endeavor to eliminate 
a few of the so-called trade abuses was taken 
last Wednesday night, when over 300 mem- 
bers of the trade gathered at the Hotel 
Astor, New York, and passed a resolution 
requesting the Federal Trade Commision to 
give consideration to the questions contained 
in a questionnaire broadcast by the Jewelry 
Crafts Association. The subject of “trade 
terms” and other trade practices, which many 
jewelers think should be regulated by a uni- 





WALTER P. MCTEIGUE, RE-ELECTED PRESIDENT 


form trade standard, were brought before 
the meeting which was held under the aus- 
pices of the Crafts Association. Before the 
close of the session, officers and directors 
were elected to serve the organization for 
the ensuing year. 

It was previously announced to the trade 
that the annual meeting of the association 
would be given over to the discussion of 
selling terms, the abuse of the memorandum 
business, unfair return and exchange of mer- 
chandise. Consequently the meeting to which 
the entire trade had been invited was repre- 
sentative of every branch of the industry. 

The summary of the answers to the ques- 
tionnaire read by Secretary Tipping was in- 
teresting and will undoubtedly serve in a 
measure as a basis for future conferences 
and discussions eventually leading up to a 
session with the Federal Trade Commission. 

Robert B. Steele acted as chairman and 
during the evening called on a number of 
prominent individuals in and out of the trade 
to address the assemblage. The dinner was 
started on its way by a brief greeting from 
President Walter P. McTeigue, who ex- 
pressed his delight at the splendid gathering 
and then introduced Gordon Kay, an opera 
singer, who rendered several selections dur- 
ing the evening. Mr. Kay was accom- 
panied at the piano by Miss Alice Siever. 





At the conclusion of the dinner, President 
McTeigue rapped for order and said: 


ADDRESS OF PRESIDENT MCTEIGUE 


“The association is giving over its annual 
meeting tonight to a trade discussion of un- 
sound selling terms and the attendant evils; 
namely, the abuse of the memorandum busi- 
ness and the unfair return and exchange of 
merchandise. Competition in terms is be- 
coming a very important factor in our busi- 
ness and this matter should invite the serious 
consideration of all those who have the wel- 
fare of the trade at heart. 

“However, it should be clearly borne in 
mind that the meeting here tonight relates 
solely to unsound terms and the evils re- 
sulting therefrom and has no connection in 
any way with the fixing of prices. 

“We are fortunate in having with-us to- 
night two men, who represent the biggest 
business interests in the country, one from 
the government and the other from the in- 
dustry side.” 

Mr. McTeigue closed his remarks by in- 
troducing Robert B. Steele as the chairman 
of the evening. Mr. Steele briefly summed 
up the topics to be considered at the meet- 
ing, stating that the questions which were 
to be discussed were of deep interest to the 
entire jewelry trade. He then presented the 
first speaker of the evening, Markham Flan- 
nery, director of the Trade Practice Con- 
ference of the Federal Trade Commission. 

Mr. Flannery gave a concise and instruc- 
tive talk. He spoke in part as follows: 


ADDRESS OF M. MARKHAM FLANNERY 


Before stating what has been done in other lines of 
business, I think perhaps I should give a little out- 
line of the procedure of the Federal Trade Commis- 
sion. The interest of the Federal Trade Commission 
naturally is the interest of the public. The public 
is entitled to the benefits of competition and the 
competitor is entitled to fair competition. 

The Federal Trade Commission in preventing the 
use of unfair methods of competition may proceed 
in one of two ways. It may bring its complaint, 
which charges one or more respondents with certain 
acts or specific acts, which are alleged to constitute 
unfair competition. The other method is entirely 
impersonal, in that the Federal Trade Commission 
takes no account whatever of the person or persons 
who may be using these methods which are con- 
sidered unfair. This is known as the Trade Prac- 
tice Conference procedure. 

This is a gathering together of representatives of 

a given industry, under the auspices of the Federal 
Trade Commission. The meeting is organized by 
those present; by the representatives of the indus- 
try electing their own chairman and their own 
secretary. At this point, the representatives of the 
Federal Trade Commission withdraw. The purpose 
f this is that there may be the freest and fullest 
discussion of any practices, which any of the mem- 
‘ers desire to discuss without the presence of the 
representatives of the Commission. 

After they have discussed the various practices, 
they draw up a set of tentative resolutions and at 
this point, the Commission’s representatives are 
notified and again take charge of the Conference. 
There the resolutions are presented and further 
discussed. If the industry desires to discuss the 
resolutions and such resolutions as are passed are 
submitted to the Commission as a whole with the 
report and, after consideration, the Commission 
either rejects or accepts the resolutions which are 
presented and those that are accepted become the 
rule of business conduct on the subjects covered. 

In ,passing these resolutions, very often there 


are practices included, which may not be in and of 
themselves considered unfair methods of competi- 
tion. That is those which the industry would like 
to get rid of. 

A great deal of good has resulted to the industry 
in these Trade Practice Conferences. 

The government is finding that one of the best 
guides to what is in the interest of business, if for 
business concerns to make their own resolutions 
with the aid of a Trade Practice Conference of the 
Federal Trade Commission. You make your own 
rules. 

It has sometimes been said that when these con- 
ferences have been called that the Federal Trade 
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Commission is interfering in business. It does* not 
interfere in business. It prevents government in- 
terference in business. 


Another interesting and instructive talk 
was given by Magnus W. Alexander, presi- 
dent of the National Industrial Conference 
Board. Mr. Alexander showed how co-op- 
erative effort can improve industry and how, 
with the proper spirit, many constructive 
things can be accomplished. He said in 
part: 


ADDRESS OF MAGNUS W. ALEXANDER 


It is an encouraging sign of the new spirit 
which has of late been manifesting itself in the 
administration of our Federal laws affecting busi- 
ness, that a group of serious-minded men, like you 
gentlemen representing the jewelry industry, has 
gathered here for a discussion of trade abuses. It 
used to be the belief that such symptoms of epi- 
demic illness in a trade, as your questionnaire has 
set down in respect to the jewelry trade, were nec- 
essary evils to be borne with fortitude if they could 
not be escaped by some miracle. The new attitude 
of government toward business ills is in a sense 
comparable to that manifested in the establishment 
of a public health service. Epidemics are now re- 
garded as avoidable misfortunes and it is recog- 
nized that the best method of prevention is the 
enccuragement of the people at large to lead a 
sanitary life and to maintain a normal conduct. 
On the other hand, a public health agency that 
would go beyond and attempt to regulate everyone’s 
diet would be quickly dispensed with. We are 
fortunately being saved from such an experiment 
in compulsory diet regulation in our business af- 
fairs; but at the same time it is now recognized 
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that trade abuses and objectionable trade practices 
will not eliminate themselves. What is required 
is earnest, joint effort in each trade to establish 
sane standards of business conduct and, only when 
these standards are willfully disregarded, to look 
for corrective intervention of public authority. 

To my mind, this would be a public health serv- 
ice in business and I believe that our Federal gov- 
ernment is now pursuing this policy and is seeking 
the co-operation of business men to make it effec- 
tive. It is gratifying that the Federal Trade Com- 
mission, through its Division of Trade Practice 
Conferences, is stimulating such joint effort on the 
part of the business men and shows itself ready 
at all times to help the business men to understand 
and to correct their practices of trade abuses. 

A similar new spirit is manifesting itself in the 
Department of Justice, where Col. W. J. Donovan, 
the Assistant to the United States Attorney Gen- 
eral, is in charge of prosecution of all violations 
of the Anti-Trust Laws. Quite contrary to the 
attitude heretofore assumed in the Department, 
that, if a business man has violated the Anti-Trust 
Laws he has shown himself to be a criminal offen- 
der, the present attitude is to look upon the viola- 
tion as a result of ignorance or carelessness, unless 
indeed it can be proved to have been a willful vio- 
lation. Upon finding a violation of the Anti-Trust 
Laws by business men, Col. Donovan prefers to sit 
down with the alleged violators to show them where 
they have been wrong so that combinations or prac- 
tices objected to by the Department of Justice may 
be abandoned and suit by the government thereby 
avoided. Where conferences with the groups af- 
fected show that no violation of the law is con- 
templated or accomplished, the government, while 
it can not give sanction to the acts by a written 
statement of approval, does give the parties a state- 
ment that upon the facts as submitted there is no 
basis upon which to proceed. This is as near a 
clean bill of health as the Department of Justice 
can give. Prosecution in the courts is followed 
only as a last resort. 

We are very prone to criticize our government 
and, no doubt, we often are justified in doing so. 
In order to be fair, however, let us also freely 
praise whenever our government manifests so fair 
a spirit and attitude as that shown in the Division 
of Trade Practice Conferences of the Federal Trade 
Commission, under the leadership of Mr. M. Mark- 
ham Flannery, and in the Department of Justice, 
under the leadership of Col. W. J. Donovan. 

But let us also recognize, as business men, that 
if our own house needs to be set in order, the 
sooner we do it ourselves the more surely will we 
prevent the government from setting our house in 
order for us, at our expense, and often not at all 
to our satisfaction. 

It would obviously be impertinent for me to 
speak tonight in specific terms upon the precise 
rules which should be adcpted for best serving the 
interests of the jewelry trade. You gentlemen 
who are familiar with the practical conditions to be 
met are clearly in the best position to work out 
by conferences the required and suitable regula- 
tions. In such conferences you would naturally 
enlist the individual assistance of responsible men in 
your trade and, if necessary, also the advice of the 
expert. These conferences, then, especially if ar- 
ranged with the knowledge and aid cf the Division 
of Trade Practice Conferences of the Federal 
Trade Commission, would, so to speak, become an 
auxiliary arm of the government for the sane regu- 
lation of business. In practice, this would but 
recognize what business men have long contended 
and pcliticians have too often ignored—that each 
industry is beset with its own peculiar problems 
and requires a more or less individual treatment. 

Nevertheless, there are certain general principles 
which underlie the whole field of business regula- 
tion and which determine the broad limits of coop- 
erative action. 

It has been and is the aim of the National In- 
dustrial Conference Board in its studies of the 
economic effects of our Anti-Trust Laws to set 
forth these principles and to appraise them in the 
light of actual experience. The Conference Board 
is American industry’s own research organization, 
niaintained by industrial leaders the country over 
a8 a scientific, practical agency for the ascertain- 
ment, analysis and common-sense interpretation of 
the facts found to underlie, and the experience 
bearing upon, the problems of industry. By mak- 
‘ng these fact pictures available to business men, 
it helps them to help themselves in building for 
sound business development. 


The last formal address of the evening 
was given by Henry Agate, vice-president 
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of the Jewelry Crafts Association, in which 
he expressed the attitude of the organiza- 
tion to the subjects under discussion. He 
said: 


ADDRESS OF HENRY AGATE 


For a number of years, the Jewelry Crafts Asso- 
ciation has been known to do constructive work. 
While we are a manufacturers’ association, we 
have endeavored to give our time and attention for 
the good and welfare of the jobbers, retailers and 
importers as well. 

A number of manufacturers of our own members, 
also jobbers and retailers throughout the country, 
have appealed to us to try and help remedy the 
present conditions in our trade as regards terms, 
memorandums and consignment. 

Our object tonight is to bring this matter before 
you to try and find a remedy which will result for 
the mutual benefit of all concerned. 

The time has come when we have to do a little 
thinking in order to place our industry on a more 
solid and substantial basis, so that we can all ex- 
tend our business along profitable lines. 

We are here tonight not to argue; not to find 





HENRY AGATE, VICE-PRESIDENT 


fault with anyone, but to discuss things intelli- 
gently and see if we can arrive at some conclu- 
sion that will benefit the trade at large. 

I fully believe that we need an organization like 
ours to be a national one, with a publicity and 
educational committee, as there are a number of 
jewelers who need to know more about overhead and 
scientific methods regarding merchandising and 
credits. 

Our President, Mr. McTeigue, will call on a 
number of speakers, who will enlighten you on 
that subject and will also call for discussion from 
the floor, 

In conclusion, some of you here will think us 
dreamers in bringing up this subject. You remem- 
ber the story of the Egyptians, who laughed at 
Moses and called him a dreamer, when he took a 
bunch of hod carriers out of Egypt. And what 
did he do with them. 

He made goldsmiths out of them. As you well 
know, they manufactured the first golden calf. He 
made platinumsmiths out of them and at last dia- 
mond merchants. So please do not let us go back 
and become hod carriers. 


Chairman Steele next called upon Robert 
S. Tipping, secretary of the association, to 
give an analysis of the replies received to 
the questionnaires sent out by the organiza- 
tion. This report showed an intense inter- 
est in the questions and reflected a serious 
effort to suggest a practical solution to the 
difficult problem involved. The details of 
this report will not be ready for general 
publication until later, but it is expected 
that the complete report will be printed 
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and sent out to those who answered the 
questionnaire. 

As an out-of-town guest, Frank Milhening 
of Chicago was called upon for an expres- 
sion of opinion. In responding he heartily 
endorsed the movement and expressed the 
opinion that those present are indebted to 
the Crafts Association and those behind the 
movement for taking the initiative. 

Harry C. Larter also expressed his de- 
light and approval of the association taking 
up this important trade subject. He pointed 
out that these matters had been in the minds 
of many in the trade for years and felt that 
now something is going to be accomplished. 

Following these remarks the meeting was 
thrown open for discussion from the floor. 
After a few questions relating to the pro- 
cedure that the Federal Trade Commission 
would take if a resolution to consider was 





ROBERT S. TIPPING, SECRETARY 


passed one objection to the adoption of such 
a resolution was made while several amend- 
ments were suggested. At the close of the 
discussion the following resolution was 
adopted : 

RESOLVED, That it is the sense of this 
meeting that the Jewelry Crafts Asso- 
ciation be authorized to formulate a 
resolution embodying the consensus of 
opinion expressed here tonight and in the 
replies to the questionnaire sent out re- 
lating to the Selling Terms in the In- 
dustry, the Abuse of the Memorandum 
Business and the Unfair Return and 
Exchange of Merchandise, to the end 
that this entire matter may be formally 
presented to the Federal Trade Commis- 
sion on a day that is to be set aside for 
this specific subject at the conference to 
be called at the request of the National 
Jewelers Board of Trade, for the pur- 
pose of determining the proper descrip- 
tion of the various precious stones. 

It is understood that this resolution 
will be drawn up by a Committee repre- 
senting the different branches in the 
trade in conjunction with the Jewelry 
Crafts Association and the National 
Jewelers Board of Trade. 


With the adoption of this resolution the 
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members of the association proceeded to the 
election of officers, directors and a nomi- 
nating committee. The directors chosen to 
serve for a term of three years include 
Henry Agate, De Witt A. Davidson, Walter 
P. McTeigue, Paul H. Oppenheimer, Meyer 
L. Robbins and George F. Brecht. 

The officers elected for the coming year 
were as follows: President, Walter P. Mc- 
Teigue; first vice-president, Henry Agate; 
second vice-president, David Shiman, and 
treasurer, Paul H. Oppenheimer. 

Those selected to serve on the nominating 
committee include Emil P. Angot, Robert 
Anderson, James A. Goewy, George Schuler 
and William Weiser. 

These nominations were all submitted by 
John L. Corbett, chairman of the outgoing 
nominating committee. As this concluded 
the business of the evening the meeting ad- 
journed. 


The Members and Guests 

Those seated at the head table included: 
Walter P. McTeigue, president of the asso- 
ciation; Henry Agate, vice-president; Rob- 
ert B. Steele, chairman of meeting; Paul H. 
Oppenheimer, treasurer; Dave Shiman, sec- 
ond vice-president ; Benjamin Katz, director ; 
Robert S. Tipping, secretary, and Arthur 
Essing, assistant secretary. The guests in- 
cluded: Harry C. Larter, chairman of the 
Jewelers’ Vigilance Committee, and head of 
several other trade organizations; Herbert 
L. Farrow, representing the Newark manu- 
facturing jewelers; Magnus W. Alexander, 
president of the National Conference Board ; 
Archibald Silverman and Woodward Booth, 
respectively president and manager of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association; Frank Milhening, 
Chicago Jewelers’ Association; Lewis W. 
Gibbons, Philadelphia Jewelers’ Association ; 
P. J. Coffey, president of the National 
Jewelers’ Board of Trade; M. Markham 
Flannery, director of the Division of Trade 
Practice Conferences of the Federal Trade 
Commission; Emil W. Kohn, president of 
the Retail Jewelers’ Association of Greater 
New York and Vicinity; John W. Sherwood, 
representing watch case interests, and a 
Edgar Willson, editor of THe JEWELERS’ 
CIRCULAR. 

Among the individuals present and the 
firms represented at the dinner and meeting 
were the following: 

A 


J. J. Abelson, David Abrahamson, Allsopp & 
Allsopp, American Wetch Case Co., C. L. Amy, 
Anderson & Kroener, Robt. Anderson, A. Ansel. 

B 


Lee Bach, Baker & Co., Inc., Baskin Bros., D. 
Baskin, H. Baskin, H. L. Baskin, Harry J. 
Baumann, Baumgold Bros. & Co., Jacob Baumgold, 
Louis Baumgold, H. R. Benedict & Son, Thomas 
H. Benedict, Wm. H. Benedict, B. Berger, Sig- 
mund Berger, Jacob Berkow, W. Bernstein, William 
Bernstein, W. J. Berry, George Bibeau, F. J. 
Blancard, R. C. Blancard, Blancard & Co., Inc., 
Melville Blaut, Samuel J. Blaut, S.  Breger, 
Brighton Watch Case Co., Brod & Co., John W. 
Brown, S. E. Bolles, Bonner Mfg. Co., H. W. 
Boynton. 

Cc 


Carter, Gough & Co., J. N. Carter, Lester J. 
Case, A. Chaifetz, Harry Chaifetz, Chas. J. 
Chapman, Ciner Mfg. Co., A. M. Clark, H. V. 
Clark, Concord Watch Co., Inc., Mortimer Connre, 
Sidney Cohn, Sigmund Cohn, Joseph B. Cooper, 
Corbett & Bertolone, F. A. Croselmire, C. E. 
Cumming. . 


Dattlebaum & Friedman, Henry Davidson, David- 
son & Schwab, Wm. H. Davis, Otto F. Deck, Paul 
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de Vries, Dietz & Schuman, Samuel K. Donchl, 
Dubin & Indenbaum. 


Walter Eittelbach & Co., L. G. Elliott, England, 
Klein & Levy, Milton L. Ernst, Inc. 


F 


Fifth Avenue Platinum Shops, Edw. L. Frank- 
enstein, Jr., Emil Fink, S. J. Friedlander, Jesse 
Friedlander, Joseph Fiddleman, Henry Freund & 
Bro., Fried & Neely. 


I. Garlin, H. Gelb, S. Gelb, Marcel Godefroy, 
M. & G. Godefroy, Irving Goldman, August Gold- 
smith, Goldsmith Bros. S’m. & Ref. Co., Lambert 
Goldsmith, Lawrence L. Goldsmith, Mark Goldsmith, 
Mark Goldsmith, Richard Goldsmith, Goldsmith 
Stern & Co., Gorham Co., Grabhorn & Dubiner, 
Irving Gromet, Benj. and Edward J. Gross, S. 
Grossman, Samuel Gurian, Max R. Gutenstein, 
Paul Gutenstein. 

H 

R. E. Haight, Hamilburg & Shaw Corp., Handy & 
Harman, Chas. Harter, Ray Hartjen, Harry C. 
Helmlinger, S. L. Henken, W. A. Henrich, Harry 
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D. Henshel, Oscar Heyman & Bro., Harry Higham, 
H. Hilden, H. Hilden & Son, Inc., Chas. Holl & 
Co., Inc., Howard Hutchins. 


¥ 
Jabel Ring Mfg. Co., Jewelers Circular Pub. Co., 
R. W. Johnston, Jones & Woodland, Henry L. 
Jurgens. 
K 
I. E. Kalisher, Kalisher Mfg. Co., Peter Kann, 
Kastenhuber & Lehrfeld, Katz & Ogush, H. G. 
Kaufman, Kaufman Mfg. Co., Inc., D. Klebanoff, 
Klebanoff & Grossman, Fred Keim & Co., Frank 
J. Keller, H. W. Kelley, Keystone Publishing Co., 
Richard Kinscherf, Wm. Kinscherf Co., H. Klaus- 
mann, Jonas Koch, T. Koch, Karl Kohlhepp, Albert 
M. Kohn, Maurice Kohn, Theo. A. Kohn & Son, 
Samuel Koshers, Jacques Kreisler, Jacques Kreisler 
& Co., A. M. Krementz, Frank Krementz Co., A 
Kroener. 
L 


Howard Lacey, I. Lake, Lazar & Fonjo, Ben 
Lehr, Mr. Leopold, A. D. Leveridge, Albert E. 
Levy, Ralph Lewis, Jack Lewitt, Louis Lewitt, L. 
Lewitt & Co., Samuel Lewitt, Bernard Lipschitz, 
Lissauer & Co., Fred Loopuit, arthur Lorsch, 


Albert Lorsch & Co., Inc. 


M 


J. A. Mack, Thos, F. Mack, Manufacturing 
Jeweler, Benj. Marcus, Mendez Marks, Frank T. 
May, Frank T. May Co., Lawrence C. May, Guy 
E. Mayer, Wm. G. Mayer, Henry Menges, Messner 
White Gold Co., Metric Watch Case Co., Melville 
Miller, Simon Miller, Marcel M. Mirabeau, Ben 
Morse, Morse Bros., Harry Morse, Mr. Morse, 
frank G. Moyer. 

Mc 


James McDermott, James McGovern, Wm. F. 


79 


McManus, W. J. McTeigue, Walter P. McTeigue, 
Inc. 
N 
Nat. Jewelers Board of Trade, Nat. 
Jewelers Association, National Jeweler, 
Smelting & Ref. Co., N. 


Retail 
National 
Newman, G. H. Niemeyer. 


Oo 


Ben Ogush, Wm. B. Ogush, Arthur W. Oppen- 
heimer, H. Oppenheimer, Jr., Zach. A. Oppen- 
heimer, Frank C. Osmers, Frank C. Osmers, Jr. 


P&Q 
William Pearsall, Phoel & Schaller, S. C. Powell, 
S. C. Powell & Co., Powers & Mayer, Inc., I. 
Prutinsky, E. H. Quigley. 


R 


R. & H. Platinum Works, Max Rainer, Philip 
Reiter, Reiner & Berkow, Henry M. Rich, Enos 
Richardson & Co., Mayer L. Robbins, Gust. J. 
Rosen, Jos. Rosenberg, Henry Rufeisen, Inc. 


S 


S. M. & H. Co., S. S. White Dental Mfg. Co., 
Alfred Sandoz, Jacob Schaeffer, Schanfein & 
Tamis, Wm. Scheer, Inc., Walter Scheer, Dave 
Schneider, Mack Schren, S. E. Schweitzer, Segman 
& Abrahams, Shiman Bros. & Co., Jacob Shrage, 
Walter R. Shutte, Silberman, Kohn & Wallenstein, 
Abe Simson, Simson Bros., Eugene Simson, Max 
Simson, A. Sluizer, N. Solomon, C. W. Sommer & 
Bros., H. M. Staiger, W. E. Staiger, Staiger & 
Sons, B. Stark, B. Stark & Co., M. J. Stein, 
Samuel Stein, Stein & Windt, Stern Bros. & Co., 
Chas. Stern, H. J. Stern, Henry Stern, L. H. 
Sterne, Leo. N. Stern, I. Stern & Co., M. Y. Stern, 
N. J. Stern, Raymond Stern, Stern & Stern, Stern 
& Stern, Inc., Sterling Silversmiths Guild of Amer- 
ica, S. H. Sternberg, Chas. J. Straehle, Harry L. 
Strauss, Norman L. Strauss, H. Strasser, Strauss 
& Strauss, Benj. Strikowsky. 

ug 

Lester Tallman, Emile Tas, Emile Tas, Inc., Mr. 

Tefft, Maurice Tishman, Traub Mfg. Co. 
U&V 

J. F. Umpleby, Untermeyer, Robbins & Co., E 
Uttall, Emanuel Van Dam, Hendrik Van Messel, 
Alexander Vincent. 

W 

W. Wagner, A. C. Weidland, I. Weinberg, I. H. 
& B. H. Weinberg, David Weisburger, Wm. Weiser, 
S. Weisman & Co., Chas. Weller & Co, R. L. 
Wessel, P. T. White, Alvin M. Williams, Meyer 
E. Wolf, Solomon Wolf & Co., Otto D. Wormser. 


r 


C. P. Young, Otto Young & Co. 








The members of the executive boards of 
the retail jewelers’ associations of New 
York and Brooklyn, held their regular 
monthly meeting last Friday evening ia the 
Hotel Astor. A greater part of the session 
was taken up by a discussion of a report 
made by a committee appointed to investi- 
gate the merits of the Goodrich Auction Bill 
which was introduced at Albany several 
months ago. This was to be a State meas- 
ure, but the adding of a rider, it is claimed, 
made it objectionable to jewelers who went 
to Albany and had the bill killed in com- 
mittee. A new auction bill is to be brought 
up later before the judiciary committee. A. 
Landau, chairman of the organization, ap- 
pointed a permanent legislative committee 
consisting of Samuel Feldman, chairman, 
Phineas Peters, I. Geffin, S. Ferkin and A. 
Wolf. They will watch all legislation in 
New York city affecting the retail jeweler 
and will undoubtedly be actively interested 
in putting a State auction law on the books. 
The question of wholesaling by retailers was 
also discussed at length, and it was decided 
that several wholesalers be invited to attend 
the next meeting, which will be held this 
month. A committee was also appointed to 
arrange for an outing which will include all 
the local retail jewelers’ associations. The 
profits derived from this outing will be used 
to combat fake auctions. 
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C.D.PEACOCK 


ESTABLISHED 1837 


Store Fixtures for Sale 


Because our present furnishings cannot 
be fitted into our New Store to advan- 
tage, these Wall Cases, Counter Cases, 
Trays, etc., of rosewood, mahogany and 
walnut, together with lighting fixtures, will 
be sold at a fraction of their real worth. 





STATE and ADAMS STREETS + CHICAGO 





This sectional view of our store shows some of the fixtures offered. 
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Foreign ‘Trade in Watches and Clocks 


A Report by J. M. Calvin of the Specialties Division of the Department of Commerce on the 
Market for American Timepieces in Foreign Countries with Comparative Statistics 
of Exports and Imports for 1926 and Preceding Years. 


Imports and exports of clocks have re- 
mained about the same for each year, and 
practically balancing each other, for the 
last two decades. Exports of watches have 
shown some increase, in no way comparable, 
however, with the increase in imports. This 
fact is illustrated by the following table: 


United States foreign trade in_ clocks 
and watches 


Watches and Parts Clocks and Watches 





_ 
Imports Exports 


Year Imports Exports 
$621,239 $1,186,279 


1904... $2,369,235 $1,094,916 


1914... 3,386,738 1,460,424 905,421 1,552,725 
1923... 111,408,500 986,058 560,126 2,053,518 
1925... 11,801,526 1,906,061 785,967 1,890,460 
1926... 13,614,311 1,651,313 1,044,064 1,576,405 


1Includes jewels and dials for clocks, watches 
and other instruments. Exports show decrease. 





The United States export trade in both 
clocks and watches in the last two decades 
has shown very little growth. Foreign 
markets have greatly expanded but not to 
the profit of the American manufacturer. 
In 1926 exports showed an increase over 
1914 of only a little over $200,000. Exports 
in 1914, valued at $3,013,195, amounted to 
9 per cent of the production. In 1926 ex- 
ports valued at $3,227,718, were not quite 
4 per cent of the production. 

The impetus to the watch and clock in- 
dustry which might have been expected as 
a result of the war did not materialize. 
Exports of clocks showed a greater increase 
than watches, but exports even at their 
height in 1918 were only a little over 


$4,000,000—about one-third larger than in - 


1914. The decrease since the banner year 
has been practically steady and in 1926 fell 
below the 1913 level. 

The table across this and the following 
page shows comparative distribution of ex- 
ports for the year 1913 and the years 1921 
to 1926, inclusive. 


Far East Best Market for American Clocks 


The markets of the Far East form the 
largest outlet for American clocks and 
watches and with the exception of the 
African markets are the only ones which are 
absorbing larger amounts than in 1913. 
However, exports of clocks to the Far East 
are steadily decreasing, while exports of 
watches have risen from less than $50,000 
to almost $600,000. The largest gain in 





United States exports of clocks, watches, and parts of, 1913, and 1921 to 1926, inclusive 


Total 
Common alarm Other complete clocks 
Destination Year clocks clocks Parts of and 
rc clocks parts of 
Number Value Number Value Value Value 
0 RBS Eareioccr ce see 1913 (1) (@) (4) (4) (4) $412,338 
1921 (2) (2) @) () () 335,401 
1922 116,995 $129,845 21,728 $84,692 $38,922 253,459 
1923 110,275 122,312 21,049 69,768 37,428 229,508 
1924 176,281 180,112 24,005 111,628 22,124 313,864 
1925 259,989 219,993 52,027 221,437 31,048 472,478 
1926 68,974 58,553 2,348 12,745 33,138 104,436 
Canada (including New- 1913 (2) (4) () (1) (4) 505,908 
fonndland and 1921 (4) (4) (4) (2) (*) 605,921 
Labrador) 1922 75,511 70,885 68,826 226,150 131,359 428,394 
1923 75,384 69,955 75,032 261,164 179,218 510,337 
1924 29,270 37,196 62,651 239,213 148,854 425,263 
1925 48,797 62,077 69,129 244,857 94,058 400,992 
1926 74,358 93,470 47,273 201,090 261,024 555,584, 
Latin America .......... 1913 (1) (@) (1) (1) () 387,646 
1921 (1) (+) G) (4) @) 467,500 
1922 93,076 136,316 22,821 81,262 4,876 222,454 
1923 139,538 214,247 19,811 104,665 2,616 321,528 
1924 109,521 122,426 13,927 106,814 2,432 281,672 
1925 123,018 187,807 23,001 138,602 4,674 331,083 
1926 104,719 167,066 5,256 27,584 44,262 238,912 
ee ere 1913 () (@) @) (4) (@) 485,274 
1921 (1) (4) (4) (4) (@) 993,937 
1922 264,992 301,519 130,592 325,463 24,465 651,447 
1923 432,721 526,450 124,399 395,436 19,816 941,702 
1924 286,399 396,006 110,947 445,058 34,880 875,944 
1925 210,951 295,480 70,287 304,246 18,475 618,201 
1926 233,980 321,520 50,262 228,034 60,812 610,366 
Cg Se 1913 (1) @) (4) (?) (1) 1,752 
1921 @) (@) (4) () e) 2,167 
1922 102 128 42 152 300 580 
1923 75 174 177 Ls le 746 
1924 344 656 505 BEOe «isa eaes 2,989 
1925 200 318 1,336 3.944 6 4,268 
1926 541 758 173 904 85 1,747 
MMS ea Sie oeianunsece 1913 (2) (2) (4) @) (4) 30,090 
1921 @) (2) (4) (4) (4) 87,607 
1922 19,631 27,871 14,562 24,640 123 52,634 
1923 ‘26,956 38,576 4,366 10,990 131 49,697 
1924 31,280 47,481 3,936 13,326 168 60,975 
1925 35,316 52,375 4,585 11,047 16 63,438 
1926 36,322 53,149 1,978 8,391 3,720 65.260 
Grand total ........ 1913 (1) () (1) (@) (@) 1,823,008 
1921 @) (1) @) (4) (4) 2,492,533 
1922 570,937 666,564 258,571 742,359 200,045 1,608,968 
1923 784,949 971,714 244,834 842,595 239,209 2,053,518 
1924 633,095 833,877 215,971 918,372 208,458 1,960,707 
1925 678,271 818,050 220,365 924,133 148,277 1,890,460 
1926 518,894 694,516 107,290 478,748 403,041 1,576,305 


—— 
‘Not separately enumerated prior to 1922. 





Total 
: watches 
Complete watches Parts of and Grand 
r - ~_ watches parts of total 

Number Value Value Value Value 
(@) (4) (2) $705,473 $1,117,811 
@) (@) (1) 126,343 461,744 
123,592 $89,890 $6,913 96,803 350,262 
219,565 226,751 29,126 255,877 485,385 
327,523 348,617 196,740 545,357 859,,221 
372,388 393,969 280,841 674,810 1,417,288 
160,792 118,322 90,434 208,756 313,192 
() (7) (4) 922,888 1,428,796 
() (*) () 503,076 1,108,997 
48,563 59,565 254,861 314,426 742,820 
114,092 96,626 330,429 427,055 937,392 
85,131 75,191 256,906 332,097 757,360 
77,677 75,941 303,381 379,322 - 780,314 
77,739 73,045 433,390 506.435 1,062,019 
@¢) ) @) 100,099 487,745 
(@) (4) (1) 76,746 544,246 
25,280 52,127 1,299 53,426 275,880 
24,698 41,250 1,891 43,141 364,669 
50,309 158,513 15,724 174,237 455,909 
56,337 145,867 33,553 179,420 510,503 
43,489 107,356 50,775 158,131 397,043 
(7) (@) (4) 49,713 534,987 
(7) (7) (2) 106,607 1,100,544 
74,775 82,446 4,758 87,204 738,651 
281,595 253,431 1,717 255,146 1,196,850 
182,508 461,366 42,451 503,817 1,379,761 
249,392 513,918 30,782 544,700 1,162,901 
237.516 525.774 29,371 555,145 1,165,511 
(1) (4) (1) 6 1,758 
@) (7) () 740 2,907 
4 Bae” saceesas 135 715 
500 SOR idaweiwos 765 1,515 
144 LS EE 199 3,188 
3 NOG wtansixan 162 4,430 
98 BAO? Liccnibiven'e 120 1,867 
(@) (4) (2) 5,070 35,160 
(7) ) (@) 5,531 93,138 
1,985 2,756 31 2,787 55,421 
3,290 3,954 118 4,072 53,769 
21,436 69,613 3,683 73,296 134,271 
36,508 124,868 2,779 127,647 191,085 
56,820 218,658 4,068 222,726 287,986 
(1) (2) (4) 1,783,249 3,606,257 
@) @) (2) 819,043 3,311,576 
274,199 286,919 267,862 554,781 2,163,749 
643,740 622,777 363,281 986,058 3,039,576 
667,051 1,113,499 515,504 1,629,003 3,589,710 
792,305 1,254,725 651,336 1,906,061 3,796,521 
576,454 1,043,275 608,038 1,651,313 3,227,618 
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Announcement 


S. NATHAN & CO. 


Importers and Cutters of 





Diamonds, Pearls, Precious, Synthetic 
and Imitation Stones 





have purchased from the committee of creditors the entire stock of Pearls, Precious, 
Semi#Precious, Synthetic and imitation stones of the well-known house of 


R. A. BREIDENBACH, Inc. 


5 Maiden Lane, New York 


With this acquisition, S. Nathan & Co. will now have 


ONE OF THE LARGEST 
STOCKS OF STONES 


Ever offered to the Jewelry Trade 


It will include a rare variety of the finest stones in all the popular colors, shapes and 
sizes together with a large assortment of the unusual and odd stones. S. Nathan & 


Co. are now 


Better Prepared to Fill Your Wants for 
Everything in the Stone Line 


Whether it is a Single Stone or a Thousand, a big one or a small one, a fine gem or an 
imitation, it can be furnished with amazing promptness—and at the lowest market 
price consistent with quality. 








S. Nathan & Co. will close out some of the surplus stock 
at very attractive prices 


S. NATHAN & CO. 


71-73 NASSAU ST. NEW YORK 
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watch exports is to the Australian market. 
The greatest decrease in clock sales is to the 
Indian market. Exports of both watches 
and clocks by leading countries for 1926 
are shown in the following table. 
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for the domestic demand, the industry in 
Switzerland and Germany is dependent on 
export trade. The United States is the 
best customer of both Switzerland and Ger- 
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Manufacturers are not optomistic for the 
industry as a whole in 1927, but luxury 
watchmakers and firms manufacturing 
largely for America anticipate better busi- 





United States exports of clocks, watches, and parts, in 1926 





Mantel Other 
Watches Watches and clocks 
Country of destination without with Parts of 1-day novelty Wall and ‘Grand 
jewels jewels watches Total alarms clocks clocks parts Total total 

GADAdR ces cccccccccscccnes $68,339 $10,269 $433,285 $511,893 $87,856 $173,532 $26,387 $260,619 $548,394 $1,060,287 
Australia ....--seecececccees 163,554 77,235 6,645 247,434 201,576 71,730 10,243 12,372 295,921 543,355 
Union of South Africa........ 68,016 148,197 4,068 220,281 41,839 2,741 762 1,788 47,130 267,411 
United Kingdom.............. 110,929 1,580 29,847 142,356 43,728 8,127 2,077 25,306 79,338 221,594 
Philippine Islands............. 20,779 102,551 12,034 135,364 20,715 2,016 1,454 1,920 26,105 161,469 
MRICO ow coc cc ccccccccccces 12,109 40,290 27.868 80,267 12,090 1,489 5,435 13,032 32,046 112,313 
OS SS ae eee rare 36,638 9,116 745 46,899 48,264 8,344 1,479 2,506 60,593 107,092 
NEE Ca ere ee 2,711 5,370 706 8,787 30,425 17,529 36,260 12,324 96,538 105,325 
MMR on. cccccccceceescves 5,431 47,235 6,591 {lle 97 643 24,586 25,326 84,583 
MEER arc eS Viis 3 5's 0 5 0s1o.5'4 7,428 812 19,235 27,475 22,412 1,909 3,289 2,343 29,953 57,428 
Argentina ......scsscccccsces 1,481 reo 2,695 32,851 1,051 847 3,514 38,263 40,958 
| A eee eras” ree 1,911 2,766 1,280 5,957 23,973 489 1,366 5,912 31,740 37,697 
BEY i cis see Fiwbties sun eeens 1,064 25 57 1,146 16,134 192 617 2,980 19,923 21,069 
See terrae. | rire 2,345 16 102 2,463 8,213 99 816 2,157 11,285 13,748 
NS Pere eee eee 28,059 65,805 65,575 159,439 104,452 22,194 75,622 31,682 233,950 393,389 

TOA Sb ibeecdsesdesesce 530,794 512,481 608,038 © 1,651,313 694,528 311,539 167,297 403,041 1,576,405 3,227,718 

Canada Largest Market many. Although the industries in both ness than during 1926. 


Canada remains our best market and in 
1926 exports in both watches and clocks 
showed considerable gain over the two pre- 
vious years, although they were only about 
75 per cent of those of 1913. The great 
decrease is in watches, exports in 1926 
being little more than half those of 1913. 
The gain in the Canadian market has been 
made entirely by the Swiss watch at the 
expense of both the American and the 
British product. 


United States Standing in Australian 
Market Threatened 


The American watch is gaining a foothold 
in the Australian market; since 1913, when 
exports had a value of only a little over 
$20,000, they have increased almost ten 
times. According to Australian statistics, 
about 8 per cent of the total is supplied by 
the American manufacturer, an amount 
equal to both German and British imports. 
The United States is the chief source for 
clocks, but German competition is making 
serious inroads. Two years ago imports 
from the United States were more than 
three times those from Germany. Last 
year they were about equal. 


Market in Union of South Africa Shows 
Greatest Increase 


The Union of South Africa presents an 
interesting study as a market for American 
timepieces. Its rank as the third market is 
attained by the large volume of watches 
purchased. United States exports of 
watches to the Union in 1913 amounted to 
$3,811; in 1926 they totaled $220,281. The 
United States now supplies about 13 per 
cent of the total imports. According to 
South African statistics, the imports of 
clocks have been showing a marked in- 
crease; in 1925 they were 50 per cent greater 
than in 1922. United States exports, how- 
ever, have remained practically the same, 
while German exports have doubled. 


United States is Best Customer of Germany 
and Switzerland 


In marked contrast to the industry in the 
United States where manufacture is largely 


countries have complained of hard times, 
United States imports from Switzerland 
increased from $10,105,280 in 1925 to $13,- 
130,585 in 1926. The largest increase was 
in watches, imports in 1926 amounting to 
$12,957,816, and being greater by $2,500,000 
than in 1925. United States imports from 
Germany in 1926 showed an even larger 
percentage increase, amounting to $953,292 
as compared with $594,535. The bulk of 
this increase was in clocks, imports from 
Germany in 1926 being valued at $747,552, 
a gain of almost $200,000 over 1925. This 
figure is now in excess of 1914 imports. 

United States imports of watches and 
clocks for 1926 are shown in the following 
table: 


Conditions in the Black Forest clock in- 
dustry are unfavorable, according to a 
report from Consul Erik W. Magnuson, 
Stuttgart, Germany. 

Factories operated at approximately 60 
per cent of capacity until October, after 
which month the holiday trade brought the 
business up to about 80 per cent. Unemploy- 
ment statistics are not available, but it is 
estimated by the Stuttgart branch of the 
German Metal Workers’ Union that there 
were 3,800 operatives, or approximately 15 
per cent, out of work at the end of 1926. 
Wages were the same throughout the year, 
66 pfennigs per hour for skilled workers and 
55 pfennigs for unskilled labor. 








United States imports of clocks, watches, and parts, in 1926 








Cases, Jewels 
dials, for 
Watch watches 
Country of parts, and 
origin Watches n.e.s. clocks 
Dollars Dollars Dollars 
Switzerland ... 10,137,820 1,261,704 1,558,292 
Germany ..... 26,458 33,949 791 
France 192,144 74,079 29,152 
Png .. << 6,960 3,741 92,044 
All others .... 53,200 42,446 101,531 
TORE 855.035 10,416,582 1,415,919 1,781,810 





Chro-. 
nome- 
ters, Re- 
clocks, corders, 
and meters, Grand 
Total parts etc. total 
Dollars Dollars Dollars Dollars 
12,957,816 62,176 110,593 13,130,585 
61,198 747,552 144,542 953,292 
295,375 154,694 45,260 495,329 
102,745 28,471 16,194 147,410 
258,375 51,171 9,927 258,275 
13,614,311 1,044,064 326,516 14,984,891 








Conditions in Swiss Watch Industry 
Not Favorable 

The Swiss industry, in the belief of some 
of its important ‘members, considered 1926, 
when exports showed a marked decrease, the 
most difficult period through which it had 
ever passed, according to a report from 
Consul D. R. Heath, of Berne. It will be 
several years before the industry as a whole 
can regain a profitable level. 

The industry has to contend with tariff 
walls and competition from infant industries, 
particularly case-making, established by 
countries formerly good customers. The 
competition from foreign manufacturers of 
works is not so important in higher quality 
precision products, but it is keenly felt in 
the field of low and medium priced watch- 
works, 


Organization of Black Forest Manufacturers 
Not Yet Effected 

The outstanding event of the year in the 
Black Forest clock and watch industry, 
which attracted considerable attention 
throughout Germany, was found in the 
proposals made last July for the consolidation 
of the largest clock and watch manufacturers 
for the purpose of combating competition and 
securing control of domestic and foreign 
markets. The proposed organization did 
not materialize owing to divergence of 
opinion as to the procedure and form of 
organization and rivalry concerning con- 
trolling interests and the headquarters of 
the new enterprise. 








Ernest Weinberg is the successor to Jacob 
H. Gelbart, at Detroit, Mich. 
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Monthly Statistics on Timepieces 





Commerce Department’s Figures on Imports and Exports of 


Clocks and Watches During February 


WasuHIncToNn, D. C., April 2.—Both imports 
and exports of clocks and watches in Feb- 
ruary remained at practically the same level 
as in January. Exports had an aggregate 
value of $223,387, as compared to $221,564 
in January, and $231,872 in February last 
year. Imports totaled $876,735, as com- 
pared to $868,186 in January, and $768,810 
in the corresponding month of last year. It 
will be seen in the subjoined table that while 
export trade is holding its own, import 
trade in clocks and watches is expanding. 

Exports of one-day alarm clocks, the 
staple article in export trade, totaled 50712 
in February, valued at $70,196, as compared 
to January exports of 37,764, valued at $45,- 
324, and February, 1926, exports of 43,120, 
valued at $57,692. Last month’s exports of 
mantel and novelty clocks and wall clocks 
were smaller than in either the preceding 
month or the corresponding month of 1926. 

The gain made in exports of alarm clocks 
was offset by a severe decline in exports of 
watches last month. Exports of jeweled 
watches numbered only 100, valued at 
$1,098, as compared to January exports of 
8,138, valued at $33,305, and exports in Feb- 
ruary, 1926, of 3,768, valued at $29,706. The 
decrease in exports of watches without 
jewels was comparatively small. These 
numbered 35,745, valued at $27,591, as com- 
pared to January exports of 39,458, valued 
at $29,308, and February, 1926, exports of 
38,356, valued at $51,015. 

While imports of clocks remain steady, 
imports of watches and watch movements 
are increasing. Imports of watches and watch 
movements combined last month numbered 
264,619, valued at $600,591, as compared to 
imports in the first month of the year of 224,- 
299, valued at $571,323 and imports in Feb- 
ruary last year of 188,305, valued at $498,054. 
February imports of cases, dials and parts 
of watches had a value of $95,618 as com- 
pared to $90,459 in January and $68,061 in 
the corresponding month of last year? Im- 
ports of jewels for watches, clocks, etc., 
were small last month, having a value of 
$106,512 as compared to $131,486 in the 
preceding month and $120,275 in February 
last year. 

Exports of clocks and watches in the first 
two months of this year had an aggregate 
value of $444,951 as compared to $437,624 
in January-February last year, while im- 
ports climbed to $1,744,921 from $1,547,986. 
Exports of alarm clocks show a consider- 
able gain and exports of wall clocks are in- 
creasing. Exports of watches without 
jewels show a larger volume but a decrease 
in value while exports of jeweled watches 
show some drop in quantity and a sharp 
decline in value. 

Imports of clocks in the first two months 
of the current year had a value of $113,167 
as compared to $105,767 in the correspond- 
ing period of last year. Imports of watches 
and watch movements in the two-month 
period numbered 488,918, valued at $1,171,- 
914 this year as compared to 379,191, valued 
at $990,610 last year. Imports of cases, 


dials and parts of watches were larger, 
valued at $186,077, as compared to $159,057, 
while imports of jewels for watches, clocks, 


etc., totaled $237,998 as compared to 
$241,763. 

Exports and imports of clocks and 
watches in February and the first two 


months of this year, as compared to the 
corresponding periods of last year are item- 
ized in the following table: 


February, 
1927 
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creditors was held Saturday afternoon and 
Hahn was questioned closely but was unable 
to give any information of value on his 
assets, stating his books were in the safes 
and he could not remember details. Another 
‘meeting of the creditors is to be held this 
week when a permanent receiver will be 
named and action taken to recover as much 
of the assets as possible. 

Hahn conducted the place as a combined 
loan office and jewelry store and his safes 
contain a number of pledged articles, the 
value of which Hahn is unable to state 
until he has access to his books. 

It is understood that a good share of the 
indebtedness is secured by notes but for 





Two Months 
Ended Feb., 1927 
- = 


Two Months 
Ended Feb., 1926 


February, 
1926 














Article and rc A ~ r —, — 
Unit of Quantity Quantity Value Quantity Value Quantity Value Quantity Value 
Exports: 

Clocks and watches, total..... ...... $223,387 $231,872 $444,951 $437,624 
Clocks— : 
One-day alarm clocks, No. 50,712 70,196 43,120 57,692 88,476 115,520 72,343 98,803 
Mantel and novelty clocks, 

Me: Ap scsesvie ses oss 4,042 15,303 7,689 27,310 9,861 36,296 - 13,431 48,423 
Wall clocks, No........- 1,803 11,216 1,441 9,109 4,209 26,947 3,098 _—20,.253 
Other clocks and parts... iene. SODPR csszcc 23,004 C9455 sees 55,032 

Watches— 
Without jewels, No..... 35,745 27,591 38,356 51,015 75,203 56,899 54,877 73,695 
With jewels, No......... 100 1,098 3,768 29,706 8238 34,403 8879 73,417 
DME dic cispbaksecoees wae pete wn a 
Time recording devices and 
DERE Soiccecescs2eun Sesser 26,163 35,518 3 sicsca ~ Se 
Imports: 
Clocks, watches, etc., total... 876,735 768,810 - 1,744,921 1,547,986 
Chronometers, -clocks and 
POTER cc ons nencccsicscce 59,385 55,604 113,167 105,767 
Watches and watch move- 
IE poe ns bade 264,619 600,591 188,305 498,054 488,918 1,171,914 379,191 990,610 
Cases, dials and parts of 
WEICHES, “DIEB. 2600000500 95,618 68,061 ABUT © Gerace 159,057 
Jewels for watches, clocks, 
meters or compasses..... 106,512 h(a 237,998 241,763 
Recorders, meters, regulators 
and similar instruments 
and parts, n.s.p.f........ 14,629 26,816 35,765 50,789 
what amount is not yet known. Since last 


Capital Loan Co. Fails 


Financial Trouble of Philadelphia Concern 
Said to Involve Liabilities of 
About $100,000 


PHILADELPHIA, Pa., April 4.—Failure of 
George Hahn, trading as the Capital Loan 
Co., 24 N. 12th St., according to severai 
of the leading creditors, will show liabilities 
of about $100,000 with the value of the assets 
very problematical, an estimate placing them 
at $30,000. An appraisal of the assets is 
under way this week but the amount is in 
doubt. Several Sansom St. wholesale 
jewelers and diamond dealers are hit hard 
by the failure, one dealer having claims 
aggregating $21,000, another $16,000 and a 
third $9,000. 

The failure came as a surprise to the 
trade, Hahn filing a voluntary petition in 
bankruptcy in federal court on last Wednes- 
day. The petitioner, contrary to the usual 
custom, not filing a statement of his liabili- 
ties or assets. The creditors, however, acted 
promptly to conserve as much of the stock 
as possible and at a hastily called meeting 
a temporary receiver was appointed in the 
person of Peter F. Zirn, a lawyer. - He at 





once, on instruction of the creditors, locked 
all the stock and pledges in the safes and 
A meeting 


padlocked the door. of the 


January and up to about six weeks ago, 
Hahn is said to have paid up notes and 
claims amounting to $87,000. Of late busi- 
ness has been very poor it was stated. In 
the meantime Sansom St. is awaiting with 
interest the announcement of the assets and 
liabilities and the schedules. 








“Billy” Sullivan, 10 years old, son of Mr. 
and Mrs. James Sullivan of 373 Stafford 
Road, is the proudest youngster of the 
Maplewood section of Fall River, Mass. At 
the same time he is receiving many con- 
gratulations for his honesty. The reason 
for his joy and pride is because a few days 
ago he was the recipient of an expensive 
gold watch and chain by Thomas D. Morin, 
proprietor of the retail jewelry store at 332 
Stafford Road, whose place of business was 
broken into and robbed by window breakers 
just previous to the Christmas holidays. The 
youngster, the morning following the rob- 
bery, while strolling about his parents’ yard 
found a quantity of jewelry, valued at more 
than $500, which he turned over to the po- 
lice and which was later identified by Mr. 
Morin as a part of the stock stolen from 
his display window. In recognition of the 
lad’s part in the recovery of the property, 
Mr. Morin gave him the watch and chain. 
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“Pennyweighter” Caught 
Minnie Leider Alias “Rose St. Claire” 
Arrested in New York by 
Captain Stratton 


Minnie Leider, a notorious “penny- 
weighter,” known to the police under several 
other aliases, and who has been sought for 
the past two years on a fugitive warrant, 
was arrested last Thursday evening under 
spectacular conditions by Captain “Matt” 
Stratton, of the Jewelers Co-operative 
Bureau and the Jewelers National Crime 
Committee. Oddly enough, this is this 
woman’s 13th arrest and when arraigned 
in the Jefferson Market Court, last Friday, 
on the warrant issued two years, was held 
in $10,000 bail for trial. 

In 1925, this woman, who has a record 
which dates back to 1915, was arrested on 
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Unknown to the woman, however, Captain 
Stratton, 25 years ago, was one of the best 
‘known all around athletes in this country 
and is particularly good at sprinting, con- 
sequently he had no trouble recapturing the 
prisoner almost immediately after she had 
broken away. He then put her into a taxi- 
cab and delivered her at the station house 
where the officers who were holding the 
warrant were notified. 

After bringing the woman in, Captain 
Stratton was congratulated by his colleagues 
in the department as they realize that this 
woman is one of the cleverest female thieves 
operating in this country. 

This is only one of the many arrests which 
Captain Stratton has made in co-operation 
with the police in the last 11 years during 
which time he has been connected with the 
Jewelers Co-operative Bureau. 

Records show that this woman had been 





MINNIE LEIDER ALIAS “ROSE ST. CLAIRE,” WOMAN “PENNYWEIGHTER” 


a charge of shoplifting in New York. After 
a hearing, she was released on bail but when 
she failed to answer the case in the Court 
of General Sessions, a fugitive warrant was 
issued. The Jewelers Co-operative Bureau 
issued a warning which was published in 
THE JEWELERS’ CircuLar in May, 1925, 
cautioning the trade to be on the look-out 
for this “pennyweighter.” About that time, 
she appeared in Brooklyn where she swindled 
a jeweler out of two platinum rings worth 
about $1,000. Since the warning was broad- 
cast Captain Stratton has carried in his 
pocket the picture of the woman published 
in THE JEWELERS’ CIRCULAR. 

While in the vicinity of Second Ave. and 
8th St. last Thursday evening, Captain 
Stratton observed a woman resembling the 
photograph walking along the street. He 
followed her into a store where he positively 
identified her as the woman who jumped 
her bail two years ago. Knowing of the 
existence of this warrant which was in the 
Possession of Detectives Callahan and 
Hooker of 5A Precinct, he placed her under 
arrest and proceeded to take her to the police 
station on E. 5th St. 

When about a block from the station 
house, the woman offered Captain Stratton 
a bribe of $500 for her freedom, but her 
captor assured her “there was nothing doing.” 

She then put up a desperate fight and 
momentarily broke away from the officer. 





arrested for selling narcotics, shop lifting 
and “pennyweighting.” Most of her arrests 
have taken place in New York although 
several times she was taken into custody in 
Boston, Mass. She is known as Minnie 
Leeder, “Rose St. Claire,’ “Helen Foster” 
and “Minnie Jordan.” 








Business Troubles 





It is reported that L. G. Prescott, Salem, 
Ore., is in bankruptcy. 

An involuntary petition in bankruptcy 
has been filed against Serbert B. Slater, 
Chicago. 

A. P. Byrne has been appointed receiver 
for the business of Lillian Meader, Scott- 
dale, Pa. 

An involuntary petition in bankruptcy 
has been filed against Harry O. Cobb, In- 
dianapolis, Ind. 

An involuntary petition in bankruptcy 
has been filed against the Cope Jewelry 
Co., El Paso, Tex. 

The Woods Jewelry & Optical Shop, 
Lubbock, Tex., bas filed a voluntary peti- 
tion in bankruptcy. 

Fred Ackenhausen, Yakima, Wash., is in 
bankruptcy according to a report. The as- 
sets are given as $10,000 and the liabilities 
$7,000. 

Harry T. Kajita, Sacramento, Cal., has 
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filed a voluntary petition in bankruptcy. 
The assets are estimated at $2,000 and the 
liabilities at $10,600. 

The Universal Jewelry Co., Rochester, 
N. Y.; has filed a voluntary petition in bank- 
ruptcy, placing assets at $2,000 and the 
liabilities at $7,000. 








Jewelry Salesman Kidnapped 


Chicago Bandits Get Representative of New 
York Firms and Throw Him from Auto 


Cuicaco, April 4.—P. H. Wettstein, a 
New York jewelry salesman, while in his 
own automobile today was overpowered by 
eight bandits and robbed of jewelry valued 
at $40,000. The men, according to Wett- 
stein, threw him from his automobile at 54th 
St. and Cottage Grove Ave., where he was 
found in a dazed condition by policemen. 

Wettstein represents three New York 
watch and jewelry houses and lives at the 
St. George Hotel. He said he was driving 
east in 60th St. when another machine con- 
taining eight men crowded him to the curb 
and forced him to stop. Three of the men 
jumped on his running-board entered the 
car and, holding him prisoner, drove by a 
circuitous route toward the north. 

In the car, he said, were two traveling 
cases and a box of jewels. 

After taking the bags and throwing him 
out of his auto the men fled toward the Loop 
with his and their own cars, which had fol- 
lowed, Wettstein told the police. 

Wettstein, who was on his way to Gary, 
Ind., at the time of the robbery, was passing 
the Illinois Central Station when the bandits 
appeared, and attacked his car. 





It was learned that the three concerns 
which Paul Wettstein represented in Chi- 
cago and whose goods he had at the time 
of the robbery were: Adolph Rosenberg, 
58 Columbia St., Newark, N. J., the Deman 
Chain Co., 1 W. 47th St., New York, and 
the V. & W. Watch Co., 65 Nassau St., 
New York. The first reports indicated that 
about $25,000 of the loss was in the Rosen- 
berg merchandise and about $15,000 between 
the other two. 

Mr. Rosenberg was not at his office yes- 
terday when inquiry mas made, but it was 
learned that his firm was insured in the 
Jewelers Safety Fund Society. At the office 
of the Deman Chain Co., it was stated that 
they had no particulars beyond a brief tele- 
gram of the robbery received from Mr. 
Wettstein, in which he asked for a list and 
description of the merchandise for the police. 
The firm is fully insured in the Commercial 
Union. At the office of the V. & W. Watch 
Co., no information could be obtained as 
neither of the proprietors were home, but 
it was stated that they had also received 
word from Mr. Wettstein of the loss and 
that the loss, whatever it was, was fully 
insured. 








Word was received recently in Denver, 
Colo., of the death of Frederick B. Arscott, 
Seattle, Wash. Mr. Arscott came to Colo- 
rado from London and was interested in 
real estate. He was at one time a Denver 
manufacturing jeweler. He left Denver 15 
years ago. 
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A new pattern 


Registered U. S. Patent Office 
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Made of Nickel Silver, Heavily Silver Plated 


in 


“APOLLO” QUALITY 


The ornamentation, simple and pleasing, is finished in dark 
oxidize, giving just the right contrast with the Butler finish. 


Made in a complete service 


APOLLO 
E.P.N.S. 





MADE IN U.S.A. BY 
(Blernano[R]ices [Slons Inc. 


BERNARD RICE’S SONS, Inc. 


Makers of Plated Ware of Quality 
325 FIFTH AVENUE 
Mer NEW YORK re 


Brooklyn, N. Y. Transportation Bldg., Los Angeles, Cal. 
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Pleads Not Guilty 


Leroy Present, New York Diamond Dealer, 
Released in $12,500 Bail After Answer- 
ing Indictments Charging Conceal- 
ment of Assets 


An indictment charging the concealment of 
assets in bankruptcy was returned last Fri- 
day in the United States District Court, New 
York, against Leroy Present, doing business 
as the Leroy Present Co., dealer in diamonds, 
66 W. 47th St. The indictment of Present 
grew out of the bankruptcy action which was 
started against him some months ago and 
the examinations under Section 21A of the 
Bankruptcy Act, which followed at the office 
of Referee Stephenson. The defendant was 
arraigned in the Federal Court yesterday 
(Tuesday) at which time he pleaded not 
guilty and was released in $12,500 bail. 

The indictment specifically charges Present 
with concealing from his creditors approxi- 
mately $100,000. According to George F. 
Mintzer, assistant district attorney, who is 
handling the case, the concern owes approxi- 
mately $800,000 and has assets of about 
$5,000. 

As previously reported in these columns, 
Present was petitioned. into bankruptcy last 
December. Examinations were held at the 
office of Referee Stephenson, several wit- 
nesses testifying. The latter part of January, 
Present left a sanitarium in Connecticut and 
came to New York. He was also brought 
before the referee and was being examined 
under Section 21A of the Bankruptcy Act 
when the hearing came to a sudden and dra- 
matic close, and Present was placed under 
arrest by a United States Marshal. The war- 
rant on which he was arrested charged vio- 
lation of Section 29B of the Bankruptcy Act. 
Mr. Present was arraigned the same day in 
the Federal Court, and was released in 
$12,500 bail. 











80% Duty on Handbags 





Customs Court Declares Ornamental Bags 
Were Properly Classified by the 
Collector 
Assessment of duty at the rate of 80 per 
cent. ad valorem under the provisions of 
Par. 1428, Tariff Act of 1922, on certain 
highly ornamental ladies’ handbags, com- 
posed of metal, rhinestones, etc., and im- 
ported by the American Express Co., of 
Boston, was affirmed in a decision just 

handed down by the Customs Court. 

According to the record in this case, the 
protest was filed against the collector’s action 
in assessing duty as above, on “certain 
rhinestones,” said protest claiming that duty 
should have been taken at but 20 per cent. 
ad valorem under Par. 1429. Judge Sullivan, 
who writes the opinion for the court, affirms 
the collector’s classification at the 80 per 
cent. rate, giving the following reasons: 

“(1) The protest is defective in that it 
covers rhinestones, and cannot now be en- 
larged to cover bags. 

“(2) A claim that the merchandise is duti- 
able as imitation semi-precious _ stones, 
faceted, being one of the materials in this 
as not applicable to the article or bag 
itself. 


“(3) The evidence and sample show that 
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this bag is valued above 20 cents per dozen 
pieces, is ‘carried on or about or attached 
to the person,’ is a ‘like article’ to the mesh 
bags and purses specified in Par. 1428, and 
that it is composed of metal, set with semi- 
‘precious stones. It appears to come within 
the exact wording of the paragraph. The 
fact that it contains other material than 
metal and semi-precious stones does not 
change the condition. 


“(4) Being enumerated in Par. 1428 it is 
not dutiable under Par. 1459. 

“(5) The presumption of correctness at- 
taching to the action of the collector has 
not been overcome by the evidence offered 
by the protestants; on the contrary the 
testimony indicates the merchandise was 
correctly classified.” 





The United States. Customs Court, in a 
ruling argued in the name of Geo. Borg- 
feldt & Co., finds that powder boxes com- 
posed of silver enameled, each with a small 
mirror inside of the lid, not designed to be 
worn on apparel or carried on or about or 
attached to the person, are not dutiable at 
the rate of 80 per cent. ad valorem under 
Par. 1428, Act of 1922. The court further 
finds that, although silver appeared to be the 
component material of chief value in the 
articles, they are not dutiable as articles or 
wares in chief value or silver, not specially 
provided for, at 60 per cent. ad valorem 
under Par. 399, but under the provision in 
Par. 230 for “all mirrors, not specially pro- 
vided for, not exceeding in size 144 square 
inches, with or without frames or cases,” at 
only 50 per cent. ad valorem. 








Charged With Swindling 


Police Searching for Max Becker, Who Is 
Wanted in New York 


A search is being made by Detective Kalb- 
fleisch, of the Old Slip Station, for Max 
Becker, claiming to live in Brooklyn, and 
who, it is charged, has swindled several 
New York jewelry concerns. This man was 
out on bail on one charge when, it is claimed, 
he obtained jewelry on memorandum from 
another firm in Maiden Lane and disap- 
peared. When Becker failed to appear in the 
Court of General Sessions to answer for 
trial, his bail was forfeited and a fugitive 
warrant was issued. 


On Aug. 28 of last year, Becker, it is 
claimed, received from a Fulton St., New 
York, jeweler, jewelry worth $1,840 on 
memorandum. This, it is claimed, was 
pawned and on Oct. 9 Becker was arrested 
by Detective Kalbfleisch. He was indicted 
on a charge of grand larceny, and after en- 
tering his plea of not guilty, was released 
in $1,500 bail. 

In February of this year, it is claimed, the 
same man received from a Maiden Lane 
jewelry house jewelry worth $4,120 on 
memorandum. This merchandise, it is also 
alleged, was found in a pawnshop, and while 
detectives have made inquiry at the address 
he gave as his home on Parkside Ave., 
Brooklyn, they have failed to locate him. His 
case was then called in court on the indict- 
ment growing out of the Fulton St. case, but 
he failed to appear. The bail bond was then 
forfeited and a warrant was issued charging 
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him with being a fugitive from justice. 

Becker is described as being 28 years old, 
standing five feet, eight inches tall and 
weighing 150 pounds. He has blue eyes, 
dark chestnut hair, smooth shaven face and 
florid complexion. 








Sent to Prison 





Claude Yorkie, Who Swindled Jewelers 
Must Serve Time in Eastern Penitentiary 


Scranton, Pa., April 2.—Claude Yorkie, 
giving his occupation as a carnival “barker,” 
and who was arrested in this city severai 
days ago on a charge of swindling jewelers, 
was sentenced today by Judgc Watson to 
serve two terms in the Eastern Penitentiary 
at Philadelphia. Each of these terms are 
from one and one-half to three years, and 
are to run concurrently. The prisoner. was 
also fined $100 and was ordered to restore 
the property stolen from local jewelers and 
to pay the cost of the prosecution. 

Yorkie was sentenced on charges made by 
R. E. Ward, a jeweler on N. Washington 
Ave., and H. G. Dale Sons & Co., also local 
jewelers. Since his arrest, the authorities 
claim that they have also learned that Yorkie 
is wanted in Endicott, N. Y., for swindling 
a jeweler in that city. 

The arrest of Yorkie is largely due to the 
efforts of the Pinkerton National Detective 
Agency working in the interest of the Jewel- 
ers’ Security Alliance. Although the losses 
suffered by the jewelers were not covered 
by the Alliance agreement, the latter or- 
ganization, acting in the interest of the trade, 
authorized that the Pinkertons make a search 
for this man. C. W. Nickel, of the Pinker- 
ton Agency, and Captain of Detectives A. J. 
Reilly and Detectives Walter Hunzinger and 
John Richards, finally arrested Yorkie after 
it is claimed he stole two rings from the 
Ward jewelry store. Prior to committing 
this theft, it is claimed, he got away with 
two diamond rings worth $370 belonging to 
H. G. Dale Sons & Co. In all of the places 
Yorkie worked the same game. He 
would go into a jewelry store and ex- 
plain that he had just became a happy father 
and wanted to present his wife with a ring. 
In both stores he was able to secure two 
rings on memorandum which, it is claimed, 
he immediately pawned. 

Mr. Nickel, of the Pinkerton Agency, was 
notified of the incident at the Dale store, 
and when he received information that the 
same man was at Mr. Ward’s store, he ad- 
vised Captain. Reilly. The latter, with two 
detectives, waited at the door of the jewelry 
store, and as Yorkie walked out he was 
placed under arrest. The prisoner, it is 
claimed, has a long police record and is said 
to have served about 15 years in jail. 








Death of Arthur G. Wood 


Boston, Mass., April 4—The body of 
Arthur G. Wood, 65, of 1595 Beacon St., a 
widely known Boston jeweler, was found in 
the old Boston reservoir on Boylston St., 
Brookline, early yesterday morning. 

Mr. Wood, head of the firm of N. G. 
Wood & Son, 1 Park St., Brookline, had 
been in poor health for some time, and if 
he committed suicide, despondency because 
of illness is believed to have been the reason. 
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Glycine 


The best watch 
for ladies 


Glycine 
Accurate run- 
ning 


Glycine 


Perfect timing 


Glycine 
Absolute inter- 
changeability 





Glycine 


Strong, Wind- 
ing, and setting 


mechanism 

Glvci 10 THE GLYCINE WATCH 
yom w= owes its renown to the principle which is not to deliver a 

The quality ; single watch movement before it has been minutely 

watch tested as to adjusting, running, and general workmanship. 
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Glycine Importers of Watches for the Jobber 
aedls SOLE AGENTS for United States for Glycine Watches and MATERIALS 
Known 4 15 Maiden Lane New York 
@ All separate parts supplied to replace any piece in Glycine Watches at lowest 
om 2 possible price. 
Glycine G 
High class iS) 
workmanship e 
ems G@ 
9) 
Glycine 
7344-84-93 ligne, 
round move- 
ments 
Glycine Glycine Glycine Glycine 
most up-to-date 414-514-6-6% will stand any com- is a lifelong 
process of ligne movements, petition as regards watch 
oval and rectangular price and quality 
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The F. & W. Grand Co. are completing a 
new front to their store at Westminster and 
Snow Sts. 

Charles Brier, of the Brier Mfg. Co., was 
a business visitor in New York and vicinity 
the past week. 

Mr. and Mrs. Walter A. Griffith have re- 
turned from Winter Park, Fla., where they 
spent the latter part of the Winter. : 

R. A. McIntire, president of the John F. 
Brady, Inc., electroplaters, was out of town 
the past week on business for the firm. 

The E. L. Freeman Co. opened its new 
store at 246 Main St., Pawtucket, on Friday. 
It is directly across the street from the old 
store. 

The Arnold Art Store, 12 Broadway, 
Newport, is being conducted by Rachael T. 
Boreson, according to information filed at 
the city clerk’s office. 

The April meeting of the board of direc- 
tors of the Manufacturing Jewelers’ Board 
of Trade will be held at the Turks Head 
Club on Friday afternoon the 18th inst. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers 
Board of Trade, spent a part of last week in 
Bridgeport, Conn., in the interests of the 
organization. 

John A. Forchione and Domineco P. F. 
Mauriello are proprietors of the Art Jewelry 
& Loan Co. that has opened at 77 Broad St., 
according to their statement filed at the city 
clerk’s office. 

Woodward Booth, manager of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association, was in New York to 
attend the Jewelry Crafts Association’s ban- 
quet last Wednesday evening. 

T. Dawson Brown, with the Wolcott Mfg. 
Co., who is president of the Greater Provi- 
dence Council, Boy Scouts of America, was 
one of the principal speakers at the annual 
banquet at Squantum Club the other night. 

The case of the New Diamond Point Pen 
Co. against the May Mfg. Co. was heard in 
Superior Court last Monday before Judge 
Hahn on an appeal by the plaintiff from a 
verdict given some time ago by a jury. The 
case was held for further consideration. 

Jules P. Goldstein, Joseph Finberg, Bern- 
ard M. Goldowsky, Samuel Steiner, Charles 
Silverman, Alfred Spear and Samuel H. 
Workmen were members of the reception 
committee for the Jewish Community Centre 
ball last Wednesday evening at the Narra- 
gansett Hotel. 

Paul A. San Souci, of the firm of J. O. 
San Souci Co., Olneyville Square, suffered 
a severe fracture of the right ankle in 
alighting from his automobile last Sunday 
afternoon. He was carrying his little child 
in his arms, when he stepped into a hole 
in the sidewalk and fell. 

A slight fire about noon Saturday resulted 
from the sudden flare of a combustible sub- 
stance in the factory of the Endivory Corp.. 
rear of 283 Thurber Ave. The heat set off 
the sprinkler system and the flames were 
subdued before making any headway. Dam- 
age to the place was slight. 

Frederick B. Thurber, of the Tilden- 
Thurber Corp. of this city, sailed Saturday 
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from New York on the steamship France 
for a four or five weeks’ business trip to 
Europe. Mr. Thurber was accompanied as 
far as New York by Mrs. Thurber and his 
sister-in-law, Mrs. William G. Thurber. 

The Gorham Mfg. Co. the past week cast 
a bas-relief of a tablet of George F. Wes- 
ton, former Superintendent of Schools in the 
Town of Johnston, R. I., which, when com- 
pleted, is to be placed in the Thornton 
School at an early date. The company’s 
bronze department has been especially busy 
recently in casting and finishing memorial 
tablets of various descriptions. 

In accordance with action that has already 
been taken in several of the States, the 
Rhode Island General Assembly has pending 
before it a bill to establish a criminal iden- 
tification bureau and providing for an inter- 
change of information and data. The bill 
has already passed the lower branch of the 
legislature and is believed to be certain of 
passage in the Senate when it is reached by 
that body. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Edward Heim, of A. H. 
Benheim & Co., New York city; E. Bast- 
heim, of E. Bastheim & Co., Los Angeles, 
Cal.; Mr. Griffin, of Marshall Field & Co., 
Chicago; Mr. Diamond, of Diamond & Blitz, 
Chicago; Mr. Foster, of Samstag & Hilder 
Bros., New York city; Mr. Weinreich, of 
Weinreich Bros., New York city. 

A new record for the Gorham Casino 
Bowling League rollers was set the past 
week by Charles Beattie, when he went 


across the sheet for a single of 169 to re- . 


place the mark previously held by Sittnick. 
Beattie was on a real rampage and had a 
total of 348 when everything was added. 
The three-string record for the season is 
364, made by Hubbard. The Spinning team 
is on top, with 71 games won, 29 lost, and 
a total pinfall of 35,170. . 

Teams representing the Uncas Mfg. Co. 
and the T. McGrath Co. battled for supreme 
honors in a special match the other night, 
with the beaten quintet at the end of the five 
strings to be hosts at a dinner. After a 
stubborn fight, the McGrath pin pickers were 
taken into camp in the odd string. Capt. 
McGrath and Leader Sorrentino, who head 
the respective firms, both smashed their way 
into the kindling for banner scores and made 
their younger rivals gasp with envy in the 
remarkable way they clipped off the pins. 

Foremen, assistant foremen and executives 
of the Gorham Mfg. Co. attended a dinner 
in the Gorham Casino at the company’s plant 
in Elmwood on Tuesday evening, March 29, 
at which some 90 were present. LeRoy E. 
Briggs, works manager, announced that the 
meeting was the first of a series that has 
been arranged to be held for listening to dis- 
cussions and various topics pertaining to the 
industry and business problems. He intro- 
duced Frank FE. Morris, of Boston, who 
spoke on “Why you should be interested in 
accident prevention.” 

Rene Macine, alias “John Tilley,” alias 
“William McKenzie” and_ several other 
aliases, according to the police, was held in 
$20,000 surety when he pleaded not guilty to 
the indictment of breaking and entering a 
store in the night time and larceny. Police 
told the court the defendant stole 16 watches 
from the display window of the Kay Jewelry 
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Co., on Westminster St. It was stated that 
he was also wanted by the police of several 
other New England cities on similar charges 
of breaking windows in jewelry stores and 
clearing out the windows. He was arrested 
in Springfield, Mass., when seen in front of 
a retail jewelry store at 2 o'clock in the 
morning acting in a suspicious manner and 
later a piece of brick tied up in cloth was 
found near where he was arrested. He will 
be given a jury trial later. 

Arthur Henius, head of Henius & Co., 
of this city, who was called to Baltimore, 
April 1, by the sudden death from pneumonia 
of his only son, has the sympathy of the 
entire trade in his affliction. This is the sec- 
ond son whose death occurred away from 
home, the other being an older boy who, as 
a machinist’s mate in the United States 
Navy, was killed in a motorcycle accident at 
Queenstown, Ireland, Sept. 25, 1918, while 
in the service of the United States in the 
World War. Ruel D. Henius died at the 
Union Memorial Hospital, Baltimore, after 
an illness of only a few days. He was in 
his 26th year, having been born in Provi- 
dence and was educated in the public schools. 
He graduated from the Technical High 
School with the class of 1921 and later en- 
tered Rhode Island State College at King- 
ston. He left college three years ago and 
went to Baltimore, where he was engaged in 
the furniture business. Besides his parents 
he is survived by one sister of this city. 

Among the 107 true bills which were re- 
turned last week by the grand jury for 
Providence County to Superior Court were 
those which charged David L. Goulet and 
Albert E. Houle with breaking and entering 
the retail jewelry store of Morris Cohen, 
703 Westmiaster St., on the night of Feb. 
25, and the larceny of watches and jewelry 
valued at more than $30. The defendants 
are both lads in their teens and had never 
been in any trouble before and, as the 
property was all recovered and Mr. Cohen 
declined to prosecute if the boys paid for 
the damages, Judge Hahn placed them under 
deferred sentence provided they paid for the 
proken window within two weeks. The lads 
were arrested when they went to the police 
station in the district to secure aid for one 
of them who had received a severe cut on 
the wrist when he broke a large pane of 
plate glass in the store front of Mr. Cohen. 
Only a few minutes before the lads entered 
the station, the patrolmen on the beat where 
Mr. Cohen’s store is located had reported the 
break with the added information that blood 
stains were found on the broken glass. 








A deed of assignment has been made by 
the W. C. Correll jewelry Co, Concord, 
N.C, and C. L. Spears has been named 
trustee. The amount of liabilities and as- 
sets was not given in the papers filed. Mr. 
Spears will take over the stock of the com- 
pany and sell it at private sale or auction, 
applying the proceeds to the debts of the 
concern. The W. C. Correll Jewelry Co. 
was one of the oldest business houses in 
Concord. It was organized by the late W. 
C. Correll. E. A. Moss, who was associa- 
ted with Mr. Correll in the business, has 
heen its manager since the founder’s death. 
The assignment papers were signed by Mrs. 
Lizzie H. Moss, named as president of the 
company. 
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Vacheron & Constantin 


CELEBRATED WATCHES 
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WIN AGAIN 


| AT 
ANNUAL GENEVA OBSERVATORY CONTEST 


Ten Prizes—Amongst Them 


TWO FIRST PRIZES 
TWO SPECIAL PRIZES 
SIX OTHER PRIZES 


Sole General Agents for United States and Canada 


EDMOND E. ROBERT, Inc. 








3 Maiden Lane New York City 
























For Quick Service and Reliability 


WE SUGGEST 


Wholesale [GLER B KONG Established 
Jewelers JEWELERS 1874 
(017 Euclid Ave., Cleveland, 0, 


Wholesaling All of the Worth While Quality Lines in the Watch, Clock, Silver 
and Jewelry Industry. Loose and Mounted Diamonds, of Course! 
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No. 31 N. State St. CHICAGO, ILL. 


M A X H I R SCH 
IMPORTER of WATCHES 


In every transaction there are three parties: The buyer, the seller and the public. If all of these 
three parties are satisfied then the transactions between them are absolutely open, fair, proper, 
beautiful and right; buy good watches right. Satisfy your customers and they will come back 
and continue to do business with you. Write me for quotations on ladies bracelet watches of 
good quality. 
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J. Telesphore Beters, Pittsfield, Mass., has 
filed a petition in bankruptcy. The liabilities 
are $13,700 and the assets $388. 

Marriage intentions have been filed at City 
Hall by Irving Brown, 58 Brunswick St., 
watchmaker, and Lucile Shapiro, 93 Nor- 


‘mandy St. 


Lawrence Eaton and Sydney De Young 
have returned from a trip south, much in- 


‘yigorated after several weeks of golf, bath- 
-jng and motoring. 


A new system of lighting has been in- 
stalled by the C. W. Sweetland Son, Inc. 


- Large frosted lights are suspended and great- 
ly improve the illumination of the offices. 


One of the largest trophies in recent years 


-has just been furnished by the D. C. Percival 


Co. as a prize in the Atlantic Speedway 
Races. It stands nearly three feet high and 
is silver of a most attractive design. For 


‘the purpose, it has been suitably engraved 


by S. E. Miller, of the Jewelers’ building. 

Eugene A. Towle, for many years em- 
ployed at the Waltham watch factory and an 
old resident of Waltham, died March 29 at 
his home, 91 Vernon St. He had been in 
poor health for a long time. He was a mem- 
ber of Amicable Lodge of Masons of Cam- 
bridge and of Waltham Royal Arch Chapter. 
He is survived by his widow, a son and a 
daughter. Funeral services were held 
March 31 at his home. 

Inadvertently the name of Mrs. Nelson H. 
Brown was omitted from the list of con- 
tributors to the fund raised for the enter- 
tainment of the ladies during the recent Mas- 
sachusetts and Rhode Island convention in 
this city. Regret is expressed that the omis- 
sion should have been made. Mrs. Brown 
responded to the request for a donation as 
liberally as the others and she should be 
given full credit for the generous part she 
played in helping to make the ladies’ enter- 
tainment a complete success. 

Announcement is made that Harry Heller 
has sold his interests in the business of 
Heller & Atkins to his associate, A. Atkins, 
with whom he had been identified for more 
than 20 years in the Washington building. 
Mr. Heller, 25 years ago, purchased the busi- 
ness from John W. Boyce, one of the old- 
time jewelers of this city. The business will 
be continued by Mr. Atkins under the name 
of A. Atkins, Inc., while Mr. Heller plans 
to resume in.the trade in some other part of 
the city. His plans will be announced later. 
The Heller & Atkins concern has been 
reckoned among the leading wholesale dia- 
mond and jewelry houses for over 20 years. 

Word was received in this city that a 
negro, held in the Hamilton county jail, Cin- 
cinnati, charged with the robbery and shoot- 
ing to kill, has been identified as the man 
wanted here on a murder charge. The negro 
was accused of robbing the shop of J. H. 
Reinstatler, of Cincinnati, of $1,000 worth of 
jewelry and shooting Mr. Reinstatler. Last 
July Alex Rosenauer, a Boston jeweler of 
Massachusetts Ave., was shot to death by a 
negro who attempted to rob the place. 
Edgar Smith, one of those who identified the 
prisoner, was outside the jewelry store when 
the negro fled. Edward M. Diamond, a 
pawnbroker, and another who identified the 
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man, had sold a negro, who gave his name as 


* “Jackson,” a revolver used in the slaying. 


Mr. Smith said the prisoner was the man he 
saw running from the Boston store. The 
Boston police will lay evidence in the mur- 
der case before a grand jury in East Cam- 
bridge in an attempt to get a murder ‘indict- 
ment. 








Atlanta, Ga. 





Oliver N. Ewing, of Ewing Bros., has just 
returned from a trip to Griffin, Ga. Mr. 
Ewing was an interested follower of Bobby 
Jones in the recent tournament at the East 
Lake Club course, where Bobby hung up an- 
other golf record. 

C. E. Johnson, of Ewing Bros., wholesale 
jewelers, has left for an extended trip 
through his territory of Virginia and the 
Carolinas. He reports conditions through 
the mill sections of his territory as excellent 
and predicts good business as a result in the 
jewelry and other lines. 

Friends of M. Miller, proprietor of the 
“Gem” jewelry store on Peachtree St., will 
sympathize with him in the loss of his infant 
daughter, who died on March 29 at a pri- 
vate sanitarium. The funeral was held at 
the parlors of Samuel R. Greenberg, funeral 
director, and interment was in Greenwood 
Cemetery. 

F. J. Williams and F. L. Williams, Jr., 
Bryson City, N. C., were out-of-State visi- 
tors in Atlanta during the week. Mr. Mott, 
of the Americus Jewelry Co., Americus, 
Ga,; Thomas L. Bell, Albany, Ga.; Mr. Mc- 
Afee and Mr. Bell, of the Bell-McAfee 
Tewelry Co., Americus, Ga., were visitors in 
Atlanta last week. 

The Atlanta Retail Jewelers’ Association, 
of which Nat Ullman is president, has de- 
cided to run a series of advertisements in the 
local papers “to give the buying public in- 
formation which will be helpful in the se- 
lection of jewelry and silverware.” The 
association is composed of about 20 leading 
retail jewelers, and the opening announce- 
ment was made in the Atlanta Constitution 
of March 30. 








Canada Notes 





T. F. Rixon, jeweler of Kitchener, Ont., 
has assigned and W. D. Inrig has been 
appointed custodian. 

The petition in bankruptcy against Men- 
del. L. Goldburg, jeweler of Montreal, Que., 
has been withdrawn. 

The preliminary report of the mineral 
production in Ontario for 1926 issued by 
the Provincial Department of Mines gives 
the output of platinum metals at 19,495 
ounces valued at $1,559,262, as compared 
with 16,980 ounces valued at $1,676,446 in 
1925. 

A bill now before the Quebec Legislature 
amending the charter of the Optometrists’ 
and Opticians’ Association contains an im- 
portant clause prohibiting the sale of spec- 
tacles by peddlers, a practice which prevails 
extensively in the rural sections of the 
province. 

The death of Mrs. Catherine McLean 
Ryrie, wife of James Ryrie of Ryrie-Birks, 
Ltd. of Toronto, which occurred on March 
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27 at St. Petersburg, Fla., at the age of 70 
years, is sincerely mourned by a wide circle 
of friends. Aside from the popular promi- 
nence that has ever surrounded her husband, 
Mrs. Ryrie herself has been a well known 
figure in the life of the city, and an active 
and interested member of the Baptist 
Church and its organizations. Mrs. Ryrie 
who was born in Galt, Ont.,; was the daugh- 
ter of the late Robert McLean of Toronto, 
and was numbered among the older resi- 
dents of the city. For years she was an 
active member of the Y.W.C.A. Her 
marriage to James Ryrie took place on 
October 11, 1887, and since that time she 
has shared with her husband a successful 
and prominent career, to which she had 
always been able to contribute in no small 
degree. She is survived by her husband, 
three daughters and two sons. 
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G. D. McComber, Honeoye Falls, N. Y., 
and H. S. Cosman, Hilton, N. Y., were in 
Rochester within the last few days placing 
orders for stock. 

Among well known salesmen calling on the 
Rochester trade recently were Charles Fake, 
Gorham Co.; Charles Anderson of Flumer 
& Gibbons; Frank DePrez, Gruen Watch 
Co.; J. J. B. McDonald, Western Clock Co. 

Although there is a moderate lull in ac- 
tivity in the jewelry trade, a number of 
dealers report a demand for colored sets. 
Prospects are believed good for an increas- 
ing demand in standard lines later in the 
season. 

A. M. Weinberg and Rufus Rosenbloom, 
of Morris Rosenbloom & Co., have left on 
a two months’ trip to Europe, including all 
the principal jewel centers of the continent. 
They expect to place orders for diamonds, 
watches and novelties with various well- 
known houses. 

Action by the Common Council of Roch- 
ester is believed to have put a definite check 
on sales of spurious or low grade jewelry 
by irresponsible dealers in this city. The 
ordinance had the backing of the Rochester 
Better Business Bureau of the Chamber of 
Commerce, as well as the Retail Jewelers’ 
Association. Among the exhibits at the 
Bureau were watches of the cheapest grade, 
sold at jewelry auctions for more than $25 
each. “Russian Opals” and “Egyotian Dia- 
monds” also sold at such auctions, proved 
on examination to be glass. 

Applications for exhibition space at the 
18th annual convention of the New York 
State Retail Jewelers Association in Buf- 
falo, April 25 to 27, indicate that virtually 
all reservations will be taken. The char- 
acter of the applicants, according to Charles 
E. Sunderlein, chairman of the program com- 
mittee and secretary of the State associa- 
tion, predicts that the jewelry trade of the 
State will be greeted by one of the most 
representative exhibitions of jewelry prod- 
ucts ever given in connection with. a State 
convention. Mr. Sunderlein expresses him- 
self as greatly pleased with the response 
thus far to letters of inquiry sent out to 
prospective exhibitors. 
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Don’t Tempt the Thief 


Here is a 
Safety 
Wallet 

to be worn 
like a Vest. 


Has two 
pockets 
=| 9x13” deep, 
with patent 
Zip Lock. 
Weighs 3 ozs. 
and made of 
Standard 
Government 
Black Duck 


He \! | 
The New Diamond Vest 


conforms to the body and cannot be detected when worn 
under the coat. Useful for carrying valuables, bank de- 
posits, payrolls, etc. Price $3.75 each. 
Mail orders filled promptly. Send check or money 
order. 


NATIONAL UNIFORM CO. Makers and 
12 John St., Dept. W New York, N. Y. 


The Metropolitan Museum of Art 
Announces the Publication of 


AMERICAN SILVER OF THE 
XVIT AND XVIII CENTURIES 


by 
C. Louise Avery 


For Dealers and Collectors 


This admirable study, clearly and concisely written, 
of the history, technique, and forms of Colonial silver 
plate, is generally conceded to be a standard work on 
the subject, and is therefore of the utmost value as an 
authentic guide in purchasing and collecting. It con- 
tains as well a list of the foremost Colonial silver- 
smiths, an outline of their lives, and a description of 
their hall-marks. The second half of the book is a 
carefully annotated catalogue of the famous Clear- 
water Collection of American silver in the Museum. 
141 beautiful half-tone illustrations, 216 pages. 





$5 bound in paper, $6 in boards, postage 10c. 


Orders and Inquiries should be addressed to 
The Secretary 
The Metropolitan Museum of Art 
New York City 
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Dr. E. J. Stein was one of the pallbearers 
at the funeral of the late H. A. Mettfett. 

Mrs. J. W. Jordan, Jr., wife of a jeweler 
of Dunn, N. C., is visiting her father, Wil- 
liam Schaum. 

Robert E. Miller, a vice president of the 
Hamilton Watch Co., has returned from a 
six week’s business trip to Europe. 

Percy L. Appel, of H. W. Appel & Son, 
last week had as his guest Charles Carpen- 
ter, of Brown’s Mill-in-the-Pines, N. J. 

J. F. Apple, of the J. F. Apple Co., has 
returned from a business trip to Pittsburgh, 
where they have a rapidly expanding trade. 

Miss Abbie Hoover of the salesforce of 
Ezra F. Bowman’s Sons, and Miss Mary 
Warfel, have gone to the Bermudas for two 
weeks. 

Frank K. Sener, a director of the Hamil- 
ton Watch Co., has been elected president 
of the Lancaster City and County Retail 
Coal Merchants. 

J. M. Unger, Pine Grove, Pa., jeweler, 
was a recent visitor, as was Benjamin H. 
Fox, with the George F. Parker Jewelry Co., 
Rocky Mount, N. C. 

George C. Folckemer, Scottdale, Pa., vis- 
ited Lancaster Jast week. He is about leav- 
ing for Pasadena, Cal., where he intends 
opening a jewelry store. 

Harry E. Wolpert, head salesman at the 
S. Kurtz Zook store, was elected Generalis- 
simo at the recent annual election of Lan- 
caster Commandery, No. 13, Knights 
Templar. 

These trade visitors were recently in Lan- 
caster: J. B. Stedney, New Haven Clock 
Co., New York; B. B. Guth, Hercules Chain 
Co., Long Island City, N. Y.; W. B. Gock- 
lass, A. L. Reed Co., New York. 

Of the 40 applicants for certificates from 
the Horological Institute of America ex- 
amined last week by the Certification Com- 
mittee, which met in Lancaster, 22 watch- 
makers received the much desired certificate. 
They were from all parts of the country. 

The H. S. Meiskey Co. has occupied its 
new home at 144-148 N. Duke St. It is 
commodious, allowing space for an expand- 
ing business, and all of its appointments are 
in good taste, the several departments being 
conveniently situated for easy communica- 
tion, 

Louis Weber & Son have had on exhibition 
in one of their show windows a beautiful 
large, solid bronze tablet which the congre- 
gation of the Sacred Heart Catholic Church 
will place in that edifice to the memory of 
the Rev. Father Martin J. Steffy, its rector 
for 14 years, whose death occurred last No- 
vember. 

These students of the Bowman Technical 
School have finished a course and returned 
home: C. M. and T. C. Jordan, Smithfield, 
N. C., and Ivan Barnham, Morrisville, Vt. 
These have also finished and taken positions: 
Charles Leasure, Altoona, Pa., with the 
Freshman’s Jewelry Store, Altoona; C. D. 
Henric, Lexington, Va., with his brother, 
Spencer Hemric, Rocky Mount, N. C. 

The Certificate Committee of the Horo- 
logical Institute of America held a meeting 
here last week and examined many theisis of 
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watchmakers from all parts of the United 
States who desire diplomas showing the 
degree of their ability as watchmakers. Two 
National Government officials met with the 
committee, Mr. Beece, head of the Weights 
and Measures Department of the Bureau of 
Standards, and R. E. Gould, head of the 
Time Section of the Bureau, both of Wash- 
ington, D. C. Two local men are members 
of the committee, John J. Bowman, of the 
Bowman Technical School, and Tell Nuss- 
baum, of the Tell Watch Co., both authorities 
on watches. 








Reading 





Alexander Kagen, 641 Penn St., was 
elected a director on the board of gover- 
nors of the new Berksleigh Country Club at 
Fleetwood. 

The Schlechter Jewelry Co., 905 Penn 
St., is running a clock club plan sale of 
clocks, taking large space in the newspapers 
in advertising the fact. 

I. A. Deisher & Son, 414 Penn St., are 
offering a reward of $100 for information 
leading to the arrest and conviction of the 
party or parties who smashed their show 
window some days ago and absconded with 
jewelry and watches having a retail value 
of $1,700. 

To forestall any possibility of the flim- 
flam artist, who fleeced an Easton and a 
Phillipsburg jeweler out of a diamond ring 
apiece, from plying his trade in Reading, 
the Merchants Bureau of the Chamber of 
Commerce telephoned to all the leading 
jewelers in town cautioning them to be on 
the lookout for this crook. 

The monthly classification talk of the 
Lions Club was given by Jeweler Gilbert 
G. Showalter at the noon luncheon held at 
Whitner’s Restaurant on Thursday, with 
“Jewelry” as his subject. The speaker 
gave an interesting account of the habit 
of personal adornment that has always been 
a marked feature of the race, stating that 
the jeweler dates back to the very dawn of 
history. An account of some of the most 
precious stones was a feature of the ad- 
dress. A considerable portion of the talk 
was devoted to the diamond, which by com- 
mon consent holds the highest rank in the 
appreciation of men and women. 

A ring box and a cheap old ring, both 
believed to have been tossed along the Phila- 
delphia Pike by thieves fleeing the jewelry 
store of I. A. Deisher & Son, 414 Penn 
St., were handed to Harry Harrison, acting 
captain of detectives, by Seneca Beard, 
owner of a gas station at Wamsher’s Mill, 
last night. Deisher’s window was rifled 
early Saturday morning. Beard said he saw 
the box and several like it along the pike 
at the Reading Country Club while on his 
way to work Saturday. The ring was 
found near the trolley station at Reiffton, 
directly on the road. Capt. Harrison be- 
lieves one of the thieves taking it from 
his finger threw it away, replacing it with 
one of the Deisher rings. 








Fred C. Lewis, for many years engaged in 
the jewelry business of Bellows Falls, Vt., 
has moved from the Barrett radio store in 
the Star restaurant block to the Ambler 
piano store. 
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Allentown 





John A. Martin, the jeweler, 330 W. 4th 
St., Bethlehem, who was confined to his 
home with grippe, is sufficiently improved 
to be about again. 

S. S. Brone, 735 Hamilton St., was elec- 
ted a director on the board of governors 
of the new Berksleigh Country Club at 
Fleet wood. 

A. Cohen, 393 Hamilton St., is running 
his annual package sale. Mr. Cohen takes 
this method of disposing of odds and ends 
of jewelry and left-overs from his jewelry 
and gift departments. 

The following manufacturers’ representa- 
lives are calling on the trade in this locality: 
Robert Frain, H. O. Hurlburt & Sons; 
Ralph Krakower, ‘A. Jaffe & Son; Mr. Wil- 
son, Du Pont Viscoloid Co.; Mr. Tait, An- 
sonia Clock Co.; T. A. Brennan, Harry New- 
burg, and Karl Hatch, Oneida Community, 
Limited. 

F. L. Davis, president of the Pennsyl- 
vania Retail Jewelers’ Association, is urg- 
ing local jewelers through the medium of 
circular letters to get in touch with their 
Senators and Representatives, in an effort 
to get them to support Bill No. 1372, which 
is drawn up for the purpose of ridding 
cities and towns of fake auction houses and 
sales. He urges immediate action on the 
part of every retail jeweler in the State, 
since Legislature adjourns April 17. 

A man believed by local police to have 
been the same one who made an unsuccess- 
ful attempt in this city several days ago to 
stage a swindle at a local jewelry store, 
succeeded in putting his game across in 
Easton, Saturday, according to information 
obtained from the Easton police department. 
Representing himself as about to open a 
real estate office in Easton, the man rented 
a room. He then went to a jeweler and 
had a lady’s ring made to order. It was 
valued at $670. As security while he took 
the ring to “show his wife” he left a $1,000 
first mortgage 4 percent coupon bond, of 
the P. & R. R. R. and New England R. R., 
number 4386, maturing in 1942. The bond 
was found to be worthless, according to the 
report. A similar bond, the police say, was 
tendered to the Allentown jeweler, but was 
refused. 








The police are searching for the man who 
swindled S. R. Coup, a jeweler at 622 Metro- 
politan building, Akron, O., out of a watch 
recently. This man who represented 
himself as a Baltimore and Ohio Railroad 
passenger conductor between Akron, O., and 
Pittsburgh, Pa., visited the jewelry store 
and stated that his watch had been stolen 
on the last trip and that it was necessary 
for him to have another watch. He ordered 
a timepiece which the jeweler did not have 
in stock and said that he would get it in a 
few days. He showed what purported to 
be a Baltimore and Ohio card pass. The 
jeweler then allowed the man to take a 
watch valued at $15. He has not been seen 
since that time. He is described as five 
feet, eight inches tall and weighing between 
145 and 150 pounds. He is of slender build 
and has a full head of dark wavy hair 
combed straight back and is about 40 to 45 
years of age. When last seen, he was neatly 
dressed and wore a dark overcoat and suit. 
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“Oh! Beau-ti-ful! Simply gorgeous!! A complete Tea Set?’ 
“Yes, Mater! And you see, it matches my Mary II flatware 
. « « STERLING SILVER!!!” 
‘Well, it’s just like your Uncle John... he’s a genuine Lowell! It has 
always been so... Solid Silver through each generation. And for you, 
my dear—the best is none too good!”’ 






HOSE who want to pass on to future generations their love of the worthwhile things of 
life which express gentle breeding and family position, quite naturally turn to gifts of 
“Treasure” Solid Silver. 
Sterling in quality, authentic in design, and lasting in beauty, ‘“‘Treasure” Solid Silver 
will _— a hundred years from now a tangible sign of yourself to great-great-grandchildren, 
ever bespeaking discriminating taste and a knowledge of good design. 


Smartly new and very exclusive is the Mary II pattern, 
here illustrated. Ask your own local jeweler to show 
you this lovely Silver—and write us direct for your 
copy of the booklet that describes ‘The Mary II”’ 


ROGERS, LUNT & BOWLEN COMPANY 
GREENFIELD, MASSACHUSETTS 


“ue 
| The Hary I 
The above is a page taken from the April advertising of ‘Treasure’ Solid Silver, which is appearing in leading 


Class Magazines. You who enjoy the patronage of smart people will find the featuring of this exclusive pattern 
decidediy worth while. 





April 6, 1927 


AN) 
JEWELERS’ 
CIRCULAR 


With which are consolidated 
American Horological Journal 
The Jewelers’ Weekly—The Jewelers’ Review 





PUBLISHED EVERY WEEK BY 
The Jewelers’ Circular Publishing Co. 
L. J. Mulford, Pres. & Treas. V. 8S. Mulford, Vice- 
pres. Charles A. Brodek, Sec’y. 
11 JOHN ST., COR. BROADWAY, NEW YORK 


TELEPHONE: CABLE ADDRESS: 
1148 CORTLANDT JEWLAR, NEW YORK 








Vol. 94 April 6, 1927 No. 10 
Subscriptions in United States and Mexico - $4.00 
Dominion of Canada - - - - ~ - 6.00 
Other Countries of Postal Union - . - 7.00 
Single Copies - . - . ° a a 20 





index to News and Special Articles 





Exhibit at the Boston Museum of Fine Arts. 49-53 


Curious Anecdotes of Rings ..........-..-06- 53 
The History of an Epergne........... ev eRee 53 
Paris International Commercial Fair ........ 55 
Lincoln, Neb., Jewelers in Advertising 
COMPRIGN ...0sscesses Peipelen usisisisie dues nels 55 
SRE EU INE oie sign so os ces ss cicveseeeee 57 
European Diamond Markets ........+.+eeee- 59 
Jewelry Exports for February............... 59 
Gem Imports Increasing .........ccccescoes 61 
Providence Jewelers in the New England Credit 
a OT Pe eer 61 
Chicago Adjustment Committee ............. 61 
Swindler Offers Worthless Bonds............ 63 
Jewelers Confer with Credit Men in Louisville. 63 
Another Elk Tooth Swindle................ 63 
Samuel A. Baldwin, Retired Jeweler, Recounts 
PEIOOEE: 1 c.5v c 6'esissie 4 cient 0650 ccieie' soe 65 
Diamond Set Wedding Rings in Vogue ....... 65 
Maiden Lane Historical Society Elects Officers. 67 
Plans Empire State Convention ............. 69 
Conditions in Cheap Jewelry Industry in 
rie ee eee 69 
Robbers Get Valuable Loot in Pittsburgh.... 69 
Term “French Ivory” Banned..........--00+ 69 
Cleveland Jewelers Meet ..........ccecseceee 71 
oe a ge Do a 71 
peat OG Monert’ W. Coats) <scaseccssescess 71 


Herbert N. Libby Completes 50 Years Service. 71 
Jewelry Display at Home Show in Milwaukee. 73 
Boris Rankin, Philadelphia, Files Schedules.... 73 


Testimonial Dinner and Dance Given by Brook- 
OS a ee er ee re ees 73 


Jewelry Crafts Association Holds Meeting... .75-79 


Foreign Trade in Watches and Clocks....... 81-84 
oO Ee Can 5", |e 84 
Woman Pennyweighter Caught ...........-.- 84c 
New York Salesman Robbed in Chicago...... 84c 
LeRoy Present Pleads Not Guilty............ 84e 


Duty on Handbags 84e 
New York Police Searching for Alleged Crook. 84e 


er 


Swindler Sent to Prison from Scranton...... 84e 
BUOE SR TGHE PORIEB 56 cing 00:60 0.0 ¢:6-0,6:0-6:0.0:0: 103-105 
Side Line Possibilities ...............0005 107-109 
Why Not a Jewelers’ Fashion Pageant?...... 109 
Packaging of Merchandise ...........eeeee0: 111 


Gifts with a Future 


Jewelers Merchandising Calendar ........... 113 
Effective Store and how Window 

MA. Cin ceig eos she CoN Sdinruind ous o-0,8 114-115 
Getting New Customers by Advertising. ...116-117 
The Horological Questionnaire ........ +. oo LI9-121 
. § — Sr hr aaa RES 121 


Antoine Tavan and His Prize Chronometer. . 123-127 
Workshop Notes and Queries ............... 129 
Casting Gold, Silver and Other Metals in Sand. 130 
An Opportunity to be Seized 30 
Patent Department 


THE 


JEWELERS’ 


CIRCULAR 


Editorials 





South Africa NASMUCH as 
to Control the most, if not 
Diamond all, of the silly 
Production stories and un- 


founded rumors in connection with 
the diamond market recently have been 
founded to more or less extent on im- 
proper inferences as to the effect of 
the production of the alluvial diamond 
fields, the news from South Africa 
last week, indicating that the govern- 
ment will soon control the output of 
these fields, was received in this coun- 
try, as well as Europe, with a good 
deal of satisfaction among diamond 
importers and dealers. It looks now 
as if the prediction made in these 
columns when the last diamond rush at 
the Grasfontein farm in the Transvaal 
was announced, to the effect that this 
would probably be the Jast rush of 
this kind, are about to be verified. 

According to dispatches from Cape 
Town to the Financial Times of Lon- 
don, the Finance Minister of South 
Africa, in delivering his budget state- 
ment, March 31, made public the 
attitude of the government in regard 
to the control of diamond production, 
saying that under proper control the 
alluvial deposits will be an asset of 
greatest value to the state, intimating 
that without such control, they would 
be an annoyance and a loss. Accord- 
ing to the reports he announced that 
in its own interest, the State was 
bound to take steps to control both the 
alluvial diamonds as well as the output 
of the big mines, and said that he was 
satisfied that the measures to be intro- 
duced in the next few days in this 
line will give confidence to the diamond 
market as well as the people of South 
Africa. 

How important the control of 
diamond production of mines in 
alluvial fields will be to the trade as a 
whole, cannot at this time be definitely 
determined, but if the statement of the 
Finance Minister or the action of the 
government predicted, succeeds in 
only stopping the wild surmises and 
baseless reports in regard to alluvial 
production (of which by the way the 
Sytidicate is said to control the bulk), 
it will be gratefully received by 
diamond dealers and jewelers all over 
the world. 





Worthless 
Collateral as 
Security for 

Jewelry 


HE old adage 
that the “shoe- 
maker should 
stick to his 
last” is as appropriate to the man 
who accepts collateral as it is to the 


man who makes merchandise. For, 
as the banker and general merchant 
has been swindled from time to time 
in accepting as collateral for loans, 
jewelry which was not worth the 
amount advanced, so are jewelers 
constantly swindled by people who 
offer them collateral outside their line 
as security for jewelry. The jeweler 
is safe in dealing with strangers only 
when parting with his merchandise 
for cash. 

The danger that the jeweler runs in 
this way, is exemplified in two different 
stories which appear in this week’s 
issue. In Virginia, a clever swindler 
is reported to have ‘“buncoed” 
jewelers by offering them what pur- 
ported to be elk’s teeth to cover 
money which he obtained to get to 
another town after his automobile 
had broken down, the jewelers find- 
ing later that the so-called elk’s teeth 
were only imitations worth 25 cents 
a piece. In towns of eastern Penn- 
sylvania and western New Jersey, 
another swindler is reported to have 
gotten away with jewelry in large 
amounts from different firms which 
he obtained for the purpose of show- 
ing to another, after offering as 
security bonds of a denomination of 
a thousand dollars supposed to have 
been issued by a well known railroad. 
The jewelers in the instances re- 
ported, found later that the bonds 
were worthless and had never been 
issued by the railroad in question. 

If the occasion arises where the re- 
tailer is offered as security for his 
merchandise, collateral on which he is 
not an expert himself, he should 
make it a point before considering 
this proposition to submit the col- 
lateral to someone who knows exactly 
what it means and what it is worth. 
To act on his own judgment without 
such expert advice is simply to risk 
a loss and to risk it unnecessarily. 





An HE report on 
Organization another page 
Founded on of this issue 
Sentiment of the annual 

meeting of the Maiden Lane 


Historical Society serves to again 
call attention to an organization that 
seems to be unique among the in- 
dustries of the country. For though 
composed of business men and as- 
sociated with the business of a particu- 
lar street, it is in no way founded on 
business interest. Its members con- 
fine themselves entirely to the 
historical association connected with 
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this thoroughfare and vicinity which, 
for years, was known as the head- 


quarters of the jewelry trade of this 
1 country. Though the interest in the 
organization is purely sentimental, and 


business advantage can in no way he 


obtained either by membership in the 
society or participation in its activities, 
it has grown stronger and stronger 


as the years have gone on. 

° ° ° Organized originally by a handfu 
10% Ligne—15 Jewel—Luminous Dials of men for the scl of PRmere 
a tablet that would commemorate the 
history of Maiden Lane, the society 
has grown in its membership and 
ILLINOIS TIVOLI CASES activity and today has on its roll over 
250 prominent jewelers and has to its 
credit, the dedication of tablets mark- 
ing the history of John St., of 
Nassau St., of the site of the first 
John St. theatre, of the site of Golden 
Hill and the birthplace of Washington 
Irving, as well as the marking in the 
stone of the Federal Reserve Bank 
an inscription giving a _ brief his- 
tory of that section of Maiden Lane 
which originally was occupied by 
jewelry buildings. Among its officers 
and trustees are some of the most 
prominent members of the industry 
and its luncheons, meetings and other 
functions are largely attended and 
among the most enjoyable affairs in 
which the members of our trade 
participate. 

The statement is often made that 
there is no sentiment in business but 
it cannot be taken to mean that there 
is no sentiment in business men; at 
least, as far as it concerns the jewelers 
in this society, who have worked un- 
selfishly to perpetuate for all time the 
history, traditions and association of 
the country’s first great jewelry dis- 

















trict. 
A Movement to Or. ot the 
Price $27.00 Each ‘at  "" seneative 
siete ialaaiai aaa the eae eel uals aca “a 


New York for a long time, took 
place at the Hotel Astor, March 30, 


Put Up in Attractive Display Box when the members of the Jewelry 
with Resale Price Crafts Association held their annual 
meeting, as told in another column 


of this issue. For the 300 or more 
jewelers present would have formed 
Material carried in stock at all times for a very fine cross section of the jewelry 
trade, as represented by the various 

Crobeg Watches elements of the different industries 
that compose it. In the first place, 
a manufacturers of every size, as well as 
every variety of jewelry were repre- 

sented extensively and in addition, the 


CROSS & BEGUELIN | eines etc 
15-17-19 MAIDEN LANE NEW YORK, N. Y. and cutters of diamonds and gems. The 


(Continued on page 93) 
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The Pioneer Watch Case Co. has moved 
its offices from 15 Maiden Lane to 48 W. 
48th St. 


I. S. Schoenfeld has removed from Room 


75 at 65 Nassau St., to larger quarters in 
Room 78 in the same building. 

Sussman Bros., Inc., diamond setters, will 
move their downtown office on or about May 
1, from 116 Nassau St. to 71 Nassau St. 

Michael E. Soman, designer, 40 John St., 
is notifying the trade that he has removed 
his office to Room 406 in the same building. 

Stein & Koslow, manufacturers of plati- 
num jewelry, recently removed from 141 
Canal St., to new quarters at 64 W. 48th 
St. 

Brod & Co., manufacturers of diamond 
mounted specialties, formerly located at 9 
Maiden Lane are now occupying their new 
offices at 10 W. 47th St. 

Joseph Beilenson, representing Louis 
Beilenson, 65 Nassau St., arrived Sunday, 
March 27, after a three months’ purchasing 
trip to the European diamond markets. 

The office of the Royal Platinumsmiths, 
Inc., manufacturing jewelers, 71 Nassau St., 
has been moved to larger and more modern 
quarters on the 14th floor in the same build- 
ing. 

Maurice Ledeberg, of the firm of Louis 
Pressel & Ledeberg, Inc., 62 W. 47th St., 
sailed for Europe last Saturday on the 
France, where he will sojourn for a few 
weeks. 

G. M. Braham, of A. & J. Plaut, whole- 
sale jewelers, 231 W. 4th St., Cincinnati, O., 
is expected in New York this week on his 
regular buying trip. He was due to arrive 
yesterday as THE JEWELERS’ CIRCULAR goes 
to press. 

It was announced last week that J. B. 
Kopell, vice-president of the Paramount 
Watch Co., 87 Nassau St., was married on 
March 29 to Miss Shirley Rosenberg. The 
newly married couple left on an eight weeks’ 
motor trip through the west. 

The Jewelers’ Co-operative Bureau, repre- 
sented by Captain Matt Stratton, is now lo- 
cated in the same office as the Jewelers’ Na- 
tional Crime Committee, room 900, at 535 
Fifth Ave., corner 44th St. The Bureau 
was formerly situated at 15 Maiden Lane. 

William F. Ehmann, the well-known Buf- 
falo jeweler, accompanied by his wife, ar- 
rived in New York, Tuesday, March 29, 
after a delightful trip through the West In- 
dies, the Caribbean Sea and the Panama 
Canal. After spending a day and evening 
with friends and relatives, Mr. and Mrs. 
Ehmann left for Buffalo, where they arrived 
Wednesday morning. 

The assets of the Gemart Jewelry Co. 
were scheduled to be sold at auction yester- 
day (Tuesday) by Charles Shongood, 
United States auctioneer for the southern 
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district of New York. The sale was to open 
at 10:30 a. M., at 121 Canal St., where Mr. 
Shangood was to offer machinery, etc. 

Simon Bruner, president of the firm of S. 
Bruner, Inc., watch cases and watch brace- 
lets, 154 W. 14th St., arrived in this country 
last week on the Berengaria, after having 
spent eight weeks in France, Switzerland 
and Germany. During his stay abroad, Mr. 
Bruner completed the purchase of many 
novelties and movements. 

A. Futterman, 93 Nassau St., has given a 
deed of trust to Maurice Aronsfrau. Morris 
Stern and Max Some. Creditors of Mr. 
Futterman held a meeting last Friday at the 
office of Goldman & Frier, 15 Maiden Lane, 
at which time the jeweler decided to execute 
the deed of trust. Mr. Futterman, it is 
claimed, owes about $14,000 and has assets 
estimated to be worth in the neighborhood 
of $5,000. 

David Evzer, dealer in diamonds, watches 
and jewelry, 562 Fifth Ave., has removed 
his establishment from Room 806, where he 
has been located for the past three years to 
Suite 803 on the same floor. In his new 
quarters, Mr. Evzer has more space and bet- 
ter facilities for serving his customers. Mr. 
Evzer has installed a first class watch re- 
pairing department, specializing in the re- 
pairing of fine watches and will also carry 
a line of American and Swiss watches. 

Samuel Orlov, wholesale jeweler, 65 Nas- 
sau St., was petitioned into bankruptcy in the 
United States District Court, this city, last 
Wednesday. The action was started by 
Sternberg & Rosen, attorneys in the Wool- 
worth building, on behalf of the following 
creditors: -Joseph H. Jacobson, who has a 
claim for $150; Max Englander, $200, and 
Abraham  Sirvint, $20 Last Thursday, 
Judge Mack appointed Albert Lustig as re- 
ceiver under a bond of $1,000. The jeweler, 
it is alleged, owes in excess of $25,000, while 
the assets are estimated at about $2,000. 

According to letters received from Meyer 
D. Rothschild, president of the American 
Jewelers’ Protective Association, who for 
some time has been touring Egypt, Palestine 
and the Near East, accompanied by his wife, 
he spent some time inspecting the national 
jewelry collection of the Turkish govern- 
ment in Constantinople some time early in 
March. These jewels are the property of 
the former Sultan and, according to Mr. 
Rothschild, form a wonderful collection and 
are fully as interesting as the Russian crown 
jewels. 

The will of the late Katrina Ely Tiffany, 
wife of Charles L. Tiffany, vice-president 
of Tiffany & Co., was filed for probate last 
Wednesday in the office of Surrogate at 
Mineola, L. I. Under the provisions of her 
will, Mrs. Tiffany leaves to her husband 
her cottage at Point-Au-Pic, Quebec, as well 





as $25,000 and all her personal effects. Three 
friends were bequeathed $10,000 each, while 
$5,000 goes to each of four godchildren. 
Mrs. Tiffany also left $25,000 in trust to 
Eva Richardson, Decatur, Ga., the principal 
on her death to go to Bryn Mawr College 
for a graduate fellowship in art and archae- 
ology. 

Members of the Jewelers’ 24-Karat Club 
received word last week that the beefsteak 
entertainment of the organization will be 
held this year at the Hofbrau, Broadway 
and 30th St., April 21st, at 6:30 p. m. This 
being an event of the silver anniversary year 
of the organization, it is expected that the 
features will be of an unusual character in 
every way. The event is participated in by 
members only, who are requested to decide at 
once whether or not they are coming. Re- 
servations should be made to the chairman of 
the committee, Charles Marx, who is assisted 
in this work by Charles H. Conant, F. H. 
Osterwald, C. J. Straele and W. H. Lehrfeld. 

An appraisal filed on Friday in the estate 
of Harry H. Gross, a jewelry jobber at 68 
Nassau St., showed that while he had prop- 
erty worth $39,176 he had debts of $43,264. 
Mr. Gross, who died Feb. 22, 1926, had 
$26,448 in cash, and the only other asset was 
diamonds and jewelry in the New Maiden 
Lane Safe Deposit Co. vaults worth $12,728. 
His debts were owed to 18 firms, the larg- 
est claim being $7,105 to Jacques Safier and 
$6,447 to W. Kunstler. His wife, Mrs. 
Etta Gross, said in an affidavit that more 
than $12,000 worth of the jewelry found in 
the safe deposit vault were owned by 21 
dealers from whom he had obtained them on 
memorandum. 

Julius Freidman, slayer of Eugene M. 
Guionnaud, jeweler at 1482 Broadway, and 
who, as reported in these columns last week, 
pleaded guilty to murder in the second de- 
gree, was sentenced last Thursday to serve 
from 25 years to life in prison. Freidman 
had been doing business with the Broadway 
jeweler for some time and several months 
ago called at his establishment ostensibly to 
commit robbery. When the jeweler resisted 
his efforts, however, he struck Mr. Guion- 
naud on the head with a wrench and frac- 
tured his skull, which caused his death sev- 
eral days later. Freidman when arrested 
was in possession of a revolver, for which 
he received the extra five-year sentence, as 
the minimum for second degree murder is 20 
years. Judge Mancuso imposed sentence in 
the Court of General Sessions. 

Samuel C. Steinman, sales representative 
for the Bristol Seamless Ring Co., Borakove 
Bros., Interstate Mfg. Co., Masoc Ring Co., 
Isgur & Press, H. & J. Stopack and the Na- 
tional Gold Chain Co., returned last week 
from a 12 weeks’ trip throughout the coun- 





(Continued on page 91) 
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try. Mr. Steinman will leave in a few days 
for Long Leach, where he has a contract to 
handle the interior decorating of a number 
of apartment houses. 

S. Nathan & Co., 71 Nassau St., it was re- 
ported last week, has purchased the semi- 
precious stone stock of R. A. Breidenbach, 
Inc. 

Mayer & Mulligan, Inc., cutters and im- 
porters of pearls and precious stones, now 
located at 90 Nassau St., will move on or 
about April 25 to 15 Maiden Lane. 

On or about April 15, the Jewelry Crafts 
Association, now located at 45 W. 45th St., 
will move to ‘new quarters on the eighth 
floor of the building at 48 W. 48th St. 

Henry Tannenbaum, jewelry buyer for H. 
A. Groen & Bro., has resigned his position 
to go into business for himself. His new lo- 
cation will be announced at a later date. 

Ben Cohen & Bro., manufacturing jewel- 
ers, formerly located at 71 Nassau St., have 
moved to new quarters at 15 W. 47th St., 
where they are located on the 12th floor. 

Harry A. Kahn, maker of platinum jewel- 
ry, 56 W. 45th St., is now occupying larger 
quarters on the 10th floor in the same build- 
ing, having moved recently from the 12th 
floor. 

L. Kroll & Sons, Inc., formerly at 15 
Maiden Lane, have moved their offices to 
new quarters at 10 W. 47th St., where they 
have increased facilities for accommodating 
their trade. 

‘Isidore Friedman, formerly with S. Nathan 
& Co., returned from a European purchasing 
trip last Monday on the Leviathan. Mr. 
Friedman is making arrangements to open 
an office in this city. 

The office of the Lorraine Watch Co., 12 


John St., was closed yesterday (Tuesday) 


owing to the death of Jacob Efrus, father 
of Israel Efrus, a member of the firm. The 
senior Mr. Efrus died at his home in Brook- 
lyn on Monday morning and was buried the 
same day. He was 67 years old at the time 
of his death. 

The trade was notified last week that the 
co-partnership heretofore existing between 
Charles R. Jung and Robert H. Klitz, known 
as Jung & Klitz, 535 Fifth Ave., was dis- 
solved on March 31 by mutual consent. Mr. 
Klitz has acquired the assets and assumed 
the liabilities of the firm and will continue 
in business at the same address. 

It was announced last week that S. Abra- 
ham, of S. Abraham & Co., 106 Fulton St., 
and A. W. Cohen, have formed a new firm 
to be known as Abraham & Cohen, Inc. The 
new firm will manufacture white gold mount- 
ings and are located at 106 Fulton St. Mr. 
Cohen was formerly with Bernstein & Ros- 
kin and also with the Unique Jewelry Co. 

J. Irwin Shaw, of the Hamilburg-Shaw 
Corporation, manufacturer of rings, No. 8 
W. 30th St., left Sunday night to visit the 
trade in Chicago, Kansas City and St. 
Louis, and other cities of the west. Mr. 
Shaw is continuing the trip started by Dave 
Harris, who died suddenly in Pittsburgh, 
and will visit the trade formerly covered 
by him. 

The engagement of Miss Belle Turow to 
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Herbert Brown was announced last Satur- 
day at a reception held at the home of the 
young woman. Miss Turow is the daughter 
of C. Turow, manufacturer of platinum 
mountings, 108 Fulton St., and has been 
connected with her father’s business for sev- 
eral years. The date of the wedding has 
not yet been announced. 

It was announced last week that the firm 
of I. Golowenchick & Son, manufacturing 
jewelers, formerly at 74 Bulwer Place, 
Brooklyn, had been dissolved. Harry Go- 
lowen and Samuel Golowen, formerly with 
the concern, have formed a firm, to be known 
in the future as Golowen Bros. The new 
house will be located at 93 Nassau St. and 
will deal in solid gold jewelry and mountings. 

Creditors of Carl Caplan, retail jeweler, 
1044 Third Ave., held a meeting last Friday 
at the office of A. Silver, 15 Park Row. Mr. 
Caplan asked the creditors for an extension 
of two and one-half years to pay his debts, 
but the creditors, after discussing the matter, 
decided that rather than grant this extension 
they would accept a settlement. They there- 
upon agreed to take 50 cents on the dollar, 
payable 10 per cent. in cash and the balance 
in four notes, indorsed and maturing in 12 
months. This settlement was accepted by the 
creditors present but, of course, is contingent 
upon the acceptance of all other creditors. 
Goldman & Frier, 15 Maiden Lane, repre- 
senting many of the creditors, are sending 
out copies of the agreement with the request 
that they be signed and returned as quickly 
as possible. The jeweler is said to be solvent, 
owing $7,500 and has assets consisting of 
stock and furniture worth $8,500. 

The New York police, Captain “Matt” 
Stratton of the Jewelers’ Co-Operative 
Bureau and private detectives are searching 
for the member of a 48th St. jewelry firm, 
who, it is claimed, disappeared recently 
with jewelry obtained on memorandum said 
to be worth about $10,000. At the same 
time the man dropped out of sight, it is 
claimed, a young lady companion also dis- 
appeared. Six different New York jewelers 
claim that they gave him jewelry on 
memorandum a day or so before he dis- 
appeared. The man’s partner claims to 
have been absolutely ignorant of his asso- 
ciate’s alleged acts until the man dropped 
out of sight. The supposed girl companion 
checked out of a boarding house on the 
same day that the man disappeared, claim- 
ing that she was going to be married and 
was leaving on a trip for Canada. 

Samuel Lenkowsky, of Samuel Len- 
kowsky & Sons, importers of diamonds, 10 
W. 47th St., who returned last week on the 
Majestic from an extensive trip to the 
European diamond markets, is most optim- 
istic on the conditions of the diamond mar- 
ket, and states that reports appearing in 
the daily newspapers relative to the lower- 
ing of prices on diamonds are absurd. 
There cannot be a reduction in prices while 
the demand for both fancies and rough is 
so far ahead of the production, states Mr. 
Lenkowsky. In all the markets he visited, 
including Amsterdam, Antwerp and Paris, 
there was a scarcity of rough due to the 
curtailed production which is less now than 
for several years past while the demand 
from American buyers is as great as ever, 
especially in fancies and large important 
stones. which are only obtainable at prices 
greatly advanced. 





Conrad J. Brotherly, president of the 
American National Retail Jewelers’ Asso- 
ciation, has motored to Pinehurst, N. C., for 
two weeks of golf. 

A fellowship for graduate study awarded 
to a student in her third undergraduate year 
is the unusual honor conferred by Barnard 
College upon Miss Ethel Burack,. daughter 
of Mr. and Mrs. Meyer Burack, 291 Osborne 
Terrace. Mr. Burack is a member of the 
firm of Burack Bros., located at 85 Colum- 
bia. St. It has been announced that 
Miss Burack has been awarded the Caro- 
line Duror fellowship carrying one year of 
graduate study at one of the leading univer- 
sities. She expects to study biological 
chemistry at Yale, and will spend the Sum- 
mer in preparatory work at the marine bio- 
logical laboratory at Woods Hole, Mass. 
Miss Burack will receive her A.B. from 
Barnard in June at the end of her third 
year in college. The credits ordinarily ac- 
quired in the fourth year she has made by 
carrying extra courses and by 12 honor 
points granted by the college for high 
academic standing. She is a graduate of 
Nutley High School where she was active 
in hockey and dramatics. Her parents 
lived on Hillside Ave. in Nutley, until a 
few years ago. 

Louis Haimann, Morristown, a member of 
the convention committee of the New Jer- 
sey Retail Jewelers’ Association, has been 
assigned to visit all the members of north- 
ern Jersey to urge attendance at the annual 
convention at Asbury Park. He plans to 
spend one or two days a week motoring 
through the various counties and visiting the 
trade. The solarium of the Berkeley-Car- 
teret Hotel at ‘Asbury Park has been se- 
lected for the proceedings. The committee 
consisting of C. A. Lund, Newark, chair- 
man; Mr. Haimann, A. J. Jaeckle, Jersey 
Citv; George J. Busch, Newark; Paul de 
la Reussille, Red Bank; and Jean R. Tack, 
State president, ex officio, went to Asbury 
Park last week to complete hotel arrange- 
ments. This will be the first time the Cole- 
man House has not been official headquar- 
ters. Special rates have been arranged with 
the Berkeley-Carteret for July 10 and 11, 
the dates fixed for the meeting. At this time 
the jewelers are expected to find it much 
easier to get away from business than in 
June, when the demand for gifts for wed- 
dings and graduation is heaviest. For this 
reason, Mr. Tack said Monday, the indica- 
tions are that this year’s attendance will be 
the biggest in the history of the association. 
The members will meet Sunday afternoon, 
July 10 at 3 o’clock at headquarters at As- 
bury Park. After registration and the giv- 
ing out of badges they will go to Deal Inn 
for the annual shore dinner and entertain- 
ment. The banquet which will conclude the 
meeting will be at the Berkeley-Carteret 
Monday night. A. W. Cornelius, Asbury 
Park jeweler, and former Mayor Berry, 
treasurer of the Berkeley-Cartaret, assisted 
the committee last week, in making 
arrangements. 








Morris D. Wasserman, Kalamazoo, Mich., 
has sold out his business to Roy D. Amos. 
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Uptown Offices 
Park AVENUE and 46TH STREET 
SEVENTH AVENUE and 32ND STREET 


Banking DIRECTORS 


In All Its Branches 


Commercial and Travelers’ 
Credit issued; Correspondents 


Charles Scribner 
Richard Delafield 
Francis R. Appleton 
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in all principal Cities in the 
World. Foreign Exchange 
bought and sold. Corporate 
and Personal Trusts; Safekeep- 
ing of Securities; Collection of 


Cornelius Vanderbilt 
Gilbert G. Thorne 
Thomas F. Victor 

John G. Milburn 
William Vincent Astor 
Joseph D. Oliver 
Lewis Cass Ledyard, Jr. 








Income. Investment Service David M. Goodrich 
for Customers. Safes in our Eugenius H. Outerbridge 
Safe-Deposit Vaults at moderate Kenneth P. Budd 
| John H. Fulton 
rental. Frank L. Polk 
CAPITAL, SURPLUS and Benjamin Joy 
UNDIVIDED PROFITS, $34,000,000 George M. Moffett 











SAFETY 


Heavy Shank 
Genuine one 
piece double head 
cameo, Belais 
white gold (also 
in green gold), 
6746— 


No. 
a fF. 





Next size larg- 
er stone, $2.00 
additional. 





Exact Size 
Electro upon request 
BUFFALO JEWELRY MFG. CO. 
“The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 


i> * of the Business Men that fail come from the ranks of the Non-advertiser. Play Safe and 


Advertise. Write for our Free Cut Service. 
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This <> Reg. Trade Mark 
Guarantees you genuine diamonds. 


Solid Gold 14 Kt. White Gold 
Top. Genuine Hope 





Ruby. 


NO STOCK TO CARRY 


Carry one initial ring as sample. 
Order on five days’ memo. when 
you have a sale in sight. Orders 
filled same day received. 

ALL EMBLEMS and INITIALS 
6517 on hand at all times $25.00 
in every size Retail 
Also in White Gold Incrusting 
Display Emblem Cards for your win- 
dow in original colors free upon request. 
CAN ALSO BE HAD IN FREE “ts 
BLACK ONYX, TOPAZ with 


This <@a Reg. Trade Mar! 
@uarantces you gcouine diamond: 





all emblems and initials 


One or more Rings 


GARNET, SARDONYX WRITE FOR WHOLESALE PRICE. 
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Harold Lynn, manager “ the tom 
Jewelry Co., Jamestown, N. Y., visited the 
wholesale trade here last week. 

Charles G. Oelheim, of Leininger-Oelheim, 
Inc. has been at home for the past two 
weeks nursing an injury to his leg, suffered 
while indulging in exercise at the Y. M. 
Cc. A. Ligaments were torn in the mishap. 

Charles T. Evans, chairman of the jewelrv 
and optical group in the annual Joint Chari- 
ties Drive, has added the following members 
to his committee: William F. Ehmann, 
Irving Jellinek, Buffalo Jewelry Case Co., 
and William J. Hauser, King & Eisele Co. 

“Bennie” Mattes, manager of the silver- 
ware department of Leonard Krower & Son, 
New Orleans wholesale jewelers, stopped off 
in Buffalo over the week-end on his way 
east to visit his old friend, H. W. Derrick, 
manager of the American Optical Co.’s local 
branch. 

William Ehmann, Sr., retired member of 
the firm of William Ehmann & Son, Elk St. 
jewelers, left St. Petersburg last week for 
home, after spending the Winter in Florida. 
He intended spending several days in Phila- 
delphia en route to Buffalo. William F. 
Ehmann and Mrs. Ehmann returned on 
March 30 from a South American cruise 
much improved in health, 

Charles A. Mabie, pioneer Holley, N. Y.. 
jeweler, celebrated his S8lst birthday on 
March 26. Mr. Mabie has conducted his 
business in that town without assistance for 
many years. He may be found daily at his 
bench repairing watches, clocks and jewelry 
and doing fine engraving work with the same 
skill for which he has been noted throughout 
his long career. He is a veteran of the 
Civil War. 

K. D. Bolster, former Naples, N. Y., 
jeweler, purchased the stock and fixtures of 
Porter & Wilhelm, Inc., 518 Elmwood Ave., 
and took possession of the store on April 1. 
Mr. Bolster’s store in Naples was gutted by 
fire last year and since that time he had oc- 
cupied temporary quarters. The firm of 
Porter & Wilhelm, Inc., was founded on 
lower Elmwood Ave. about five years ago 
by Marvin B. Porter and Ross Wilhelm. 
About 18 months later they moved to the 
store’s present location, near W. Utica St. 
Last Autumn Mr. Wilhelm withdrew from 
the firm and has since engaged in watch- 
repairing for the trade. Mr. Porter’s re- 
tirement has been prompted by ill-health. 
He intends to leave Buffalo shortly for the 
family home on Keuka Lake, near Penn Yan, 
where he intends to rest through the Sum- 
mer. When he regains his health he may 
return to Buffalo and re-enter business in a 
new location. 

Claude Yorkie, Wooster, O., now being 
held in Scranton, Pa., in connection with an 
alleged diamond swindle, is believed to be 
the “Edward Foster” who _ successfully 
fleeced the Bush-Burnham Co.’s store in 
Hornell, N. Y., out of $300 worth of dia- 
monds on Dec. 7, last. If identification can 
be verified, Yorkie will be brought to Hor- 
nell to face a grand larceny charge. Posing 
as an Erie Railroad employe, a man giving 
his name as “Edward Foster” entered the 
Hornell jewelry store and asked to see a 
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diamond ring, which he said he wanted to 
purchase for his wife. After much delibera- 
tion he selected two, each valued at about 
$150. He obtained permission to take them 
to a room a few doors away to show them 
to his wife. That was the last the clerk saw 
of the rings or the man. 











A traveling representative of Carl P 
Kionka & Co., of Chicago, importers of pre- 
cious and semi-precious stones, who visited 
Birmingham jewelers the past week, re- 
ported good business in this district. 

Three handsome silver loving cups have 
just been awarded to the winning teams in 
the Indoor Baseball League of Birmingham, 
the season having closed. The Alabama 
Power Co.’s team won two of the cups, while 
the third was won by the Birmingham Post 
team. 

Bromberg & Co. are advertising a store- 
wide sale, which will take place within the 
next few days. Bromberg’s has been in 
business in Birmingham for the past 41 years 
and this will be only the third sale they have 
given during all these years. This is the 
oldest retail jewelry firm in the city. 

Birmingham jewelers of the Jewish faith 
are giving their assistance to a drive to raise 
money in Birmingham for the United Appeal 
for Palestine Drive. The national quota is 
$7,500,000. Birmingham’s quota is $25,000. 

With the near approach of Easter, a num- 
ber of the retail stores are showing attrac- 
tive windows of articles appropriate for this 
season of year. Among the windows noted 
were the following: Reid Lawson, Inc., A. 
& A. Ash, Jobe-Rose, Bromberg’s, Linne- 
han’s, Moore Jewelry Co., Burnette & John. 
son, Jaffe Jewelry Co., and Brackin’s. 

R. N. Bromley, father of A. B. Bromley, 
head of the Birmingham Jewelry Co., cele- 
brated his 75th birthday at Des Moines, Ia., 
the past week. He has just returned to 
Birmingham and is again associated with 
the Birmingham Jewelry Co. with his son. 
He is, perhaps, the oldest jeweler in Ala- 
bama actively engaged at work in the trade. 








Plainville, Mass. 


Austin G. Grant broke the little finger of 
his right hand a few days ago. 

The Plainville Stock Co. has been increas- 
ing its working forces during the past week. 

Members of the Whiting Club enjoyed one 
of its social dances last Wednesday evening. 

The Whiting Club is planning to hold a 
big poverty party in the Walter L. Rice Me- 
morial building on the evening of April 6. 

Mr. and Mrs. John A. Kenerson have re- 
turned from Kittery, Me., where they were 
the guests of one of the officers of the Ports- 
mouth Navy Yard. 

The Plainville Board of Trade held its 
regular meeting and supper in the Walter L. 
Rice Memorial building on Monday evening 
last, the affair being in the nature of a fare- 
well banquet to Charles A. Whiting, who 
will leave in the near future for an extended 


trip abroad. 
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representation was by no means local 
as it included prominent members of 
the trade from organizations in 
Newark, Boston, Chicago, Philadel- 
phia and other centers. In addition, 
nearly each one of the jewelry trade’s 
organizations were represented in the 
person of an officer. The size and 
importance of the gathering testified 
to the importance of the topics of the 
evening which related to the question 
of credits, terms of payment, and con- 
signment. 

The views of such a representative 
gathering on the topics of the evening 
might have proved greatly illuminat- 
ing to the jewelry trade but, un- 
fortunately, they were not expressed 
and, therefore, in the opinion of many 
present a wonderful opportunity was 
lost. However, the meeting was by 
no means barren in result. In the 
first place, it was the occasion by which 
the trade learned of the result of the 
questionnaire sent out by the Jewelry 
Crafts Association, which showed a 
large majority of the trade in favor of 
reforming our present practices, not 
only in regard to the length of credit 
to be extended but in the renewal of 
notes, the exchange of merchandise, 
and the charging of interest on ac- 
counts past due. The meeting did 
serve to bring these questions out in 
the open and show them to be of great 
and vital interest to the industry, those 
present passing a resolution to the 
effect that such subjects as were 
covered in the questionnaire, be taken 


up when the representatives of the 


jewelry trade meet the representatives 
of the Federal Trade Commission at 
a conference to discuss matters relat- 
ing to the nomenclature of precious 
stones. 

Those who spoke at the meeting re- 
ferred either to the work of the 
Federal Trade Commission in helping 
to reform abuses of this kind or 
generally to the necessity of such re- 
forms in the jewelry trade, but the 
expression of opinion of the great 
merchants who were present as to 
what should be done and how it could 
be done, did not materialize owing to 
the fact that, this being the annual 
meeting of the association, the formal 
business program had to follow after 
the resolution to take this subject up 
with the Federal Trade Commission 
had been passed. This, in a way, was 
unfortunate as we seldom have had so 
representative a body, capable of giv- 
ing the ideas of every section of the 
industry on the reasons and remedies 
for the abuses complained of. 
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Announcing Our _Removal—April Ist 





from the Globe-Democrat Bldg. 


(Our location for more than 30 years) 


to One of St. Louis Newest and Finest Buildings 
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THE NEW PAUL BROWN BUILDING 
2nd Floor, Ninth and Olive Streets 


Where our more spacious quarters will enable us to give our ever increasing 
trade the service it deserves. We extend to the trade a cordial invitation 
to make this place headquarters when in our city. 


JAMES J. BURKE, President 


BROOKS JEWELRY & OPTICAL CO. 
SAINT LOUIS 
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Chicago Notes 





Sidney Braude, of Emil Braude & Sons, 
has returned to his desk after being confined 
at his home for the past week with an at- 
tack of grippe. 

Frank Moran, Chicago representative for 
J. F. Sturdy’s Sons Co., is making a busi- 
ness trip through the middle west and will 
be gone for two weeks. 

I. B. Miller, of the Fillkwik Co., with of- 
fices in suite 1578 Jewelry Mart, returned 
this week from the east, where he spent sev- 
eral weeks calling on the trade. 

J. J. Hackett, representing the Rogers, 
Lunt & Bowlen Co., Inc., is out calling on 
the trade through the south, and will not 
return home until the end of April. 

Louis Usselman, retail jeweler at 3150 S. 
State St., has closed out his business at that 
address by auction. Mr. Usselman_ will 
open a new store very shortly in the same 
vicinity. 

George Armstrong, manager of the Chi- 
cago office of the General Chain Co., will 
leave this week on his annual Spring trip 
through the middle west, and will be gone 
for two weeks. 

Ernest Fahys, of Joseph Fahys & Co., Sag 
Harbor, N. Y., arrived in Chicago last 
Thursday and spent several days here visit- 
ing at the Chicago office and calling on 
friends in the trade. 

Frank Ruggles, manager of the Chicago 
office of W. E. Richards & Co., is spending 
two weeks at Attleboro, Mass., visiting at 
the home office and factory getting new items 
for Spring business. 

J. R. Perry, secretary of the Elgin Na- 
tional Watch Co., is expected to return to 
his duties this week, after being confined 
to his home. for the past six weeks on ac- 
count of a nervous breakdown. 

Otto Hinrichs, representing Adolphe 
Schwob, Inc., traveling out of the concern’s 
offices in the Jewelry Mart, has just com- 
pleted a five weeks’ trip through the west, 
making his last stop at Kansas City. 

J. W. Shuttles and R. E. Blankenslip, of 
Shuttles Bros. & Lewis, wholesale jewelers 
at Dallas, Tex., spent several days of the 
past week in Chicago visiting members in 
the trade and attending to personal business. 

John H. Nickell, manufacturing jeweler, 
who for the past year has been located in 
suite 944 Jewelry Mart, has leased room 
1215 Heyworth building, and will remove his 
factory and offices to the new location on 
May 1. 

Louis Goldman, of Goldman, Allshouse & 


Healy, as trustee for the benefit of creditors 


of the Estate of Nathan Schwartz, last week 
disbursed a final dividend of 9 per cent, 
making a total distribution of 24 per cent to 
creditors. 

Kenneth Sischo, of Sischo & Son, Los 
Angeles, Cal., spent several days of the 
past week in Chicago calling on many of 
his friends and looking over the markets. 
Mr. Sischo left Chicago for New York and 
other eastern points. 

Art Goldberg, of the Arrow Jewelers, 5 
N. Wabash Ave., is making a business trip 
through Indiana, calling on the retail trade. 
Mr. Goldberg will spend about two weeks on 
this trip, and will then spend a week or 10 
days at the home office. 


S. K. Huston, retail jeweler, is now com- 
fortably located in suite 1107 Heyworth 
building. For many years Mr. Huston had 
offices on the eighth floor of the Heyworth 
building. In making the change it has re- 
quired additional space. 

Herman C. Stern, secretary of the Illinois 
Retail Jewelers’ Association, also secretary 
of the Chicago Retail Jewelers’ Association, 
and retail jeweler located at 229 E. Garfield 
Blvd., is back on the job again, after being 
home for a few days with an attack of 
Grippe. 

Ed Bastheim, of E. Bastheim & Co., Los 
Angeles, Cal., accompanied by his wife, ar- 
rived in Chicago last Thursday from the 
east, where he spent three weeks looking over 
markets and enjoying a good rest. He only 
spent the day in Chicago looking up friends, 
and left here for home. 

Ed Cain, of Ed Cain & Co., Heyworth 
building, left Chicago last Wednesday for 
New York and other eastern cities, where 
he will spend a few weeks looking over new 
merchandise. This firm will move into 
larger quarters on the fifth floor of the Hey- 
worth building on May 1. 


At a recent meeting of directors of J. 
Rosenson Co., Inc., wholesale jewelers, at 
203 W. Madison St., Jacob Rosenson was 
selected president and treasurer; John 
Myers, vice-president and Max Silverman, 
secretary. This is a new corporation, re- 
cently succeeding Young, Rosenson & Co., 
Inc. Both Mr. Myers and Mr. Silverman 
have been connected with this house for a 
great many years as representatives. 

Alfred Elsner, diamond dealer, with of- 
fices at the Masonic Temple Vaults, 159 N. 
State St., has been sojourning at Tucson, 
Ariz., since last November. Mr. Elsner is 
still at Tucson, and reports that he re- 
cuperated and regained his health during his 
stay there and expects to arrive back home 
about June 1. Mr. Elsner was seriously ill 


with pneumonia last Fall. 


During his ab- 
sence Mrs. Elsner, who has been associated 
with him for a number of years in the busi- 
ness, calls on the Chicago trade. 

On Friday noon of last week members of 
the various committees of the Chicago Re- 


tail Jewelers’ Association met at Marshall 
Field’s Grill room, and over their luncheon 
discussed business matters. About 200 
wholesale and manufacturing jewelers in the 
City of Chicago have received a letter from 
this association inviting them to meet their 
board of directors at 930 a. M., Friday, 
April 15, at the Sherman Hotel. This will 
be a business session and matters pertain- 
ing to the betterment of the jewelry business 
in the city of Chicago will be discussed. 

Herman C. Stern, secretary, of the Illinois 
Retail Jewelers’ Association, announced last 
week that the 20th annual convention of the 
association would be held on Monday and 
Tuesday, May 2 and 3, at La Salle, Ill., with 
headquarters at the Kaskaskia Hotel. Ar- 
rangements are now being made for a dele- 
gation of retail jewelers from Chicago and 
nearby places to leave on Sunday with their 
families and guests and motor to Starved 
Rock. They hope to arrive there about 3 
o'clock in the afternoon, and at 7 Pp. M. a 
buffet supper will be served and entertain- 
ment furnished to amuse all present for the 
balance of the evening. Officers of the asso- 
ciation feel assured that there will be a large 
attendance at the convention. The program 
is now being prepared and will. be announced 
in an early issue of THE JEWELERS’ Cir- 
CULAR. 

The First State Pawner’s Society is now 
located in its beautiful new store at 42 S. 
Clark St. This firm formerly was located 
at 27 W. Washington St., where it operated 
from the second floor of that building for 
more than 27 years. The new store is on 
the ground floor and gives one the impres- 
sion of going into a bank when you enter. 
The entire place is done in Italian marble 
with bronze trimmings around the seven 
windows. There are two private offices 
fitted in walnut for the exclusive use of 
customers. The rear of the store is used for 
general offices and more than half of that 
space is taken up by an immense vault. The 
vault is 8 x 31 feet with a three-foot wall 
of concrete and steel, making it highly se- 
cure. Time locks are on both the entrance 
and emergency vault doors. The inside of 
the vault is equipped with all-steel cabinets 
that contain drawers for pledges. 

The bankruptcy case of the Charles E. 
Graves & Co. was called up last Friday 





(Continued on page 96) 
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morning before Referee Garfield Charles. 
Fred Hummel, who was receiver, was elected 
trustee. Examination of officers of the com- 
pany was adjourned until Monday, April 11, 
at 10 o'clock. 

Ed Spears, of the C. H. Knights-Thearle 
Co., is making a business trip through Illinois 
and will be gone for a couple of weeks. 

A. B. Tuttle, of Julius Raunheim, Inc., 
New York city, called on his trade in Chi- 
cago last week and left here for eastern 
points. 

David Helfner, representing the Block- 
Weinfeld Co., returned last week from a 
i0 days’ business trip through his territory 
in Indiana and Illinois. 

Leslie G. Burkland, of Burkland, Inc., re- 
tail jewelers at Bloomington, IIl., looked 
over the markets in Chicago last week and 
spent some time with friends here. 

Art Oppenheim, of the Block-Weinfeld 
Co., wholesale jewelers, Heyworth building, 
is spending two weeks shopping in the east 
and looking up some of his friends in that 
part of the country. 

J.-H. Ruttan, of J. H. Ruttan Co., Hey- 
worth building, returned from New York 
last week, after spending 10 days looking 
over the markets in search of new goods 
for his concern. 

J. M. Braude, attorney for the Adjustment 
Committee, of the Chicago division of the 
National Jewelers’ Board of Trade, spent a 
couple of days last week at Fort Dodge, 
Ta. 

Orville Fuller, manager of the E. & J. 

Swigart Co., wholesale material house at 
Cincinnati, O., made a flying visit to 
Chicago last week to attend to some special 
business. 
. Sig. Thein, wholesale jeweler, at 29 E. 
Madison St., just completed one of his regu- 
lar business trips through Illinois. He was 
gone for three weeks and reported business 
as favorable. 

Herbert Siebel, retail jeweler at Saginaw, 
Mich., stopped off in Chicago last week and 
spent a few days here looking up friends on 
his way home from California where he 

spent six weeks on a pleasure trip. 

' George Cureton, Chicago manager for the 
Newall Mfg. Co., returned on Monday oi 
this week from a three weeks’ trip to Cuba 
and cities on the Atlantic Coast. Mr. Cure- 
ton combined business with pleasure on this 
trip. 

Harry Miller, Chicago representative for 
Potter & Buffinton Co., has returned to his 
office from a months visit to the home office 
at Providence. En route home he stopped 
at a few of the larger cities and visited the 
trade. 

The large display window of the Friske- 
Hoppe Co., 4112 W. North Ave., was 
smashed early Saturday morning. A padded 
brick was used to turn the trick and all 
that was taken was a ladies’ wrist watch 
and a mesh bag. The thieves made their 
escape. 

Among retail jewelers visiting the mar- 
kets in Chicago during the ast eek ere: 
Gordon Overstreet, of Fred Overstreet, 
Dixon, Ill.; Frank Kroetz, of George F. 
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Beach, Valparaiso, Ind.; J. H. Mace, of J. 
H. Mace & Co., Kansas City, Mo. 

Charles Hubbard, auctioneer, returned re- 
cently from Chattanooga, Tenn., where he 
conducted a reduction sale for the Elsay 
Jewelry Co. Mr. Hubbard also announces 
that he has removed his offices from 29 E. 
Madison St., to 180 N. Wabash Ave. 

Percy G. Marshall, manufacturers’ repre- 
sentative, with offices at ‘the Columbus 
Memorial Vaults, left this week on a three 
weeks’ business trip through the east and 
south. Mr. Marshall, recently returned 
from the home office of the firms he repre- 


sents, and he is now prepared to show his 
new Spring line. 
Fred J. Kluth, jewelry buyer for The 


Fair, will leave this week for New York 
city where he will spend a few days looking 
over the markets before sailing on the 
Leviathan, Saturday, April 9, for Europe. 
This is Mr. Kluth’s first visit to the markets 
in Europe and he is very enthusiastic over 
the trip. He will be gone for about two 
months. 

H. Paul Juergens, of the Juergens & 
Andersen Co., accompanied by his nephew, 
Paul C. Rietz, who is also connected with 
this firm, left last week for White Sulphur 
Springs, W. Va., where they were met by 
Mr. Juergen’s son Richard, who is a student 
of the Hill School of that State. They 
will spend about 10 days there visiting and 
enjoying some golf. 

George Fleming, manager of the Chi- 
cago office of the H. F. Barrows Co., left 
Chicago on Tuesday of this week for a two 
weeks’ business trip. He left for Kansas 
City and from there will call on the whole- 
sale trade through the middle west. This is 
Mr. Fleming’s initial trip for this firm 
through this territory and he has the well 
wishes of his many friends. 

S. N. Sandfelder, of D. F. Briggs & 
Co., returned to his offices in the Heyworth 
building, last week, after spending two 
months at the home office in Attleboro, 
Mass., assisting in the preparation of their 
new Spring line. Mrs. Sandfelder left here 
three weeks ago and joined Mr. Sandfelder 
at Attleboro. Before returning home they 
went to Washington for a few days. 

Under the present laws of the State of 
Illinois, it is unlawful for jewelers who are 
not registered optometrists to take in 
optical repairs or the replacement of broken 
lenses. The Department of Registration and 
Education feels that the act has been in effect 
long enough for jewelers to know of it and 
are now making arrests for those violating 
the act. Violation of this act is punishable 
by fine or even imprisonment. 

Alterations are under way in the offices of 
Paul N. Lackritz, of the Heyworth building. 
A large vault is being installed as well as 
five new counter cases. The stock room is 
being moved from the valuable window space 
it now occupys to the other end of the offices. 
This will give additional display space as 
well as more light. Beautiful mirrors will 
replace the cabinets around the pillars and 
this will do much to add to the attraction 
of the office. 

Le Vine & Co., who recently took over 
the business of Irving Cohn & Co., have 
moved their entire stock from 5 N. Wabash 
Ave., to the sixth floor of the Mallers build- 
ing, the space occupied by Irving Gohn & 





April 6, 1927 


Co. The business is being operated under 
the name of Irving Cohn & Co. The entire 
space has been remodeled to accommodate 
their needs and additional wall and counter 
cases have been installed. The offices are 
across the front of the suite and that allows 
considerable space for display purposes. 

An involuntary petition in bankruptcy 
was filed last week against S. B. Slater, 
diamond dealer, with offices on the seventh 
floor of the Heyworth building. The liabili- 
ties are estimated at approximately $35,000 
and the assets at $12,000. Negotiations have 
been pending for some time with creditors 
in New York city and during that time all 
of his merchandise has been placed in a 
vault subject to the decision of creditors. 
The first part of December Mr. Slater met 
with an accident that caused a double frac- 
ture to his knee. He has been confined to 
his home since that time and must remain 
there for at least four or five months more. 

Announcement was made last week that 
Linus G. Proesel has entered into the manu- 
facturing business with his brother Walter 
J. Proesel. Walter J. Proesel has been in 
business in the Kesner building, 5 N. Wabash 
Ave., for the past two years as manufacturer 
of piatinum and white gold diamond jewelry. 
The name of the firm has been changed to 
Proesel Bros., and they will continue to 
operate in suite 1212 Kesner building. Linus 
G. Proesel for the past 10 years was asso- 
ciated with Haefliger & Co., of Chicago, in 
direct supervision of production, and he 
will act in the same capacity for the new 
firm. Walter J. Proesel will continue to 
devote his entire efforts to the design and 
manufacture of diamond platinum and white 
gold goods. 

Axel V. Hammerberg, Inc., is the name 
of the new corporation that succeeded the 
firm of the Friske Jewelry Co., Inc., retail 
jewelers, at 3961 Lincoln Ave., also the firm 
of Swift & Hammerberg, at 190 N. State 
St. A charter has been filed under the laws 
of the State of Illinois. Capital stock of the 
new corporation has not been determined as 
yet. The officers of the new corporation are 
Axel V. Hammerberg, president, Alfred G. 
Friske, vice-president, and Milo Hoppe, 
secretary-treasurer. On Jan. 1, 1927, Mr. 
Swift, of Swift & Hammerberg, sold out 
his interest to Mr. Hammerberg, but the 
business continued to run under the old style 
name. Mr. Hammerberg has been connected 
with the Friske Jewelry Co. as one of its 
officers since August, 1926. 
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A diamond ring belonging to a bandit was 
sold at auction by the United States Mar- 
shal. It brought $310 and Uncle Sam claims 
the money to satisfy part of the judgment 
against the man. 

President G. J. Gensler, of the Gensler- 
Lee Jewelry Co., operating at 819 16th St., 
says that on the completion of a new build- 
ing it will open a store in Seattle. It is 
operating five stores now. 








The firm name of Read & Black, Walker- 
ville, Ont., Can., has been changed to A. H. 
Black. 
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R. Will, son of L. J. Will, retail asia 
Iron Mountain, Mich., made the long trip 
from his native city to visit Milwaukee 
wholesalers. 

Rudolph Warner, of the Warner Jewelry 
Case Co., has been in Milwaukee during the 
past week and has called on some of the 
Milwaukee wholesalers. 

Mr. and Mrs. Adolph Possin, of Bozhardt 
Possin, Milwaukee wholesale jewelers, re- 
cently visited his home town. Mr. Possin 
formerly lived in Waupun. 

Fred Kohloff, Deerfield, Wis., dropped in 
to see Milwaukee wholesalers recently while 
on his way to Chicago. Mr. Kohloff was 
making the trip by automobile. 

E. B. Hopkirk, Grandon, Wis., visited Mil- 
waukee wholesalers recently for the first 
time since he fractured his leg last Winter. 
Mr. Hopkirk was laid up for several weeks 
with a double fracture. 

A bill which proposed to prevent unem- 
ployment by compensating workmen while 
temporarily unemployed has been defeated by 
a vote of 66 to 20. The bill was sponsored 
by William Coleman, Milwaukee socialist 
and was recommended by the assembly com- 
mittee on labor. 

The following out-of-town jewelers have 
visited Milwaukee manufacturing and whole- 
sale jewelers during the past week: George 
Zillius, Kenosha; G. M. Molster, Waukesha; 
Mr. and Mrs. E. Wegner, Beaver Dam; J. O. 
Cox, Ft. Atkinson, and Mr. and Mrs. E. E. 
Chady, Whitewater. 

The annual meeting and dinner of the 
Fox River Valley Retail Jewelers’ Associa- 
tion was held at the Conway Hotel, Apple- 
ton, March 31. About 25 jewelers from 
cities in the Fox river valley attended the 
one-day session. John P. Hess of the John 
P. Hess Co. is vice-president of the 
association. 

A. C. Hentschel, who conducts two retail 
jewelry stores in Milwaukee, one at 2101 
North Ave., and one at 4601 North Ave., has 
been elected secretary of the North Avenue 
Advancement Association, an organization 
whose purpose it is to promote co-operation 
among North Avenue metchants in the de- 
velopment of that street. 

A window style show was_ recently 
presented by the retail division of the 
Wausau Chamber of Commerce and mer- 
chants of that city vied with each other 
in order to get especially attractive window 
displays. The Otto Mueller jewelry store, 
the only jewelry store to take part in the 
window shopping opening, drew an enorm- 
ous crowd with a $50,000 display of cut 
and uncut diamonds. 

A warning has been issued to Wisconsin 
jewelers to beware of a certain jewel thief 
who has been making the rounds in the 
smaller towns. This man enters a jewelry 
store and asks for a certain type of watch 
which the jeweler is not likely to have in 
stock. He tells the jeweler a story about 
having lost his own watch, which was a 
present from his wife, and says that he wants 
another one just like it so that she will not 
know he lost it. When the jeweler tells him 
that he has no watch of the type requested 
the man asks for a “loaner,” giving as ref- 
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erence some prominent man in the town. He 
usually manages to walk off with the 
“loaner” and never returns. Adolph Possin of 
the Bozhardt-Possin Co., wholesale jeweler 
here, says that it is almost possible to trace 
the man in his travels around the State by the 
number of calls that come in for the special 
watch, but up to this time he has not been 
caught because the requests for the watches 
have come in after the man has left the store. 











A. S. Workum, diamond cutter, is making 
a trip through Kentucky. 

Harry Kelly, Sullivan, Ind., was a visitor 
in Cincinnati for a few days last week. 

Edgar Noterman, of Joseph Noterman & 
Co., made a trip to Cleveland and Akron, 
O., over the week-end. It was both a busi- 
ness and pleasure jaunt. 

Edward Meier has been sent out by A. 
Sauer & Co. as a road representative through 
Ohio and Indiana. Mr. Meier had been em- 
ployed in the office of the concern and be- 
cause business conditions warranted it, Al- 
hert Sauer decided to put him on the road. 

George W. Schneider, jeweler and watch- 
maker, has moved his offices from the sixth 
floor to 404 Glenn building, at 5th and Race 
Sts. Mr. Schneider, years ago, was the 
watchmaker for the Michie Jewelry Co. on 
E. 4th St. He has since established a firm 
of his own. 

The M. Schwab Jewelry Co. will probably 
remain on the fifth floor of the structure at 
411-413 Race St. through 1931, as a lease 
for five years beginning Jan. 1, 1927, was 
placed on record Friday. The lease was 
made by Moses Schwab and the M. Schwab 
Jewelry Co. to David M. Levy et al. 

Jacob and Boris Litwin, of Litwin & Sons, 
failed to help the Cincinnati Kickers win the 
Soccer Foothall championship at Enterprise 
Park in Cumminsville, Sunday, wher the 
Potters won five goals to two. The two 
teams fought even during the season and 
met Sunday to decide which was best. The 
Scotch Thistles proved the better of the two. 

Ed H. Croninger, manufacturing jeweler 
in the Andrews building, went to Pineville, 
Ky., Wednesday to make arrangements for 
Covington Commandery, Knights Templar, 
for the annual conclave of Kentucky, to be 
held at Pineville. Mr. Croninger was em- 
powered by Edgar Noterman, eminent com- 
mander, to act for the pilgrimage committee, 
of which both are members, with Mr. Noter- 
man as chairman. 

The offices, showroom and salesroom of 
the D. Jacch’s Sons Co., on the third floor 
of 811 Race St., will undergo a number of 
alterations. The work will be done during 
the usual Summer season lull and it is ex- 
pected to set off the salesroom a little more. 
Arthur C. Jacob of the concern .has been 
selected as one of the captains of clubs that 
will compose the Saturday afternoon league 
of the Cincinnati gymnasium. Games will 
be played on the Summer gymnasium 
grounds in the East End. 

Officials and attaches of the Gruen Watch 
Co. were very much surprised Thursday 
when an automobile patrol of detectives and 
patrolmen drove up to the place, looking for 
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burglars. It happened that one of the sales- 
men stepped on an automatic robber alarm 
in the offices at Time Hill and this message 
was flashed to police headquarters. He was 
unaware of the act and no one could under- 
stand when the detectives and a bevy of po- 
lice descended upon the place. 

Hugh Stewart, auditor of the Wadsworth 
Watch Case Co., is one of the best bowlers 
in the Hamilton County League. He rolled 
well with the Potters in the five-men event 
of the American Bowling Congress at Pe- 
oria, Ill., Sunday, getting 620 in his three 
games in the doubles with Eddie Wetterman, 
he aided in getting a total of 1,164. In the 
singles Stewart got 622, with 191, 221 and 
210. His total of 1,794 for all events will - 
undoubtedly get some of the prize money for 
him in the bowling congress. 


One of the art objects displayed in the 
windows of the Oskamp Jewelry Co., in the 
Dixie Terminal building, is that of a huge 
wedding ring carved out of a piece of wal- 
nut wood. The ring is almost as large as the 
tire of a well-known automobile and was 
created by Wilhelm Lechner, one of the 
Passion Players from Oberammergau, Ger- 
many. Mr. Lechner chiseled it after the 
fashion of a platinum wedding ring, com- 
pletely circled by orange blossoms, and it 
has been judged to be one of the finest wood 
carvings in the point of grace, feeling and 
expression in existence. The huge ring is 
attracting a great deal of attention. 

Dispatches from Middletown, O., Satur- 
day, report the robbery of the jewelry store 
of Richard Brand on Central Ave., Friday. 
Diamonds and other jewelry, valued be- 
tween $1,800 and $2,000, was taken from one 
of the show windows of the establishment by 
a lone robber, who shattered the plate glass 
window with an iron bar. John Ruggi, who 
lives across the street from the store, was 
awakened by the crash of breaking glass and 
saw the robber remove the most valuable 
pieces of jewelry. Mr. Ruggi gave the po- 
lice a thorough description of the robber and 
they were informed that a man answering the 
description given was seen entering a down- 
town restaurant a few minutes after the rob- 
bery. Mr. Brand said the jewelry had been 
insured. 

A campaign by the Good and Welfare 
Committee of the National Jewelers Board 
of Trade, in this city, to raise funds for the 
Better Business Bureau, has resulted in real- 
izing $1,000 for the Bureau. The Bureau is 
doing everything it can to eliminate any 
questionable business and also to emphasize 
the good that can be obtained from truthful 
advertising. Because of this, the Good and 
Welfare Committee, through Sig Strauss, of 
Sig Strauss & Co., made a campaign among 
jewelry houses in Cincinnati. The money 
was contributed by: Albert & Siefert Co., 
Worst Co., Ed Croninger, L. Gutmann & 
Sons, Gebhardt Bros., Greenwold Grift Co., 
Gruen Watch Co., Herschede Hall Clock 
Co., Homan Mfg. Co., D. Jacobs Sons’ Co., 
J. P. Knight, T. Knoebber & Co., Litwin & 
Sons, Oskamp Nolting Co. A. & J. Plaut 
& Co., Peck, Selmeier & Peck, Queen City 
Silver Co., Richter & Phillips Co., Louis 
Rauch, Sig Strauss & Co., Schumer Bros., 
A. G. Schwab & Sons, Schumer & Jockers, 
E. & J. Swigart Co. Wadsworth Watch 
Case Co., Wallenstein Mayer & Co. and 
Whitehouse Bros. 














Daniel Winestock, Maiden Lane Jewelry 
Co., arrived home last week from a Euro- 
pean trip. 

Reid Berkey, of the Charles A. Berkey 
Co., left last week for Minneapolis and other 
sections of the northwest. 

The Meyer Jewelry Co., 8015 Ferndale 
Ave., held a jewelry and fashion show Fri- 
day afternoon and evening on March 25. A 
large crowd attended. 

Sol Lachman has returned from a buying 
‘trip to New York city. He reports a favor- 
able outlook for Spring business and is mak- 
ing preparations accordingly. 

Irving Wolfgang, of the Cole & Irwin 
store, returned last week from New York, 
where he spent some time, selecting new mer- 
chandise. He is preparing for an extensive 
retail trade. 

Nat Tegans, a well-known former Detroit 
jeweler, after an absence in Hartford, Conn., 
for a considerable time, has returned, and it 
is understood has about decided to locate 
here permanently. 

Eugene Wagner, Monroe, Mich., was in 
Detroit last week calling on the wholesalers 
and buying new merchandise for his Spring 
business. He anticipates an extensive retail 
trade for the Spring and Summer. 

W. A. Cowan, of the Wallace-Monroe 
Mfg. Co., passed the week-end at the home 
office. ‘H. T. Monroe, of the same organiza- 
tion, who has been on the Pacific Coast for 
some time, also arrived at the same time. 


Moe Ehrlich, who operates two jewelry 
stores in Detroit, has recently opened an- 
other in Wyandotte, a thriving down-river 
suburb. New equipment and new merchan- 
dise give it an exceedingly attractive ap- 
pearance. 

Jacob Segal, of the Jacob Segal Co., left 
last week for Chicago. Later he will meet 
Mrs. Segal, who has been in Los Angeles 
for a time. On June 11 they will sail for 
Europe, where they will remain for the 
greater part of the Summer. 

Cole & Irwin have opened a new retail 
jewelry store in the new Book-Cadillac Ho- 
tel building on Michigan Ave. This is in the 
heart of the retail and theater district. Both 
stock and furnishings are new and every- 
thing about the place is attractive. 

Edward Jordan, 75 years old, a retired 
jeweler of Chatham, Ont., died here last 
week at the residence of his daughter. He 
had been ill for three months with heart 
trouble. He operated a retail jewelry store 
at Chatham for more than 50 years. After 
he retired, he came to Detroit to live. 

A youth with a milk bottle containing 
scrap iron and wrapped in cloth smashed the 
display window of the Myers retail jewelry 
store at 341 Gratiot Ave. early one morning 
last week. The breaking glass set off a 
burglar alarm, and a police officer from the 
first precinct station, a short distance away, 
arrived just in time to catch him. It is 
stated he was found taking rings and 
watches off the trays. He is charged with 
breaking and entering. 

According to information from headquar- 
ters of the Mutual Association of Credit 
Jewelers, a national organization, the con- 
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vention, which will open in Detroit on 
April 11 for three days, has promise of be- 
ing of even greater proportions than at first 
expected. Applications for hotel accom- 
modations are coming in rapidly. Morris 
Friedberg, Morris Engass, Herman Sable, 
Jacob Segal and Morris Geller, Detroit 
jewelers, are all actively engaged working 
out details. The sessions will be held at the 
Book-Cadillac Hotel. 

Levett & Co., wholesale jewelers, 309 Met- 
ropolitan building, have recently moved into 
larger quarters on the same floor. A dia- 
mond department has been installed and the 
stock in general increased. This concern 
was established about a year ago and has 
made advancement from month to month. 

No trace has been obtained of the loot 
taken by two young thugs who held up the 
retail jewelry store of A. C. Milkins, Wyan- 
dotte, a suburb of Detroit, on Monday morn- 
ing, March 28. It is stated, however, a bill- 
fold taken from Mr. Milkins was picked up 
on Third Ave. in Detroit a short time later. 
The robbers are described as of the “sheik” 
type. One wore a light gray overcoat and 
cap and the other a dark overcoat and light 
cap. It is reported that the same men first 
attempted to hold up the recently opened re- 
tail store of Moe Ehrlich, a short distance 
from the Milkins establishment. The Ehr- 
lich store had not yet opened, it is stated, 
and so the robbers went down to the Milkins 
place, where they committed the holdup. 











TRABE CONDITIONS 


Weather conditions in southwestern Indiana have 
greatly improved during the past week or two and 
this has had a stimulating effect upon trade in all 


lines, especially the retail lines. The retail jewelers 
and other merchants in Evansville say that the 
heavy rains and floods in this section of the state 
for the past three months have had a depressing 
effect upon business, but now that Spring is here 
and the flood waters are receding, it is predicted 
upon all sides that business will improve, too. 
Most of the large manufacturing plants in Evans- 
ville are being operated on steady time and general 
business conditions continue to improve rapidly. 





Harry H. Poole, who for several years 
owned and operated a pearl button factory at 


Rockport, Ind., was a recent visitor in 
Evansville. 

Curtis Mushlitz, secretary of the Better 
Business League, also secretary of the 


Evansville Retail Jewelers’ Association, has 
recovered from his recent illness. 

Theodore Bitterman, of Bitterman Bros., 
retail jewelers of 204 Main St., who is a 
charter member of the local Kiwanis Club, 
is among those here to plan to attend the in- 
ternational Kiwanis meeting at Memphis, 
Tenn. 

Jack Bitterman, of Bitterman Bros., re- 
tail jewelers at 204 Main St., and his wife 
have retufned from Chicago and Highland 
Park, Ill., after a visit with their daughter, 
Miss Lenora Bitterman, who is attending 
the Art Institute. 

Floyd Nester, of Heinzle & Nester, retail 
jewelers, and Charles Hebner, of the Charles 
Hebner Jewelry Co., both at Boonville, went 
to Huntingburg, Ind., last week to attend 
a meeting of the Kiwanis Club of that place. 
The program of the day was put on by the 
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Boonville Kiwanis Club, and it was quite a 
novelty, it is said. 

The newly-organized Kiwanis Club at Mt. 
Vernon, Ind., observed “Charter Night” a 
few nights ago, and there were Kiwanians 
present from Evansville, Boonville, Prince- 
ton and several towns in this section. Clar- 
ence Schlomer, of Schlomer Bros., retail 
jewelers at 220 Main St., Mt. Vernon, is 
one of the charter members of the club and 
he had an important part on the program, 

Hovey H. Tislow, leading retail jeweler 
at Petersburg, Ind., and one of the Re- 
publican leaders of that section, was stricken 
with a serious illness a few days ago, and it 
was necessary to send for a specialist in 
Evansville. In a short time his condition 
had improved, and he is now said to be out 
of danger. Mr. Tislow has been engaged 
in the jewelry business at ‘Petersburg for a 
number of years. 











Clifton E. Aldrich, representing the Wells 
Mfg. Co., Attleboro, Mass., was in Indian- 
apolis last week. 

Joseph E. Reagan, president of the 
Baldwin-Miller Co., was unanimously re- 
elected one of the directors of the Better 
Business Bureau at the recent annual 
‘election. 

Harry L. Johnson has returned from a 
successful trip through Michigan and nearby 
Canadian cities. Mr. Johnson will leave 
Monday for his southern Indiana and Ken- 
tucky territory. 

Samuel Selka returns to his home here 
Saturday after conducting jewelry auction 
sales in Tennessee and South Carolina. Mr. 
Selka will go to Wabash, Monday and 
from there to Huntington, Ind. 

A window in the store of J. F. Marshall 
& Co., Columbus, O., jewelers, was broken 
early Tuesday, March 29, and watches and 
jewelry valued at $500 taken from the win- 
dow. The building was not entered. 

W. F. Sebel & Co., Indianapolis, was in- 
corporated March 30, with a capital stock of 
$20,000. The new organization will conduct 
a general wholesale business. The directors 
are William F. Sebel, Orville A. Cotton and 
William A. Peel. 

The following changes of location and 
ownership took place during the past week, 
among Indiana retail jewelers: John Baum- 
gartner moved from Meridian St. to the 
Hall building, West Walnut St., Portland. 
The Carl Rose quality store moved from 
1021 to 826 Calhoun St., Ft. Wayne. 

The Nichol Optical Co., a recently or- 
ganized concern, opened its shop March 29, 
at 37 E. Ohio St. W. A. Nichol and W. A. 
Smith are the members of this company. 
Mr. Nichol has been identified with manu- 
facturing and service optical business in this 
city for 14 years. His partner, Mr. Smith, 
has been connected in business with him for 
the past nine years. They will specialize in 
prescription service for physicians and ocu- 
lists. The reception room is most attractive, 
it is also arranged for a dispensing and show 
room. The rear room contains machinery 
for the manufacture of lenses and optical 
goods. 
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Wm. Haap, a recent graduate of the local 
optometric school, has taken charge of the 
optical department of the store of the 
Stone Bros. Jewelry & Optical Co., at 5933 
Easton Ave. 

H. E. Greaker, a jeweler of Taylorville, 
Ill, was a recent visitor to the local whole- 
sale trade. He is planning to make a trip 
to visit relatives in Norway this Spring and 
expects to sail early in May to be gone 
several months. 

The Oswald Jewelry & Optical Co., at 
2915 Sutton Ave., in the Maplewood district 
of the city, is planning to be settled in its 
new home on the same busy thoroughfare 
shortly after April 15. It will have larger 
quarters and better facilities for handling its 
business in both the jewelry and optical 
lines. ; 

The annual convention of the Missouri 
Optometric Society will be held here April 
18-19 and is expected to bring a number of 
members of the retail jewelry trade to town 
to attend the sessions. Many of the trade 
in the smaller towns in the State have optical 
departments in their stores and will attend 
this meeting, so that wholesalers in the 
jewelry trade are anticipating some extra 
house business the week of the convention 
here. 

A new front is being placed in the busi- 
ness building at 817 Locust St., and when 
completed the ground floor will be occupied 
by the E. H. Kortkamp Jewelry Co. This 
concern has been located at 421 N. 7th St. 
for some time and its new home is in a 
rapidly improving retail section. Interior 
plans for the store are expected to make it 
one of the attractive stores in the local re- 
tail jewelry trade. The firm expects to be 
settled by May 1 in its new home. 

A bankruptcy auction sale was held 
Tuesday, March 29, of the stock and fixtures 
of the retail jewelry store of Vernon M. 
Huff, located at 2861 N. Union Ave. The 
sale was pursuant to the order of the 
Referee in Bankruptcy for this division and 
district and included a general line of dia- 
monds, watches and jewelry as well as the 
store fixtures consisting of display cases, 
safes, cash register, etc., the sale being sub- 
ject to the approval of the Bankruptcy 
Court. 

Trade is reported holding up well with the 
local wholesale concerns. Travelers for the 
various firms are still in the field and all 
season there has been a good trade, so that 
parties in a position to know are inclined 
to be optimistic as to the prospects for con- 
Collections are re- 
ported improved in some sections of the 
country, that have been affected by crop 
conditions but a general survey of the terri- 
tory covered from this market, seems to 
indicate that conditions are improving and 
the outlook is better. 


Daring bandits got away with diamonds 
and jewelry amounting to about $1,100 and 
some $50 in cash from the jewelry store of 
Ernest Shoulders, at 1903 N. Grand Blvd., 
one evening recently. Shoulders was in the 
store shortly after 6 o’clock talking to a 
customer when a youth entered and asked 
to have his eyes tested. Seating himself in 
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the patient’s chair in the optical department, 
as soon as Shoulders was ready to test him, 
he drew a revolver and forced him as well 
as the customer to hold up their hands. Two 
more robbers then entered the store and 
bound the captives with copper wire about 
the wrists. They then proceeded to leisurely 
loot the safe which was open and helped 
themselves to diamond rings and brooches 
from two trays taken from the safe, as weil 
as other articles. One robber took the con- 
tents of the cash register amounting to $50 
and the three hastily decamped leaving no 
clue. 











Irving Schwartz, of Markowitz & Freed- 
man, is on a trip through Indiana towns. 

David Feigenbaum, of the Cleveland 
Jewelers’ Supply Co., has just returned from 
a three weeks’ western trip. He reports 
business conditions slightly better. 

M. E. Means, wholesaler, got back this 
week after a business trip through Penn- 
sylvania towns and reports business im- 
proving. 

A. T. Hubbard, president of the Cowell 
& Hubbard Co., returned last week from 
a trip to Florida and the Bahamas. He was 
gone three weeks. 

David and Ben Glasser, the Merit Co., 
will attend the convention of the Credit 
Jewelers’ Association at Detroit, April 11, 
12 and 13. They will exhibit a full line of 
displays. 

Frank Russert, well-known jeweler of W. 
25th St., is back from a short trip to 
Florida which he reports he thoroughly 
enjoyed. Retail establishments are opening 
up right along he says. 

Frank Porkony, retail jeweler of Broad- 
way, held his formal opening of his re- 
molded store on Saturday, April 2. He has 
had it fitted up in a very attractive manner 
and has received some very handsome baskets 
of flowers from well wishers. 


The following out-of-town jewelers were 
visitors to Cleveland last week: George W. 
Fisher, Sharon, Pa.; W. W. Hines, West 
Salem; A. R. Kempton, Oberlin; J. W. 
Pitkin, Norwalk; S. C. Wheeler, Lorain; 
L. W. Wyckoff, Chagrin Falls; Ed. Wid- 
man, Norwalk. 

Optometrists from all over northern Ohio 
and their ladies attended the annual dinner 
and good time staged on March 30 at 
Bohannon & Haines restaurant in Carnegie 
Hall. Next year’s State convention will 
probably be held in Cleveland, according to 
present plans. 

The A. H. Ficken Co., watch jobbers in 
the Union Mortgage building, has been ap- 
pointed exclusive distributor for Cleveland 
for the complete line of Waltham clocks. 
The concern recently enlarged its offices and 
showroom and has the newly added line dis- 
played to good advantage. 

Eighteen members of the trade attended 
the Wednesday luncheon meeting of the 
Cleveland 24-Karat Club last week. Parlor 
E on the mezzanine floor has been per- 
manently reserved for these Wednesday 
meetings in which the trade is showing 
more and more interest, some _ retailers 
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coming in from East Cleveland and Lake- 
wood to attend them. 

A number of out-of-town jewelers made 
special trips with their wives and families 
last week to visit the Cleveland flower show. 
A large influx of visitors from all over the 
State attended and many people from adjoin- 
ing States as well. As a result retail busi- 
ness showed a slight improvement. Con- 
siderable silverware was displayed on 
decorated tables by the garden clubs. It 
was loaned by local firms. 

The Cleveland Jewelry Crafts Association 
held its regular monthly meeting at the 
Hotel Statler Monday evening, March 28. 
It was well attended. President Leo Marko- 
witz presided. There was a discussion of 
trade problems and of other business of 
interest to the members. A list of questions 
from the New York Jewelry Crafts Asso- 
ciation coucerning trade matters were taken 
up one by one and discussed. At the close 
of the business session members adjourned 
and spent the remainder of the evening 
bowling. 

Another Cleveland jewelry firm was the 
victim of hold-up men the past week. The 
victims were Mandelthord & Friedman, 6717 
S. E. Just before 5 p. m. when Isaac 
Mandelthord was alone in the store two 
men and a woman entered and asked to be 
shown some diamonds. The jeweler hesi- 
tated to show the gems because he did not 
like the appearance of the trio who were 
rather poorly dressed. The taller of the 
two men produced a roll of bills which 
allayed the suspicions of Mr. Mandelthord 
that they were not able to purchase the 
stones. He therefore went back to the safe 
at the rear of the store and opened the 
doors of the safe. No sooner had he done 
this than the tall man produced a revolver 
and ordered him into a back room. A tray 
of diamonds and another of diamond wrist 
watches were taken and also $300 in currency 
in a drawer. The three then slipped out 
of the store, after warning the jeweler to 
make no alarm. A few moments later Mr. 

Mandelthord called the police. 
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The small remaining jewelry stock of the 
Staples jewelry store at 226 Morrison St., 
which has been sold at bargain prices for 
some months past, is now being disposed of 
by Reid & Gates, auctioneers. The most of 
the stock consists of high-grade watches. 
Henceforth the Staples company will con- 
duct only a chain of optical stores. 

W. A. Fraser, of the Morrison Hotel, 
Portland, has a pocket timepiece which is 
more than 150 years old, and the amazing 
thing about it is that although it has been 
cleaned many times, it has never required 
any major repairs. It is a heavy, substan- 
tial case, with first an outer case which can 
easily be removed, and then an inner case 
which exposes the works complete. This 
process of opening is necessary each time it 
is wound by a key, which is separate. The 
crystal is heavy. The watch weighs five 
ounces, and bears the imprint of Dixon, a 
London watchmaker. The watch was 
brought to Canada from England in 1790. 
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Herbert Harrison from La Pierre Mfg. 
Co., is calling on the local trade. Murray 


Long of S. Lenkowsky is a visitor. 

Arthur W. Bennett, manufacturers’ rep- 
resentative has just left for a trip of 30 
days’ duration through the northwest. 

Louis Meilenbach, manager of the Gens- 
ler & Lee store here is back again at work 
after an illness which kept him at home 
for some little time. 

Satisfactory reports are being sent in 
from Portland, Ore., by J. H. Spiro, to his 
office here. He is making his Spring trip 
through the northwest. 

Henry and James Elston have moved into 
their new and much larger offices at 717 
Market St. They are now on the sixth 
floor, facing Market St. 

S. Richard ‘Hammond, son of S. J. Ham- 
mond of the Jewelers’ building, has passed 
the entrance examination to Annapolis. He 
recently stcod first in the California com- 
petitive examination. His third and last 
test is the physical examination. 

W. B. Griffin, advertising manager and 
sales promoter for factory “C” of the In- 
ternational Silver Co. and Mrs. Griffin, are 
here on a trip in which Mr. Griffin is com- 
bining business with pleasure. L. D. Lum- 
bard, assistant to Edward V. Saunders, is 
taking a few days’ vacation with his family 
in the Yosemite Valley. 

Thos. H. McCready, who has been with 
the W. B. Glidden Co. as representative in 
the northwestern territory for several years, 
has accepted the position of manager of the 
Philadelphia office of R. Wallace & Sons 
Mfg. Co., effective April 1. Mr. McCready 
is one of the well-liked members of the 
trade and his numerous friends are wishing 
him great success in his new position. 

B. Elsky, secretary and treasurer of the 
Jabel Ring Mfg. Co. was here from the 
main factory, Newark, N.J., late in March, 
visiting the Pacific Coast service station 
here and also calling on the trade. The 
factory here is quite busy. J. E. Summer, 
Pacific Coast representative is on his long 
Spring trip through his territory, which be- 
gan in February and will end in May. 

W. D. Hodgkinson, Ashland, Ore., is a 
visitor here. He is looking for a suitable 
location in California. Other out-of-town 
jewelers visiting the trade include: W. E. 
Kiefer, Sonoma; G. G. Patton, Placerville ; 
Ben Levy, Newman; A. O. Warner of the 
Warner Co., Fresno; A. G. Wilkinson, 
Tracy, and Frank G. Mooney, Marysville, 
who is opening a new and _ handsome 
jewelry store. 

The engagement of Miss Miriam David- 
son, daughter of Mr. and Mrs. William 
Davidson was announced at a tea, given a 
few days ago in honor of Mrs. Arthur H. 
Licht at the St. Francis Hotel. Miss 
Davidson’s fiancé is David Hersh of Oak- 
land. The bride-to-be is popular with a 
wide circle of friends, both in and out of 
the trade. She had her coming-out party 
less than a year ago. 

Roy Doble, of Railsback & Doble, has 
just returned to his offices here from what 
he states was a really good trip through 
Oregon, Washington, Colorado, Montana 
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and Arizona. Leonard H. Railsback is just 
back from southern California and he says 
if business had not been good with him, 
he certainly would not have lingered for 
three weeks at the Biltmore Hotel, Los 
Angeles, as he did, because he was busy 
selling. 

A regular renovation is taking place in 
the Jewelers’ building. Inside and out 
Spring cleaning, painting and decorating are 
in progress. The fifth floor which is occu- 
pied by the International Silver Co., looks 
very Spring-like, as do most of the other 
offices. As chairman of the Jewelers’ 
Building Committee, Edward V. Saunders, 
Coast manager for the International Silver 
Co., has been taking an especial interest 
in the renovation of the building. 

The W. B. Glidden Co., Pacific Coast 
representatives of R. Wallace & Sons Mfg. 
Co., announce several changes in their 
salesmen’s territories. Charles FE. Fisher, 
who has had charge of the very important 
territory in California, will take over the 
northwestern territory and a portion of his 
old territory will hereafter be covered by 
Howard Kennedy, of the San Francisco 
office. Percy A. Hansen, who has _ had 
many years’ experience in the silver and 
jewelry business, will represent the W. B. 
Glidden Co. in central and southern Cali- 
fornia, also Arizona, New Mexico and El 
Paso, the territory formerly covered by 
Chas. E. Fisher. 

The California retail jewelers will hold 
their annual convention at the St. Francis 
Hotel here, April 21 to 23. On the open- 
ing there will be a golf tournament at the 
California Country Club by the California 
Gold and Silversmiths’ Association, but it 
will be open to all jewelers. In the after- 
noon the opening session of the convention 
will open in the Italian Room of the St. 
Francis Hotel. A_ partial program of 
speakers has been arranged and those in 
charge of arrangements expect soon to be 
able to issue a full program. The Oregon 
Association members have been invited to 
participate in the convention. The banquet 
which closes the convention is open to ladies 
and among those present will be members 
of the Wholesale Jewelers’ & Silversmiths’ 
Association. 

Following the recent death of the late 
W. E. Graves, a new disposition had to be 
made of the lines which he represented on 
the Pacific Coast, the Seth Thomas Clock 
Co. and the Pairpoint Corporation’s pro- 
ducts. San Francisco is to have a direct 
factory branch of the Seth Thomas Clock 
Co. at 278 Post St., the former office of 
Mr. Graves. B. A. Weathers, Jr., sales- 
manager for the Seth Thomas Clock Co., 
New York, is here making plans and call- 
ing on the trade. G. T. Metcalf who is 
here with Mr. Weathers, will be Pacific 
Coast manager for the company. It is 
understood that Tom Bennetts, until a few 
months ago with the International Silver 
Co., will represent the Pairpoint Corpora- 
tion in this territory. Mr. Bennetts has 
gone to the factory at New Bedford and 
is expected back from the east early in 
April. 








Oscar Roth, one of the most prominent 
jewelers of high-grade jewelry in Wyom- 
ing Valley has opened a new store at 16 
West Northampton St., Wilkes-Barre, Pa. 
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Pacific Coast Notes 





J. G. Beard, Martinez, is opening a new 
store about April 15. It is a very attrac- 
tive place and is modern in every detail. 

C. R. Ahern, jeweler of Centralia, Wash., 
is planting an acre of ground to English 
walnuts, for the purpose of securing both 
shade and nuts. 

Charles Lushing has decided to remain in 
Orting, Wash., and therefore he recently 
secured new quarters which are both larger 
and more attractive than the store in which 
he opened for business. 

E. A. Mason, East San Gabriel jeweler, 
has remodelled the interior of his store and 
has installed added showcases. He is un- 
derstood to have built up a very nice busi- 
ness during the short time he has been lo- 
cated on the Boulevard. 

A new jewelry and radio store has been 
opened by W. R. Priebe, pioneer jeweler 
of Twin Falls, Idaho, who recently disposed 
of his store at 115 Shoshone St. in the same 
city. For the past 19 years Mr. Priebe has 
been in business in Twin Falls, during 
which he has become one of the well known 
jewelers of Idaho. In his new store he 
will carry a complete line of watches, as 
well as gift goods. He is a graduate of 
the St. Louis watchmaking school. 

A long lease, involving $33,000 and out- 
lining a remodelling program to cost 
$10,000, has been signed by the S. S. Cohen 
jewelry and diamond shop of Spokane, 
Wash. The location is in the Peyton build- 
ing and it is planned to open the new store 
shortly before the middle of April. Maho- 
gany counters and showcases extend the full 
length of the new store which is to have 
a balcony and mezzanine floor around the 
entire room. Mr. Cohen said recently that 
he had determined to remain in Spokane 
and increase his investment there after mak- 
ing a trip to all the large cities of the 
Pacific Coast. He believes that Spokane is 
not surpassed by any Coast city in_ its 
present business condition and its business 
outlook. 








Mystery still surrounds the disposition and 
present whereabouts of George Washington’s 
seven swords. The number owned by the 
first President is vouched for by John Clagett 
Proctor, historian of the Society of Natives 
of the District of Columbia. Five of Wash- 
ington’s swords were willed by him to his 
nephews at the time of his death with a 
stipulation that they were not to unsheath 
them for the purpose of shedding blood ex- 
cept in self-defense or in defense of their 
country or its rights. In an account of the 
Masonic services conducted at the tomb of 
Washington it is stated that the swords 
were removed from the coffin. These 
swords, however, according to Mr. Proctor, 
were not service swords, but were used 
principally for ceremonies. These are pre- 
served and are on exhibit in the Alexandria- 
Washington Lodge of Masons, at Alex- 
andria, Va. The sword bequeathed to Wash- 
ington’s nephew, Samuel Washington, was 
left by the latter to his son, Samuel T. 
Washington, who, in 1843, presented it to 
Congress. This sword is now on exhibition 
in the National Museum. It is said to be 
the one carried by General Washington 
throughout the Revolutionary War. 
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Minneapolis and St. Paul 





A. Bullen, retail jeweler, Superior, Wis., 
was in Minneapolis a short time ago. 

W. R. Cooper, S. H. Clausin & Co., 
wholesale jewelers, 17 S. 6th St., Minne- 
apolis, returned March 29 from a business 
trip of about a week to Chicago. 

R. S. Paffrath, retail jeweler, Willmar, 
Minn., was a recent Minneapolis visitor. 
Mr. Paffrath last Fall succeeded C. A. 
Nelson, for many years a retail jeweler in 
Willmar. 

Among the eastern representatives who 
were recently in Minneapolis are Reuben W. 
Cohen, George H. Cahoone Co., New York; 
F. M. Herold, the Chicago office of the Seth 
Thomas Clock Co.; Mr. Willis, the Chicago 
office of the Gorham Co. 

C. C. Cason, head of the watch repairing 
department of White & MacNaught, retail 
jewelers, 902 Nicollet Ave., Minneapolis, re- 
turned to the store March 28. He 1s 
gradually regaining his health after a recent 
sickness, and at present is working only part 
time. 

Eugene R. Bostwick, formerly employed 
by the American Jewelry Co., retailer, 38 
S. 7th St., Minneapolis, has taken a position 
at Miami, Arizona. He writes that he is 
doing nicely at his new work, and that he 
likes the country. Mr. Bostwick’s trade is 
watchmaking. 

J. P. Branyen, J. M. Bennett Co., whole- 
sale jeweler, Jewelers’ Exchange, 627 First 
Ave. N., Minneapolis, expects to leave with 
a group of friends for the Yellow river 
country of Wisconsin so that he can take 
advantage of the opening of the trout season 
sometime in April. 

L. B. Wheeler, travelling representative, 
J. M. Bennett Co., wholesale jewelers, 627 
First Ave. N., Minneapolis, expected to 
leave April 4 on a trip of about two weeks 
through Wisconsin. Leonard Larson, of the 
same company, expected to accompany him. 
They intended to motor. 

D. J. Laven, 100 N. 7th St., Minneapolis, 
and E. Brunat, retail jeweler, Loeb Arcade, 
Minneapolis, expected to leave April 4 on a 
trip of about a week through Minnesota 
territory. Their itinerary would include 
Alexandria, Appleton, Fergus Falls, Monte- 
video, Ortonville and St. Cloud. 

Nat. Ginsberg, retail jeweler, 813 Henne- 
pin Ave., Minneapolis, is entered in the 
Northwest handball tournament which is 
scheduled to be played on April 8 and 9. 
Mr. Ginsberg is one of six who will repre- 
sent Minneapolis, and this number was de- 
termined by an elimination process. 

S. H. Clausin & Co., wholesale jewelers, 
17 S. 6th St., Minneapolis, expect to main- 
tain temporary headquarters at 501 Ryan 
building, St. Paul, for A. A. Schaeppi, who 
started April 1 as the St. Paul and north- 
West representative of that company in the 
interest of the material department. 

Preparations for the entertainment of the 
guests and preliminary arrangements for the 
annual banquet to be given at the conven- 
tion this month of the Minnesota Retail 
Jewelers’ Association, Nicollet Hotel, Min- 
neapolis, were discussed on March 20 at a 
meeting in Minneapolis of W. R. Cooper, 
C. G. Lindquist, Mr. Kirchner, and R. H. 
Winter, who met with E. M. Schwenke, 
secretary of the State association. Jewelers 
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believe that indications point toward a large 
attendance. 


Ted Madsen, traveling representative of 
Rettig, Hess & Madsen, and C. M. Thomsen 
Co., wholesale jewelry firms, 100 N. 7th 
St., Minneapolis, returned March 30 from a 
trip of about two and a half weeks through 
southern Minnesota and eastern South 
Dakota. Mr. Madsen reported that high- 
way traffic was hindered because of muddy 
roads, preventing the maintenance of regular 
bus schedules and keeping farmers from 
going into the towns. 


E. E. Spaulding, jewelry representative, 
934 Lumber Exchange, Minneapolis, returned 
March 31 from a western trip of about five 
weeks. He covered territory in the States 
of Colorado, Montana, Nebraska, North 
Dakota, and Utah, and reported finding busi- 
ness about the same as it was a year ago. 
“The agricultural prospects all through 
these States are good,” he said, “Nebraska, 
Montana and Colorado and all of them, on 
account of the snow they've had.” 


George Adams, son of C. B. Adams, retail 
jeweler, Watertown, Minn., expected to 
leave April 5 for Seattle where he is to join 
his uncle on a trip to Alaska. George ex- 
pected then to join the crew of the steamer 
Davis, as a deck boy on the Yukon river. 
He just graduated from high school, and 
this experience will provide an interesting 
diversiun before he continues with his work. 
He expects to spend about six months in all 
on this trip. 


Marion Smith, daughter of D. W. Smith, 
retail jeweler, Pipestone, Minn., just returned 
from a tour of range towns, where she acted 
as accompaniest for a Finnish chorus. Miss 
Smith is an accomplished musician and has 
been identified with musical activities in the 
northwest for a number of years. As a 
further study of her music she is taking a 
post graduate course at the McPhail School 
of Music & Dramatic Art, Inc., 1128 La 
Salle Ave., Minneapolis. 


D. Wilbur Smith, son of D. W. Smith, 
retail jeweler, Pipestone, Minn., spent several 
days last week in Minneapolis. Mr. and 
Mrs. Smith and their daughter visited at 
the home of Herbert W. Gaus, of Louis C. 
Gaus & Co., wholesale jewelers, 100 N. 7th 
St., Minneapolis, and Mrs. Gaus. Mr. Smith 
is prominently identified with American 
Legion work, and has been chosen district 
commander. While in Minneapolis he was 
very largely engaged in the business of this 
organization. 

Charles D. White, of White & MacNaught, 
retail’ jewelers, 902 Nicollet Ave., Minne- 
apolis is a director of the Minneapolis 
Rotary Club, which has just announced that 
the International Rotary Convention for 1928 
will be held in Minneapolis. June 18 to 22 
have been announced as the dates. The 
president, officers and the directors have been 
working about a year to secure this meeting 
for Minneapolis, and the choice finally sim- 
mered down to this town and Washington. 
“We feel that bringing the International 
Rotary Convention to Minneapolis will be a 
splendid thing for the Twin Cities, because 
it will bring approximately 15,000 repre- 
sentative people’ from all parts of the 
world,” Mr. White told the correspondent 
of THE JEWELERS’ CIRCULAR. 

George H. Rentz. of Rentz Bros., pioneer 


101 


manufacturing jewelry firm of the north- 
west, 727 Hennepin Ave., Minneapolis, has 
just added another clock to his unusual 
collection of art clocks, which he has at 
his home, 421 W. Minnehaha Parkway, 
Minneapolis. He has about 20 in all, and 
the collection is believed to be the finest in 
the northwest. Some of these clocks are 
of American manufacture, and others are 
French and Swiss. Each one has a dis- 
tinctive art feature. Robert J. Rentz, of the 
same concern, a few weeks ago was promoted 
to the rank of Captain in the 109th Aero 
Squadron, 34th Division. This is a national 
guard organization. Mr. Rentz averages 
about eight hours in the air each month as 
a part of his training. The squadron is 
pleased at the decision to issue them one 
of the latest type of Douglas aeroplanes, 
which has arrived at the field, near the Twin 
Cities. 








Notes from Ohio 





The George S. Dales Co., Akron, an- 
nounces that its piano department has been 
discontinued, and that this space will in part 
be given over to gift merchandise. 

The C. J. Duncan jewelry store, located 
for many years in the Harris Arcade, N. 
Market St., Canton, is now in its new loca- 
tion, 3rd St. and Cleveland Ave., NW., in 
a building owned by Mr. Duncan. The room 
was completely altered and new fixtures in- 
stalled. The interior is much the same as 
the Massillon store owned by Mr. Duncan, 
which is one of the most beautiful in this 
section. There will be no change of man- 
agement at the Canton store. 


The bill to regulate jewelry auction sales 
throughout Ohio, modeled after ordinances 
in effect in Akron and Cleveland, has been 
favorably reported out of the Cities Com- 
mittee of the House of Representatives at 
Columbus. The measure is in the hands of 
the Calendar Committee, and early action on 
the floor of the house is expected. Repre- 
sentatives Harry S. Davidson, sponsor of the 
measure, is a member of the Calendar Com- 
mittee. If passed by the House, the measure 
will go to the Senate, where it undoubtedly 
will get attention, due to Senator Will R. 
Price’s place on the Calendar Committee of 
the Upper Chamber. The legislation has the 
backing of the Ohio Retail Jewelers’ Asso- 
ciation, of which Jack Moore of Akron is 
secretary. 
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R. M. Herrie & Son, Norfolk, Neb., have 
been conducting an auction recently and an- 
nounce that they will move into another 
location in Norfolk. 

Ed B. Fanske, Pierce, Neb., secretary of 
the Nebraska Retail Jewelers’ Association, 
plans to attend the convention of the Kansas 
State Jewelers’ Association at Topeka, April 
26-27. 








Coyne Bros., Worcester, Mass., has been 
succeeded by A. L. Coyne. 
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It is reported that another jewelry instal- 
ment store will open in Loewe’s new theater 
‘building in 6th St. upon the completion of 
‘that structure, which is to be quite an im- 
posing affair. 

- The firm of Daleth & Matthews is moving 
from the Diamond National Bank building, 
where they have been located for some time, 
to a new location in Stanwix St., opposite 
the Joseph Horne Co. 

Plans for the dinner of the Jewelers’ 
Bowling League, it is stated, will be an- 
nounced this week, at which time the con- 
cluding games of the season will be played. 
The members of the league say they have 
had a lot of fun out of the pastime. 

Mrs. Emma Hukill Durkin, widow. of H. 
H. Durkin, for many years engaged in the 
jewelry business in Pittsburgh, died last 
week at Freeport, where she had been living 
recently. Mrs, Durbin was 83 years old and 
had lived the greater part of her life in 
Bellevue. 

Daylight saving time again will be ob- 
served throughout the Pittsburgh district 
starting Sunday, April 25. All persons will 
at that time move their timepieces forward 
one hour. The custom has been approved 
by a majority of the jewelers of this district. 
The new time will continue until the last 
Sunday in October. 

The Pittsburgh Credit Bureau announces 
that it received 18 new applications last week 
for membership, as against 19 the previous 
week. Most all of the leading jewelry stores 
are now members of the association. The 
credit forces will meet Monday night of next 
“week, at which time the manager of the 
Cleveland Bureau will deliver an address. 

DeRoy Bros., who bought out the stock 
of Mark Abel, are conducting a closing-out 
‘sale, preparatory to bringing about a general 
reorganization of the business. It is also in- 
tended to install new fixtures and otherwise 
make the place modern and up to date. The 
owners are members of the firm of S. H. 
DeRoy & Co. in Smithfield St. Mr. Abel is 
continuing with the new owners. 

Funeral services were held here recently 
for Mrs. Samuel Hall, wife of Samuel E. 
Hall, of Hall Bros., who was drowned at 
Vero Beach, Fla. The announcement of 
Mrs. Hall’s tragic death was a great shock 
to the friends of Mr. Hall and the firm in 
this city. She is survived by her husband, 
two children, three sisters and one brother. 
Deceased, who was 30 years old, was born in 
Mercer county. The interment was made at 
Groce City, Pa. 

The body of Dave Harris, found dead in 
bed in the William Penn Hotel, here, was 
shipped to Meriden, Conn., for interment. 
Mr. Hamilburg, of the firm of Hamilburg- 
Shaw Corp., of New York, came on to 
Pittsburgh personally and took charge of the 
remains and had the body prepared for 
burial. All of Mr. Harris’ effects were 
found intact, including money on his person 
received by check which he had cashed just 
before he died. At the time of his death 
Mrs. Harris was in Los Angeles, Cal., where 
also Mr. Harris had spent some time when 
not on the road. 

Announcement was made last week by 
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Emanuel Grafner, of. Grafner Bros., that 
Davis Weis, for 17 years with the firm, has 
been admitted to full partnership, and the 
friends of Mr. Weis rejoiced because of the 
announcement, as did Mr. Grafner. A letter 
has also been sent to the trade, generally 
setting forth that Mr. Weis is now a partner 
in the business. Mr. Weis will continue to 
buy the diamonds and watches, just as he 
has been doing for a number of years. His 
admission to full partnership, it is announced, 
is just reward for long and faithful service 
given to the firm, 











J. K. Davison’s Sons, jewelers at 210 S. 
13th St., announce a reward for the return 
of an Oriental pearl necklace of 113 stones, 
which has been lost. The necklace has an 
oblong sapphire clasp. 

William Sutton, secretary of the Penn- 
sylvania Retail Jewelers’ Association, has re- 
turned from his annual Winter vacation of 
several weeks, and is back to his post in the 
Strawbridge & Clothier jewelry department. 

Herman Bros., retail jewelers at 1024 
South St., were among the sufferers from a 
costly flood caused by a break in a water 
main which damaged several stores in that 
block. Their loss was estimated at $1,000 
or more. 

One of the interesting visitors of the week 
was A. Goldberg, a well known Trenton, 
N. J., retailer, who said that while conditions 
in that city might be better there was no rea- 
son for alarm as employment is increasing 
and the prospects for a good year are bright. 

M. Bogandoff, who is in the wholesale 
jewelry business at 732 Sansom St., has 
opened a retail store at 225 S. Broad St., 
and will divide his time between both places. 
He has placed Harry Mackey, well known in 
the trade, in charge of the S. Broad St. 
store. 

Among visiting retailers during the week 
were Benjamin DuBois, Royersford, Pa.; 
C. T. Richardson, Woodbury, N. J.; George 
Clemmer, Norristown; John Schutter, Ol- 
ney and Frank Wright, Chester. All re- 
ported business picking up to some extent in 
their localities. 

Gimbel Bros. are opening an exposition 
of jewelry in the new section of their de- 
partment store, one of the largest in the 
world, and included in it are to be some fine 
examples of ancient and modern jewelry, 
watches and clocks, the latter showing the 
evolution of timepieces from the earliest 
times to the present. 

Robbers who looted the women’s clothing 
store of Mrs. Ida Feinberg in Chester, Pa., 
of goods valued at $10,000, and took the 
stolen goods away in a motor truck are 
suspected of returning later in the same 
day and stealing the automobile of Abraham 
Feinberg, a jeweler, and brother-in-law of 
Mrs. Feinberg. He is a partner with -her 
in the clothing store. 

E. J. Hertz, well known retailer, for many 
years at 101 S. 13th St., now is in his fine 
new store in The Arcade on Chestnut St., 
between 12th and 13th Sts., and the esteem 
in which he is held by his old patrons and 
the trade was evidenced by a number of floral 
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emblems of good wishes which gave the new 
place the appearance more of a florist’s 
shop than a jewelry store. 

Passage of the auction bill prepared by the 
Pennsylvania Retail Jewelers’ Association js 
expected in the Senate of the Legislature 
this week. The measure has passed the 
House practically unanimously, and was be- 
fore the Senate Committee on Judiciary early 
this week. Thus far there has been no op- 
position of moment to its passage, and it is 
believed Governor Fisher will sign it with- 
out question. 

John D. Enright, well-known Kensington 
retail jeweler, opened his branch store on 
Chelten Ave., below Germantown Ave., last 
Friday, disregarding the proverbial “hoo- 
doo,” and was rewarded by the presence of 
a throng of residents of that section, who 
praised the fine appointments and stock. A 
large number of floral expressions of good 
will attested to Mr. Enright’s popularity 
in that section and in the local jewelry trade 
generally. 

William H. Hurlburt, of H. O. Hurlburt 
& Sons, and his son, W. Merritt Hurlburt, 
have returned from the senior Mr. Hurl- 
burt’s annual buying visit to Europe, which 
included visits to Amsterdam and Rotterdam 
and other diamond centers. Mr. Hurlburt 
found good stones higher in price than ever 
but plenty of them in the market, and 
brought back some fine specimens. Their 
return voyage was stormy and their vessel 
was two days late in making New York. 

Schedules in bankruptcy of Isidor Green, 
trading as Green Bros., wholesale jewelers 
and watchmakers at 8th and Chestnut Sts., 
just filed, show liabilities of $75,472 with 
assets $76,110. Of the claims $57,500 are se- 
cured by notes or otherwise and $17,290 un- 
secured. Creditors insist on being shown 
the extent and nature of the assets, a ma- 
jority of which, according to the schedules, 
consist of real estate mortgages, etc. These 
total $70,850, according to the bankrupt’s 
statement and doubt is expressed by many 
creditors if they would realize anything like 
that amount. 

A robbery in Philadelphia last week was 
committed by thieves who sent one of their 
number through a transom over the door of 
the store of Louis J. Roth, 710 W. Girard 
Ave. The intruder then admitted the others, 
and the thieves took their time in rifling 
show cases, selecting the best rings, watches 
and pins. They made no attempt to open 
the safe, where Mr. Roth had placed his 
more valuable stones and mounted work. So 
quietly did the thieves work that no member 
of the Roth family, asleep in their apartment 
over the store, was awakened. The robbers 
took loot valued at about $1,000. Roth was 
not aware of his loss until he was awakened 
by a policeman who noticed the open transom. 
Search of the police for finger-prints on the 
show cases and transom failed to reveal any, 
indicating the thieves were experienced in 
their line and wore gloves while rifling the 
stock. 








What is declared to be one of the nearest 
perfect diamonds ever found was mined re- 
cently in the Lichtenburg diggings of the 
Transvaal, according to a_ report from 
Johannesburg. The gem is pure white, is 
perfect in form, weighs 99 carats and is 


valued at $27,500. 
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Timely Trade Topics 











Dealers’ Helps in Window Displays and Merchandising’ 
Notes on New Products and Gossip of the Trade 

















Educational Window Showing 
Various Stages in the Manu- 
facturing of Silver Plated 
Spoons 





N article in THE JEWELERS’ CIRCULAR, 
March 16, on “A Sales Window That 
Attracts and Creates Interest,” referred to 


Far from detracting interest from the mer- 
chandise for sale, the plaque depicting the 
manufacture or construction of the product 
serves as a foil for the perfection of the 
finished article. 

The beauty of the completed object is 
accentuated by its position near the example 
of a crude stage in its growth as it never 
is in the beautiful setting that marks its 
usual presentation. Especially is this so of 





EDUCATIONAL WINDOW DISPLAY SHOWING PROCESSES IN MANUFACTURE OF SILVER PLATE 
WARE 


the educational window display arranged for 
the trade by the Holmes & Edwards Silver 
Co., Bridgeport, Conn. A cut of this 
window appears herewith. 

This window tells the story of the manu- 
facture of the silver plated ware of this 
concern by means of photographs of the 
actual process and plaques of the product at 
each of the stages of its development. This 
silver company firmly believes that a better 
understanding of the manufacture of its 
product leads to greater appreciation of its 
quality, and the company is right. Once the 
customer becomes acquainted with the 
Doints that make this silver different from 
other high grade plate a more eager cus- 
tomer is inevitable and the jeweler is sure 
to profit thereby. 

As was well stated in the previous article, 
besides the satisfaction the educational dis- 
Play arouses in the beholder, there is an 
added gain for the dealer and manufacturer. 


silverware and the enterprising manufacture 
of inlaid silverplate has made the most of 
this truth. 





New Edition of French Direc- 
tory of Jewelry Trade 





YHE 1927 edition of Annuaire des Fabri- 

cants D’Horlogerie, Bijouterie Joaillerie, 
Orfevrerie de France et des Industries qui 
s’y rattachent was recently published and 
copies have just been received in this 
country. This, as many of our trade 
know, is a directory of watchmakers, 
jewelers and goldsmiths of France and 
other trades connected therewith, and is 
published annually under the direction of 
G. Tardy, at 93 Boulevard de Port-Royal, 
Paris. 

This book has been found very handy 


by people in this country who wish to get 
in touch with representatives of various 
branches in the jewelry trade of France, as 
it is arranged so that the various products 
can be easily found in consulting its pages. 
In addition to the directory, it contains a 
vast amount of important information as 
to various countries, tables, etc., and a 
brief history of the important events of the 
jewelry and horological trade of the past 
year. The price of the volume is 18 francs. 





The Secret of Keeping Things 
in Their Proper Places 





i HIS is the age of efficiency for jewelers 
as well as everybody else and steel filing 
devices of every sort are saving valuable 
space and time for many concerns in this 
line. 

The New York Machinery Co. is supply- 
ing handy small parts cabinets for con- 
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veniently keeping small stones, crystals, 
moulds, dies, patterns, stock for rings, 
watches, etc., as well as bolts, nuts, drills, 
screws and a thousand other small parts. 

They are made in three styles with 56 
small drawers and 20 large drawers and are 
also furnished with 96 small drawers only 
or 48 large drawers. 

This concern has a complete catalog of 
modern steel filing equipment made espe- 
cially for jewelers which they gladly mail 
for the asking. The address is 200 Fifth 
Ave. 





Joseph Kessler, a jeweler at Glen Cove, 
N. Y., will open a jewelry store at Amity- 
ville, N. Y. 
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Portfolios Setting Forth Text 
and Announcements of 1927 
Advertising of 1847 Rogers 
Bros. Silver Plate 





A® a source of information and inspiration 
to the silverware trade, the International 
Silver Co., has just distributed between 
10,000 and 15,000 books, or portfolios, set- 
ting forth by means of text and illustration 
its advertising and merchandising plans for 
the first half of 1927 as these effect its 1847 
Rogers Bros. line of silverplate. The book 
is impressive in size, being 13x16 inches. 
Typographically and pictorially it is up to 
the standard set by the makers of 1847 
Rogers Bros. silverplate. It consists of 
28 pages and covers and the reproductions 
in full colors of various page advertisements 
appearing in such publications as Ladies’ 
Home Journal, Good Housekeeping, Satur- 
day Evening Post, etc., make it a most at- 
tractive piece of commercial literature. 

The key to the contents is given by the 
title of the book as it appears on the cover: 
1927 Witt Be A YEAR OF “EIGHTS” IN THE 
SILVERWARE BUSINESS, while on the back 
cover, in a panel similar to that on the first 
cover, appears the following: Make THIs 
an “EicHtT”’ YEAR AND A “GREAT” YEAR 
FOR YOUR SILVERWARE SALES. 

The figure “8” is the motif for the cover 
design and it has been treated in a very 
attractive and artistic manner. 

In 1926 the makers of this silverplate 
brought forth the “Pieces of 8” idea which 
met with an enthusiastic welcome by both 
the silverware trade and the consumer. It 
had been an unwritten law of the silverware 
business that sets and combinations should be 
made up of sizes of twelves. The “Pieces 
of 8” plan, however, as conceived by Inter- 
national Silver Co., called for sets made up 
of eights. The contention of the makers that 
this was the logical unit for an initial pur- 
chase of a set of silverware has met with 
the hearty endorsement of the public—an 
endorsement so overwhelming that the 
sponsors of the idea are laying even greater 
stress upon it than they did in 1926. The 
portfolio reviews the evolution of the idea 
and emphasizes to the trade the fact that 
a set of eights instead of sizes increases the 
dealer’s unit of sale by 33% per cent. The 
whole story may be summed up by quoting 
the brief text of the first page of the book 
which reads as follows: 

“Today’s innovation becomes to- 
morrow’s accepted practice. 

“Pioneered by 1847 Rogers Bros. 
Silverplate in 1926 . . . the Pieces 
of 8 in chests and trays is fast be- 
coming the largest selling unit in the 
silverware busniess. 

“Tt is replacing the Set of Sixes 
: . converting the buyer of ‘six 
of each’ to ‘eight’ of each . . . Thus 
raising the merchant’s unit of sale 
33%4 per cent. 

“1927 will be a year of ‘eights.’ 
The merchant who does not stock 
and push ‘eights’ liberally in 1927 
will be at sixes and sevens in his 
silverplate business! Make your 
year an ‘eight’ year... and a 
great year.” 
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To emphasize how thoroughly the silver- 
ware trade has been sold on the practic- 
ability and desirability of “Pieces of 8,” 
three pages are devoted to quotations from 
letters received from prominent silverware 
dealers, all of them enthusiastically endors- 
ing “The Triumph of Eights.” 

The happy thought which prompted the 
adoption of the name “Pieces of 8”—which, 
by the way, the International Silver Co. 
has registered as a trade make—naturally 
suggested the introduction of a piratical 
flavor into the illustrations, and the “Pieces 
of 8” pirate girl, within her very short 
existence, has become a familiar trade figure 
everywhere. Dealers have been quick to 
realize the value of this figure and have 
made use of it in various ways, one of them 
featuring a pretty girl in “Pieces of 8” 
clothes at the fashion show held early in 
the year at Coral Gables. Others have 
realized that cutouts and other display helps 
which the company supplies and in which the 
girl is featured are well worth displaying. 

Naturally, the ‘portfolio not only reviews 
the success of the “Pieces of 8” idea as 
it has already been manifested but goes on 
to show what may be expected during 1927 
and for a long time to come. Several 
pages are devoted to reproductions in full 
color of the company’s advertising, and 
these advertisements indicate that in addi- 
tion to the main theme—the “Pieces of 8” 
set in its various forms—the company has 
its eyes open to other features that will 
be of service to the man who sells its 
product. In 1926, the wedding season was 
celebrated by what was known as_ the 
Hints-to-the-W edding-Guest Week.” So suc- 
cessful was this plan that a similar week 
has been announced for 1927. 

This will be the week of May 2nd to 
May 7th inclusive and the news will be 
heralded to the public by a full page in 
colors in the May issue of the Ladies’ Home 
Journal and in the April 30 issue of the 
Saturday Evening Post. 
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This advertisement 1s reproduced in the 
portfolio and is a very charming announce- 
ment, delicate in its treatment and sure to 
attract the eye, not alone of the brides-to-be 
but also of the perplexed wedding guests 
who are wondering what they shall give, 

Simultaneously with the “Pieces of 8” 
campaign which is appearing in the popular 
magazines and women’s publications, a cam- 
paign of a very different character is under 
way in such class publications as Harper's 
Bazaar, House and Garden, Country Life, 
House Beautiful and Vanity Fair. This 
series of advertisements is a notable one. 
It is pitched in an altogether different key 
from the campaign in the magazines of 
wide circulation; it emanates “class” and 
its text is quiet and “editorial” in appear- 
ance. The illustrations are from _photo- 
graphs. 





Magnificent New Showrooms 
of Richter & Phillips Co., 


Cincinnati, O. 





HE salesroom section of the new estab- 
lishment of the Richter & Phillips Co, 
on the second floor of the Temple Bar Build- 
ing, northwest corner of Court and Main 
Sts., Cincinnati, O., shows but a part of the 
floor that is occupied by the jewelry concern. 
The company has 17,000 square feet of floor 
space on a single floor in the comparatively 
new structure that is directly opposite the 
Hamilton County Court House. Within 
this space it has centralized its various de- 
partments into one huge place and _ placed 
them as a unit, whereas the firm formerly 
took in four floors of the structure at 114 
W. 6th St. When the company moved in 
February, it installed an entirely new set of 
walnut showcases, railings and desks, in or- 
der to carry out a harmonious plan and set- 
off the new place. 
In making the photograph shown, the pho- 














ONE VIEW OF THE NEW 





SALESROOM OF THE RICHTER & PHILLIPS CO., CINCINNATI, 0. 
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tographer stood in the section utilized for 
office space. Back of the showcases there is 
stored a vast quantity of jewelry, although 
the floor is but one story removed from the 
ground floor. 

The formal opening that was held by the 
frm about a fortnight ago was attended by 
more than 1,000 persons, all of whom were 
men. A buffet luncheon was served by the 


company. 





Gossip of the Trade 





Co-operative Group Insurance 
Co-operative group insurance for the 
benefit of its employes has been established 
by the Elgin-Brun-Mill Company, manu- 
facturers of jewelers’ novelties, watch cases, 
etc., Pittsfield, Ill. The life insurance alone 
exceeds $55,000, while liberal benefits are 
provided under the terms of a health and 
non-occupational accident policy. The group 
plan is being underwritten by the Metro- 
politan Life Insurance Co. Under the co- 
operative arrangement premiums are paid 
jointly by employer and employes. All 
employes receive $1,000 of life insurance 
each, while the sick and accident benefits 
amount to $10 a week. These become 
payable when an insured employe is unable 
to work, due to sickness from any cause, or 
injury received while off the job. Besides the 
death benefits created by the insurance, the 
contract includes a total and permanent 
disability clause. This provides for the 
payment of his life insurance in full, to an 
employe becoming totally and permanently 
disabled before age 60. 
x * * 
Engagement Rings for Men 


Clifford W. Allsopp, of Allsopp Bros., 
Newark, N. J., ring manufacturers, believes 
in keeping everlastingly at it, and carries out 
his belief by action. Satisfied that the idea 
that the engagement ring for men has taken 
hold all over the country, he is in the fight 
to keep up the good work and not permit 
the campaign, which has proved sensible, 
logical and profitable, to slip back just at the 
time when it should be pushed hardest. And 
that time is now, the present hour. 

It is obvious, he points out, that the cus- 
tom cannot be maintained ‘and furthered 
without some co-operative efforts on the part 
of those who are most vitally interested in 
it. The ring manufacturers are the inter- 
ested ones and they are requested to help 
along the campaign by sending contributions 
to F. W. Bryant, chairman, or Clifford W. 
Allsopp, 26 Camp St., Newark, N. J. 

x * * 
Isador Stern of Stern Mfg. Co., Newark, 
N. J., Has Optimistic Outlook on 
Business During 1927 


Expecting and therefore preparing for the 
biggest business in its history, is the mental 
picture of the business situation of the Stern 
Mfg. Co., at 401 Mulberry St., Newark, 
N. J., as detailed by Isidor Stern, head and 
organizer of the company. 

He said that the comments of his business 
friends were amusing, to say the least. 
Some were so pronounced against the idea 
of adding pendants to his line of rings and 
not only expecting to sell them but actually 
paying big money in the way of preparing 
for a big sale that they politely said, he was 
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“sure crazy,” while others admitted that he 
had a proper vision and was dead right in 
carrying out his conviction. 

Mr. Stern was prepared for the accusation 
of being called crazy, as the same accusa- 
tion was made when he established the Stern 
Mfg. Co. in Newark, seven years ago, and 
started the output of Tiffany style rings. 
He got out among the trade and before a 
wheel was turned in the new factory, he 
had orders for $250,000 worth of Tiffany 
style rings. When he started the factory 
covered 2,000 square feet of space and now it 
has doubled and contains 4,000 square feet. 

Stern seems to be a popular word with the 
company. I. Stern is the proprietor, W. 
Stern-berg is office manager, and George 
Stern-ecker is the New York representative. 

* * * 
Weinstrum Watch Co. Moves New York 
Office and Show Room 


The Weinstrum Watch Co. moved, March 
19, from 12 John St. to 93-95 Nassau St., 
where customers and friends are cordially 
invited to call and inspect its new, larger 
and more attractive showroom and offices. 

The Weinstrum Watch Co., organized in 
1921, is composed of Ralph Wein, Alex 
Wein and Hyman Wein and has been doing 
business since its organization at 12 John St. 

The main office is the unit moving the 
branch offices remaining as of old. Chicago 
address, 35 E. Wacker Drive; Los Angeles, 
228 W. 4th St.; Montreal, 137 McGill St.; 
Toronto, 125 Simeve St.; and Geneva, 
Switzerland, 10 Rue De La Boarse. 

The Weinstrum Watch Co. is the sole 
manufacturers and distributors of the well 
and favorably known Abra watches and 
watch movements. 

x ok 
W. Green Electric Co. to Move to New 
Quarters 


The general jewelry trade will be inter- 
ested to know that the W. Green Electric 
Co. will move to new quarters, 182 Broad- 
way, corner John St., New York, where new 
premises are being fitted up exclusively as 
a showroom for the exhibition of polish- 
ing, buffing and grinding motors, electro- 
plating machines and generator sets and the 
“Sal-Hyde” electroplating salts. At the 
new showrooms will be displayed all ma- 
chines and plants in active working condi- 
tion and in all sizes. A special department 
will be devoted to demonstrating and 
teaching the trade without any charge the 
correct methods of electroplating in gold, 
silver, platinum, copper and nickel. The 
trade is cordially invited to visit the new 
headquarters. The concern is about to issue 
a new, concise and condensed catalog, No. 
E-97, showing all the features embodied in 
the line, which may be had gratis by writ- 
ing to the W. Green Electric Co. 

* * * 

Advance Models of New Haven Clocks 

Advance models of New Haven clocks, 
which will be released to the trade in the 
Fall, were displayed to a number of mem- 
bers of the force of A. I. Hall & Son, in 
the St. Francis Hotel, San Francisco, by 
James M. Catlin, sales manager of the New 
Haven Clock Co. Some of the items dis- 
played were new Gothic Alarms, and 
watch assortments. One of the interesting 
features is that the new alarms and watches 
are to come with unbreakable crystals, 
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made by the DuPont Viscoloid Co., from a 
patent substance which will neither discolor, 
burn, nor shrink. A circular letter, illustrat- 
ing these clocks and watches in color, will 
be mailed to the trade on the A. I. Hall & 
Son stationery, prior to their presentation in 
the fall. 
* %* * 


Brod & Co. Move New York Office Uptown 


Brod & Co. moved April 1 and have joined 
the uptown crowd. They deserted their old 
quarters on the 14th floor of 9 Maiden Lane 
and are now located at 10 W. 47th St., New 
York. The factory is as of old at 26 Beecher 
St., Newark, N. J., but the show rooms and 
Metropolitan offices are at the 47th St. ad- 
dress and they are very attractive offices. 

*x* * * 


New Line of Antique Stone Cameo Brooches 


Harry Higham, head of the Frank Kre- 
mentz Co., 164 Emmett St., Newark, N. J., 
is specializing this Spring in a most at- 
tractive offering for the trade consisting of 
antique, stone cameo brooches. That they 
are fair to look upon goes without saying, 
and what is more to the point from the 
manufacturer’s standpoint, they are proving 
good sellers. 

* * * 
Trotteur Sport Jewelry 


“Trotteur Sport Jewelry” which is the 
distinguishing feature of the season’s offer- 
ing of Jules Schwab & Co., 377 Fifth Ave., 
New York, pays a tribute to every important 
sport in the whole category. There are em- 
blems for golf, tennis, hunting, areoplaning, 
canoeing, baseball and all phases of eques- 
trian sports. Various sporting scenes are 
reproduced with moonstones, crystal, and 
opaque-colored stones in gold and silver 
mountings. The colors are really interesting 
and are available in reproduction of rose, 
jade, topaz, opal, cornelian and sapphire 
stones. The up-to-date society woman will 
be able to select a different “Trotteur” 
bracelet or brooch to go with everyone of 
her sporting activities. Last year Jules 
Schwab & Co. started out with the “Trot- 
teur” bracelet which proved a great selling 
success, and the result was that an elabora- 
tion of the sport idea followed this Spring. 

* * & 
Sunbeam and Serpentine Jewelry 


There is something new under the sun, 
notwithstanding the old theory to the con- 
trary, and, according to Jerald Stern, the 
publicity man of Cohn & Rosenberger, 34th 
St. and Broadway, New York, the some- 
thing new consists of the Sunbeam and Ser- 
pentine jewelry. The former consists of 
bracelets, brooches, necklaces, earrings, 
rings and vanities made up of star pink 
stones of a beautiful lustre, mounted in 
dainty filigree settings of burnished silver 
gray. The Serpentine jewelry covers neck- 
laces and bracelets of flexible, twisted coils, 
in old English, green gold and solver fin- 
ishes. These carry out the reptilian vogue 
of today. The Serpentine line comes in 
chokers and 30-inch length necklaces in from 
one to five-row effects. The bracelets come 
in single rows and are worn in groups of 
six or eight at a time. They also come in 
two and three-row twisted effect. Earrings 
are back stronger than ever. All types of 
buttons, hoops and drops are selling exten- 
sively. 
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MASTERPIECES of the ART of CLOCKMAKING | 





Bronze Metal Tambour Clock 





Just a few examples of the extensive 
line of 8-day, High-grade, World 
Renowned, Chelsea Clocks. 

Cost more than others, 

BUT 


The Value is there. 





On sale by Highest-class Jewelers 


CHELSEA CLOCK CO. 
(Established 1897) 
10 STATE STREET BOSTON, MASS. 


Louis XVI Clock 
Bronze Metal Cases 


GIFTS THAT LAST— 
CAN BE HANDED DOWN AS HEIRLOOMS 


METAL CASES FINISHED TO ORDER AS DESIRED 


SHIP'S BE BELL C nl le LL S 13 A MANTEL 
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Banjo Clock 
Beautifully Decorated 





Yacht Wheel Ship’s Bell Clock Clock and Barometer Desk Set “Commander” Ship’s Bell Clock 
(Also Without Base) (Also Clock Sold Separately) 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CrirCULAR regarding’ any advantageous 
device or plan which they are utilizing in con- 
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Side Line Possibilities for Jewelers 





Written Expressly for The Jewelers’ Circular 

















EWELERS are giving more attention to 

the possibilities of the gift business today 
than ever before. The question that arises 
“Will people buy gifts from my store if 
I open a regular department?” is answered 
by the success of those jewelers who have 
already ventured into the field. 

If the jeweler can sell the more expensive 
gifts for weddings and other occasions, why 
cannot he extend his line and get. the bulk 
of the gift business of his community? The 
problem resolves itself into three separate 
questions, the answers being favorable to the 
jeweler. 1. What do people buy for gifts? 
2. How often do people buy gifts? 3. Where 
will they buy gifts? 

Knowing the customer’s wants is half the 
battle of retailing, the other half being the 
struggle to supply the demand. A little 
study of the gift business along the three 
lines suggested will make it easier for the 
jeweler to sell gifts. 

What do people buy for gifts? It depends 
upon what the gift is intended to represent. 
If it is a token of remembrance, the value 
may be little or much. If it is a token of 
love the value will run as high as the cir- 
cumstances of the donor will permit. 

Some of the more important gift offer- 
ings in everyone’s life are prompted by the 
occasion. In fact; most gifts are prompted 
by the occasion and bound up with the event 
that occasions its purchase. 

Some of the most profitable lines for the 
jeweler to stock in his gift department may 
be mentioned briefly, as follows: 

Potteries—including such articles as flower 
holders, perfume lamps, jars, jugs, vases, 
figures of famous characters, animals and 
familiar scenes. 

_Glassware—including vases, pitchers, fruit 
pieces, lamps, beads, bottles, trays, smoking 
sets, etc. 

Brassware—including desk sets, trays, 
candlesticks, boxes, plates, baskets, bowls, 
urns, gongs, etc. 

Bronze—including candlesticks, smoking 
Sets, ash trays, animals, figures, book ends, 
door knockers, lamps, lanterns, statuettes, 
clock sets, birds, ete. 

Silverware—including boudoir accessories, 


cigarette cases, flasks, trays, and other novel- 
ties, as well as hollow ware, spoons, forks, 
knives, etc. 

Leather wares—including pocket books, 
bill-folds, card-cases, hand bags, hand dec- 
orated leather desk sets, book covers, etc. 

China—including the finer pieces of well 
known imported and American makers, also 
open sets of dinner and tea wares, etc. 

Stationery—writing papers, greeting cards, 
wedding stationery and stationery for social 
use. 

This list is necessarily very incomplete but 
it shows the wide variety of lines that can 
be handled profitably in the gift department. 
It answers very broadly the question, “What 
will people buy for gifts?” 

The next question, “How often will people 
buy?” is very important. Unless the people 
can be made to purchase often the stock-turn 
of the gift stock will not be more frequent 
than that of the jewelry stock, while one 
of its redeeming features is that it not only 
produces a profit and increases the number 
of patrons for the jeweler, but that it in- 
creases the number of stock-turns. 

It has been found through research that 
it costs the large department stores about 
7 cents to serve every individual customer 
who buys at these stores. It has also been 
found that while the expenses of doing busi- 
ness in these stores has mounted considerably 
during the last ten years that the cost of 
customers per capita has been reduced. 
While no such research has been made as 
to the cost of customers in the retail jewelry 
store it is more than obvious that the cost 
will be considerably higher than that in 
department stores. The gift department af- 
fords the jeweler a means of reducing this 
cost per capita, and to increase his stock- 
turns materially to his profit. 

The jeweler is in a position to know when 
gifts are purchased because his is essentially 
a gift business. His sales depend largely 
upon wedding gift sales, birthday gift sales 
and other gift occasions. The number of 
these occasions are increasing as the mer- 
chants handling gifts enlighten the people 
as to appropriate times when gifts should 
be given. 


Besides the wedding and birthday anni- 
versaries we have a host of other anniver- 
saries when gifts may appropriately be given, 
among which are the following: 

St. Valentine’s Day, St. Patrick’s Day, 
Easter, Mother’s Day, Father’s Day, Hal- 
lowe’en, Thanksgiving and Christmas. Be- 
sides these, gifts are given on many other 
occasions, when speeding a relative or 
friend on a journey, and when the tourist 
returns he or she is expected to bring gifts 
in his hands, guests appropriately signify 
their pleasures in the homes of friends by 
giving gifts upon their departure or arrival. 
And the occasions increase to the extent 
that those interested in the gift business 
educate the people to gift giving. 

The giving of prizes at bridge parties and 
other social events has extended the sale 
of the merchandise often sold as gifts. While 
these little prizes are of low value in the 
individual items the amount of money spent 
on prizes of this character in a year by the 
American people must run into the millions 
of dollars. Who gets this trade? 

Prizes usually run in value from 50 cents 
to $2.00 for each event, and be it known 
that it is a growing custom in cities, at 
least, that each table of the card party 
must have its own prizes. This means an 
increased number of prizes, but may have 
a tendency to reduce the quality and price 
paid for them. It is not unusual, however, 
for the “first” prize to run in price from 
$2 to $5, while second and other prizes 
may be of little or no particular value. 

There is one thing in the jeweler’s favor 
in all of this business. If he has established 
a prestige in his community for integrity 
and quality, the prize that comes from his 
store, with his name on the article or wrap- 
ping, wili have a dignity and value that 
makes it desirable to the possessor, and 
hence, to the purchaser. 

The writer has heard jewelers decry this 
business because they have been years build- 
ing up a high-grade trade, and have gained 
a prestige in their locality of which they are 
justly proud. They overlook the fact that 
they can sell an article for a dollar that 
is of just as good value and quality as 
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Full Page Ingersoll Advertisement 
in 
THE SATURDAY EVENING POST-—April 2 
AS UP-TO-DATE AS A 
1927 AUTOMOBILE 
NGERSOLLS have acquired, and crown, is more closely cased and has the air of a 
le | q y 

earned, such a reputation forde- higher priced watch. 

pendability that people some- And so on through the entire line of 15 models, 
times overlook their good looks and up-to-the- ve of which are illustrated above, and all of which 
minuteness. are carried by most stores that sell Ingersolls. 
They are, as one automobile company €xPresses It, We suggest that you go to one of these stores, see 
“Constantly Improved.” Important style features the complete new line and select just the watch 
like the con “ a incorporated into the you most want. 
ene aeaiiipianaimanes The watches illustrated are: the Yankee, $1.50; the 
For instance, note how the new metal dial of the Junior, $3.25; the Midget, $3.25; the Wrist Watch, 
Midget with its dainty new figures gives ita sprightly, ‘3 59- and the Waterbury in a tolled gold-plate 
stylish look. case, $8.00. Prices in Canada slightly higher. 
Note, too, the graceful tonneau shape of the Wrist 
Watch and /ts metal dial. Take a glance at the jeweled 
Waterbury in its rolled gold-plate case, and at the 
1927 model 12-size Junior. 
Even the Old Reliable, the famous Yankee, which 
you buy for $1.50, now has an antique bow and INGERSOLL WATCH CO., Inc 
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NEW YORK CHICAGO SAN FRANCISCO MONTREAL 


Factories and Service Department: Waterbury, Conn. 
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they can a diamond for a thousand dollars. 
It is not necessary for the jeweler to sell 
- “cheap” merchandise because he adds a few 
lines that sell for a low price. If he does 
he will be making a big mistake, of course. 

The volume of the gift department may 
come from the lower and medium priced 
articles, but this should not stop the jeweler 
from stocking and selling the higher priced 
lines. The size of his store and the buying 
power of his community are the only limita- 
tions he has to actually meet. Competi- 
tion is the life of trade, but it is as nothing 
to an experienced merchant and an aggres- 
sive merchandiser. 

The people will be only too glad to buy 
gifts from the jeweler if he will stock the 
articles they want to buy at the prices they 
are willing to buy. 

A recent trend of the jewelry business 
makes it possible for many jewelers to ex- 
tend their business in gift merchandise more 
profitably than ever. The installment method 
of selling jewelry and kindred lines has 
extended greatly within the past five years. 
This business has developed along certain 
lines. It will be found that jewelers whose 
business is distinctly of the installment type 
are putting all of their energies into selling 
silverware, clocks and watches, glassware 
and china. The business is being developed 
along these lines because it is most profit- 
able for the jeweler to make individual 
sales of as large amounts as possible. The 
installment business cannot thrive on small 
items that the customer is accustomed to 
pay for out of hand, but must depend very 
largely on sales that are only occasionally 
made. 

Jewelers who have installment store com- 
petition may find relief in a greater con- 
centration on smaller items of merchandise, 
and gift merchandise. He need not lose 
any of his larger item business than he is 
losing through the modern trend of busi- 
ness, and he can add largely to his business 
by offering the public the lines the other 
jewelers neglect to feature. 

It has been truly stated that the success 
of a gift department depends largely upon 
the display of the merchandise. But the 
merchandise must be on hand to make the 
display. The variety must be such as will 
please the customer and induce her to pur- 
chase. 

Displays are made for two purposes. One 
to show the customer what the jeweler is 
offering; the other, to create a desire for the 
articles displayed. The manner of the dis- 
play is very important when these two points 
are considered. The customer must be 
shown -the articles and at the same time be 
made to desire them. 

Some jewelers have found success in 
counter case and wall case displays of gifts, 
especially of the higher grades, but it is 
becoming apparent to many that the lower 
Priced articles will sell best when shown on 
tables in open displays, and in masses. 

Jewelers should study their communities 
very closely and learn as far as possible the 
trend of demands of all lines that he carries. 
In individual cases jewelers have found suc- 
cess in delving into antiques. This is not 
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Why Nota Sewelean’ F chitin Pageant ? 
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N UNUSUAL and interesting fashion 

pageant given in Pasadena, Cal., by the 
Cosmetologists’ Association at the Shake- 
speare Club, suggests to me the idea of a 
jewelers’ fashion pageant presented in a 
similar manner. 

A short description will give the plan, 
and a group of local jewelers might well 
adopt the method used. 

The art of hairdressers and cosmetolo- 
gists was demonstrated before the women 
of the Shakespeare Club with a beautiful 
garden as a setting, and the blooms of the 
garden were represented by costumed mem- 
bers of the association. In the garden 
were also booths of beauty shop owners of 
Pasadena. The best model and best booth 
won a silver loving cup. In a delightful 
entertaining, picturesque manner, the latest 
fashions of bobs and transformations, and 
the latest beauty secrets were revealed dur- 
ing the evening’s program of demonstra- 
tions. ‘Cosmetics were given away to those 
who attended. 

In order to go to this unique fashion pa- 
geant, the women had to obtain a compli- 
mentary ticket from any one of a long list 
of “cosmetologists” whose names were pub- 
lished in a newspaper advertisement 
announcing the affair. 

A group of jewelers could certainly offer 
to the women of the community, through 
the leading club, a fashion pageant that 
would be far more alluring and interesting 
than any put on by hairdressers and beauty 
experts. How very definitely the trend of 
fashion is seen in the styles of jewelry! 
How essential that women know the correct 
jewelry for each costume and_ each 
occasion ! 

Living models might represent, the 12 
jewels that are the recognized birthstones 
of each month, and tell something of the 
romance and history of each gem—or even 
recite in the good old school-day style, a 
poem with a couplet for each pretty model 
after this fashion: 


JANUARY— 
The gleaming garnet holds within 
its sway, 
Faith, constancy and truth to one 
alway's. 


FEBRUARY— 
Let her an amethyst but cherish 
well, 
And strife and care can never with 
her dwell. 


MARCH— 
Who wears a bloodstone, be life 
short or long. 
Will meet all dangers brave and 
wise and strong. 


' APRIL— 
Innocence,, repentance—sun and 
shower— 
The diamond or the sapphire is her 
_ dower. 


MAY— 
No happier wife and mother in the 
land, 
Than she with emerald shining on 
her hand. 


JUNE— 
Thro’ the fair pearl’s charm, the 
happy years 
Ne’er see June’s golden sunshine 
turn to tears. 


JULY— 
No other gem than ruby on her 
breast, 
Can to the loving, doubting heart 
bring rest. 


AUGUST— 
She, loving once and always, wears, 
if wise, 
Carnelian —and her 
paradise. 


SEPTEMBER— 
If sapphire upon her brow is laid, 
Folly and dark delusions flee afraid. 


OCTOBER— 
When fair October to her brings 
the opal, 
No longer need she fear misfor- 
tune’s peril. 
NOVEMBER~— 
Firm friendship is November’s, and 
she bears 
True love beneath the topaz that 
she wears. 


DECEMBER— 
December gives her fortune, love 
and fame, 
If amulet of lapis lazuli bear her 
name. 


home is 


You would need a speaker of authority 
and recognized position to give an inter- 
esting, instructive talk on Jewelry Fash- 
ions, and let the models furnish the illus- 
tration of the facts presented. An appro- 
priate stage setting would be a model of 
an exclusive, beautifully jewelry shop, and 
have clerks there to make the selections of 
suitable jewelry for each customer. A 
woman jin sports clothes asks for sports 
jewelry; a woman in afternoon dress seeks 
to buy something to harmonize with her 
frock: a woman in evening dress looks for 
becoming jewels, etc. The girls in their 
attractive, latest frock creations will win 
the interest of the audience, and the clerk — 
can then “get across” the jewelers’ message 
regarding the styles of jewelry and the 
requirements of good taste. 

That would be the simplest stage setting, 
but a more elaborate fashion pageant could 
have many scenes and many models, show- 
ing women at bridge parties, country clubs, 


the . opera,.. the..formal.. dinner. party, the 


dance, etc. ; 
In such a pageant, the jewelers should be 


sure to mention and feature the re-creation 
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A New Conklin 


—in Colors 
The Conklin “Three Fifty” pen in 


colors is Conklin’s answer to the 
growing demand for a moderate 
priced pen of real quality in the 
popular shades. In Azure Blue and 
Red, this sensational new pen will 
bring new business and new profits to 
every dealer displaying it. Here is an 
obviously big measure of beauty, 
variety and utility for $3.50. Get your 
order in early. 


The Conklin Pen Company 
Toledo, Ohio 


Chicago San Francisco 








“Three Fifty” 



























April 6, 1927 


Storekeeping Department 








of old-fashioned jewelry into modern styles. 
Have models dressed according to the pe- 
riod of the quaint, old-fashioned jewelry 
and then a woman of today wearing the 
lovely, artistic creation designed from one 
er more pieces of out-of-date jewelry. To 
many women, this will be an amazing 
revelation of the possibilities that lie in for- 
gotten gems which they considered mere 
keepsakes. 

If this co-operative fashion pageant were 
given and the jeweler’s name published in 
newspapers, announcements and tickets pro- 
cured at the stores, many people would 
become acquainted with the local jewelers 
and even that first call after a free ticket 
might yield an immediate sale. Certainly 
such a fashion show would win future trade, 
and probably the best logical time to give 
such an affair, would be shortly before the 
Christmas holidays. 

It is quite customary for a single jeweler 
to lend jewels to a dress fashion show given 
at a local theatre, or give a small fashion 
revue within his own store to a_ limited 
number of patrons—but this means CO- 
OPERATIVE ADVERTISING—a big 
fashion pageant sponsored by all the 
jewelers of the city, and presented to large 
audiences. 

If it is profitable 
heavens what a word!—wouldn’t 
worth while for jewelers?—M. H. A. 


to cosmetologists— 
it be 


Side Line Possibilities 





(Continued from page 109) 








possible for all jewelers, of course, yet there 
is a demand for antiques that is always pres- 
ent in every community. 

The trend towards Colonial furniture and 
the ‘fitting up of rooms in this style of dec- 
oration brings into demand articles of the 
Colonial type. The gift department may 
in some respects become the purveyor of 
antiques and especially of articles distin- 
guished by this period of American life. 

The jeweler may find considerable benefit 
to his gift business if he will specialize along 
some particular line of merchandise, either 
as a line or as a period. Japanese and 
Chinese emporiums are to be found in many 
of our large cities where Japanese and Chi- 
nese art are the particular inducement for 
customers to visit these places to purchase. 
If the jeweler will select some particular 
period, some particular type of art, some 
particular line of merchandise and special- 
ize in it, through superior knowledge and 
experience he will probably find it very 
profitable. 

The slogan of the National Gift and Art 
Association last Fall was “Every Day is a 
Gift Day.” Its appropriateness is obvious 
to all who study the question of gifts, and 
of the great increase in gift giving that is 
prevailing in our daily life—A. E. E. 








“Do you like moving pictures ?” 
“Absolutely not. I almost broke my neck 
hanging the darn things.” 
—Dartmouth Jack o’Lantern. 
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Packaging of Merchandise 











Address delivered by A. W. Wells, of the Dennison Mfg. Co., before the recent convention 
of the Nebraska Retail Jewelers’ Association 














OU have a very beautiful store, on which 
you have spent a great deal of time, 
labor, thought and money. You have beauti- 
ful fixtures, an attractive floor, exceptional 
pieces of jewelry, clocks and silverware. 
All in all, you have created an atmosphere 
of beauty and luxury to surround your mer- 
chandise and impress the purchaser. 

Most items sold in a jewelry store are 
sold for gift purposes, and you should as 
far as possible carry the wonderful atmos- 
phere you have created in your store to the 
recipient of the gift. Since it is obvious 
that the merchandise itself cannot carry your 
name, the box or case is the only means of 
surrounding the gift with the atmosphere 
and make the kind of impression on the 
recipient that your beautiful store has made 
on the purchaser. 

The package you send out of your store 
is the first thing the recipient of the gift 
will see. For that reason alone, it has the 
best chance of making a good impression 
on the one who receives it. Your store and 
the merchandise you sell will be judged, 
first of all, by the package, and the impres- 
sion on the purchaser and the recipient will 
be whatever the package makes it. 

Since your store is distinctly a store of 
gifts, your competition is not alone from 
your competitor in the retail jewelry line, it 
is from every other line of merchandise 
sold for gift purposes. These competitors 
in other lines are using packaging more than 
anything else, as a means of getting over 
the gift idea for their line of merchandise. 
The candy man will take a pound of good 
candy that is worth at retail from 75c. to 
$1, put it in an attractive box and sell it 
for $1.50 and up to $3.50. The automobile 
accessory man will take an ordinary acces- 
sory, put it in a holiday box and make a 
very nice gift out of it. The meat packer 
will take a ham or a piece of bacon, dress 
it in an attractive package, and make a very 
acceptable gift out of it. The manufac- 
turers of perfume, cosmetics and _ toilet 
articles have done more with packaging to 
develop their lines of merchandise for gifts 
than any other class of trade. For proof of 
this statement, you need spend only a few 
minutes in any first-class drug store and 
observe how they will dress an ounce or 
two of perfume, a few ounces of powder, 
or some other product of their manufacture, 
and make a highly desirable and impressive 
gift out of it. 

Aside from the gift idea in merchandising, 
it scems to make very little difference in 
what we buy today, whether it be some- 
thing to eat, drink or wear, we are almost 
certain to receive that merchandise in some 
kind of package; a bottle; a can; a box; 
a case; or, some other kind of package, but 
one thing is certain, whatever kind it is, it 
will be designed to impress us with the 
quality of the merchandise and let us know 
at a glance that the merchandise has a 
recognized value. 


The box or case used for any item in 
the jewelry line will reflect on that piece 
of merchandise. If it is not attractive in 
design and construction, it will detract from 
the value of the merchandise. On the other 
hand, if it is designed and manufactured 
with the same skill and care as the mer- 
chandise itself, it will add to the value of 
the merchandise and give a lasting impression 
for your store. 

Packaging is distinctly an advertising 
medium, and like any other good medium of 
advertising, the only one who pays more 
than his share of its cost is the one who 
does not use it properly. He pays in lost 
sales and lost profits. 





“Gifts with a Future” ,. a: 
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DDING interest through variety, the 

Vancouver, B. C. store of Henry Birks 
& Sons, Ltd. the well known chain of 
jewelry and diamond stores in the Dominion 
of Canada, has changed for the nonce the 
ringing phrase “Gifts That Last,” to 
“Gifts With a Future,” to inject a slightly 
different note and a variety appeal in its 
announcements. 

Birks recently suggested the giving of 
“Gifts With a Future,” which is a neat 
way of indicating the lasting qualities of 
“Gifts That Last,” overcoming any lack of 
novelty of this latter phrase from its con- 
stant repetition; which, however, is neces- 
sary if the public is to be duly impressed 
with the lasting quality and durable satis- 
faction of jewelry by the slogan adopted by 
the trade. 

There is an unmistakable intrigue, how- 
ever, about the phrase “Gifts With a 
Future,” a hidden promise of a career for 
a gem, or set of silverware which some day 
will flower and mature into a priceless heir- 
loom, and more than fulfill its mission and 
intrinsic worth as a gift, as it is handed down 
in this period of future usefulness to 
posterity. 

As the ad writer at Birks recently cleverly 
wrote: 

“Hasn’t someone you know a birthday this 
month? Birthday gifts are an ever recurring 
problem. 

“We suggest ‘gifts with a future’-— 
lovely, lasting, useful things that will bring 
back pleasant memories of you for all the 
birthdays to come. 

*You will find thousands of these at 
Birks.” 

There may be seen therefore to be much 
merit in the phrase “Gifts With a Future,” 
which the Canadian firm has so well utilized, 
and which may be adaptable from time to 
time in the announcement of the average 
jeweler, where variety may -be lent to his 
appeals and support the theme of the 
national slogan which also indicates the 
durability of his gifts and impresses this 
single quality upon the public. 
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Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 








Made to Order Goods our Specialty 
Forty-four years of satisfactory service to an increasing 
number of customers. 


Our facilities for manufacturing and designing are at 
your service. 
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NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 





Manual of Diseases of 
the Eye 


By Charles H. May, M.D., New York. For students 
and general practitioners, with 377 original illustra- 
tions, including 22 plates with 71 colored figures. 
Eleventh edition, revised. Cloth. 390 pages. Price, $4.00. 





The Optical aries Company 
11 John Street : New York 








Direct from Mines in India, Ceylon and South America 


ZIRCON’S 


And other precious Stones 
Expert Diamond Cutting and Lapidary Works 


F. J. ESSIG and MENG CO. 
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{he Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. . 
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Mother’s Day 

A. well-directed gift 
campaign built around 
Mother’s Day should 
prove epochal to the 
jeweler. Half-hearted 
offerings do not 
arouse much zeal for 
purchasing expensive 
gifts, just barely 
enough to set one off 
for a box of candy 
or a bunch of flowers 
at the last moment. 


There is no more 
touching theme the 
jeweler could select 


than mother love and 
self-sacrifice. Around 
these the jeweler 
should build a gift 
appeal that will melt 
a mountain, and it 
can’t be done without 
taking time to pre- 
pare the advertise- 
ments and write ef- 
fective copy. 
Baby’s Day 

Child Health Day 
will be recognized on 
May 1. The jeweler 
should not overlook 
this as an opportunity 
to exploit articles for 
the baby. He is not 
confined to new-born 
babies or small 
babies, but can ex- 
tend his operation to 
include all babies. 

A Baby Week is 
suggested with a tie- 
up with Child Health 
Day as a_ starting 
point. 

Tourists 

The American peo- 
ple are a nation of 
tourists. With 4,- 
000,000 motor cars at 
our command day and 
night we are not go- 
ing to stay at home. 
Touring creates its 
own needs. Among 
these are to be found: 
Goggles, match safes, 
vanity sets for the 





Jewelers’ Merchandising Calendar 
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Appropriate Sales Events 


Birthstone Campaign—the Emerald. 
Gifts for the Baby. 

Gifts for Mother. 

Wedding Ring Offerings. 

Jewelry for Summer Wear. 
Outdoor and Sport Merchandise. 
Wrist Watch Campaign. 
Trophies and Prize Cups. 
Sterling Silver Week. 

Toilet articles for hot weather. 
Tourists’ Comfort Accessories. 
Objects d’art for home decoration. 
June Brides and Graduates. 
Flower—Lily of the Valley. 


Anniversaries and Holidays 

1. May Day; Moving Day; Battle of 
Manila Bay, 1898. 

1. Child Health Day, symbols, healthy 
babies and baby accessories. 

8. Mother’s Day, symbols, mothers. 

10. Memorial ‘Day: North and South 
Carolina. 

12. Tammany Day: New York. 

13. Memorial Day: Tennessee. 

20. Anniversary of the signing of the 
Mecklenburg Declaration, North Carolina. 

24. Empire Day: Canada. 

30. Decoration Day (Memorial Day). 
Symbols, patriotic and in memoriam. 








Step on the Gas in May 


There is no limit to the mileage the jeweler can pile up in May. It is a month for 
every jeweler to step on the gas and hum along the highway of increased business. 
There are only two requisites for a busy May, and they are, first, to be ready to go, 
and then, to go. 

Merchants in other lines of business will be competing along the speedway with 
every kind of vehicle that will travel. If he hopes to keep up with the procession he 
will have to step on her and break all speed records and push forward with all the 
advantages of high-test store methods. 

The jeweler should reflect the sunshine of the season in.his store activities. Sunshine 
events should follow one another in quick succession. He should make capital of the 
out-of-doors. 

People are now turning to out-door sports. 
the people creates a new need for merchandise. 
very carefully and see where he can enter with something that is wanted. 
to sell a thing when the buyer believes he needs it. 

The “Gift” idea can be played to the fullest extent this month, not only with advance 
advertising of wedding and graduation gifts but with extensive exploitation of Mother’s 
Day gifts and Baby’s Day gifts. 

No speed limits to hamper May—no Traffic Cops to prevent the get-away. 


Every change in the living habits of 
The jeweler should study the situation 
It is easy 
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A day consecrated to devotfon and duty to that 
spas ome noblest of all God’s creations—the Mother. For the 
sacrifices she has made, no tribute is adequate to lay 
upon the altar of her love, care and solicitude of a life- 
pis time. And yet the slightest remembrance, 'the merest 
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clocks, 
and 


car, vases, 
cigar lighters 
many other little 
items the jeweler 
sells. Besides these 
we find many vacuum 
bottles and camp 
equipment in use that 
the jeweler could 
stock. 
Mother’s Gift 

The jeweler could 
sell higher priced 
lines if he planned to 
have all the children 
of a mother “go to- 
gether and buy her 
something worth 
while.” He can se- 
lect a few mothers as 
the recipients of this 
bounty, and go after 
the children with 
tactful suggestions as 
to the best way to 
please her. 


May Pole Window 


There is something 
attractive about a 
May Pole Dance. 
Several dolls dressed 
as dancers could be 
made to appear to be 
twining around the 
May Pole with their 
flowers and garlands 
lending color to the 
display. 


Decoration Day 


The jeweler will 
want to show his re- 
spect for the dead 
heroes of the nation 
in a fitting way. His 
window is the me- 
dium. Amid a som- 
ber setting a wreath 
of evergreens and an 
American flag will 
speak most elo- 
quently. 

June Brides And 

Graduates 


June wedding gifts 
may be exploited dur- 
ing the entire month 
of May, but feature 
the other events too. 
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EFORE entering into a discussion of the 

ways of obtaining effective store and 
show window lighting, it will be necessary 
for me to explain some of the semi-tech- 
nical terms that I must use in reference to 
illumination and light sources. 

The first term which I will define briefly 
is a lumen. A lumen is a unit of measure- 
ment of a quantity of light. In the early 
days, light sources were rated in candle 
power, both mean horizontal and spherical. 

Spherical took into consideration all 
light rays emitted by the source while mean 
horizontal concerned only the horizontal 
rays. Mean horizontal candle power is al- 
ways less than spherical, the amount de- 
pending on the construction of the source. 

The next term with which you should 
acquaint yourselves is foot candle. A foot 
candle is a measure of the intensity or 
quantity of light falling upon some surface. 
An intensity of one foot candle will be 
produced by one lumen of light falling 
on an area of one square foot. If the 
same lumen of light is distributed over a 
square surface 2 feet on a side, we will 
have % of a foot candle intensity since the 
area would be 4 square feet. Likewise, 
if four lumens fell on the surface of 1 
foot square we would have an intensity of 
4 foot candles. 

Having used the term foot candle in- 
tensity, it would be interesting to note the 
wide range that we meet in everyday life. 
Moonlight has an intensity of about 0.025 
foot candles, while tests made on the putt- 
ing green on a bright summer day, bring 
out the fact that our sight is not hindered 
with an intensity ranging from 8,000 to 
12,000 foot candles, 

I mentioned the fact that we might also 
discuss the light sources. Today we find 
that the incandescent lamp is used in nearly 
all establishments, so I think it best to 
confine our discussion to it. 

The theory of the incandescent lamp is 
that if a piece of metal is heated it will 
emit light rays. A simple example with 
which we are all familiar is the case of 
the blacksmith who heats a piece of iron 
in his forge. At a low temperature it as- 
sumes a cherry red color but it doesn’t emit 
many light rays within the visible spectrum. 
As its temperature is increased, it gives 
out more and more light. When it reaches 
a white heat, the greatest number of light 
rays within the visible spectrum of the iron 
are given off. The same principle is applied 
to our incandescent lamp. The filament, a 
piece of tungsten wire, is heated to incan- 
descence. 

You are probably asking yourself the 
question, why do you put it in a glass 
bulb? 

The answer is that oxygen supports com- 
bustion, and if we attempt to heat it to 


such a high temperature in the atmosphere 
it will immediately go up in smoke. There- 
fore we surround it by a glass bulb and 
exclude all oxygen. In the case of a type 
C or gas filled lamp, the atmosphere is first 
exhausted and the bulb then filled with an 
inert gas. The function of this gas is to 
retard the rate of the filament evaporation. 


The spectrum of the incandescent lamp 
contains much more of the red and yellow 
rays than daylight. This feature is most 
desirable in many cases, as the yellowish 
green rays affect the eye much more than 
the blue. In other words they register 
quicker. In the case of jewelry store light- 
ing, a whiter light has been found much 
more satisfactory than the yellow rays 
emitted by the regular incandescent lamp. 
This being the case, it is desirable to have 
a lamp which will give approximate day- 
light. 

It is a comparatively easy matter to design 
such a lamp. I think I can make the 
method clearer if I ask a question. Why 
does the laundress put bluing in the rinse 
water? It is easily answered; to take off 
the yellowish cast; to whiten them, in other 
words. Why then, can’t we do the same 
thing? We can and do. The Daylight 
Mazda lamp differs from the others only 
in the fact that its bulb is of blue glass 
rather than clear. This blue glass absorbs 
the excess yellow rays, giving us a white 
light. The excess of yellow rays is ap- 
proximately 35 per cent of the initial out- 
put; hence, when using these lamps, one 
must increase the wattage by this 35 per 
cent, if one wishes to maintain the same 
intensity. 

I have just brought eut the fact that we 
can change the color of our light rays 
without much trouble. We can also change 
the direction of the rays. This is highly 
desirable, since the light given off by an 
incandescent lamp is nearly equal in all 
directions and we usually require the major 
portion of it on the working plane and 
not the ceiling. Hence we should equip 
each lamp with a suitable reflector. I will 
discuss reflectors in detail and show you 
samples of several desirable types later, 
when we have progressed to the print 
where we must decide on the type to use. 

Let us return to the subject assigned, 
namely, Effective Store and Show Window 
Lighting. It covers a wide scope and can most 
easily be handled if it is divided into three 
parts: First, the illuminated sign or marker ; 
second, the display windows, which should 
act as the merchant’s introduction and ex- 
tend an invitation to the prospective cus- 
tomer to enter; third, the store interior, 
which should have an hospitable atmosphere. 

There are several types of signs or 


markers which might be used by the retail 
jewelers today. 


The first type that comes 
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to mind is the exposed lamp sign. This 
type is one which has its letters studded 
with lamps on three to six inch centers on 
the smaller sizes, such as a retail jeweler 
would use. The letters or symbols are 
usually painted white. When color is de. 
sired, it is usually introduced by means of 
color caps or hoods. A color cap or hood 
is a piece of colored glass that fits over 
the lamp. Its function is to change the 
color of the light emitted by an incan- 
descent lamp to the color of the hood; for 
example, if one wished to have a red sign 
at night, they would use red color hoods, 
since the red glass would absorb all rays 
of any other color. This type of sign, 
though commonly used, is not recommended 
for low mounting heights, namely 20 feet 
or less above the sidewalk. The reason 
being that if the sign is designed to be 
viewed from a short distance, the lamps will 
necessarily need to be placed close together 
and be of low brilliancy. This will tend to 
produce a sign of even intensity. Should 
we attempt to read this sign at a distance 
we would find it very difficult, if not en- 
tirely impossible. Why is this so? Perhaps 
the simplest way to explain it is to ask 
you to look at an ordinary incandescent 
lamp in a clear bulb from a distance of 20 
to 30 inches. You can see the filament well 
within the bounds of the glass globe. Now 
if you will view it from a greater distance, 
you notice the light source seems to get 
larger and has filled the glass globe. At a 
still greater distance, you find it coming 
outside. If you had two lamps side by side 
you would notice that they would soon blend 
into one large light source. Now, that 
is just what would happen to an exposed 
lamp sign in which the lamps are spaced 
close together. The letters all seem to run 
together and lose their individuality. You 
might suggest spacing the lamps farther 
apart. That would take care of the sign 
when viewed from a distance, yet when 
seen close to, it would appear very spotty. 
The best place to use such a sign as this 
is on a roof where people will have to 
view it from a distance and design it for 
that distance. 

The second type which comes to mind is 
the silhouette sign. This type of sign was 
very popular a few years ago. It consists 
of individual letters or symbols painted 
black and suspended several inches in front 
of a white background. This arrangement 
gives it a silhouette appearance, hence the 
name. The lamps are concealed behind the 
border in the smaller types so that one 
sees nothing except that which the designer 
wished one to, namely the letters or symbols 
silhouetted against a white or colored back- 
ground. I have mentioned a colored back- 
ground. Please do not attempt to procure 
this colored background by means of a can 
of paint and a brush. Instead let us color 
it with light. It is a simple matter to do 
so. Since our background is already painted 
a flat white, it will assume the same color 
as any light projected upon it. Colors may 
be obtained by means of color hoods as 
mentioned for exposed lamp signs. Very 
striking effects can be produced with a sign 
of this type by using several colors in con- 
nection with a flasher. A flasher is a 
device for flashing the lamps on or off at 
regular intervals. 

The silhouette sign has very good day- 
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light value as well as night value. They 
must be maintained, however, and kept 
clean. Particularly in the smaller towns, as 
the sparrows find them wonderful places 
in which to build nests. 

A third type of sign which is very much 
in use today employs opalescent glass let- 
ters, behind which are located incandescent 
lamps. These signs usually present a very 
neat appearance in the daytime as well as 
in the evening. We are all aware of the 
fact that motion attracts attention and these 
signs are stationary. True, we can have 
them flash on and off, yet I believe there 
is a better way of compelling attention and 
that is by the use of traveling borders. Let 
us assume that we have a sign of this type 
which we want to dress up. We will put 
a border around it studded with incandes- 
cent lamps. We can introduce color into 
the sign by again using color hoods. In 
order to make the border appear to travel, 
we call use a motor driven flasher which 
will put out every fourth lamp simul- 
taneously. 

Of the three types of signs just described, 
we must select one which is not only con- 
spicuous but also attractive and appealing. 
Our choice can easily be narrowed down to 
the last two. Probably the greatest deciding 
factor between them will be that which other 
merchants in your locality are using. If 
you believe in attracting attention by con- 
trast you would probably select the type 
they were not using. However, either type 
would be very satisfactory and contrasts can 
be made by changing the colors of the bor- 
ders or backgrounds according to the type 
being used. 

The second part or show window light- 
ing is of greater importance than most 
people realize. The enormous value of show 
window lighting is not to be doubted. Huge 
sums of money are spent yearly to construct 
or reconstruct show windows. 

Anyone walking along the sidewalk will 
pause to look at a striking display in the 
daytime. If a jeweler fails to illuminate his 
windows after dusk he greaty shortens their 
useful working hours. In order to justify 
lighting them after dusk we must consider 
their value with respect to the rest of the 
store. A statistical expert has found that 
the space devoted to a show window 1s 
worth a surprisingly large proportion of the 
rental value of. the entire store. In one 
store, more than 100 feet long, the windows 
only 2 feet deep, proved to be worth 12 per 
cent of the rent asked for the whole place. 
He also found that the cost of proper win- 
dow illumination is such a small item in 
comparison with having the window there 
that it can almost be neglected. 


I have just used the phrase proper win- 
dow illumination. What do I mean by it? 
I mean that a window should have an in- 
tensity of light high enough so that the mer- 
chandise on display may be easily seen. It 
must come from the right direction and be 
of the correct color and quality. Since the 
last two statements call for detailed expla- 
nations, let us consider first the right in- 
tensity or quantity of light. 

In order to determine how much light we 
need we must first appreciate the fact that 
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we see by contrast. If we light a match 
in a darkened room, it seems very bright 
though it may not emit much light, where- 
as if I should light one here in the bright 
sunlight it would be hardly noticeable. This 
fact shows us that if we have a store on a 
well lighted street and the stores next to 
ours are well illuminated then we will re- 
quire a higher intensity than they are using, 
if we wish to have our windows conspicu- 
ous by favorable contrast. You have prob- 
ably asked yourselves by this time what are 
the advantages of having a higher intensity 
than the neighboring store and I must an- 
swer by citing the results of two tests made 
in two widely separated cities, Newark, 
N. J., and Cleveland, Ohio, by two different 
groups of engineers. These tests were con- 
ducted under various weather conditions 
and over a period of several months; thus 
representative data were obtained. 


The object sought was: 


First: To determine the actual drawing 
power of a window when lighted to differ- 
ent levels of illumination. 

Second: To ascertain the drawing power 
of colored light and of spot lights. 


When the window was illuminated to the 
low intensity of 15 foot candles 10 per cent. 
of the people on the street paused to look at 
the display. When the intensity was in- 
creased to 30 foot candles 12 per cent. of 
the people stopped. The increase in the 
foot candle intensity was followed by a 
similar increase in the number of people, 
who stopped and looked into the window. 
When the intensity of 100 foot candles was 
reached, it was found that 21 per cent. of 
the people stopped. The introduction of 
color attracted 40 per cent. more people for 
the same hourly current cost. The engi- 
neers did not run the test at any levels 
higher than 100 foot candles due to the lim- 
ited facilities they had to work with at that 
time. Higher intensities which are in use 
today indicate that the same proportional 
increase prevails. The average intensity 
which is found in show windows today is 
in the neighborhood of 65 foot candles. 
This is obtained by using 150 watt Mazda 
C lamps spaced on 12-inch centers along 
the front of the ceiling about 6 inches back 
of the glass. 


Since the light emitted by an incandes- 
cent lamp is nearly equal in all directions. 
it is highly desirable to equip these 150 
watt lamps with a reflecting device to re- 
direct the rays which would ordinarily go 
to the ceiling back to the articles on dis- 
play. There are several types on the mar- 
ket and each have their desirable features. 
The two most commonly used are the pris- 
matic glass and mirrored glass type. The 
former permits a small percentage of light 
to be transmitted through it to the ceiling 
and valence. This is desirable especially 
where a combination sign and valence are 
painted on the window. For displays of 
jewelry the Daylight Mazda C lamp will be 
found most satisfactory. When using these 
lamps it is necessary to use about 35 per 
cent. more wattage in order to obtain the 
same intensity. A small spotlight might 
be used in a window to feature some spe- 
cific piece of jewelry. It would have a Day- 
light Mazda C lamp also. The use of this 
spotlight builds up the intensity on the form 
to such an extent that, though we can easily 
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visualize every other article on display we 
are impressed by the way the featured one 
stands out, hence a desire to examine it 
closer is born within us and we enter the 
store. 

The third part or store lighting is the 
next one to be considered. The store inte- 
rior will-be illuminated to a much lower 
intensity than the windows probably in the 
neighborhood of 8 foot candles. This illumi- 
nation should be of a direct type and not too 
highly diffused. We would use a prismatic 
glass luminaire or a crystal fixture here. 
Such a unit should be equipped with a Day- 
light Mazda C lamp. , 

The question arises as to how many and 
how large a lamp shall we need. It is rather 
difficult to make a definite recommendation, 
however. 

I shall give you a general rule which 
should help considerably. If you use 200 
watt lamps or larger you can figure that 
it will be necessary to use 1.5 to 2.0 watts 
per square foot of floor area. The spacing 
between units should not exceed their 
mounting height above the floor. If the 
store is 15 feet wide or less, one row of 
units will do. If it is from 18 to 25 feet 
wide two rows will be necessary. 

The wall show cases will act as mirrors 
and reflect images of the lighting units un- 
less we have at least twice the intensity in- 
side as out. A simple example might bring 
out this point more clearly. We are ap- 
proaching our home in the evening, say 
about 8 o’clock. The shades are up and we 
have no difficulty in looking in, yet after we 
enter and look out to see what is making 
the noise out in the yard we experience 
great difficulty. We endeavor to look 
through the glass in the window, but all we 
see 1s an image of ourselves and the people 
in the room. 

With this thought in mind, I hope you 
will light up your wall and show cases so 
that when the customers come into your 
store they will not be using your wall cases 
as a mirror to adjust their hats and ties 
before, but will see therein some piece of 
merchandise which should be reposing in 
their own domicile and make its purchase. 

Now in closing I would like to sum up 
or rather review the high lights of this lit- 
tle talk in order that you may carry away 
with you a condensed story. 


First : We learned a lumen was a unit 
of light flux. 
Second: That a foot-candle was the term 


used to measure light intensity. 

Third: That Daylight Mazda C lamps 
are better suited for jewelry store lighting 
than other types. 

Fourth: We learned that markers or 
illuminated signs help to segregate our place 
from the others on the street. 

Fifth: That our show windows have 
greater drawing power at night than in the 
daytime. 

Sixth: That it should be illuminated to 
an intensity of at least 65 foot candles and 
that the rays should come from the upper 
front of the window. 

Seventh: That our store interior should 
be illuminated to an intensity of 8 foot 
candles. 

Eighth: That the wall and show cases 
should have at least twice the intensity of the 
rest of the store interior. 
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11I—What the Advertisement Ought to 
; Be and Do 

AFTER learning what he has to sell and 

to whom he can sell it, the jeweler’s 
next step in the study of advertising is how 
to tell his story. There are two phases 
through which his story to the public has 
to pass: 

1. The words and sentences he uses to 
present his arguments, to describe his mer- 
chandise, to make his offers tempting and 
to get the prospect to take action. 

2. The way those words and sentences 
are visualized through the medium of white 
space, illustrations, types and borders and 
their arrangements. 

As a matter of fact the jeweler has to 
compete in advertising as in every other 
phase of his business. His advertising must 
be strong enough to overcome the urge of 
caution when the bank advertisement advo- 
cates caution and thrift, pointing out the 
need of providing for the future. It must 
be strong enough to make a person who 
has decided to buy something else change 
his mind and purchase the article the jeweler 
is advertising. It must be strong enough 
in emotional appeal to overcome all other 
emotional appeals being made by other adver- 
tisers, and at the same time overcome the 
scruples of the customer’s own thoughts in 
any other direction. 

An advertisement written in a few 
minutes gets the results it deserves. Good 
advertising takes time to write, and the 
more consideration the words and sentences 
are given, provided this consideration 
means improvement, the more results the 
advertisement will bring in cold cash. 

A good advertisement gets down to brass 
tacks at once. It does not beat around the 
bush. It is like the much-talked-of straight 
line between two points. It is the shortest 
line of argument that reaches the prospect 
quickest, and with the greatest force. But, 
while this is true, there must be no breaks 
in the line or the contact will be broken. 

It isn’t the number of words the adver- 
tiser uses that counts, but the force of those 
words, their power and efficiency in con- 
veying the meaning the jeweler wants them 
to carry. Superfluous words in any adver- 
tisement wastes the time of the reader and 
dissipates energy that should be conserved 
to direct the action of the reader-prospect. 
Advertisement that wastes time in getting 
to the point is like burning too much 
kindling to get the fire started. Often the 
kindling burns fiercely for the moment that 
the fuel is not ignited, leaving nothing but 
ashes and charred fuel to show for its 
energy. Advertisements that flare. up and 
quickly subside are seldom of great effect 
on business. 

Every word in the advertisement should 
mean something in presenting the message 
of the jeweler, and each word should lead 





on to the next so smoothly that the climax 
is reached in the shortest and most mean- 
ingful way. 

An advertisement is intended to do certain 
things. These things are: 


Attract attention. 

Arouse interest. 

Create desire. 

Satisfy caution or create confidence. 
Incite action. 
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This is the function of every advertise- 
ment intended to bring the advertiser direct 
results, and partially true of all advertise- 
ments. All advertisements that do not func- 
tion in this way are wasted efforts, with 
the possible exception of institutional ad- 
vertisements, which are more concerned in 
building up confidence in the mind of the 
reader and prestige for the advertiser. 

It is an easy matter for the advertiser 
to attract attention to his advertisements. 
Some of the methods used for doing this 
are: 

(a) Size; (b) shape; (c) color; (d) 
arrangement; (e) catchy headlines, etc. 

It is another matter altogether to arouse 
the desire of the reader. It can be done 
only by appealing to the emotions and to 
the reason. The appeal to the reason is 
sometimes more effective than the appeal to 
the emotions, but in the long run the appeal 
to the emotions will produce the greatest 
results. 

If the jeweler can learn why people buy 
jewelry he should not find it difficult to 
appeal to them in such a way as to arouse 
an interest in his propositions. Some of the 
buying emotions may be listed as follows: 

(a) Saving of money; (b) utility, i. e., 
usefulness, serviceableness, necessity, benefit, 
advantage, etc.; (c) pride and emulation; 
(d)love and enjoyment; (e) caution and 
foresight; (f) self-indulgence, i. e., vanity, 
pride, taste, etc. 

Sometimes the advertisement may be made 
to appeal to more than one of these emotions, 
but there are some of them that are opposite 
in character and can not be combined suc- 
cessfully in the same advertisement. 

Advertisements intended to appeal to men 
may contain facts and figures, arguments 
and practical suggestions. These should be 
given concisely and be snappy in tone. 
Advertisements intended to appeal to women 
should be suggestive rather than argumenta- 
tive. The arrangement must be artistic and 
tasteful. On the other hand, women love 
bargains and the advertisement with the 
bargain appeal is more likely to appeal to 
her than to men, unless a very practical 
reason for the bargain is presented. 

It must’ not be thought that we are ad- 
vocating a standardized advertisement devoid 
of all originality and individuality. The 


standardized advertisement will pull, pro- 
vided it has the proper elements, but the 
individuality of the advertiser is an element 


that should be capitalized to its fullest 
extent. 

The following suggestions may be summed 
up for writing advertisements : 

1. The copy should be truthful 
sincere. 

2. It should be short, concise and snappy, 

3. In giving facts the vital ones should 
be emphasized. 

4. Statements should be original, not 
stilted and lifeless. 

5. Avoid all empty words, do not use 
too many adjectives or superlatives, do not 
make extravagant claims, avoid vagueness 
and superfluities. 

6. Feature as many selling points as are 


and 


-feasible. 


7. Carry the reader through the mental 
process of possession of. the article. 

8. Give tangible reasons that will lead to 
a purchase. 

In studying the buying emotions, and in 
using them, consider the relative value of 
each to the proposition being made to the 
reader in the advertisement. If the saving 
of money is the most tangible emotion to 
arouse fill the advertisement with bargain 
copy. If utility is the best emotion to arouse 
see that the customer is told of the useful- 
ness of the article, and how the need for it 
can be gratified. If self-indulgence is the 
best emotion to arouse to secure buyers the 
jeweler should not hesitate to play up to the 
vanity and pride of the prospective customer. 

A study of the technical side of the ad- 
vertisement will be necessary if the jeweler 
is to find it possible to prepare advertise- 
ments that will sell merchandise. Not only 
must he know what to say but he must know 
how to present in an attractive manner what 
he has to say. The advertisement may be 
analyzed and divided into the following 


elements : 

1. Size and shape. 

2. Lay-out, i. e., arrangement of types 
and illustrations. 

3. Headlines. 

4. Descriptions. 

5. Illustrations. 

6. Prices. 

7. Name and address. 

8. Trade marks and trade names. 

9. Slogans. 

A small advertisement is often very 


effective in securing results, but, in the 
modern newspaper the small advertisement 
is likely to be over shadowed by larger ones, 
to the advertiser’s loss. Yet, given the 
proper lay-out, it is far more advisable to 
use small spaces persistently than large 
spaces spasmodically. There are times 
when ‘it is advisable to increase the size of 
the ‘space used, such as in the seasons when 
buying is at the peak, such as Easter, June 
weddings, Christmas holidays, etc. 

The lay-out, or arrangement of the adver- 
tisement should be such as to attract the eye. 
Contrasts shoul be strong, and this is espe- 
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cially true for the smaller advertisements. 
Freakish arrangement for the jeweler, how- 
ever, is not recommended. 

Headlines are used for the purpose of 
attracting attention, but they should contain 
the gist of the advertisement. They are the 
title of the message. If they are mislead- 
ing the flavor of the whole advertisement 1s 
spoiled. 

Descriptions should be adequate enough 
to visualize the article being offered. It is 
the height of folly for the jeweler to allow 
the customer to put his own picture of the 
article into his mind’s eye. It is then con- 
jured into being without adequate knowledge, 
and in comparison with other articles that 
may prove disadvantageous to the jeweler. 

Prices are a mooted question. As a 
general rule prices should be quoted, (a) 
as a matter of information to the customer, 
(b) for the purpose of comparison, (c) to 
emphasize values. 

The name and address should be given in 
every advertisement so that all may know 
who the advertiser is and where he may be 
found. 

The use of trade marks, trade names and 
slogans is considered worth while, but they 
must become widely known before they have 
much value. 

The jewelry business is essentially a gift 
business. This feature of the business must 
be carefully weighed in preparing the adver- 
tisements. While it is not necessary to pound 
the word “gift” to pieces in every advertise- 
ment the suggestion of the article’s suitability 
as a gift may well be continuously featured. 
There are, of course, times when it is 
wisest to come out with actual gift adver- 
tising, but there are other times when the 
gift feature should be made secondary, and 
merely be suggested in the copy. 

The advertisement should be thoroughly 
revised before it is allowed to appear in 
print. Proofs of the advertisements should 
be read so that errors may not be present. 

In conclusion, if the advertisement is 
clever in concept, high-sounding in phrase 
or humorous in any detail it is not a good 
advertisement. Advertising is a business 
and should be business-like. It is intended 
to convince the reader that the article 
advertised is one that he wants, that the 
advertiser is to be relied on for truthful- 
ness and the store for reliability. 


I1V—Where the Jeweler May Advertise to 
Advantage 
[N the estimation of the writer the proposi- 
tion of “where to advertise” is of greater 
importance than how to advertise, although 
the old saying applies, that “no chain is 
stronger than its weakest link.” Every link 
in the advertising chain must be equally 
strong if the customer is to be bound to the 
jeweler in a bond of business that is mutually 
satisfactory. 

Where will the jeweler spend his adver- 
tising appropriations? The answer should 
be, of course, where he can get the best re- 
sults from the expenditures. It is doubtless 
true that “advertising pays” but the question 
arises, how can it be made to pay the indi- 
vidual advertiser ? 

Advertising is more than listing the 
articles the jeweler has for sale. This is 
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apparent from the study of the subject 
already made in previous articles in this 
series. It is necessary that the people who 
buy should know what the people who sell 
have for sale, but when the merchant is 
singled out as a jeweler the people at once 
recognize to some extent, at any rate, the 
kind of merchandise he has for sale. And 
it must be remembered that all other 
jewelers are placed in the same class with 
the individual jeweler. This is done because 
the public knows that probably all jewelers 
sell similar lines. If they give one jeweler 
a preference it is for some other reason than 
that he is a jeweler among jewelers. 

If the jeweler is to get results from adver- 
tising, then, he must tell the people the 
difference between himself and _ other 
jewelers, the difference between his stocks 
and those of other jewelers and the differ- 
ence between his service and willingness to 
serve and that of others. 

It is because the jeweler believes he has 
something diffrent to offer that he is im- 
pelled to advertise. Now, where shall he 
advertise these advantages he has to offer? 
How can he reach his public with his story? 

1. Newspapers. The newspaper is the 
universal medium for advertisers. It is uni- 
versal because there is one that serves every 
community, if not many. The newspaper 
may easily be classed as the best general 
medium of advertising for any retail busi- 
ness. It reaches the greatest number of his 
possible customers at a cost that is lower 
than any other medium. It reaches them 
the greatest number of times during any 
period. 

The newspaper is always welcome to the 
individual and in the home. It is eagerly 
looked for daily by the great masses of the 
people. They want the newspaper, and any 
advertisement appearing in its columns is 
bound to be equally welcome to a large 
majority of its readers. 

All things being equal the newspaper 
having the largest circulation is the best 
medium to use. But there are exceptions to 
this rule. The quality of the circulation 
counts very largely in the results obtained 
from advertising in the newspapers. 

Newspapers are divided into three classes 
for the purpose of studying the results 
obtainable from them. These classes are: 


1. Morning newspapers. 
2. Evening newspapers. 
3. Sunday newspapers. 


While newspapers isued in the morning, 
evening and on Sunday have many things 
in common, it has been found that they vary 
to a greater extent than a casual thought 
will disclose in value to the retail advertisers. 
It is not our intention to go into this matter 
technically, but to merely call attention to 
a few of the things that the jeweler should 
consider in placing his advertising in news- 
papers. 

The evening paper is essentially the home 
paper. The morning paper is often taken 
from the home by the man of the house to 
read on the way to work, and in the office 
and store. The Sunday newspaper is 
everybody’s paper and is usually read in the 
home. The morning paper is usually con- 
sidered to be the paper for the classes, while 
the evening paper is the paper of the masses. 
This distinction should not be misunderstood, 
but it is essential that it be considered in 
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placing advertising directed to any particular 
audience. 

There is a fourth class of newspaper that 
should probably be considered, although 
their numbers in the United States are few. 
The weekly newspaper that is usually 
found in the larger cities. It is a com- 
bination of newspaper and magazine, of news 
and politics, of business and finance and of 
local social affairs. The circulation of such 
papers is usually small in comparison with 
that of morning and evening papers, but its 
quality of circulation ranks considerably 
higher. The small-town weekly may not be 
much of a paper in comparison with large 
dailies, but it is usually the most valuable 
advertising medium in its locality. 

The morning newspaper is usually con- 
sidered to be the man’s paper, while the 
evening newspaper is for the entire family. 
Therefore, if the jeweler has a proposition 
that will interest men only it is logical to 
believe that the morning newspaper is the 
best medium for him to use. If his proposi- 
tion is equally interesting to men and 
women the evening newspaper will probably 
secure him the best results, while, if it is 
directed specially to women the evening 
paper is essentially the best medium. 

The jeweler may study the features of 
each newspaper in his community for the 
purpose of getting a line on the best for his 
own use. The principal features of the 
newspaper are classified something like this: 
(a) news; (b) sports; (c) financial; (d) 
social; (e) humorous; (f) educational; (g) 
special features. 

Newspapers are often distinguished from 
each other in the way things are presented. 
One will prove sensational, and run to 
“scare heads” across the page in big type, 
while the other will be more conservative, 
and treat all news with but little difference 
of accentation. 

While the jeweler will find his customers 
in all walks of life, the particular field most 
profitable to cultivate is found among the 
higher classes, the educated and wealthy 
patron. . 

When the jeweler considers all of these 
things in selecting his newspaper mediums he 
will not have much difficulty in deciding 
which will prove the best to reach the par- 
ticular class of people he desires for his cus- 
tomers. 

2. Window Displays. It is sometimes 
questioned whether the window display or 
the newspaper is the better medium for the 
jeweler to use from a cost point of view. 
There is no doubt that the window display 
costs less to use, because the windows are 
there, and paid for in. the monthly rent. 
Yet, strange to say, some jewelers are nig- 
gardly when it comes to spending a little 
money for new fixtures and decorative 
accessories. 

(To be continued) 








Prof: Why should they celebrate Wash- 
ington’s birthday any more than mine? 
Frosh: Because he never told a lie. 
—Pitt Panther. 





She: You've been out quite a bit at night 
lately, haven’t you? 

He: Yes, about twenty dollars each 
night—Okla. Whirlwind. 
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Wadsworth Quality in its newest form! 
Distinctive Wadsworth Watch Bands 


open new markets for you 








Improved Ben Hur Model 


Designed for men. A movable pin-bar at- 
tachment regulates the width of the band to 
fit the lugs of any modern strap watch. The 
band opens in the center, is easily adjusted 
to conform to the wrist, and is fastened by 
a special safety lock. 

The ‘‘Amazon’’ for women is the same as 
the ‘‘Impreved Ben Hur,’’ except that the 
band is narrower and the watch attachments 
are especially designed for the lugs of a 
woman’s wrist watch. 





Olympian Model 


Designed for men. Made with the same pin- 
bar watch attachments as the ‘‘Improved 
. Ben Hur’’ Model. The ‘‘Olympian’’ expands 
to slip over the hand. After being properly 
adjusted to the wrist, it is held securely by 
a snap lock. 
The ‘‘Diana’’ for women is like the ‘‘Olym- 
pian’’ only narrower, and with attachments 
designed to fit the lugs of a woman’s wrist 
watch. 


ERE’S the beauty of Wadsworth 

design, the skill of Wadsworth work- 

manship, the high quality of Wads- 
worth materials—in an entirely new kind of 
Watch Band! Here’s a quick, sure profit- 
maker for a ready market! 

Wadsworth Watch Bands are made in 
Wadsworth Quality 14 kt. white or green 
gold filled, in plain or engraved finish. They 
offer for the first time a wrist-watch attach- 
ment as beautiful and distinctive as a Wads- 
worth Watch Case! 

Special mechanical features make possible 
the quick, easy, and permanent adjustment of 
these Bands to any modern wrist watch and 
any size wrist. 

Wadsworth Watch Bands are made in two 
distinctive types: One, the Olympian model 
for men, the Diana for women, which ex- 
pands to slip over the hand. The other, the 
Improved Ben Hur model for men, the 
Amazon for women, which opens completely 
to put on the wrist, and is held secure by a 
special safety lock. 

See the Wadsworth Watch Bands at your 
wholesalers! Now, while the market is brand 
new, is the time for you to ride in on the big 
profits. Order your supply today! 


The Wadsworth Watch Case Company 


“Case Makers for the Leading Watch Movements” 


Dayton, Kentucky 


Offices: New York, 20 W. 47th St. San Francisco, 150 Post St. 
Chicago, 35 E. Wacker Drive (Jewelers’ Building) 








ADVERTISED RETAIL PRICES 

: Plain Engraved 
al The “Improved Ben Hur” Model | 
ag (for men) $6.50 $7.50 | [ee 
The “Amazon” Model (for women) 

The “Olympian” Model (for men) ) 

The “Diana” Model (for women) $7.50 $8.50 
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AuTHok’s NoTE—Kealizing that there 1s a scare- 
ity of competent watchmakers employed or engaged 
in the jewelry business, this article is written 
at the request of the technical editor for the pur- 
pose of interesting the younger generation in the 
selection of watchmaking as an occupation. Among 
the mechanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, elim- 
inating the monotonous routine of many other lines. 
_The watchmaker has invariably been honored as 
the highest exponent of human mechanical skill, 
and delicate precision instruments of every de- 
scription come within the scope of the watch- 
maker’s ability. It would be impossible to operate 
our vast industrial system without the aid of ac- 
curate time pieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as_ watch- 
making generally comprises the manufacture of 
watch movements. However, the name, ‘“‘watch- 
maker,” in the jewelry business, is invariably 
applied to one who repairs watches, and a com- 
petent watchmaker or watch repairer should be 
able to make practically any part of the different 
kinds and models of watches now in use. 

If the remarks contained in this article are “old 
stuff” to the competent workman, we trust that 
it will be considered in the same spirit in which 
it is tendered, viz.: that of interesting and im- 
parting information to the beginner.—L. B. P. 





(Continued from Technical Issue of Mar. 2.) 


WE may now proceed to turn the spindle 

to the proper dimensions. In turning a 
spindle of this type, it is the usual practice 
to mount it between centers and use a dog 
for driving the spindle. This means turning 
one end of the spindle, then reversing and 
finishing the opposite end. However, if we 
do all of the turning without having to re- 
verse the spindle, we are eliminating possible 
errors. We may do this by turning a taper 
to fit in the taper hole of the spindle. We 
may select a piece of rod of suitable size 
and grip it securely in the wire chuck, then 
turn a taper to fit accurately in the taper 
hole of the spindle. It should be turned so 
that the spindle will fit close up to the chuck, 
a slight tap or two with a hammer will drive 
the spindle tight onto the taper. Then the 
tail stock may be placed against the opposite 
end and the spindle will be held in perfect 
alignment. The friction of the taper wil! 
usually hold sufficiently for the turning op- 
erations, but if it does happen to slip, we 


may drill through the cross hole of the spindle 
and fit a small pin in the taper, which will 
hold it securely. The pin and spindle may be 
turned down as one piece and the pin driven 
out after the work is finished. 

The feed of most slide rests is ample to 
iurn the entire length of this spindle, but in 
case it falls short of this, the turning tool 
may be shifted as required. Our first step 
will be to set the slide straight with the top 
face of the turning tool exactly ‘on the line 
of centers.” Then we take a light cut clear 
across the spindle until it is turned clean for 
the full length. As the diameter must be 
the same clear through, we may measure with 
the micrometer caliper to determine this 
point, shifting the slide as required. It 
should be understood that the calipering must 
be done before the spindle is turned down to 
the required size. The principal object in 
calipering at this time is to be sure that the 
spindle is the same diameter throughout. 
When we are sure of this point, then we may 
proceed to turn the spindle clear across, from 
end to end, and make the finished diameter 
of the turned spindle .260. This will allow 
us .010 for hardening, grinding and lapping 
to fit the bearings. 

Referring to Fig. 122, we will observe 
that there is a knob on the right end of the 
spindle. This knob is for the purpose of 
moving the spindle back and forth as re- 
quired, when grinding. The knob is shown 
in detail in Fig. 122. It consists of a har- 
dened steel shell, D, to fit over the end of 
the spindle a steel screw, E, for holding the 
shell in place and a knob, F, which slips 
over the shell and screws. 

While we are turning the spindle to size, 
we may also turn the shoulder to take the 
shell, D. This shoulder, shown at C in Fig. 
122 is one-half inch in length by .1975 in 
diameter. It should also be “necked” as 
shown at G. This is done to prevent break- 
age or distortion when hardening the spindle, 
and also to insure a clean, square shoulder 
when the end, C, is ground and lapped. This 
completes the turned work on our spindle, 


as the 2° taper on the left end of the spindle 
may be ground after the spindle is lapped 
and running in its own bearings, which will 
insure absolute truth for the taper. 

Referring to Fig. 122 the shell, D, is made 
of Stub’s tool steel, one-quarter of an inch 
in diameter. It should be centered and a 
three-sixteenths hole drilled and reamed as 
smooth as possible. The total length is one- 
half inch with seven-sixteenths of this 
length turned down just a trifle to take the 
knob. Our next step will be to make the 
screw, E, which holds the shell in place. 
The screw should be threaded to fit rather 
tight in the tapped hole in the spindle so 
there will be no risk of its working loose 
when in use. The head of the screw should 
be made as thin as possible and should also 
be slightly smaller in diameter than the 
shell, so the knob will slip over each. 

The knob, F, may be made of hard rubber 
or ivory. We prefer ivory as it is so much 
easier to turn and polish, and it makes a 
beautiful appearance also. The knob may 
be easily turned if we drill a hole so it will 
fit tight on the shell, D. Then insert a 
piece of brass or steel rod of suitable size 
in a chuck and turn it down so that the 
shell will just fit on friction tight. Then 
we may easily turn the knob to the required 
shape, face off the end that fits against the 
shell shoulder, rub it smooth with some very 
fine emery paper and finally polish with a 
small amount of pumice stone powder and. 
oil, applied with a piece of chamois. After 
the shell is completed, the knob may be 
forced onto it securely. 

Question: How shall we proceed to har- 
den the spindle, shell and screw? 

AnswER: To harden the spindle, we shall 
require a can of cotton-seed oil about two 
or three inches in diameter and high enough 
to accommodate the spindle lengthwise. To 
heat the spindle properly, we shall use a 
small melting furnace with a clean crucible 
deep enough to take the spindle. This will 
distribute the heat in a uniform manner, with 
no risk of burning the steel. .The taper 
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MI-EMP 


Trade Mark Registered 





The Watch Glass You Have Always Wanted ! ! ! 
The Watch Glass the Whole World Has Been Waiting For!!! 











No Idle Dream 


Above is an actual photograph, enlarged 3 | /3 diameters, 

of a V T F “MI-EMP” cut in half and ground to a dead 

flat surface. Note the hand room extending almost to 

the edge, no hand bending necessary; its perfect symmetry 
adds to the appearance of any watch case. 


-— 
+ < 


“Snap It In, That’s All” 


Order By the Name “MI-EMP” (Reg.) and Insist on Getting Them 
SHIPMENTS ARE NOW IN TRANSIT 


Your Jobber will be able to fill your orders the latter part of April. 
Price $6.75 per Gross 


PLACE YOUR ORDERS NOW! 


HAMMEL, RIGLANDER & CO. 


Exclusive Wholesale Distributors 


NEW YORK | U.S.A. 
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plug which we used to drive the spindle 
while turning should be removed. If the 
plug is tight in the spindle it may be readily 
removed by gripping it in the vise and strik- 
ing the end of the spindle, but we must use 
a block of hard wood to avoid marring the 
end of the spindle. Then we fill the taper 
hole and also the screw hole, with soap to 
protect them from scale. A piece of heavy 
iron wire may be inserted in the cross hole 
of the spindle to facilitate handling when 
hot. The spindle should be placed upright 
in the crucible, with a few iron nails packed 
loosely around it to hold it in position. Then 
apply the heat and bring it to a full cherry 
red clear through when it is ready for 
quenching. The big idea is to heat the 
spindle in an upright position and also 
quench it in the same position. The risk of 
distortion is greatly eliminated by following 
this method. The shell and screw may be 
hardened in the same manner. The spindle 
need not be tempered but it is best to draw 
the shell to a dark straw color and the screw 
to a dark blue. 

Question: Assuming that the spindle has 
been properly hardened how shall we pro- 
ceed to grind it true and of a uniform dia- 
meter throughout? 

Answer: In a previous installment, we 
described an attachment similar to our wheel 
and pinion cutting attachment, in which the 
arbor ran on 60° points. We may use this 
attachment for grinding the spindle. It is 
not quite as suitable for our purpose as a 
regular traverse grinder would be, but if it 
is used in the proper manner, the results will 
be the same in the end. To prepare the 
spindle, for grinding our first step will be 
to lap the taper hole in the end of the 
spindle. To do this, we shall select a piece 
of brass rod slightly larger than the taper 
hole in diameter. We will grip this rod 
in the wire chuck and turn a 2° taper so 
that it just fits into our tail stock spindle. 
This taper should be identical with the taper 
of the reamer we used for reaming the taper 
hole. Then we file cross marks in the brass 
{aper so it will hold the emery powder that 
is used for lapping. To lap the taper hole, 
we shall apply some flour emery and oil to 
the taper lap and with our spindle resting 
against a 60° point in the tail stock (to hold 
our spindle concentric) we may proceed to 
lap out the taper hole by holding our spindle 
against the lap. The taper lap should be 
run at a high speed and our spindle should 
be held firmly against the tail stock spindle 
at all times. The work may be moved back 
and forth lightly and should be kept well 
supplied with emery and oil while lapping. 
A few moments’ work will lap the taper hole 
quite smooth and true. 

Assuming that this has been done, we may 
clean the emery and oil from the brass taper 
and also clean out the taper hole in the 
spindle thoroughly. If the brass taper has 
not moved in the chuck, it will likely be 
found to run quite true and we may use 
this taper to drive the spindle while we 
do the grinding. All we need to do is to 
place the spindle against the taper and a 
slight blow will be sufficient to hold it fric- 
tion tight. Then we may place the tail stock 
in position and the spindle is ready for 
grinding. 

The proper wheel to use for grinding the 
spindle is an Alundum Wheel Grain 120, 
grade M, one and one-half inches in dia- 
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meter by one-quarter inch hole for the arbor. 

To prepare the wheel for our purpose we 
shall require a disk of brass about three- 
quarters of an inch in diameter by three- 
eighths of an inch thick. This disk may be 


. held in a wheel-chuck and a shoulder one- 


quarter inch in diameter by one-quarter inch 
in length is turned. This “boss” should fit 
into the hole in the wheel. A three-six- 
teenths hole should be drilled in the center 
of the disk. Then the disk may be cemented 
onto the wheel with gum shellac. 

Our next step will be to make a small 
arbor to carry the wheel. This may be 
a piece of steel rod, carefully centered to 
fit between the 60° points of our attachment. 
The rod or arbor is then turned between 
centers to fit securely into the hole in the 
wheel. If we make the arbor slightly taper- 
ing, it may be driven onto the arbor in the 
same manner. Now, the pulley, wheel and 
arbor complete, may be turned true on cen- 
ters. We may use a diamond point to turn 
the face of the wheel true. Then, when the 
arbor is placed in our attachment, we are 
ready to proceed with grinding the spindle. 
The wheel should be placed in the proper 
position on the arbor so it will make con- 
tact with the “line of centers” when the 
attachment is set up ready for grinding. The 
wheel should be well supplied with oil while 
grinding to avoid heating the spindle we 
wish to grind. It is a good idea to place 
the wheel in a cup of oil for a few minutes. 
It will soak full of oil, then, after the sur- 
plus oil is thrown off, there will be suf- 
ficient oil left to prevent heating. 

To proceed with the grinding, we may use 
a very light belt or even a piece of stout 
twine to run from the attachment pulley to 
the counter shaft. We run the lathe head 
at a slow speed and the grinding wheel at 
a high speed. With everything set in proper 
order, we may proceed to take a light cut 
clear across the spindle. We will proceed 
with this grinding until clean metal shows 
all over the spindle. Then we may mea- 
sure the diameter at each end of the spindle 
with our micrometer caliper. The measure- 
ments at each end of the spindle must be 
identical. If they are not, then we must 
shift the slide rest until it grinds the spindle 
the same diameter throughout. Assuming 
that we have attained this object, then we 
may proceed to grind the spindle down to 
within .001 of the lapped size. In other 
words, if the spindle bearings are exactly 
250 in diameter inside measure, then we 
may grind the spindle to .251. If the spindle 
is ground true and of uniform diameter 
throughout, .001 will be ample allowance for 
lapping it to fit the bearings. 

There are several points that must be care- 
fully observed when we do grinding of this 
character. All side and end play must be 
reduced in the lathe head. The slide rest 
must be adjusted so there is no side shake 
in the slides, also the base feed screws in 
the slide rest must be adjusted closely. 
Gauge the spindle carefully to determine if 
it is being ground to uniform diameter and 
be sure that the spindle is cool when gauging 
it. The heat that is generated in grinding 
will make a difference in the micrometer 
reading. This point should be very care- 
fully observed as we approach the final dia- 
meter the spindle is required to be. 

We shall not attempt to grind the end of 
the spindle to take the shell, D, as this may 
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be ground after the spindle is lapped to fit 
the bearings. 
(To Be Continued) 





Capital Needed 


66 WHat is capital?” 

The success of the business does 
not always depend upon this factor. A very 
large number of successful concerns have 
insured the lives of the men who direct 
them for the benefit of the business. This 
means that personality counts. 

Personality counts in any organization. 

A better secretary for the Horological In- 
stitute might mean a better Institute. But 
even personality must have certain aids. For 
instance, a man directing or executing poli- 
cies 1n an organization can work to better 
advantage if he has the needed people or 
tools for the work. 

Nearly every business needs, sooner or 
later, capital. 

The Horological Institute has reached a 
point where it needs some more tools. It 
can go on as it has been going, with some 
men giving freely of their time and others, 
their money to keep it going. But there 
is need for development. 

The Institute was started to help the 
whole of the jewelry trade. The National 
Research Ccuncil has given it free quarters. 
But the Council believes the Institute ought 
to have a permanent endowment and that this 
should be provided in large part by the 
trade. 

An endowment is simply so much capital. 
Three hundred Yale men have just pledged 
$20,000 apiece—$6,000,000—towards an addi- 
tion of $20,000,000 of endowment the uni- 
versity is seeking to add to the salaries of 
certain teachers. Just six educational in- 
stitutions have more than $275,000,000 of en- 
dowment. Fertilizer manufacturers, with 
nothing like the capital of the jewelers, are 
spending $250,000 a year on information and 
cooperative investigation independent of their 
individual work. Sugar growers are spend- 
ing $100,000 a year on certain research. One 
industrial group after another is providing 
money for a common fund to advance their 
business. 

Does America need accurate time? Are 
the jewelers going to give it? They are 
the people directly concerned to make money 
out of this service. Just take one branch of 
the jewelry business. Government reports 
indicate that the manufacturers of clocks and 
watches and parts increased their products 
in 1925 4.5 percent over the figures of 1923 
—an increase of nearly $2,500,000. 

I shall not quote figures on the capitaliza- 
tion of the jewelry trade. It funs into 
hundreds of millions. 

A million dollars capital—endowment—is 
none too much for the Horological Insti- 
tute. For the sake of America, for the sake 
of the trade, there should be centralized 
under the auspices of the Institute all tim- 
ing problems. One of the greatest of these 
is to produce competent workmen. 

A man paid $250,000 the other day for a 
painting. It probably was worth it. But 
how much is the Horological Institute worth 
to the jewelry trade? Who will help us to 
get $100,000 right now?—Paul Moore, Sec- 
retary, Horological Institute of America, 
Washington, ‘D.C. 
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NO GRINDING REQUIRED 
FOR FITTING 


Domed and Finished to Size. 
G-S FLEXO CRYSTALS are made of a special material having a hard, glassy surface, highly transparent and cannot be dis- 


tingu 


ished from glass 


G-S Flexo Fancy Shape Crystal Outfit 


The most profitable and simplest complete outfit for fitting 
Fancy Shapes 


Fang eae 
U.S Pat. O88; 
me foreign countries 





BEWARE of cheap and inferior imitations. 
A “G-S” IT IS NOT A GENUINE FLEXO CRYSTAL 


The new clear white 


G-S FLEXO CRYSTALS 
ROUND AND FANCY SHAPES 


Over 7,000 jewelers are now using 


and highly recommend them—A trial will convince you 


wh. THEY DO NOT CHIP, BREAK OR 
Teen naerted OROFITABLY. FIT TIGHT—NO DUST OR TARNISH ON DIAL. 


Anyone can fit quickly 
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CRACK. EACH AND EVERY CRYS- 


G-S Flexo Round 
Crystal Outfit 


The only practical and successful system in- 
troduced to the Jewelry trade for fitting watch 
crystals. It enables a jeweler to fit any case in 
a minute, giving customers prompt service and 
entire satisfaction. 


A small stock of only 4 gross G-S FLEXO 
CRYSTALS (% dozen per size) is required 
for a complete assortment to fit any size or 
make of watch, both the open and hunting case. 
(Hunting case crystals are made specially thin 
to fit the thinnest watch.) (Open case crystals 
are extra thick.) 


Order from your Wholesaler—or direct from us 
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MACHINE Co. G-S Flexo Crystal 
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Dear Sirs: 






Replying to your le 
we are very glad to advise you tnat y 
dust-collecting outfit which we pur 
ago is not only most satisfector 
investzent we have ever mace in 
for our shop 






The outfit is q 
efficient, trouble proof, requ 
tion to mainte 
proved upon 
outfit to any 
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Dust, 


etc. 
LEIMAN BROS. 


Polishing 


Conveniently arranged for quick work! 


No matter how little or much work you have to polish it should be done 


quickly and well—stores as well as workshops use these machines Pg Fd 
I all other 


corners of the premises free from dust and dirt that formerly were dusty 


so convenient, fitting into out-of-the-way corners, yet keeping 


and dirty. 


LEIMAN BROS., 23 Walker St., New York 














Gliminates 
Polishing 


in polishing 
silver, yewelry, 


Dust Collector 


MAKERS OF GOOD MACHINERY FOR NEARLY HALF A CENTURY 


Without a Dust Collector You 
Must Breathe the Dust! 


Dust being very light will naturally float in the air and no matter 
how careful you may be you can’t help but breathe it into your lungs 
when polishing—You must breathe the air and the dust is there laden 
with sharp irritating metallic particles from the metal article you 
polish. Needless to say this irritates the lungs and nasal passages, 
eausing sickness sooner or later. Avoid it by using one of these con- 
venient, inexpensive dust collectors. 

Pays for itself in the gold it saves! 
This irritating metallic dust has no business in your lungs—let this 
machine breathe it into the lungs provided for it. The strong air 
suction or current of air at each of the dust hoods drags this dust 
into the cloth bags underneath the machine where it is easily recov- 
ered, sent to the refiner, melted down and returned to you to pay the 
cost of your outlay first and an income to you ever after. 

Thousands in use in all sections! 
Cleanliness of shop and person is no respecter of location and so we 
find these dust collectors in as wide use in the West as in the East, 
in the South as well as the North, because they do as they promise— 
keep the shop clean, protect the operator’s health, pay back their own 
cost and create an income for the owner where no income exists now. 
Sure reasons enough for the purchase of one of these highly valuable 
and surely necessary outfits. 

Strongly built to last a life time! 
These machines are very heavily built not only for the purpose of 
lasting a lifetime but also to eliminate vibration, sound, etc., so that 
they may be used anywhere without disturbing customers or other 
workmen or neighbors. 
The largest factories find them long-lasting and so do the small shops 
and stores—and lasting many years they give the same smooth service 
every one of those years. 

Costs only a few cents a day for electricity! 
You only pay for electricity according to how much you use the ma- 
chine. The heavier you press on the buff the more current will be 
used, but heavy pressing means a shorter run, so it equalizes the 
expense for current which even for the heaviest service rarely if ever 
exceeds a few cents daily. 
Comes complete all set up as shown and ready to begin work 
at once! 

Every machine on being completed is carefully tested for a half day 
or more under a strain much greater than it will ever be called upon 
to endure in actual service. It is then ready for you—it is shipped 
out all ready to begin work as soon as you receive it—it only being 
necessary to connect the electric wires to the motor. 
You can’t do polishing work efficiently or well with dust flying in your 
face—even a little dust, a very little, daily breathed constantly into 
your lungs is bound to affect the most robust in after years because 
it sticks there and accumulates day in and day out. 
Your present walls and ceiling if you have been polishing without a 
dust collector for any length of time will show you what your lungs 
will be like soon. So delay no longer! Act today! 
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Antoine Tavan and His Prize Chronometer 
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18 THE museum of the Ecole d’Horlo- 
gerie of Geneva, are to be seen ten mod- 
els of escapements made by Tavan before 
1806. They are interesting for several rea- 
sons: all are of the same size, about four 
inches in diameter, beautifully made, and in 
perfect condition. They were made by or- 


explanations. The Institute made record as 
follows: 

“The Commissioners of the Institute of 
France think that Monsieur Pictet is en- 
titled to the well-deserved gratitude of the 
patrons of science and art for the communi- 


cation made to the committee regarding the 











Fic. 1 


From a pastel portrait in the library of the Society of Arts 
Distinguished Swiss inventor and watchmaker. 


Antoine Tavan 1749-1837. 
in Geneva. 


der of Melly Freres (Ruelh and Ferdinand) 
of Geneva, and in 1806, were exhibited by 
Professor Pictet* at the Institute of France, 
together with twelve large drawings with 





1Marc Auguste Pictet born Geneva 1752, Pro- 
fessor of Physics at the Academy of Geneva 1786, 
President of the Society of Arts 1797, member of 
the Tribunal 1802, Inspector General of Education 
1805, Correspondent of the Institute of France, 
non-resident member of the Royal Society of Lon- 
don, and nearly all the Academys of Europe. Died 
at Geneva 19th of April, 1825. 


models by Monsieur Tavan whose spirit of 
invention is combined with a talent for 
execution, very eminent. The committee is 
also indebted to the zeal of Monsieur Melly 
who was responsible for having had the 
models made in pursuance of his desire for 
the advancement of art. And the committee 
suggests that the Society of Geneva publish 
the descriptions and annexed drawings 
which have, been presented. 

“Executed at the Institute the 28th day 
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of July in the year 1806. 

“Signed: Berthoud, Lagrange, Monge, 
and \Prony, reporter. 

“The committee approves the report and 
adopts its conclusions. 






















Fie. 2 
Tavan’s Chronometer which took the gold medal at 
the Geneva competition of 1819. 


“Certified correct at Paris, the 30th day 
of July, 1806. 
“DELAMBER, 
“Permanent Secretary.” 


The Institute deputized the engraver, 
Geoffrey, to make the copper plates of the 
drawings. For some reason, probably the 
turbulent political situation, the plates were 
temporarily lost, and it was not until after 
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HOOVER & STRONG, INC, 


—Netallurgists 0 


Qrrice ann Works, 119 West TUPPER STREEt SEITE 


Scraps — Sweeps 
P Pp BUFFALO, N.Y. U.S.A. <~ 


Waste } 


° ! Metals Like Humans 
Bought F aitly Have Character 


That is why Hoover Precious Metals 
are respected everywhere by manufac- 
turing and_ retailing jewelers—as 
standards of quality and workability. 






















Each lot handled separately through 
all operations while seller has equity 
in the lot. €@, Experienced, technically 


i i i tt td 


trained men handle your assaying That is why 

and refining. You deal with a house ° 

of exceptionally high standing and Hoover White Gold 
long experience. is known to “light the diamond and 


stand the test of time.” Your trial , 
order will light the way to a permanent ‘ 


THE S.S. WHITE DENTAL MFG. CO. business relation with us. 
INDUSTRIAL DIVISION 
We invite a trial refining job now. ; 


152 W.. 42nd Street New York, N. Y. , Ship us your present accumulation of 


sweeps, scraps, etc., for refining. By 
§ the returns we make you will know 
FACTORY ADDRESS why we so jealously guard our busi- 


Prince Bay, Staten Island, N. Y. ness slogan— 
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ll Golden Rule Refiners- Since | 912 
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Refiners and Assayers 


HE recognized position of leader- 
ship enjoyed by Handy & Har- 


man in the field of silver is evidence rB. HAGSTOZ @ SQN 


of their ability to serve you well in ; 
the field of platinum. A firm with the 709 Sansom St., Philadelphia 


standing of Handy & Harman can af- 
ford only to excel in all its depart- 

















Established 1845 


ments 
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HANDY & HARMAN | | yews PETKIN 0c. 


57 WILLIAM STREET 
ANALYSES OF 


NEw York CITY PLATINUM METALS, WHITE GOLD 


Dealers in and Refiners of Precious Metals. GREEN GOLD, SOLDERS, WASTES 
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the death of Pictet that they were found and 
the Institute’s report printed in No. 5 of 
the Bulletins of the Society of Arts in 
1827, this was republished in book form and 
with it a supplemental report by a commit- 
tee composed of Descombats, Demole, Les- 
chot, Petitpierre, Frisard, Tavan, Maurice 
and Pictet, in 1831 under the title, “Descrip- 
tion of the Escapements Most Used in Horo- 
logy.” It was again republished in 1851, and 
has been much quoted. Dubois* took whole 


THE 


JEWELERS’ CIRCULAR 


meait for watches, Lobster Claw (“da patte 
d’écrivise, Antoine Tavan invenit anno 1796 
& fecit anno 1804’), Articulating and Sur- 
prise (“Brisé et & Surprise, Antoine Tavan 
invenit anno 1800 & fecit 1805”). The mod- 
dels became the property of Monsieur Baute 
who placed them in Museum Rath, from 
whence they passed to their appropriate 
place in the museum of the horological 
school. 

During the summer of 1924, while in 











ree | | | 
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Fic. 3 


Tavan’s Escapement—Brisé et 4 Surprise, shown in four positions. Balance with roller_tables B and 
C turning in direction of arrow under stress of hairspring engages by pin D the fork F carrying the 
pallet L unlocking escape wheel tooth J. Escape wheel A delivers impulse by tooth G acting on impulse 
pallet B. The fork F moves by its tail P the pin N attached to pallet K which is swung to receive the 


tooth H as seen in N’ P’ K’ H’. 


Position K” where it rests during excursion of balance. 
carries fork to position F”’ shifting the tooth H”’ to pa 


The inclines or draw on tooth H’ and pallet K’ draw the pallet to 


On the return of the unlocking pin at D”’ it 
llet L”’ disengaging the pallet K”’ by means 


of M’”’ and N”’. The shock of M”’ on N”’ carries the pallet to the original position K. 


pages verbatim, without acknowledgment or 
quotation marks! Saunier* quoted Tavan’s 
Proportions on such escapements as were 
in common use in Saunier’s time. 

The escapements comprised: Verge, Vir- 
gule, Duplex, Lever, “Arnold,” (pivoted and 
spring detent), Constant-Force, (Invenit & 
Fecit, 1805, Antoin Tavan), Pin-escape- 

*Historie et Traité d’Horlogerie, Pierre Dubois, 
Paris, 1852. 

*Traité d’Horlogerie Moderne, Claudius Saunier, 
Paris, 1861. 


Geneva, M. Alfred Hof, a dealer in antique 
horological specimens told me that there had 
heen offered him by an agent of a family 
desiring not to be known, a watch by An- 
toine Tavan. The negotiations were accom- 


‘plished and I became possessed of the only 


known complete watch by Tavan, . the sub- 
ject of the illustrations herewith. The gold 
case, dial, hands and movement are exquis- 
itely made. The escapement “Brisé et a 
Surprise,” was that used by him in his 
prize timekeeper of 1819, and there is reason 
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for believing that this is the piece which 
took the prize. . Repeated visits to the li- 
brary of the Society of Arts, searching 
through the records of the Observatory of 
Geneva, discussions with horological anti- 
quarians, all constituted a delightful quest. 
From the MSS Procés Verbaux of the 
Society, I found among many interesting 
discussions the following, which have a bear- 
ing on the subject: 
Séance of 16th December, 1816— 


The President communicated a report of 
the committee of mechanics to which was 
referred the question of the prizes proposed. 
The committee approves the proposition and 
invites the society to adopt the three prizes 
as follows: one of 600 florins for the best 
memoire upon the actual state of the watch- 





Two escapements invented by Tavan. (1) Fatte 
d’écrivise (Lobster’s claw). Balance swinging 
under tension of hairspring has just unlocked 
through fork D the pallet F from tooth H releasing 
escape wheel which delivers impulse by tooth J 
on impulse finger K. The next tooth G is caught 
on pallet E and transferred to F on return swing. 
(2) Brisé et a Surprise (articulating and surprise). 
See description under Fig. 3. This was a develop- 
ment of 1 to reduce the drop. 


making factories, upon their excellencies and 
short-comings and the best means of 
publicity. 

One of 800 florins to the artist who pre- 
sents a watch whose variation shall not 
exceed 3” per 24 hours in positions flat and 
hanging, and variations of temperature of 
25° Reaumur, (41° Fahrenheit—31° Centi- 
grade). 

A third prize of 400 florins to the author 
of the watch which is’ found the best of 
those presented td the coticours of the Verge 
type and made in the Canton. 

The proceedings from time to time, show 
that. the matter was progressing. At the 
Séance of March 2, 1819, Monsieur Pictet 
laid upon the table the two chronometers 


“which had competed in the trial for one 
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THOMAS J. D ) > ) > & CO. 
REFINERS 


ASK ANY OLD TIME JEWELER 
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Get Your Knowledge and Experience At Bradley Polytechnic Institute, Peoria, Illinois 


and you will be thoroughly equipped for a successful career as a Watchmaker, 
Jeweler and Engraver. 


; In the Bradley shops everything is the very latest, right up to the minute in methods and 
instructions. 

The instruction is individual; each proposition is a rung in the ladder which ultimately brings you 
to the very pinnacle of perfection. All the knotty propositions are cleared up by the corps of expert 
instructors, so that you are clear on all points pertaining to the work, and you advance just as rapidly 
as you can do the work. 

The demand for Bradley trained workmen has always been much larger than the supply. There 
have never been enough good workmen to go around. 

When your course at Bradley is completed you are sure of a good paying position, and should you 
desire a change, your Bradley training will always be of the greatest assistance. 

Don’t hesitate! Think this over! Get posted and start in today. Don’t drag along in the old rut, 
make yourself more valuable to your employer and he will willingly reward you; if not there are scores 
of first class business firms looking for Bradley men that are anxious to employ you. Get busy right 
now! Bradley Horological is in session all the year around. 





This entire building used exclusively for ¥ . 
Horological work and its kindred trades, Send for our latest catalogue. Address Bradley Horological, Department 
Jewelry and Engraving. C, Peoria, Illinois. 














Which Case fepanungf) 


THE HOUSE THAT DELIVERS THE GOODS 


ANNOUNCEMENT is made of the merger of — enced men, capable of the best workman- Oo 


ship and thoroughly reliable _ service. 
Art Watch Case Co. Patronage of the trade is cordially solicited 
Becker-Heckman Co. with the assurance that “The Goods will be Delivered.” 





established watch case corer ee. ey wricige the 
H th Buildi 2 t i treet, icago. 
is aoe erence +4 ie aahiieed ‘fox $10,000, BECKER-HECKMAN COMPANY 


occupies greatly enlarged quarters on the 8th floor of 29 Ean Maden &., 803 Heywodh Bille, Chicago 


the Heyworth Building. Its mechanics are all experi- 


























Foot Blowers 


Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, se- 
lected sheepskin bellows, 
or Up-River Para Rub- 
ber disks. 

i lc Nan lit? Quality goods last longer. 
ae : Send for Catalog B-J 


If You Make White Gold Jewelry 
You Need the Hoke-Phoenix White Finish 


White gold jewelry without the Hoke- 
Phoenix White Finish, is like a peacock 
without feathers. ‘ 

The Hoke-Phoenix White Finish will 
give your white gold the beautiful plati- 
num color. Directions and anode accom- 
pany each package. Easily stripped if 
article is to be repaired or soldered—and 
then easily refinished. 

1 Qt.—$5.00 will finish several hundred 
small articles. Try it—it pays. 


Ask for free Circular C. W. F. 


- Buffalo Dental Manufacturing Co. 
SAM W. HOWE, Mon. gp aes TECHNICAL ADVICE C9 Paleo supeaam, ®. ¥. 
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of the prizes offered by the Society. The 
first, marked No. 1 by the Society, had sec- 
onds hand excentric, and was the first to be 
submitted. The second, marked No. 2, had 
a sweep seconds ‘hand, and a balance com- 
pensation. The report states that the 
watches had been compared each day at the 
same hour with the Observatory clock, 
whose rate had been perfect for 38 days 
of the trial, determined by seventeen obser- 
vations of the sun crossing the meridian. 
The rate of the two watches were exhibited 
by two curves, No, 1 in red, No. 2 in black, 
showing the relative variations. The curves 
and tabulations for the different “époques,” 
that is, flat, vertical, and carried, show that 
No. 2 had less variation than No. 1, and 
came within the limits of three seconds fixed 
by the program. In consequence the Com- 
mission concluded that the author of No. 2 
merited the prize. 

The Society approving, the Secretary 
opened the envelope marked No. 2 and found 
that the maker was Antoine Tavan, a mem- 
ber of the Society. The Secretary was in- 
structed to communicate the decision with a 
copy of the curve to the maker of No. 1 
(whose name is not recorded). 

Under date of 17th of June, 1819, is given 
some of the background and history of the 
Concours : 

“Horology and jewelry are the principal 
arts of Geneva, giving a productive industry. 
These arts are acclimated and their products 
are of the most suitable, due on the one hand 
io our political situation, and on the other 
to the development which we have acquired 
in our homes, thanks to the benefits which 
they have been favored with, the arts which 
have refined the tastes and the skill of the 
hand of the artisan. These then are the arts 
suitable above all others to foster and 
advance in Geneva. 

“With this conviction the Society at the 
beginning of the year 1817, opened three 
competitions (Concours). It promised a 
gold medal valued at 600 florins, to the au- 
thor of the best memoir upon the state of 
horology and Bijouterie of Geneva: upon 
the amelioration or improvement, of the re- 
trogression or degradation it has suffered 
during the past twenty years, with sugges- 
tions as to the means most favorable to its 
progress and protection against the dangers 
which menace it. So much for the theory. 
The practical side presents two important 
branches for improvement: one concerns 
that part of the art which may be called 
higher horology, that is, the construction of 
the machines, which under the name of 
Garde-temp, or chronometers, portable and 
of small size, can rival the pendulum regu- 
lator. It is sufficient to say, that these 
watches must be capable of determining the 
longitude at sea; to impress upon our art- 
ists capable of their execution, the advan- 
tages of constructing them. On the other 
hand, our Observatory offers the means of 
giving them the most careful trials for the 
regularity of their rate. A gold medal 
valued at 800 florins is then promised to the 
author of the chronometer which responds 
to the required precision which is that it 
shall not exceed three seconds variation per 
day, during a trial of one month. One only, 
of the two chronometers, responded to the 
conditions of the trial.” ; 

In the Séance of 24th of August, 1837, 
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Professor Candole, President of the Society, 
speaks of the death of Monsieur Tavan, “He 
had great influence on the principal indus- 
tries of Geneva. Born in 1749, at Ost, near 
Crest in Dauphine, his father being a maker 
of wooden shoes and in that humble indus- 
try our future chronometer maker began his 
career. He was afterwards apprenticed to 
a watchmaker at Chatillon—later two years 
at Marseille, from whence he came to 
Geneva, where he married and spent the rest 
of his life—a modest life—consecrated to ob- 
taining an honorable competence, becoming 
a master of his art and seeking to extend 
his resources.” 


The President then refers to Tavan’s in- 
ventions of escapements, the beautiful 
models, et cetera. 

“In 1832 he ceased activities in the So- 
ciety and was made member Emeritus. He 
was considered the most skillful watchmaker 
and numbered among his ingenious devices, 
a two-dial watch with dead seconds, another 
with seconds coulees—[a follow-up whereby 
one hand can be stopped and time of an 
operation or event noted and the hand re- 
leased to jump to travel with the other. |] 
A large number of chronometers remarkable 
for their perfection, which contributed much 
to elevating the reputation of Geneva work. 
He had several apprentices who figure 
among the most capable of our watchmakers, 
and to whom he communicated his knowl- 
edge with remarkable simplicity and preci- 
sion, and in the meetings of the Society he 
has exercised a veritable influence on the 
prosperity of the country. M. Tavan lived 
his last year after he was eighty-seven years 
old in a little country cottage near de Lancy, 
where he retired when his great age arrested 
his capacity to work. ‘He has carried with 
him the respect of his fellow townsmen who 
do not forget the inspiration his services 
rendered the national industry.” 

Professor Candole regretted not being 
able to speak more in detail of his technical 
work, which information one of his friends 
had promised to supply him, but he could 
“speak from his heart of the perfect modesty, 
simplicity and good fellowship of his 
excellent colleague.” , 

The reasons for supposing that the watch 
illustrated here is the one which took the 
prize are as follows: In the supplementary 
report on Tavan’s models the committee, of 
which Tavan was a member (1826), after 
a description of the escapement Brisé et a 
Surprise, said: “The trial of this escape- 
ment has fulfilled the end which was in- 
tended and M. Tavan, having adapted it to 
a chronometer put in the Concours of 1819, 
has won the prize offered by the Society 
of Arts for the chronometer which shall 
show the best rate.’ It is reasonable to 
assume that M. Tavan would have had the 
phraseology somewhat more inclusive had 
there been more than one application of the 
escapement. The movement has no num- 
ber or name on it, nor has the dial which 
would be in keeping with the conditions of 
the trial. There is, however, a scratch in 
the enamel of the dial as if done with a 
diamond point, which is undoubtedly the 
figure 2, probably put on by the committee 
to identify it with the sealed envelope con- 
taining the maker’s name. There is no 
knowledge thus far available that there was 
ever another watch made with this escape- 
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ment. The theory of its being the prize 
watch was published in the Journal Suisse 
d’Horlogerie, Nov., 1925, and has not been 
challenged. The intricacy of the escape- 
ment and exquisite workmanship necessary 
to make it function would make it im- 
probable that its maker ever attempted a 
second one. The engraving on the dust 
cap doubtless was done after the trial. The 
custom today in Observatory trials is to not 
even gild the plates or polish the screws and 
steel work till after the trial, ostensibly to 
avoid dimming by the temperature ranges, 
but possibly to have an alibi if the watch 
doesn’t perform so well in the pocket of the 
purchaser. There is, however, one obstacle 
to its complete authentication as the prize 
watch: it does not have a temperature regu- 
lator as did have the prize watch. Tavan 
used on another watch I have seen the bi- 
metal curb, to move one of the guard pins, 
as employed in Breguet’s cylinder watches, 
attached at the end of the regulator. If 
this is the watch of the trial, the regulator 
has been changed, doubtless by its maker. 
The reasons for such a change are as blind 
as for making such an expensive watch 
without a temperature control when its 
maker was using it on less expensive pieces. 

Fig. 4 was traced from the plates made 
in ‘Paris in 1806. No. 1 shows the patte 
d’écrivise (Lobster Claw), which he in- 
vented in 1796. No. 2 shows the escape- 
ment Brisé et ad Surprise, invented in 1800. 
It will be seen that in the former the drop 
was excessive and doubtless the second was 
contrived to reduce the losses. 

The portrait of Tavan is from a pastel by 
an unsigned artist, presented to the Society 
of Arts by Professor Emile Tavan, and 
photographed by Professor Jaquet for his 
L’Ecole D’Horologerie de Genéve 1824-1924, 
to whom I am indebted for the courtesy 
of its use. 





Kitchen Klox 


b i seabed the two words spelled like the above 
were in themselves sufficient to attract 
attention to a window display of the many 
different variety of kitchen clocks offered 
today, including the many plate clocks or 
clocks with the faces made to represent 
fancy plates. But the window display did 
not depend upon these two words but also 
contained a very good selling arrangement. 
In the window were many national adver- 
tising figures who added their “two cents 
worth” as to the importance of them and 
so impressed on the onlooker the reason 
for considering some kind of a _ kitchen 
clock of which a large display appeared 
in the window. There were the Gold Dust 
Twins clipped from an advertisement, while 
their advice appeared on a card lettered 
with these words, “How can we do our 
work on time if we don’t know what time 
it is?” Then the Dutch Cleanser woman 
said—“Every minute counts with me.” 

Other popular advertising characters as- 
sisted with articles and products to be found 
in the kitchen contributed their advice and 
made a very practical and _ persuasive 
window appeal.—cC. T. H. 











Read “The Jewelers’ Merchandising Cal- 
endar” published exclusively in THE JEwEL- 
ERS’ CIRCULAR. 
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CHEVEE 
BASSINES 


Shaped like a 
Chevee Lentille— 


not a reconstructed Mi-concave 


—Jnsist on being shown 





7 a 
Wherever watch glasses are 
being compared or dis- 
cussed, the superiority of 
the CROWN CHEVEE BaAs- 

SINE is apparent. $ 


Just the right height for 
suficient hand-clearance 
near the edge, and of the 
correct shape for the mod- 
ern BASSINE cases. 


These glasses are metrically 
gauged and labeled, with 
the correct 16th equivalents. 











340 
COMPARTMENTS 


2 
DRAWERS 


1634” wide x 2034” deep x 5%” high 








50 


Per 


Gross 
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The jeweler who buys a 
stock of CROWN CHEVEE 
BASSINES can obtain from 
his jobber a Crown Metric 
Cabinet like the one illus- 
trated, considerably below 
cost. 

The 340 compartments will 
accommodate all sizes of 
CROWN CHEVEE BASSINES 
and all other open face 
glasses. 

These practical and solidly 
built cabinets can be fur- 
nished in either Oak or 
Mahogany finish for only 
$6.00. 
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[Answers are also solicited from our readers to the questions published on this page.] 
No attention paid to communications unless accompanied by full name and address of the writer. 


Question No. 4113.—Refining Gold 
—Is there any way to refine gold from 14-K 
and 18-K without using acid. We have 
been able to refine it with saltpetre to 20-K 
and 21-K, but have been unable to bring it 
up to 24-K fine. If you will kindly explain 
a process in which this may be done with- 
out the use of acids, I will appreciate it 
very much.—J. L. 

Answer: Obviously, what you desire is 
a smelting method which will remove all of 
the metals which enter into alloyed gold and 
leave fine gold in your crucible. You may 
as well forget it as it has never been done 
and we do not believe that it will be. The 
nearest approach to this would be to cupel 
the gold material. This is done in assay 
work but it usually on very small quanti- 
ties of metal and it will remove all metals 
except gold and silver. In other words, 
you would still have silver combined with 
your gold when the cupellation method was 
completed. When cupellation is done in as- 
say work, from 7 to 10 parts lead is added 
to each part of gold material. The lot is 
then scorified and poured. It is next placed 
in a cupel and cupelled until the button 
of metal “blicks.” An experienced assayer 
can determine this point quite accurately. 
The cupel is then removed from the muffle 
and the bead detached and this bead will 
consist of fine gold and silver. If fine gold 
is still desired, then enough silver is added 
to bring the ratio of silver and gold to 
about 4 parts of silver and 1 part of gold. 
This metal is then rolled quite thin and the 
silver is parted out with Nitric acid. The 
residue is fine gold and it is again cupelled 
with lead which will leave a bead of fine 
gold. 


In certain refining methods, cupelling is 
used on a large scale, but expensive equip- 
ment is required. The small cupels can 
only be used once. 

If you have 14-K and 18-K scrap which 
you wish to refine, you will find it is much 
more economical to refine the gold, then 
you are sure to have fine gold, providing 
care is used in the various methods. Melt 
your scrap and pour it into cold water, best 
let it fall on an iron plate to break it up 
into small granules. Collect these granules, 
place them in a Pyrex beaker and add about 
4 parts Aqua Regia to 1 part of gold scrap. 
The Aqua Regia may be prepared by mixing 
3 parts C. P. Hydrochloric acid and 1 part 
C. P. Nitric acid. Place the beaker on a 
sand bath and apply gentle heat until all 
of the metal is in solution. The silver will 
be converted to silver chloride and may be 
temoved by filtering. The acid mixture 
should be evaporated to very small bulk, 


then taken up with a small amount of water 
and a very small amount of Hydrochloric 
acid. When cool, it is passed through a 
filter paper which is placed in a glass fun- 
nel. The acid mixture should be clear when 
it is passed through the filter; if it is not 
clear, return it through the filter. 

Next make a saturated solution of fer- 
rous sulphate and filter it to remove any dirt 
or visible impurities. Use about five times 
as much ferrous sulphate as you have fine 
gold, which may be estimated close enough. 
Add the ferrous sulphate solution to the 
clear gold solution, apply gentle heat, but do 
not boil it. It is best to allow it to stand 
overnight. The precipitate which is in the 
bottom of the beaker is fine gold. It should 
be washed several times with hot water or 
until the wash water is clean and clear. It 
may then be dried and melted with borax 
in a clean crucible and if carefully done you 
will have fine gold. 


Question No. 4114.—Fine Finish on 
White Gold Articles—Can you tell us 
how the manufacturers of white gold 


ring mountings get the nice, white color 
on their rings. We_ find, that after 
the ring has been worn some, and it comes 
in to be cleaned and polished, we cannot get 
the nice, white color. 

We have used pickle, cyanide and in fact, 
everything we know of. We use special 
buffers and green rouge which were recom- 
mended to us by our material house. These 
buffers and green rouge are only used for 
this purpose and are then put away in a box 
to be kept clean. 

Now the work comes out with a greasy 
looking finish to it. Even the millgrain 
does not look right. Any information you 





can give us will be greatly appreciated. 
M. L. & Co. 
ANSWER: You cannot expect to retain 


the pristine newness of white gold ring 
mountings in white gold, although it is not 
quite so difficult to restore yellow gold 
articles. 

Most of the white gold ring mountings 
are ‘either die-struck or else cast. In the 
case of die-struck mounting, the die imparts 
a finish to the article that cannot be re- 
stored by a simple polishing, as the die will 
produce clean, sharp lines that will even- 
tually be worn off when the ring is in use 
.and they will be further destroyed when 
you buff the ring, Again, a great many 
rings are engraved and you certainly know 
that engraved work does not look new after 
it has been buffed a few times. 

Also many rings, both die-struck and cast 
mountings are lapped to obtain clean, sharp 
outlines and edges. Once these sharp out- 
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lines are removed either by wear or buffing, 
away goes your fine new finish. The only 
way that it can be restored is to re-engrave 
it and lap it and even that will not restore 
any part of the ring that was die-struck. 

Lapping is done by experienced men on 
lead laps, of very fine, smooth surface. The 
lap is charged with very fine emery pow- 
der and considerable practice is required to 
get the best results. Obviously, you cannot 
do such work as a simple cleaning job; it is 
not always possible in any case. Your case 
is typical and we do not believe that you 
can remedy it to any great extent. 

Question No. 4115. — Oil on Wind- 
ing Indicator.— Jn Cicaning Elgin and 
Waltham with winding indicator, should the 
indicator parts be oiled? What will cause 
a high-grade movement sometimes to lose 
after cleaning, then gain?—H. K. 

Answer: In cleaning Elgin and Wal- 
tham movements with winding indicator, 
the indicator should be slightly oiled, also, 
the winding wheels should be oiled, but do 
not place any oil on the inter-setting wheel 
as it is liable to run to the minute wheel, 
which will invariably affect the rate of the 
watch. Often, a high-grade watch which 
has been cleaned and oiled, which of course 
means removing, cleaning and replacing the 
mainspring, will take a new rate after the 
mainspring has become adjusted to the bar- 
rel. Slight buckling will cause this, espe- 
cially if the mainspring has been carelessly 
handled. Much of this trouble may be 
eliminated by using a suitable mainspring 
winder. Never, under any circumstances, 
should a mainspring be “twisted” into the 
barrel with the fingers. 


Question No. 4116.—Recovering Gold 
from Old Plating Solutions—J have 


two gallons of old plating solutions 
which I have been saving. These 
were Roman solutions that were run 


down and failed to give good color, but still 
seem to contain gold. I have been told that 
I could boil the solutions down and melt the 
residue in a erucible and obtain the gold, 
but this takes so much time to do. Is there 
some shorter method I can use—O. F. T. 
Answer: Boiling old solution down to 
dryness is a “long-winded” operation. Re- 
covering gold from old cyanide solutions is 
a very simple operation if we proceed in 
the proper manner. We will require an 
enamel vessel large enough to contain all 
the old solution. This vessel with the solu- 
tion may be placed on the gas hot-plate and 
heated almost to boiling point. Then we 
obtain a quantity of zinc scraps which may 
be in the form of zinc turnings, zinc dust 
or small sheets, rolled very thin. A pint cup 
full of such scrap zinc is sufficient to 
answer your requirements. Place this scrap 
zinc in your gold solution and keep the 
solution around 180° for a few hours, then 
let it stand over night. By the next morn- 
ing you will find that practically all of the 
gold has deposited on the zinc. You can 
easily determine if all the gold is deposited 
by heating a small amount of ‘the solution 
and holding a piece of clean zinc in the 
solution for a few minutes. If you do not 
observe a color on the zinc, then you have 
all the gold. Pour off the top of the clear 
solution and throw it away, then wash the 





(Continued on page 132) 








130 


THE JEWELERS’ CIRCULAR 








Casting Gold, Silver and Other 
Metals in Sand 





By C. C. RicupaLe, in The Metal Record and Electrcplater. 




















ITH the writer’s receipt or formula 

given below, if directions are carried 
out with precision and a good use is made 
of one’s experience in melting and casting 
metals, the trouble will be amply repaid and 
one can produce castings in gold, silver or 
copper, in fact any metal alloy containing 
the above metals or even nickel. 


PREPARING THE SAND 


Go to any iron or brass foundry and 
sweep off the rafters, etc., gathering enough 
of the finest sand you can get. Sand that 
is burned will do very nicely. Get an iron 
pot, such as is used in every kitchen, and 
a 120 mesh sieve, such as assayers use for 
sifting samples; sift enough sand to fill a 
flask. Then put this sand into the iron pot 
and pour on it kerosene or any quick-burn- 
ing oil, so as to soak well. Set the pot in 
the fireplace, or outside in the open, and 
build a fire under it, so as to ignite the oil. 
After all the oil has burned out of it, and 
when it is cool enough to put the hand in 
without discomfort, proceed to the part 
whereon the success of all casting hangs. 
The writer prefers pure olive oil, but good 
results have been obtained by using olive 
oil with cotton-seed oil. 

If you prefer to use olive oil, pour it into 
the warm sand, mixing well, until there is 
enough to hold the sand together. Too 
much oil will make the sand stick to the 
pattern, and too small an amount will cause 
the sand to break and spoil the mold. The 
sand will require from 12 to 20 hours to 
become thoroughly saturated with oil. Great 
care must be exercised to get the oil well 
worked into the sand. If one has had no 
experience in sand molding, it is probably 
the best plan to get in touch with some 
good brass molder, but by following these 
directions one might be able to do just as 
well. 

MOLDING 


Take the drag, or lower part of the flask 
and lay it face down on a sheet iron faced 
board. The writer has a special bench for 
this. Then face the same with either 
graphite or charcoal dust. Rub the char- 
coal block on a piece of fine sandpaper and 
sprinkle the dust on the surface of the iron 
plate inside the flask. Use a flour sieve 
to sift the sand into the flask after the pat- 
tern has been laid spread-eagle. Here great 
care is required, and it will take time to 
learn the trick of packing the sand. As- 
suming all is ready for reversing the side, 
take the cope and lock the flask together. 
Then sift some facing on the top of the 
sand in the drag. Make a tapered wooden 
plug to use for a gate into which to pour 
the metal. Pack the sand in the top of the 
flask and, after it is filled, smooth off the 
top and tap the outside so as to loosen the 
flask. Take off the cope side very gently 
and if the work has been done properly 


there will be a perfect mold of the pattern. 

The pattern must now be drawn from the 
drag. Success in this operation will depend 
upon the experience one has had, and any 
practical man will soon master this detail. 

Having drawn the pattern and gone over 
all parts carefully, to see that all sand is 
in its proper place, proceed with a round 
reamer about pin-stem size, and make about 
six or more vent holes, so as to let the hot 
gas out. Lay out the gate and examine the 
mold carefully, to see that no small parti- 
cles of foreign matter are in the mold. 
Blow out gently and then lock the flask. It 
is now ready for the molten gold to be 
poured. The writer prefers yellow gold, 
but one can use his own taste about this. 
It will take a little practice to get just the 
right heat to pour. Never pour it too fast 
and use plenty of gold after the gold is 
poured. In a few minutes one can take the 
casting, which will be bright, soft and pli- 
able. The writer has cast rings that weigh 
from two to 35 pennyweights and has ham- 
mered them up four sizes without anneal- 
ing. 

PoINTs TO REMEMBER 

Keep the sand in a tight box, never let- 
ting any matter get in it that will burn. By 
taking proper care along this line it can be 
used for many years. The writer has sand 
that he has used for 18 pears, and it is still 
on the job. Once one learns the scope of 
usefulness of this sand, he will never have 
any fishbone around the place. Use nothing 
but copper and silver alloys. You will get 
better results from new gold, but old gold 
and also old silver will cast just the same. 

Some of the brass foundries that have so 
much trouble with their castings should try 
the sand as prepared above. The writer has 
cast small six-spoke bronze wheels out of 
any old scrap he could get, only took 1/64 
inch off, then has cut out with a graver 
numerals around the wheel, and the wheel 
printed over 20,000 impressions. Not a sin- 
gle pinhole: could be detected, and the cast- 
ing machined like rolled brass. If you want 
to make cores, take this composition: 


Peaster OF OST’... ..54.0%65 2 parts. 
Powdered red brick....... 1 part. 


Mix and pour into a core-box that has 
been coated with beeswax. When hard, bake 
in a small oven. This will stand any heat 
that you can give it. By making a taper 
stick of this you can use for core ring, so 
as to get the clamps or boxes cast right in 
the ring, and so as to save all soldering. 

This article will be followed by another 
article on how to make patterns for jewel- 
ers. 

These formulas are the results of 10 
years’ experimenting and have proved to be 
most satisfactory. Better results were ob- 


tained with them than with any of the dif- 
ferent kinds of material tried. The writer 
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will always be pleased to answer questions 
relating to this class of work, or to clear up 
points in this article not clearly understood. 





An Opportunity to Be Seized 





By J. FP. Stevens 


I WAS listening to some of the experiences 

of a jeweler who had recently returned’ 
from a four months’ trip abroad, and he 
mentioned that he had done so upon an ex- 
tremely limited sum of money. There were 
times when he did not have $50 in his pos- 
session while waiting for a modest remit- 
tance from home. 

“Suppose your remittance had not come?” 
I remarked. “What would you have done? 
Were there not anxious moments for you?” 

“I am never anxious about getting a liy- 
ing, no matter where I am,” he said. “I am 
a practical watchmaker and very fair en- 
graver, and with these two trades I have al- 
ways felt independent, no matter in what 
country I find myself.” 

This feeling of independence to the man 
who knows one of the higher branches of 
trade possesses a real value beyond the 
measure of dollars and cents; it gives him 
peace of mind and confidence in himself in 
case misfortune overtakes him. It is par- 
ticularly well for the young prospective 
jeweler to make a note of this, for a practical 
knowledge of his business gives him the 
means of correctly judging the value of the 
services of those whom he employs and en- 
ables him to command the confidence of the 
public by his grasp upon every detail of his 
affairs. The merchant-jeweler who has a 
son cannot pursue a wiser course than to 
send him to a horological school and let him 
possess himself with a high-class profession 
which will equip him practically for his life- 
time work. After this, let the young man 
apply for a certificate of “Certified Watch- 
maker” to the MHorological Institute of 
America. 

The possession of this certificate—after the 
requisite examination—will give him the 
preference over all other applicants for a 
position if he desires one. If not, and he 
goes back to his father’s store to perpetuate 
that business, it will qualify him as a master 
watch salesman through which he can large- 
ly increase the business. 

The older man must drop out in time, and 
he wishes to know that his son is capable of 
carrying on successfully after he retires. 

No doubt there are many jewelers in this 
country without sons, or any prospect of 
having them. 

I happen to know some very successful 
bachelors, and others who have no children, 
and no doubt there must come times when 
they will wonder who will succeed them and 
what will become of their lifetime of sav- 
ings. To these members of the trade I 
would suggest a donation to the endowment 
fund of the Horological Institute of Amer- 
ica, which would be a most graceful thing 
to do, and thus perpetuate the memory of 
their names through an institute that is con- 
tinually working for the benefit of the jewel- 
ers of America. It is really the only or- 
ganized body of men who are gratuitously 
giving their time and means to help the 
jeweler and elevate the standard of his pro- 
fession. 
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[Patents Granted by the United States and 
the Registered Trade-Marks.] 
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UNITED STATES PATENTS 





Issue of March 29, 1927 


1,622,463. VANITY CASE. Cuartes  LIoneL 
Marcus, New York. Filed may 26, 1926. 
Serial 111,676. 4 Claims. 

A vanity case comprising a container and a cover, 
said container and cover being substantially iden- 
tical in shape and size and each adapted to hold a 
cosmetic, a hinge joining the cover to the container, 





and a double faced mirror secured to the hinge 
for swinging movement between the container and 
cover, said mirror having an offset portion to permit 
the mirror to be positioned a substantial distance 
into the cover whereby the available space over the 
container is increased as and for the purposes 
described and specified. 

1,622,769. BRACELET. Epwarp A. Coomss, Plain- 
ville, Mass., assignor to Whiting Chain Co. 
Filed May 7, 1924. Serial 711,579. 3 Claims. 

For use in combination with an ornamental article 
of the encircling type a take-up device comprising 

a casing, plunger members having portions thereof 

slidable into said casing and having ends adapted 





for attachment to the ends of the encircling article, 
springs within the casing for normally holding the 
plunger members in retracted position, and a cover 
member overlying the casing and plunger members 
adapted to conceal the same even though the 
plunger members be in their extended position. 
1,622,770. BRACELET. Epwarp A. Coomss, Plain- 
ville, Mass., assignor to Whiting Chain Co. 
Filed Jan. 21, 1926. Serial 82,643. 3 Claims. 
An article of jewelry of the encircling type com- 
prising a plurality of pairs of chains, each of said 
chains consisting of hollow balls connected together 
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by dumbbell-shaped links, rigid members connect- 
ng corresponding alternate links of the respective 
chains in each pair, said rigid members maintain- 
ing said chains in substantially parallel relation 
throughout ther lengths, beads strung upon the 
rigid members, the beads and the rigid members 
filling substantially the entire portion of the space 
between the pairs of chains, and means for holding 
the pairs of chains together. 
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1,622,954. EXTENSIBLE BUCKLE AND THE 
LIKE. Louris Macuerovux, Chicago, Ill. Filed 
June 25, 1926. Serial 118,509: 3 Claims. 

As a new article of manufacture an extensible 
buckle or the like comprising in combination a pair 
of telescoping members of rectangular cross section, 
said members being broader in one cross sectional 
direction than the other, and said members being 
formed on a cylindrically curved surface, a drum 





pivotally mounted within the inner member on an 
axis extending transversely across said member, a 
spiral spring within said drum tending to retract the 
same and wind it up, and a flexible tension member 
having one end connected to the drum and the other 
end connected to the other telescoping member, and 
suitable connectors for attachment of a garment to 
the two telescoping members’ substantially as 
described. 

1,622,989. EXTENSION MEMBER FOR WRIST- 
WATCH STRAPS. Joun P. BENjamin, East 
Providence, R. I., assignor to Rex Mfg. Co., 
Providence, R. I. Filed June 5, 1926. Serial 
113,878. 6 Claims. 

In a wrist watch strap having two parts, a pair 
of sheet metal link members hinged together at 
one end, means fcr releasably connecting said mem- 
bers together at the other end whereby they may be 





detached and swung on said hinge to an end-to-end 
extended position, an opening in one of said strap 
parts inwardly from the periphery thereof, a hook 
on cne of said members protruding inwardly there- 
from toward the other member when in closed posi- 
tion for extending through said opening and over 
said strap, and the other strap part fixedly con- 
nected to the other link member. 


DESIGNS 


72,311. COMBINED SALT AND PEPPER 
SHAKER. Atrrep J. Frauper, Bridgeport, 





Conn. Filed Feb. 10, 1927. 
Term of patent 7 years. 

72,327. CLOCK CASE. Nets James NELSON, 
Milwaukee, Wis., assignor to The Herschede 


Serial 20,665. 

















Hall Clock Co., Cincinnati, O. Filed Oct. 21, 
1925. Serial 15,211. Term of patent 14 years. 
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72,312. COMBINED SALT AND PEPPER 
SHAKER. Atrrep J. Frauper, Bridgeport, 





Conn. Filed Feb. 11, 1927. Serial 20,698. 
Term of patent 7 years. 
72,328. COFFEEPOT OR ANALOGOUS AR- 


TICLE. Harotp E. Nock, Newburyport, 








Mass., assignor to Towle Mfg. Co., Newbury- 
port, Mass. Filed Feb. 5, 1927. Serial 20,622. 
Term of patent 14 years. 

72,332. CLOCK CASE Henry Avucust ScuHter- 
HOLTz, La Salle, Ill., assignor to Western Clock 





Serial 


Filed Feb. 24, 1926. 
Term of patent 14 years. 


Co., La Salle, Ill. 
16,655. 





UNITED STATES TRADE-MARKS 


Issue of March 29, 1927 


The following trade-marks are published in com- 
pliance with Section 6 of the Act of Feb. 20, 1905, 
as amended March 2, 1907. Notice of opposition 
must be filed within 30 days of this publication. 

Marks applied for “under the ten-year proviso” 
are registrable under the provision in Clause (b) 
of Section 5 of said Act as amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a fee of 
$10 must accompany each notice of opposition. 


Ser. 242,384. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Atow Mart- 
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suoKA, doing business as Colonial Import Co., 
San Francisco, Cal. Filed Jan. 5, 1927. 


LUCKY MANDARINJADE 


The word “Jade” is disclaimed except as used 
in connection with the balance of the mark as 
shown. 

Particular description of 
Pendants for Personal Wear. 

Claims use since Dec. 3, 1926. 


Trade-Mark Published March 29, 1927 


225,980. ALARM CLOCKS. Fraterii Bortetti, 
Milan, Italy. Filed March 16, 1926. Serial 
228,691. PUBLISHED JAN. 11, 1927. 


goods.—Ornamental 








Workshop Notes 





(Continued from page 129) 





zinc scraps (which contain the gold) with 
clean hot water and allow it to settle. About 
two washings will remove most of the 
cyanide. Our. next step will be to place 
the zinc scrap in an evaporating dish. We 
will use about a half-pint of water to rinse 
the scrap out of the large vessel and this 
water should be left on the scrap. Then 
we add about two or three ounces of Nitric 
acid and place the dish where the fumes 
will be carried off freely. Nitric acid 
should be added until all action ceases. The 
result of this operation will be very fine 
flakes of gold. 








Richmond, Va. 





J. F. Kohler & Sons, retail jewelers, are 
celebrating the 71st anniversary of business 
in Richmond. They are very few Richmond 
people still living who remember the opening 
of the store in a little building on Broad 
St. between 7th and 8th Sts., in 1856. Not 
many years ago the firm erected a new build- 
ing at 209 E. Broad St., where it is now 
installed. Present personnel of the firm is 
as follows: E. Charles Kohler, president; 
Annie D. Kohler, vice-president; C. Fred 
Kohler, secretary and treasurer; Harry F. 
Kohler, II, Harry L. Ewell and Thomas C. 
Armstrong, salesmen. 

Mrs. Bella Schwarzschild, widow of Harry 
Schwarzschild, founder of the retail jewelry 
firm here now being carried on by two of 
his sons, Sol and Henry Schwarzschild under 
the style of Schwarzschild Bros., died sud- 
denly in New York, March 29, in the home 
of a daughter, Mrs. Max Reutlinger, 230 W. 
105th St., whom she was visiting at the 
time. Her remains were brought to Rich- 
mond and buried, Sunday, April 3. Mrs. 
Schwarzschild was born in Richmond 73 
years ago, the daughter of Maurice and 
Fannie Nelson. She was active in Jewish 
charitable organizations here. She was also 
noted for her individual charities among the 
poor of the city. She was prominently 
identified with Beth Ahabah congregation. 
In recent years she had divided her time be- 
tween Richmond and New York. Besides 
the two sons in the jewelry business, she 
leaves two other sons, William H. Schwarzs- 
child, president of the Central National 
Bank, this city, and Gus M. Schwarzschild, 
also of Richmond. She also leaves another 
daughter, Mrs. E. S. Morton, also of New 
York, one brother and six sisters. 
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Aldro A. French spent the past week at 
his camp at Norway, Me. 

Charles H. Allen, of the C. H. Allen Co., 
returned the first of last week from an ex- 
tended southern trip. 

Mr. and Mrs. Harold E. Sweet, with their 
son and daughter, returned last Thursday 
from a fortnight’s trip to Bermuda. 

Oscar Wolfenden, of the R. Wolfenden & 
Sons’ Co., whose condition has been serious 
for some time, is reported to be improving. 

Samuel M. Stone has been named chair- 
man of the New England arbitration com- 
mittee of the National Jewelers Board of 
Trade. 

While doing some work at the plant of 
the D. E. Makepeace Co. last week, Oscar 
Borg fell into a pit filled with hot water and 
was badly scalded. 

Frank J. Ruggles, Chicago representative 
of the W. E. Richards Co., left for his ter- 
ritory last week, after spending several days 
at the factory here. 

Mr. and Mrs. P. J. Cummings returned 
recently from a six weeks’ trip through the 
Panama Canal to California and back across 
the continent. 

The funeral of John Slaiger, for more 
than a quarter of a century an employe of 
the D. F. Briggs Co., was held last week 
from his home on the Old Post Road. 

Milton Sandfelder, western salesman for 
the D. F. Briggs Co., who has been at the 
factory here for some time, left last week 
for Chicago with the firm’s new lines. 

The factory of the L. G. Balfour Co. is op- 
erating on a full-time schedule with increased 
working force. The demand for fraternity 
rings and pins is especially great at this 
period. 

The Chamber of Commerce has offered, 
at the suggestion of President Joseph Rioux, 
a silver loving cup in the Manufacturers’ 
Baseball League to the team that wins the 
pennant. 

The C. M. Robbins Co. has recently de- 
signed and finished 100 or more medals and 
badges for the athletic contests at the 
Armory Association of the Massachusetts 
National Guard. 

James L. Wiggmore, Albert Congdon and 
Frank O. Rounseville were members of the 
committee in charge of the annual ladies’ 
night of the Murray Men’s Club in Murray 
Hall last Tuesday evening. 

The bowling team representing the Horton 
& Angell Co. took three strings from the 
Union Plate & Wire Co. quintet at the Elite 
alleys last Thursday evening. Pailey was 
high roller with 303, and his 112 was high 
single. 

The home of Clarence L. Watson, of the 
Watson Co., on N. Main St., was damaged 
to the extent of $15,000 to $20,000 by fire 
last Thursday forenoon. Mr. Watson, who 
is 77 years of age and has been an invalid 
for more than a year, was carried from the 
house when dense smoke filled the house. 
The fire is believed to have originated in the 
cellar and the house was rendered untenable 
as a result. 

The Independent Mfg. Co., 36 Railroad 
St., has announced that it is discontinuing 
business and offers the stock of goods for 
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sale. C. S. Macdonald has real estate inter. 
ests to which he will devote his entire time. 

The Providence-Attleboro branch of the 
American Electroplaters’ Society will hold 
its regular meeting in Chamber of Com- 
merce Hall, this city, on Thursday evening, 
April 7, at 8 o’clock. George B. Hogaboom 
will speak on the subject of “Chromium 
Plating” and Charles H. Proctor, founder of 
the American Society, will speak on some 
topic concerning electroplating. 

The second annual banquet of the Balfour 
Athletic Association, composed of members 
and employes of the L. G. Balfour Co., will 
be held Thursday evening, March 31, and 
the affair is in charge of a committee which 
consists of Harold Walker, manager of this 
year’s basketball team, and George Swanson 
and Clarence Weeman. The dinner, enter- 
tainment, dancing and speaking will fill out 
an entire evening’s program that is joyfully 
anticipated by the 400-odd members of the 
association. 

The first meeting of the creditors of Har- 
lan A. Allen, of this city, was held on 
Wednesday before C. P. Ryan, referee in 
bankruptcy at Brockton, when, owing to ob- 
iections raised by Judge Walter A. Briggs, 
who represented a number of creditors, there 
was a continuance of the hearing on ap- 
pointment of a trustee. ‘Attorney E. F., 
Thayer, of this city, represented a number 
of other creditors. Because Attorney Thayer 
has served as receiver, Judge Briggs ob- 
jected to his appointment as trustee and cited 
rules of bankruptcy procedure in substantia- 
tion of his position. He also objected be- 
cause the receiver had not deposited in some 
other bank than the Attleboro Trust Co., 
which is the largest creditor. He also ob- 
jected because no inventory was filed. 

The second annual banquet of the L. G. 
3alfour Athletic Association was held at the 
Wampanoag Inn at Taunton last Thursday 
evening, with a much larger attendance than 
had been anticipated. The boys of the 
basketball team who landed second place in 
the recent league tournament were given a 
rousing time. No stone was left unturned 
in planning for the occasion, which consisted 
of a banquet, gifts and entertainment, the 
committee in charge consisting of Harold 
Walker, George Swanson and Clarence 
Weeman. The party left the L. G. Balfour 
Co.’s factory a few minutes after 6 o'clock 
in private automobiles and arrived safely at 
the Inn a short time later. After a general 
get-together, the entire company marched 
into the large dining room to tunes of an 
orchestra. Harry Fisher, acting as_toast- 
master, called upon Mr. Balfour, donor of 
the banquet, for remarks, after which there 
was a general exchange of addresses and 
music and a troupe of special entertainers. 








John H. Chipman, a jeweler of Silver 
City, N.M., died recently at a_ hospital 
where he had been a patient for two weeks. 
Death was due to pneumonia. Mr. Chip- 
man was born in New York, May 30, 1890. 
He went to Silver City six years ago from 
Quincy, Ill., and soon thereafter opened a 
jewelry establishment on Bullard St. He 
closed out that business several years ago 
and went to California. He later returned 
to Silver City and at the time of his death 
had a jewelry store in a part of the store 
room of the Leras Candy Co. 





